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CHAPTER I 

I N T R O D U C T I O N 

Dating is an established social custom peculiar to the 

United States that has proven to be one of the more diffus-

ible innovations of the present century. Nearly all young 

people in every social group participate in this activity. 

Dating consumes a large part of the individual's time, thought, 

and energy, and has an impact on many areas of everyday life. 

Although this custom is one of America's chief exports and is 

increasingly adapted by the youth of other cultures, dating 

has its deepest roots in this country. 

The emergence of the current dating pattern illustrates 

a developmental aspect of the nation's social history. 

Kephart (32) reported that when American society was pre-

dominantly rural, marriage was an economic necessity and 

courtship was aimed at obtaining a mate. A man needed a 

wife and children to help him clear the land and farm. A 

woman was not free to obtain work and to be self supporting. 

Woman suffrage and urbanization gave impetus to the inevi-

table modification of courtship practices. 

Geographic mobility, increased employment of women, co-

education, popularity of mass media, entertainment, increased 
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leisure time, the phenomenal spread of automobile ownership, 

popularization of resort and vacation areas and sports recre-

ation tended to facilitate the association and intermingling 

of young people. Within a few generations the courtship 

process changed from a brief period of rather formal associa-

tion with few people of th~ opposite sex, to a prolonged 

period of informal association with many persons, under condi-

tions in which the only restrictions were those which were 

self imposed. As these conditions came to prevail and were 

capitalized upon by commercial sources, the modern American 

game of dating was born. 

In present day society dating is a courtship game de-

vised by adolescents for their own amusement. For many it 

is the chief means of recreation. Dating imitates the 

language and gestures of courtship, noted Udry (61 ), but the 

players understand that it is only a game. The object is to 

play the game well with no further obligations and no emo-

tional commitment. The rules for the game have been developed 

and passed down and the players specified. For example, 

people of equal status usually play together. Although dating 

is not oriented primarily toward mate selection at any age, 

mate selection occurs nearly always in the context of a 

dating relationship. 

Dating is a compelling social phenomenon for unmarried 

teenagers. Broderick (10) contended that dating is 



undoubtedly one of the most efficient mechanisms for moving 

young people into marriage that the world has ever known. 

Eventually 95 per cent of the total population marries at 

least once; consequently, the social and emotional problems 

3 

of American youth generally center around family life, dating, 

or both. 

On college campuses where status distinctions have been 

developed into an art form, observers have pointed out the 

fine status discriminations which are made in the dating 

system. Waller (65) contended that the class system or 

gradient of dating desirability existing on campus is clearly 

recognized and adjusted to by the students themselves. Ac-

commodations and rationalizations appear as a result of the 

determined status. 

Waller (66) observed that competition for dates among 

both men and women students fostered exploitative relation-

ships in dating. The competitive-materialistic dating system 

is opposed to items predictive of marital adjustment. This 

orientation, Edwards (21) suggested, becomes reinforced 

through repetition. The conditioning of the present economic 

system with emphasis on pecuniary rewards, and the lengthy 

continuation of this basic orientation during the dating 

process cannot fail to have an impact on marital relationships. 

Mace (44) contended that in the present affluent society where 



possessions are readily jettisoned when the owner grows 

tired of them, dating partners, like material goods, tend 

to become expendable in much the same way. 

The extent to which the rating and dating complex 

exists in coeducational college communities is a question 

of considerable speculation among the writers in the field 

4 

of family life. Although a broad literature exists regard-

ing dating in American society, Smith and Monane (53) re-

ported that little rigorous research has been conducted along 

this line. Much of the writing on this subject is based on 

observation, personal interpretation, and opinion rather than 

objective studies. The paucity of current research concerned 

with the dating preferences of college students is evidenced 

by the redundant reporting of investigations conducted over 

a decade ago that are cited in family living textbooks pub-

lished between 1962 and 1968. 

Replication of studies is needed, according to Mussen 

(44}, and Good and Scates (26) to ensure verification of the 

results and to provide empirical support for the generaliza-

tion of findings to unsampled groups. Selltiz and others 

(50) contended that replication of research is essential to 

the development of confidence in research findings. It 

seemed pertinent, then, to gather data about current practices 

and patterns that are characteristic of the dating period of 
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young people and to utilize a research design employed by 

previous investigations concerned with the dating preferences 

of college students. 

Knowing the factors upon which young people place im-

portance in dating should be valuable to teachers, parents, 

marriage counselors, and the clergy in guiding youth to a 

wise selection of a marriage partner. In addition such an 

investigation should furnish family life educators with new 

insights and understandings of the youth of today, and thereby 

assist in making the courses of study in thfs area more ef-

fective and functional. 

STATEMENT OF THE PROBLEM 

Efforts to understand the concerns of youth must be 

made if the values of family living are to advance. To the 

extent that healthy attitudes toward family life may be en-

couraged through family life courses, education in this realm 

requires continuous evaluation and an acute awareness of the 

nature and range of student values and attitudes. Because of 

the present dating pattern of free mate choice, this segment 

of adolescent social life has been a problem of national con-

cern. Dating is one of the greatest personal problems of 

college social life. 
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PURPOSES OF THE STUDY 

The overall purpose of the present study was to ini-

tiate and conduct an investigation concerned with the current 

dating and rating practices of male and female college 

students on a selected college campus in the southern part 

of the United States. More specifically, the purposes in-

clude the following: 

1) To review previous research and literature re-
lated to the dating patterns of college students. 

2) To determine student attitudes concerning the 
dating and rating preferences of men and women 
on a college campus by completion of a "Dating 
Preference Survey. 11 

3) To consider the distinction and similarity of 
responses between the male and female sample 
as to what college students think determines 
an individual's popularity as a date. 

4) To explore selected personal background factors 
of male and female college students. 

5) To examine the responses of the sample concern-
ing what most college students think determines 
an individual's popularity as a date in relation 
to the responses which indicate the individual's 
choice of a date and possi~le marriage partner. 

6) To compare the findings of this sample with the 
findings of the sample studied by Blood (7) at 
the University of Michigan. 



CHAPTER II 

R E V I E W O F L I T E R A T U R E 

CONCEPTUAL FRAMEWORK OF DATING 

The dating practices in America today have broken 

sharply with tradition and are duplicated nowhere else in 

the world. Womble (69) contended that in the United States 

dating has evolved into a substitute process for parental 

control of the youth's preparation and final selection of a 

marriage partner. Although Americans date more than any 

other people of the world, Bowman (9) and Landis and Landis 

(34} support the premise that social circumstances demand a 

dating system that serves as a useful and necessary founda-

tion for a system of marriage. Whatever views are held ab6ut 

the dating system, there is no evidence that dating will 

diminish or disappear from the social scene. 

Evolution 2.f. Courtship and Dating Practices 

Historians of the family agree that dating in America 

became a widespread phenomenon after World War I. Udry (61) 

and Landis (36) characterized the nation's population as 

shifting toward anonymity, urbanization, individualism, secu-

larization, and emancipation of young women. Dating occurred 

7 



as a natural consequence of several factors. First, the 

initial quarter of the twentieth century was a period when 

America was becoming highly urbanized for the first time. 

8 

Urban places and urban life produced circumstances in which 

supervision of children was more difficult for parents. Young 

persons began to leave the family nest to go to college or 

to seek employment in a distant state or city eliminating 

opportunities for parental supervision. 

Second, geographic mobility and urbanization created 

circumstances where young people had no personal knowledge of 

a field of eligible mates without the means of a dating 

mechanism. Earlier customs and traditions defining boy-girl 

relations were not so ingrained and sacrosanct as to with-

stand the numerous contacts of teenagers in the modern city. 

Gradually rules and regulations in most families relaxed as 

newly acquainted men and women began building together new 

codes of behavior and new concepts of right and wrong to 

govern behavior. Udry (61) maintained that the new values 

made adherence to the rigid standards of supervision more 

difficult. 

Third, World War I and the years immediately succeeding 

it represented the peak of feminine equality movements which 

established the two sexes on a much more equal basis. A new 

concept of marriage emerged as a companionship between two 
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people, which, Burgess and Rallin (12) revealed, increased 

the complexity of choosing a life partner. According to 

Freedman (23) belief in a fixed set of ethics has waned since 

this era. 

Lowrie (45) made the following observation concerning 

dating development: 

By long practice courtship is a social term 
involving obligation, a kind of chain process, which 
once initiated, one is under social pressure to 
carry through to completion in marriage. In colonial 
times when a boy asked for permission to call on a 
man's daughter, he in effect asked for permission to 
marry her if she would consent. Much more recently 
a first call by a man on a young woman was a public 
indication of interest in marriage, and repeated 
calling was the near equivalent of announcement of 
an engagement and forthcoming marriage. From its 
initiation to its end courtship is a public avowal 
of intent to marry. Back of that avowal, there has 
long been in America social pressure upon the in-
dividual to carry out his commitment. 

In contrast, dating is a relationship express-
ing freedom, lack of commitment or public obliga-
tion for any sort of future action. In truth, up 
to the time of announcement of engagement dating 
participants have a minimum of accepted responsi-
bility to continue the relationship. Continuation 
is largely a matter between the two concerned. That 
is to say, the rise of the term dating is a reflec-
tion of the freedom of the young to associate in 
pairs without others--parents or the community--
assuming or insisting that merely because they are 
dating they have further responsibilities to each 
other or to the community. Such freedom is what 
distinguishes dating from courtship. 

The dating trend in the early twentieth century in co-

educational colleges illustrates the general pattern of 



courtship. Burgess and Wallin (13) described an incident 

written by a beau of that era: 

... pairing began during the first few weeks of 
the freshman year. Before Thanksgiving the boys 
and girls were definitely keeping steady company. 
Nearly all of them remained paired and sooner or 
later were reputed to be engaged .... A few 
couples broke up before marriage. Among these, 
one or both had been none to happy in their 
paired relationship but had remained together 
during their college days because of social pres-
sure. 

10 

Youth became dissatisfied with the dating system of 

keeping steady company as the only prerequisite to mate selec-

tion. Udry (61) indicated that a plan had to evolve which 

would allow men and women to become better acquainted and to 

select a marriage partner on the basis of personality com-

patability. These concepts, combined with an increasingly 

liberal attitude toward premarital sex and the extending of 

coeducation into a greater part of adolescence, created the 

ideal situation for the development of an adolescent subcul-

ture within the society. The youth group was separated from 

adult activities and dependent upon its own group for emo-

tional support, status, companionship and normative standards. 

In essence courtship had developed from an obligatory activity 

of 11 keeping company 11 to an independent selective process. 

Although many authors have defined the present practice 

of dating, Womble (69) noted that a specific operational 
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definition actually describing dating in its entirety is not 

easy to reach. Most definitions seem to agree on the one 

fact that dating is a paired heterosexual association, a re-

lationship between two members of the opposite sex. Landis 

(35) and Udry (61) declared that dating is a social engage-

ment between two uncommitted-people for the sake of the date 

itself. Dating as a recreational association, asserted Bell 

(3), is an end in itself with no further commitment. Osten-

sibly, dating is free from any connection with marriage to 

the particular persons dated. 

Bowman (9) enumerated the role of dating as three-fold: 

a special association with a person of the opposite sex that 

provides elements of interest not to be found with members 

of the same sex; a source of prestige either because of the 

frequency with which it occurs or because of the persons 

dated; an educational process that affords opportunity to be-

come better acquainted with persons of the opposite sex and 

with the social expectations and restrictions surrounding 

the activities of the couple. 

The relationships between dating and marriage, Blood 

(6) contended, is primarily indirect. Dating provides a 

laboratory for experience in marriage-relevant behavior. Im-

portant steps toward maturity can be accomplished in dating. 

An opportunity is afforded for coming in contact with 
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numerous groups of possible partners to find the compatible 

one for marriage. Cavan (14) indicated that "this conception 

of dating may not sound romantic, but it is conducive to 

successful choice of a mate. 11 

Womble (69) concluded that dating is an intrinsic part 

of courtship. "Effective preparation for marriage is offered 

perhaps not to the particular person dated at the moment, 

but to someone, sometimes, somewhere." 

Rating and Dating Complex 

The nature of the dating preferences of college students 

has been a matter of debate among family life educators for 

many years. The pioneer author in the field concerned with 

this question was Waller (65) who introduced the idea that 

college dating takes place under conditions determined by a 

culture complex called the rating and dating complex: 

... competition for dates among both men and 
women is extremely keen. Like every other process 
of competition, this one determines a distributive 
order. There are certain men who are at the top 
of the social scramble; they may be placed in a 
hypothetical Class A. There are also certain coeds 
who are near the top of the scale of dating desir-
ability, and they also are in Class A. The tendency 
is for Class A men to date principally Class A 
women. Beneath this class of men and women are as 
many other classes as one wishes to create for the 
purposes of analysis. It should be remembered that 
students on ... campus are extremely conscious of 
these social distinctions and of their own position 
in the social hierarchy. In speaking of another 



student, they say, 11 He rates , 11 or 11 He does not 
r a t e , 11 an d t hey ex t e n d th ems e l v e s en o rm o us 1 y i n 
order that they may rate or seem to rate. 
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The rating and dating complex advocated by Waller (64) 

is probably not exactly the same in any two colleges, but 

some of the statements which are true of one school are true 

also of many others. Young men and women are desirable 

dates according to the rating on the scale of campus values. 

Influential factors in determining a woman's status are good 

clothes, a smooth line, the ability to dance well, popularity 

as a date, and being seen in popular places. The most im-

portant of these factors is popularity as a date, for prestige 

depends upon dating more than anything else. In order for 

men to have Class A rating, the following are necessary: 

membership in one of the better fraternities, prominence in 

activities, a copious supply of money, well-dressed, smooth 

in manners and appearance, a good line, dances well, and 

access to an automobile. The coed who wishes to retain Class 

A standing must consistently date Class A men. 

Rating is described by Burgess and Wallin (13) as the 

process of choosing or refusing persons as dates, not accord-

ing to personal preferences, but according to the way other 

persons rank them. The extent to which rating operates in a 

college community seems to be in direct proportion to three 

factors: 1) the degree to which dating is regarded as an end 
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in itself, rather than a preliminary to further commitment, 

2) the degree of emotional involvement, and 3} the extent to 

which levels of social and economic status are present and 

recognized on the campus. Rating seems to be widespread as 

an important part in the dating lives of college men and 

women. Fraternities and sororities are ranked by students 

who in turn rank the members. 

An analysis of essays written by college students of 

Burgess and Wallin (13) on the qualifications desired in a 

date revealed that in general group influence predominates 

over personal preference. In many cases the man or woman 

appears to be interested first of all in the impression made 

by the date upon others: 

Of extreme importance is the great concern 
for being seen with a superior date. This neces-
sitates attendance at as many school functions 
as possible .... 

Green and Loomis (27) reported that a high place in the 

dating and rating complex determines th~ primary goal within 

the campus society, locally. Although social success is in-

creased in terms of participation in extracurricular activities, 

the prestige accorded by a dominant status in the social 

hierarchy is unparalleled. According to Larson and Leslie 

(37} this hierarchy appears to reflect both the campus and 
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the larger community stratification systems. A general 

status hierarchy of student groups can be identified on most 

college campuses. 

Dating, Waller (65) pointed out, is a competitive game 

engaged in primarily for status, rather than any useful 

function. On the college campus dating means thrill seeking 

and adventure. Landis (36) postulated that the latter author 

saw dating as a game of trying to win favors without becom-

ing involved emotionally. The least emotionally involved 

member manipulated the situation, with the most involved be-

ing the likely victim of exploitation. The whole dating pat-

tern was built upon competition and materialistic display. 

Wallace (64) agreed that the dating system is highly struc-

tured and highly competitive. The greatest success is not 

always attained by the most brilliant, the most competent and 

most lovable people. Instead, the most favorable rewards 

often go to the most aggressive, dominant, and compulsively 

ambitious. 

A questionnaire distributed by Smith (55) to a group 

of unmarried students in Pioneer College verified that com-

petitive dating is the dominant campus pattern. Sixty-six 

per cent of the respondents were classified as engaging in 

competitive dating with several partners. Emotional non-

involvement is one of the unique characteristics of this form 
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of dating. No significant differences in attitudes and be-

havior of men and women were revealed, except that women 

tend to date the same partner over a longer period of time 

than men. 

Landis (46) reported that sociologists have taught the 

Waller (66) theories for more than 30 years, have discussed 

the concepts proposed, and have subjected the theories to 

research. "The controversy sti 11 goes on and evidence in-

creases. 11 

Using the rating and dating hypothesis as the subject 

o f a s p e c i a 1 s t u dy , B l o o d ( 5 , 7 ) f o u n d v e r y 1 i t t 1 e s u p p o rt 

for Waller's thesis (65). University of Michigan students 

rated such items as great popularity, money, and sorority 

and fraternity membership much lower than many other factors 

in dating behavior and in the evaluation of dating partners. 

More than half of Waller's items (65) failed to be chosen by 

a majority of the students and consequently failed to consti-

tute norms for the campus as a whole. ltems chosen by both 

sexes as qualities preferred in casual and serious dates were: 

is pleasant and cheerful, has a sense of humor, is a good 

sport, is natural, is considerate, and, is neat in appearance. 

Similar results were reported by Turner (60) in an investiga-

tion utilizing the dating characteristics proposed by Blood 

(5). A rank order of dating characteristics preferred by 
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these students were congruent with Blood's study (5). The 

latter author noted that these items differed markedly from 

both the drama of the romantic complex and the competitive 

artificiality of the traditional rating complex. 

Smith (56, 57) conducted a restudy of the campus which 

was originally the focus of Waller's work (65). Six hundred 

and two students were administered a questionnaire and were 

asked to express agreement or disagreement relative to the 

dating characteristics mentioned by Waller (65). Respondents 

were asked to indicate what a man or woman must have or do to 

be popular on campus. Men and women were in general agree-

ment in the concept of a popular person and rejected the more 

materialistic items in favor of personality items. In the 

case of both sexes smoothness in manners and appearance, and 

ability to dance well were considered most important. For 

both sexes, being of attractive appearance and having good 

clothes were ranked high. For men, prominence in activities 

was more important than looks and appearance. 

Burgess and Wallin (13) conducted an extensive study 

of dating practices among students in three Midwestern and 

two Western coeducational colleges and found that dating in-

volved considerable rating on the college campus. The ac-

ceptance or rejection of a date was related to the status 

aspect of the situation. Fraternities, sororities and other 
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campus organizations played a decided part in determining 

dating status. Bernard (4) described fraternities and 

sororities in schools as "in large part dating and courting 

i nsti tuti ons. 11 

Similarly, Rogers and Havens (48) found that rating 

enters decidedly into dating. The major purpose of an in-

vestigation was to determine the importance of prestige 

rating in the mate selection of college students. At the 

dating level, status homogamy prevailed over heterogamy with 

fraternity and sorority members tending to date one another, 

and with dormitory residents tending to date other dormitory 

residents and nonstudents. Data revealed that prestige 

classes entered into all phases of mate selection from casual 

dating up to mate choice itself. Students date, become 

pinned, engaged, and marry within the same prestige class. 

These authors concluded that students adhered to prestige 

ratings at all stages in the mate selection process. Landis 

and Landis (34), however, suggested this evidence indicated 

that it is not that fraternity men seek out sorority girls 

or dormitory men seek dormitory dates; rather the principle 

of residentual propinquity operates. In the social setting 

of a large campus, fraternity-sorority students are thrown 

together in exchange dances and parties, in the same way as 

dormitory students are thrown together through the activities 

of common living groups. 
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A Wisconsin University investigation supported the 

hypothesis that in general, fraternity men tend to marry 

sorority women. McCormick and Sundal (42) found that, in 

these intimate groups on campus, rating takes place. Dif-

ferent statuses are assigned to different fraternal groups, 

as to different offices or positions on the campus. Campus 

queens and other competitive contests based upon feminine 

beauty enter into this rating complex. 

Two groups of unmarried freshman and sophomore college 

students furnished data for an investigation by Connor and 

Hall (18). A majority of both groups established requirements 

for a date to include a good reputation, an attractive ap-

pearance, and comparable intelligence. Neither necking nor 

petting was considered essential to popularity. A larger 

proportion of men than of women said these activites contri-

buted to popularity. Similarly, Kirkpatrick and Caplow (33) 

found that under certain conditions women were forced to 

compromise in matters of sexual morality in order to avoid 

the breaking of a relationship. These findings give support 

to Waller's (65) rating and dating complex that exploitative 

attitudes begin to emerge in th~ dating process. 

A list of important characteristics were rated in order 

of rank by 2,500 students engaged in a survey by Christensen 

(15). The seven highest items were l) is physically and 
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mentally fit, 2) is dependable, 3) takes pride in personal 

appearance, 4) is clean in speech and action, 5) has a 

pleasant disposition and sense of humor, 6) is considerate, 

and 7) acts own age. Males gave greater stress to such items 

as physical attractiveness and nonuse of tobacco. Females 

gave more emphasis to moderation regarding intimacy, parental 

approval, and consideration of others. Definite male and 

female patterns of dating emerged; however, both sexes were 

in rather close agreement concerning several factors. These 

were concerned with things to look for in choosing a date, 

conduct patterns of each sex, and self criticism as applied 

to the dating situation. There is little evidence of rating 

being of major importance among this group. 

A study by Smith and Monane (53) of unmarried students 

at the University of Colorado revealed the traits these young 

people rated highest in describing a good date. Anonymous 

questionnaires showed that both men and women rated companion-

ability as the most important characteristics of a good date 

and a good mate. Although men and women differed somewhat 

in importance on certain values, as a group men agreed more 

fully on what they wanted in a date. Men rated physical 

appearance high, whereas women rated social graces higher 

than looks. The authors drew the tentative generalization 

that the older the individual, the greater the variety of 
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traits sought in a date. Women seemed to place more impor-

tance on mutual attraction and love as they advanced in 

school. Men tended to ascribe less significance to chastity. 

Conversely, women considered chastity important in the male 

the first three years of college, but it dropped sharply in 

value during the senior year. 

CONTEMPORARY CAMPUS DATING 

Common Functions 2-f. Dating 

Dating in the American college culture serves a number 

of functions, some of which are only remotely related to 

marriage. In most cases the functions of dating are manifest, 

not latent, Skipper and Nass (51) emphasized. The most com-

mon motivation of individuals in dating corresponds roughly 

to the most common functions of dating, even though all pos-

sible motivation would not so correspond. The work of a 

number of writers in the field has been summarized by the 

latter authors to indicate the main functions that dating 

serves for the individual: a form of recreation; a form of 

socialization; a means of status seeking; a form of courtship. 

Dating provides entertainment for the individuals involved, 

as well as permitting individuals of the opposite sex to get 

to know each other, learn to adjust to each other, and to 

develop appropriate techniques · of interaction. By dating and 
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by being seen with persons who are rated highly desirable by 

the peer group, the status and prestige of the individual is 

raised within the group. Unmarried individuals associate 

with each other in the dating situation for the purpose of 

selecting a marriage partner. Bayer (1) contended that 

dating is an educational experience through which skills for 

valid mate selection and personal growth are cumulatively 

acquired over time. Data revealed in an investigation by 

McDaniels (43) gave support to the hypothesis that there is 

a tendency for females to give recreation, mate selection 

and anticipatory socialization, respectively, as the primary 

reasons for dating. 

Related to the recreational functions of dating is 

that of receiving prestige. Bell (2) asserted that to be 

successful in dating is to meet the standards of the peer 

group. For many, competing with one another is as important 

as meeting the standards of the group. Prestige is achieved 

by the frequency of dating different individuals. However, 

prestige is not limited just to dating for college students, 

but is found in all stages of the courtship process. For 

this group prestige may be related to desirable values in a 

future marriage partner. The prestige stressed varies 

accordingly in the different colleges. 
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Evidence revealed by Grinder (28} gives support to the 

role of dating as a means of status-achievement and prestige. 

Results of a questionnaire administered to male and female 

high school students indicated that all females, whether 

dating frequently or infrequently, were eager to participate 

in the dating system and to seek the peer status it offered. 

For males, peer relations and the status seeking, participa-

tive features of dating appear to be closely related. Men 

who were not participants in extracurricular activities 

seemed especially interested in participating in dating as a 

means of seeking status. Having friends per se was an im-

portant correlate for motivation of males for all the re-

sources of dating, whereas, having close intimate friends 

appeared to be more critical for females. 

Nimkoff and Wood (47) found a strong compulsion for 

college students to date in a sample of 489 students. 

60 per cent had dated by the end of the freshman year. 

Over 

This 

sample represented a predominantly Protestant middle-class 

population which came from middle-sized cities. Leslie and 

Richardson (39) upheld these findings and agreed that the 

direct environmental pressures operating on a campus encour-

ages the association of persons of diverse backgrounds and 

appears to favor heterogamous pairings. 
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In such a setting as the coeducational campus con-

siderable pressure to date is exerted upon those who would 

prefer not to date. According to Winch (68} the social con-

ditions of college life stimulate the student to date and to 

date the type of person approved by the social group. A 

date does not always signify a man's spontaneous and volun-

t a r y a f f e c t i o n a 1 i n t e re s t i n a w om a n . Sm i t h ( 5 2 ) c o n f i rm e d 

that social pressure towards dating is normally exerted by 

the students' peer group. This group acts in accord with the 

values and norms of the student culture complex. Approval by 

peers when dating and disapproval for not dating is a common 

manner in which the pressure operates. Dances and other 

college social events are attended by dating pairs only, and 

persons without a date are excluded. Peer groups provide a 

sense of security for members who are attempting to establish 

pair-dating relationships. Such groups are an important 

channel through which acquaintances which may lead to court-

ship are made. Respect from the peer group aids the individ-

u a 1 to feel ad e q u ate i n contacts w i th. persons of the opp o s i t e 

sex. College students tend to adopt the dating and courtship 

patterns of peers. Persons with high prestige are frequently 

imitated in modes of acting. 

During the dating stages of life at any age, dating 

serves an important function in - the individual 1 s social matur-

ing. Landis and Landis (34) pointed out that when people 
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first venture into the couple world, considerable time is 

spent with learning social skills. Opportunity is provided 

for the individual to be tested in different situations and 

to learn finesse in social interaction. In a study of 3,187 

students these authors found that only one-fourth of the 

students felt confident in associating with the opposite sex, 

and more than half reported some difficulty. For these 

students, developing confidence in associating with the 

opposite sex was a major concern. 

Fundamentally involved in heterosexual social inter-

action is the process of role taking or empathy. Blood (6) 

defined empathy as the ability to perceive the partner's 

attitudes and feelings; a skill that can be acquired and 

developed through practice. Dating provides endless oppor-

tunities for practicing this skill. An investigation by 

Vernon and Stewart (63) was concerned with empathy in the 

dating experiences of 52 college couples. A questionnaire 

was designed to measure how closely the respondent's estimate 

of date satisfaction coincided with the satisfaction of the 

partner. Empathy was greater for those couples who had dated 

each other frequently than for those couples who had dated 

each other less frequently. Individuals having a high number 

of dates per month had higher empathy scores than those who 

had fewer dates. Increased emp.athy tends to induce increased 
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interaction. A follow-up study by these same authors pro-

duced similar findings. Conclusions revealed no significant 

concentration of campus leaders in the high empathy group. 

Broderick (11) postulated that "accelerators" rein-

forced by society utilize dating practices to lead young 

people into marriage. One of the most effective accelerators 

is the desire inculcated in children by the simple process 

of growing up in families, to live in a similar setting as 

adults. Both boys and girls are socialized to value this 

arrangement. The sex drive in both the male and female is 

another powerful and obvious accelerator. These two impor-

tant accelerators are fitted together in the present court-

ship system to produce a spiraling escalation toward marriage 

that is almost impossible to escape. 

Viewing dating as a procedure for mate selection neces-

sitates recalling the ways in which dating is not a preview 

o f m a r r i a g e . tv i n c h ( 6 8 ) a n d L e M a s t e rs ( 3 8 ) c o n t en de d t h a t 

until dating permits experiences in the task oriented activi-

ties relevant to marital and parental roles, its efficiency 

as a procedure for mate selection and as a context for antici-

patory socialization into marital roles and adjustment to 

marriage can be only partial. 
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Factors Relating !2._ Dating Preferences 

According to Christensen (15) dating practice falls 

short of dating preferences. Either compromises with de-

sires are made in making a date or disillusionment occurs to 

a degree after the date is in process. A 24 item question-

naire administered to unmarried and unengaged Purdue Univer-

sity students revealed descriptions of what this group liked 

most in a date. Greatest emphasis by both sexes was given to 

pleasant disposition, further described as cheerful, agree-

able, optimistic, sense of humor and good sport. Next in 

importance was the quality of being well groomed and mannered. 

The third preference was for sociability, where the date met 

people with ease and was knowledgeable about the social arts. 

Other qualities regarded as extremely important for the date 

to possess are emotional maturity, physical attractiveness, 

considerateness, and fitting the traditional role of mascu-

linity or femininity. 

Although the sexes agree with each other concerning 

what is wanted in a date, some differences are noted. Males 

tend to want a date who is affectionate, romantic and physi-

cally attractive, and offers promise of being a good homemaker. 

Females, in contrast, stress more than males characteristics 

such as conventional sex standards, good financial prospect, 

ambition and industriousness, religious nature, 
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considerateness, and sociability. The author concluded that 

there appeared to be certain patterns distinctive of each 

sex. 

An earlier investigation by Christensen (16) at Brigham 

Young University gave support to the fact that males and 

females emphasize the same qualities in mate selection. Both 

sexes attributed significance to personality traits as de-

pendability and emotional maturity, mutual attraction, good 

health, and desire for home and children. Males considered 

attractiveness, popularity with others, and non-smoking as 

important. Females emphasized education, similarity of back-

grounds, and chastity. 

Similarly, Hewitt (30) found that although males and 

females agree on items concerning what is desired in a date, 

differences are evidenced. Students were asked to rate 

items indicated on a questionnaire. Characteristics con-

sidered most crucial by both sexes in rank order were: well-

groomed and well-mannered, sense of humor, considerate, emo-

tional maturity, ambitious and industrious, energetic, and 

sensible about money. Males felt that physical attractive-

ness was a crucial item. Women placed a premium on conventional 

sex standards, while one-half of the men rated this item as 

virtually irrelevant. 
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Value assignments given to dating preferences are in-

dicative of numerous influences. Lowrie (41) contended that 

cultural standards affect the association between the sexes 

and may preclude, hinder, or promote dating. Anonymous 

questionnaires completed by a group of unmarried Mormon 

students indicated the traits considered undesirable in a 

courtship partner. As previously cited, males and females 

differed with regard to some items. Males objected more to 

female tendencies as flirting with others, wanting expensive 

things, and never saying thank you. Females laid greater 

stress on male indulgences as wanting too much necking and 

petting, staying too late on a date, and preferring to date 

only popular females. 

The purpose of a research project by Niehuss (46} was 

to explore the differences in criteria accorded importance 

by a group of college students in date selection and ulti-

mately mate selection. Data revealed by a questionnaire 

indicated that over one-half of the total sample considered 

the following items above average or most important. These 

were, in order of importance to the college students: con-

siderateness, emotional maturity, stable and dependable, 

ambitious and industrious, and intellectual stimulation. Males 

emphasized certain factors more than females. These were in 

rank order physical attractiveness, good homemaker, well-

groomed and mannered, and good health. 
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Self descriptions and ideal mate images were elicited 

from a nonrandom sample of single college students in an 

inquiry by Udry (61). Conclusions from the data obtained 

suggested that mates are selected without regard given to 

pre-existing ideal mate images. Ideal mate images were not 

attributed to selected persons but to a change in response 

to a new relationship into which a person entered. The mate 

perceptions of engaged persons, although highly inaccurate 

in relationship to the described ideal mate, bore little re-

semblence to the ideal mate conceptions of unengaged single 

persons. Similarly, Williamson (67) found that the concept 

of an ideal mate appeared to exist only as a generalized and 

flexible standard in the actual process of mate selection. 

Data gathered by Strauss (58) from 373 engaged or re-

cently married persons refuted the findings of previous 

research cited in regard to the ideal and chosen mate. Over 

50 per cent of this group judged the present spouse as either 

close to or identical with a previously described physical 

ideal. When the subjects compared the mate with the person 

liked or loved next best, practically no difference was re-

vealed in approximation to ideal physical traits, but the 

mate came closest to ideal in personality traits. 

Most college students find that sex is still a confus-

ing and troubling issue within the present dating system. 
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Halleck (29} reported that more young people eng~ge in heavy 

petting before marriage than in previous decades, but the 

rates of actual premarital sexual relations before marriage 

have not increased significantly since 1920. A high per-

centage of relationships does not take place during the 

co l l e g e ye a rs for as many a.s 4 O p e r c en t o f ma l es an d o v e r 

55 per cent of female students are still virgins when they 

graduate. Cutler (19) noted that although the traditional 

emphasis has been on delay in gratification, Dreger (20) 

affirmed that students are influenced by peers and mass media 

toward more liberal expressed attitudes. 

Similar conclusions were drawn by Freedman (29) and 

Hoyman (31). These authors gave evidence to support the 

theory that the great change on college campuses has been in 

more liberal attitudes toward sex and in more heavy petting. 

College women engaging in premarital sexual relations usually 

become involved with men with whom there is an emotional 

attachment. Promiscuity, in the sense of automatic sex rela-

tions, is confined to a very small percentage of individuals. 

Rubin (49) asserted that the most important single con-

tribution regarding sex and the college student is the study 

of Erhmann (22) of l ,000 college students. This investigation 

provided deep insights into the new codes of dating and petting, 

which are defined patterns firmly fixed in the folkways and 
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mores of the youth culture. A major finding of the latter 

author was that female sexual expression is primarily and 

profoundly related to 6eing in love and with going steady, 

while male sexuality is more indirectly and less exclusively 

associated with romanticism and intimacy relationships. The 

degree of physical intimacy permissible among males is in-

versely related and among females directly related to the 

degree of affection in the relationship. 

Perhaps Gibran (25) best summarized the 11 ideal 11 role 

that men and women could portray in a dating relationship if 

dating were universally defined as a social engagement be-

tween two people for the sake of the date itself, and without 

marital intentions: 

And let there be no purpose in friendship 
save the deepening of the spirit. For love that 
seeks aught but disclosure of its own mystery is 
not love but a net cast forth; and only the un-
profitable is caught. 



CHAPTER III 

P R O C E D U R E 

THE SAMPLE FOR THE STUDY 

A stratified-random sample was drawn for the present 

study from freshman and senior, male and female, undergradu-

ate students enrolled in Northeast Louisiana State College, 

Monroe, Louisiana, for the academic year 1968-1969. A total 

of 691 students participated in the study. This total in-

cluded 205 seniors and 486 freshmen representing 16 per cent 

of the senior enrollment and 15 per cent of the freshman 

enrollment. The sample of the study represented 10 per cent 

of the total college undergraduate enrollment. The senior 

sample was composed of 91 female students and 114 male 

students residing in the campus dormitories. Two hundred 

and twenty-six males and 260 females comprised the freshman 

group. 

The college selected for the study, Northeast Louisiana 

State College, is a four-year accreditated institution 

located in Monroe, Louisiana. The college was established 

to meet the educational needs of the young men and women of 

Louisiana and to function as a cultural and community ser-

vice center for the surrounding area. The school has 

33 
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progressed from a junior college, opened for its first 

session in 1931, to its present status as a four year in-

stitution. The enrollment for the college for the academic 

year 1968-1969 was 6,872. Curricula offerings at the school 

are available in both the professional and pre-professional 

classifications. Northeast Louisiana State College was 

selected as the site for this investigation because the 

student population is a cosmopolitan grouping representative 

of various areas in the southern region. A copy of student 

distribution by states and by parishes in Louisiana is in-

cluded in Appendix A. A study of this nature has not been 

previously conducted at this school. Administrative coopera-

tion and assistance facilitated the collecting of data. 

INSTRUMENT FOR THE STUDY -- -- ---

In order to achieve the purposes of the study, the 

author developed a "Dating Preference Survey" adapted from 

the research instrument developed and used by Smith (57) and 

by Blood (7) in the original studies concerned with the dating 

and rating complex. Written permission was obtained from 

both authors to adapt the instrument for the present study. 

A personal interview was held with the senior author, William 

Smith (57). The questionnaire method has been described by 

Selltiz and others (50) as an appropriate one to assure some 

uniformity from one measurement situation to another. 
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Bloom (8) believed that a questionnaire requesting a great 

variety of opinions might be summarized to express a 

particular basic value at one time, and at another time a 

somewhat different key or summarization might be determined 

that would represent the same basic value. 

Data for this study were acquired through the use of 

a 11 Dating Preference Survey. 11 A copy of this survey is in-

cluded in Appendix B. The survey contained two sections: 

one developed to collect opinions about current dating and 

rating attitudes from college students; the other, to reveal 

personal and family background information about individual 

students. The first step in adapting the original question-

naire required that a check be made of the campus rating 

system at Northeast Louisiana State College as no two cam-

puses would necessarily have the same rating hierarchy. To 

accomplish this requirement, in the fall of 1968, 262 male 

and female students enrolled in two sections of family living 

classes and four sections of social etiquette classes were 

asked to list the characteristics which were felt to contri-

bute to a man or a woman being popular on campus. The 

students were asked to inclu~e group patterns as well as per-

sonality characteristics. The items listed by the students 

were compared to the characteristics included in the original 
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study. As a result of this comparison, six item character-

istics were added to the questionnaire. These included: 

1 ) has a good physique or figure 

2) is willing to have sex relations 

3) belongs to a specific fraternity or sorority 

4) is willing to hear his date's side of a discussion 

5) comes from a middle class family 

6) comes from an upper class family. 

Section one of the questionnaire contained a list of 

43 characteristics which the respondents rated in terms of 

very important, important, not important, and undesirable 

according to how students on campus defined a popular man and 

a popular woman and characterized a date and a possible mar-

riage partner. The four categories were "Popular Men," 

"Popular Women," 11 Your Date, 11 and 11 Prospective Mate. 11 Whereas 

the original study by Blood (7) allowed for responses only in 

the 11 yes 11 or 11 no 11 category, the present rating scale was de-

signed to discriminate between opposite extremes in atti-

tudes among the subjects and among individuals who differed 

slightly or maintained a moderate position. A four point 

rating scale was used to measure responses to the item 

characteristics to permit a more precise discrimination in 

the subjects' responses and to qualify for a more potent 

statistical treatment of data. A numerical value was 



attached to each point in the rating scale ranging from a 

value of one to a value of four respectively for the re-

sponse possibilities, very important to undesirable. 
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Section two of the questionnaire was designed to ob-

tain information concerning the participating subjects and 

the respective families. Religious preferences, community 

size, dating status of the subjects, age at which parents 

married, rating of parents' marriage, age at first single 

and double date, degree of peer influence in date selection 

and other pertinent information relating to the purposes of 

the study were included in the "Dating Preference Survey. 11 

The questions concerning personal data of the respondents 

were purposely placed in the latter part of the instrument 

in an effort to avoid a possible source of biasing the re-

spondent's attitude in answering the questions. 

The "Dating Preference Survey" was pretested for the 

purpose of validation in terms of practical use. Since the 

instrument was used in previous studtes and has been stand-

ardized through use, the investigator's results would be 

more valid than if an untested inventory had been employed. 

Selltiz and others(58) contended that the appropriate method 

for determining stability is through comparison of repeated 

measurements. 11 When the measuring instrument consists of a 

questionnaire, usually only two administrations are used for 
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the test-retest procedures. 11 The author administered the 

questionnaire to five students selected at random at Texas 

Woman's University. After the tests were completed, inter-

views were held with these students to obtain reactions to 

the questions and to clarify responses as necessary. The 

first pre-test was administered to 20 male and 20 female 

students enrolled in a physical education course at North 

Texas State University. The time necessary to take the test 

was recorded. Eleven female students enrolled in a child 

development course at Texas Woman's University were adminis-

tered the second pre-test. An analysis of the responses given 

by these two groups of students demonstrated the need for 

further revisions. After the corrections were made, five 

male and five female students enrolled at Northeast Louisiana 

State College were asked to critique the questionnaire. The 

revised questionnaire was then administered to four students 

selected at random at Texas Woman's University. Reliability 

data are presented in the discussion of findings of the 

correlation of the present study wit~ Blood's previously 

published data. 

Prior to finalizing the questionnaire for printing, a 

copy of the "Dating Preference Survey 11 was forwarded to the 

Dean of Men and the Dean of Women at Northeast Louisiana 

State College for approval in terms of meeting campus regula-

tions for distribution. The questionnaire was printed to 



shorten the appearance of the instrument in an effort to 

prevent boredom and disinterest and to improve the quality 

of response. 
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The distribution of the "Dating Preference Survey" for 

the senior students was facilitated through the offices of 

the Dean of Men and Dean of Women at Northeast Louisiana 

State College. The names of all senior male and female 

dormitory students were secured and divided conformably to 

the respective residence. The questionnaires were distributed 

in envelopes in which the respondents sealed the completed 

form. Proctors were assigned in each dormitory to deliver 

and collect the completed questionnaires. A note attached 

to each questionnaire instructed married students not to 

complete the form but to return the questionnaire to the 

proctor. 

Arrangements for dispersing the "Dating Preference 

Survey" to the freshman students were rendered through the 

office of the Dean of the School of ~ure and Applied Sciences 

at Northeast Louisiana State College. Freshman students en-

rolled in 19 sections of beginning courses in botany, busi-

ness mathematics, algebra, zoology, military science and 

social etiquette were administered the questionnaire by the 

author in the respective classrooms. In each instance the 

teacher introduced the author. The author revealed the nature 
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and purpose of the investigation to the students who were 

asked to volunteer to participate in answering the question-

naire. No additional instructions for taking the test were 

given. 

PURPOSES OF THE STUDY 

This study was concerned with an investigation of the 

dating and rating practices of college students and the 

extent to which the dating and rating complex exists within 

this group. The purposes of the present study were: 

1) To initiate a study concerned with the current 
dating and rating practices of male and female 
college students on a selected college campus 
in the southern part of the United States. 

2) To determine student attitudes concerning dating 
and rating preferences on a college campus by 
completion of a "Dating Preference Survey. n 

3) To consider the distinction and similarity of 
responses between the male and female sample 
as to what college students think determines 
an individual's popularity as a date. 

4) To explore selected background factors of male 
and female college students. 

5) To examine the responses of the sample concern-
ing what most college students think determines 
an individual's popularity as a date in relation 
to the responses which indicate the individual's 
choice of a date and possible marriage partner. 

6) To compare the findings of this sample with the 
findings of the sample studied by Blood (7) at 
the University of Michigan. 
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TECHNIQUES Q.E. DATA ANALYSIS 

The responses to the "Dating Preference Survey" by 

senior and freshman, male and female students were compiled 

and statistically analyzed to indicate the general trends of 

current dating and rating habits of college students. 

Student responses were categorized and analyzed appropriately 

to the purposes of the study. 

Data relative to the personal background of the re-

spondents were analyzed and included the ages of the respond-

ents, size of hometown community, and religious preferences. 

The sorority or fraternity membership, age at which parents 

married, marital status of parents, and rating of marital 

adjustment of parents were also analyzed. 

Chi-square values were calculated to determine signifi-

cant differences in responses between the classification and 

sex of the respondents and the age at first single date and 

age at first double date. The same method of data analysis 

was used to investigate possible relationships between the 

sex and classification of the respondents and the following 

variables: number of times dated; present dating status; 

dating with peer approval; and dating with peer disapproval. 

Chi-square values were also computed to determine pos-

sible differences in the response tendencies per item for 
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five groups of item c~aracteristics according to the sex and 

classification of the respondents and the rating prefer-

ences for the categories of popular men and popular women. 

Possible differences in the response tendencies per item for 

groups of item characteristics according to the sex and 

classification of respondents regarding the characteristics 

looked for in a date and a possible marriage partner were 

determined by means of a chi-square analysis. Item charac-

teristics for each grouping included the following: 

1) personality characteristics 

2) physical characteristics 

3) sexual accessibility characteristics 

4) sociability characteristics 

5) status achievement characteristics 



CHAPTER IV 

P R E S E N T A T I O N O F D A T A W I T H 

A N A L Y S I S A N D D I S C U S S I O N 

Data for the present study were obtained from a 

"Dating Preference Survey 11 completed by 691 freshman and 

senior, male and female, undergraduate students enrolled in 

Northeast Louisiana State College, Monroe, Louisiana, for 

the academic year 1968-1969. The "Dating Preference Survey 11 

obtained opinions about current dating and rating attitudes 

of college students and revealed personal and family back-

ground information about individual students. 

DATING AND RATING PREFERENCES 

Respondents in the study were asked to define a popu-

lar man and a popular woman on a college campus according 

to a list of 43 characteristics indicated in the 11 Dating 

Preference Survey. 11 The same characteristics were rated 

according to how the respondents characterized a date and 

a prospective marriage partner. Each characteristic listed 

was rated in terms of very important, important, not 

important, and undesirable under the appropriate category. 

The four categories were 11 Popular Men, 11 11 Popular Women," 

43 
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11 Your Date, 11 and 11 Prospective Mate. 11 The item character-

istcs were divided into five groups: personality charac-

teristics, physical characteristics, sexual accessibility 

characteristics, sociability characteristics, and status 

achievement characteristics. Item characteristics are 

listed under the appropriate five groups of characteristics 

in Appendix C. The proceeding discussion follows appro-

priately under each group of characteristics and the 

respective categories for the four responding groups: 

freshman males, freshman females, senior males, and senior 

females. Individual characteristics are presented follow-

ing each respective major group of characteristics. 

Personality Characteristics 

Seventeen item characteristics on the 11 Dating Prefer-

ence Survey 11 were aimed at discovering the extent to which 

freshman and senior, male and female students placed im-

portance on personality characteristics as factors influ-

encing a person's popularity on cam~us and influencing date 

and mate selection. Data reporting the summary of responses 

for these 17 traits indicated personality characteristics 

were important determinants in all the categories considered. 

For these characteristics, males and females tended to 

respond in a similar manner, regardless of classification. 

A greater proportion of each of the responding groups rated 
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personality characteristics as being important for a popu-

lar man and a popular woman. Freshman and senior males 

reported these traits to be important for a date and very 

important for a prospective marriage partner. Similar re-

sponses to the male groups were recorded by senior females 

when considering a date and a mate. A different trend was 

noted for the freshman females in comparison to the other 

responding groups. More of the freshman females rated 

personality characteristics as being very important in date 

and mate selection and a smaller proportion reported a 

rating of important. 

a) Popular Men. Rating responses for this category 

are summarized in Table I. A statistically significant chi-

square was obtained in the comparison of senior females to 

freshman females; this difference is reflected in the fact 

that compared to freshman females, a smaller percentage of 

senior females, 37.2 per cent, rated personality charac-

teristics as very important and a greater percentage of the 

senior females rated these characteristics as not important, 

15.4 per cent. Statistical analysis failed to support a 

significant difference in responses between freshman males 

and senior males. Approximately 50 per cent of both fresh-

man and senior males rated the personality characteristics 

for this category as important. The second largest rating 



TABLE I 

SUMMARY OF RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES 

REGARDING THE RATING PREFERENCES FOR 17 PERSONALITY 

CHARACTERISTICS FOR THE POPULAR MEN CATEGORY 

Respondents 
Responses Freshman Senior Freshman 

Males Males Females 
Senior 
Females 

Number Per cent Number Per cent Number Per cent Number Per cent 

Ver.v important l 3 51 36.2 6 31 3 3. l 1928 43.4 575 37.2 

Important l 794 48.0 944 49.5 2045 46.2 719 46.5 

Not important 486 l 3. 0 282 14.8 408 9.4 239 l 5. 4 

Undesirable l 06 2.8 49 2.6 44 1.0 14 0.9 

Total 3737 100.0 1906 100.0 4425 l 00. 0 l 54 7 100.0 
2 X 3=7.2320, N. S. 2 X 3=52.3702, P<.001 

..,::::. 

°' 
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for both of these groups was the response of very important, 

as can be seen from the fact that about one-third of the 

remaining respondents in both male groups gave this response. 

b) Popular Women. The summary of respo~ses for this 

category is given in Table II. The same general trend of 

responses can be seen in this category when comparing 

seniors to freshmen, regardless of sex. Whereas a predomi-

nant proportion of each group rated personality character-

istics as important (from 44.4 per cent to 49.4 per cent), 

the differences between the various groups were caused by 

more seniors, as compared to freshmen, rating these charac-

teristics as not important and fewer seniors rating these 

traits as very important. 

c) Your Date. Data for this category are found in 

Table III. Senior males, 86.3 per cent, and freshman males, 

86.7 per cent, emphasized personality characteristics as 

being from important to very important for a date. Senior 

females, 92.8 per cent, supported thi~ rating. A different 

trend was noted for the freshman females. More of this 

group, 48.9 per cent, rated personality characteristics as 

very im~ortant in date selection, and a smaller proportion 

of freshman females, 44.7 per cent, gave the response of 

important. 



TABLE II 

SUMMARY OF RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES 

REGARDING THE RATING PREFERENCES FOR 17 PERSONALITY 

CHARACTERISTICS FOR THE POPULAR WOMEN CATEGORY 

Respondents 
Responses Freshman Senior Freshman 

Males Males Females 
Senior 
Females 

Number Per cent Number Per cent Number Per cent Number Per cent 

. Very important 1483 38.7 630 33.2 1963 45. l 564 36.5 

Important 1835 47.9 939 49.4 1932 44.4 724 46.8 

Not important 423 11. l 285 15.0 413 9.5 243 l 5. 7 

Undesirable 89 2.3 46 2.4 43 1.0 16 1.0 

Total 3830 l 00. 0 1900 100.0 4351 100.0 1547 l O O. 0 

X2 l=27.3867, P<.001 X2 3=6l.0904, P<.001 

co 



TABLE III 

SUMMARY OF RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES 

REGARDING THE RATING PREFERENCES FOR 17 PERSONALITY 

CHARACTERISTICS FOR THE CATEGORY OF YOUR DATE 

Respondents 
Responses Freshman Senior Freshman 

Males Males Females 
Senior 
Females 

Number Per cent Number Per cent Number Per cent Number Per cent 

Very important 1500 39.0 654 33.9 2108 48.9 653 42.7 

Important 1831 47.7 1014 52.4 1928 44.7 765 50. 1 

Not important 430 11. 2 221 11. 4 253 5.9 103 6. 7 

Undesirable 77 2. l 45 2.3 23 0.5 7 0.5 

Total 3838 100.0 1934 100.0 4312 100.0 1528 100.0 

X2 ~=16.0602, P<.01 2 X 3=17.5780, P<.001 

.,i:::. 



d) Prospective Mate. Table IV presents data for 

this category. In each of the responding groups the pre-

dominant tendency was to rate personality characteristics 

as very important in the selection of a prospective mate. 

However, of the female groups, a larger percentage in each 

case (59.9 per cent and 63.5 per cent) gave a response of 
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very important than did the corresponding male groups (53.7 

per cent and 52.7 per cent). Approximately the same per-

centage of each group gave these characteristics an important 

rating, but more of the males gave a response of not impor-

tant or undesirable than did the respective female groups . 

.!_§_ considerate.--Examination of the responses regard-

ing the rating of the personality characteristic ''is con-

siderate," indicated that an overwhelming majority of each 

of the responding groups felt considerateness to be a very 

important quality in an individual. This rating was sup-

ported by all groups in the four categories. 

a) Popular Men. Of the responding groups, 52.1 per 

cent rated considerateness as being very important for a 

popular man on campus. The differences in responses for 

this category were caused by the fact that a greater pro-

portion of senior males than the remaining groups reported 

this trait to be an important quality to possess, while 



TABLE IV 

SUMMARY OF RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES REGARDING 

THE RATING PREFERENCES FOR 17 PERSONALITY CHARACTERISTICS 

FOR THE CATEGORY OF PROSPECTIVE DATE 

Respondents 
Responses Freshman Senior Freshman Senior 

Males Males Females Females 
Number Per cent Number Per cent Number Per cent Number Per cent 

Ver.v important 2061 53.7 1021 52.7 2648 59.9 983 63.5 

Important 1386 36. l 749 38.2 1589 36.0 506 32.7 

Not important 293 7.6 110 5.6 157 3.6 52 3.4 

Undesirable 99 2.6 56 3.5 24 0.5 6 0.4 

Total 3839 100.0 1936 100.0 4418 100.0 1547 100.0 

X2 ~=10.0296, P<.05 X 2 
3 = 6 . 5 8 l l , 'N . S . 

0, 
---' 
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fewer senior males rated this characteristic as very impor-

tant. (X 2
9 =25.97, P<.Ol) 

b} Popular Women. Both sexes, regardless of classi-

fication, agreed that considerateness contributes to a 

woman's popularity on campus. Fifty-three per cent of the 

responding groups indicated that considerateness was a very 
2 important trait for a popular woman. (X 9=22.57, P<.01) 

c) Your Date. A greater proportion of females than 

males, regardless of classification, placed emphasis on con-

siderateness for a date. Sixty per cent of the responding 

groups would desire a date to be considerate, rating this 

characteristic as very important. (X 2 9=45.85, P<.001) 

d) Prospective Mate. When asked to indicate how im-

portant considerateness was in a prospective marriage 

partner, the predominant responses in all groups, 77 per 

cent, revealed a rating of very important. Both males and 

females, regardless of classification, desired a future 
2 spouse to be considerate. (X 9=26.90, P<.01) 

pleasant and cheerful.--In each of the responding 

groups, the participating subjects reported it was very im-

portant for a person to be pleasant and cheerful. The pre-

dominant tendency was for these groups to place more 



importance on this characteristic as the relationship con-

sidered becomes more serious. 
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a) Popular Men. The male groups tended to rate this 

trait from important to very important, whereas the female 

groups rated pleasantness and cheerfulness as being very 

important to important for a popular man. Forty-nine per 

cent of all the responding groups revealed a rating of very 

important in this category. (X 2
9 =30.63, P<.001) 

b) Popular Women. No statistical difference in re-

sponses was revealed in this category. The pattern of re-

sponses suggested by the four sample groups indicated that 

it was very important to important for a popular woman to 

be pleasant and cheerful. (X\=15.94, N. S.) 

c) Your Date. Fifty-five per cent of the responding 

groups indicated that pleasantness and cheerfulness were 

very important traits for a date to possess. However, an 

equal proportion of senior males and senior females rated 

this trait very important as did important. 
2 (X 9 =27.31, P<.01) 

d) Prospective Mate. Statistical analysis failed to 

support a significant difference in responses for this cate-

gory. Sixty-seven per cent of all the groups felt that 
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pleasantness and cheerfulness were very important traits for 

a prospective marriage partner. (X 2 g=l5.82, N.S.) 

neat .i!!. appearance.--Evidence of dissimilarity of 

attitudes between the classes, regardless of sex, was revealed 

in the rating of the personality characteristic "is neat in 

appearance." The predominant tendency for freshmen was to 

rate this trait from very important to important, whereas the 

seniors tendency was to rate this trait from important to 

very important. 

a) Popular Men. When asked to rate how important this 

quality was for a popular man, 53.l per cent of the freshman 

males and females and 38. 1 per cent of the corresponding 

seniors indicated neatness to be very important. Fifty per 

cent of the senior groups and 39 per cent of the freshman 

groups revealed this trait was important. (~ 2
9~30.58, P~.001) 

b) Popular Women. The responding groups were in agree-

ment as 60.9 per cent reported it was very important for a 

woman to be neat in appearance in order to be popular on 

campus. A greater proportion of freshmen than seniors, re-

gardless qf sex, indicated a rating of very important. 
2 

(X s=lB.65, P<.05) 

c} Your Date. No statistical dffference in responses 

among the groups was revealed for this category~ The fresh-

man groups, 53.7 per cent, indicated neatness was very 
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important for a date, while 43.4 per cent of the senior 

groups gave this rating. A greater proportion of the senior 

female respondents than freshman females disclosed that this 

characteristic was important in a date. (X 2
9 =15.10, N. S.) 

d} Prospective Mate. Statistical analysis failed to 

support a significant difference in responses among the four 

groups. Data revealed that respondents in each group desired 

a prospective marriage partner to be neat in appearance. The 

freshman groups, 60.3 per cent, and senior groups, 53.7 per 
2 cent, said this quality was very important. (X 9 =10.27, N. S.) 

Has~ sense .Qf. humor.--The general feeling of the re-

sponding groups was that the personality characteristic 11 has 

a sense of humor, 11 was from important to very important in 

all the categories considered. Approximately the same pro-

portion of seniors and freshmen, regardless of sex, rated 

this quality very important. 

a) Popular Men. No statistical difference in responses 

was found for this category. Fifty-one and one-half per cent 

of all the respondinq groups revealed it was important for a 

popular man on campus to have a sense of humor. 

(X 2 
9 = 1 3 . 9 6 , N . S . ) 

b) Popular Women. Statistical analysis failed to sup-

port a significant difference in responses. The pattern of 
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responses suggested in each of the responding groups revealed 

that a sense of humor was important for a popular woman. 
2 (X 9 = 8 . 3 3 , N . S . ) 

c) Your Date. An approximately equal proportion of 

freshman males, freshman females, and senior females revealed 

that a sense of humor was an important to very important 

trait for a date to possess. A greater proportion of senior 

males, 63 per cent, than the remaining responding groups re-
2 ported a rat i n g of important . (-X 9 = 2 3 . 6 7 , P < . 01 ) 

d) Prospective Mate. Although freshman males and fe-

males agreed that a sense of humor was a very important trait 

for a future spouse, the senior groups failed to give support 

to this rating. Senior males revealed this trait was from 

important to very important, whereas senior females gave a 

r a t i n g O f V e r y i m p O r t a n t t O i m p O rt a n t . ex 2 
g_= 2 4 . 9 6 ' p < . 0 l ) 

Is a .9_2._2_Q_ sport.--Data revealed that in each of the 

responding groups, the personality characteristic of 11 is a 

good sport" received a rating of important in all the cate-

gories considered. Only in the category of prospective mate 

was there pronounced differences in the responses between the 

male and female groups. 

a} Popular Men. Responses in this category indicated 

that being a good sport was from important to very important 
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for a popular man. Forty-nine per cent of all the groups 

rated this trait as important. A greater proportion of males 

than females, regardless of classification, revealed a rating 

of important. 2 (X 9 =24. 91, P<. 01) 

b) Popular Women. Fifty-three per cent of the respond-

ing groups advocated that being a good sport was important for 

a popular woman. A greater proportion of the freshman groups 

than senior groups supported a rating of important. This 

trait was reported as being not important by 12.9 per cent of 

the responding groups. (X 2
9 =17.56, P<.05) 

c) Your Date. Being a good sport was reported to he 

important by 54.9 per cent of all the groups. The second 

largest rating for the groups was the very important response 

encompassing 39.8 per cent of all respondents. The difference 

in responses was caused by the fact that an equal proportion 

of senior females rated having a sense of humor either impor-

tant or very important. (X 2
9 =23.67, P<.01) 

d) Prospective Mate. A trend toward an inverse rela-

tionship was suggested between the responses of the freshman 

males and senior males in rating this characteristic in a 

future wife. Eighty-five per cent of the freshman males re-

sponded from important to very important, while 54 per cent 

of senior males indicated this trait either not important or 
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important. An approximately equal proportion of senior and 

freshman females rated this quality important and very im-
2 

portant. (X ~=24.96, P<.O1) 

Has .9..Q_Q_Q. sense, .:!2- intelligent.--Responses of the four 

groups to the personality characteristic ''has good sense, is 

intelligent" gave evidence of dissimilarity of attitudes 

between the freshman and senior groups, regardless of sex. 

The predominant tendency was for freshmen to rate this trait 

from important to very important. Seniors revealed a pre-

dominant rating of important. 

a) Popular Men. No statistical difference in responses 

was revealed in this category. Of the freshman groups, 81.5 

per cent reported it was very important to important for a 

man to be intelligent to be popular on campus. Seventy-five 
2 per cent of both senior groups agreed. lX ~=14.47, N. S.) 

b) Popular Women. Further evidence of difference in 

responses by classification was demonstrated in this category. 

Eighty per cent of the senior groups rated this trait from 

important to not important for popular women. Of the fresh-

man groups, 76.9 per cent reported it was important to very 

important for a woman to have good sense and be intelligent 
2 in order to be popular on campus. (X ~=24.65, P<.O1) 
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c) Your Date. Agreement between the classes was 

shown as a relatively equal proportion of the freshman and 

senior males and females revealed that having good sense was 

an important quality in a date. A similar pattern of re-

sponses was supported in all groups as 81.5 per cent indi-

cated this trait to be from important to very important. 
2 

(X 9 = 3 8. 7 7 , P <. 0 0 l ) 

d) Prospective Mate. Freshman males dissented from 

the consensus of opinions as 55.3 per cent felt it was impor-

tant to not important for a future wife to be intelligent. 

Ratings from senior males indicated that 47.4 per cent 

agreed with the freshman males. Sixty-six per cent of senior 

females and 71.2 per cent of the freshman females rated this 

quality as being very important for a future husband. 
2 (X 9 =45.23, P<.001) 

Be natural.--An overwhelming majority of each of the 

responding groups emphasized that being natural was an impor-

tant to very important characteristic· for a popular man or a 

popular woman on a college campus. The degree of importance 

placed on this trait increased with the quality of the rela-

tionship involved. 

a) Popular Men. Responses in this category indicated 

that it was very important for a popular man to be natural, 

as revealed by 53.7 per cent of all groups. A greater 



60 

proportion of the females than males, regardless of classi-
2 

fication, rated this trait very important. (X ~=23.33, P<.01) 

b) Popular Women. Ninety-six per cent of the four 

groups reported it was from very important to important for 

a popular woman to be natural. An equal proportion of senior 

males rated this trait very important and important, whereas 

more senior females rated this trait very important. 
2 (l 9 =34.38, P<.001) 

c) Your Date. Approximately the same proportion of 

freshman males and females desired this quality in a date. 

The senior groups placed more emphasis on this characteristic 

for a date than did freshmen with 55.6 per cent of the seniors 

reporting it to be very important to be natural. 
2 

(·X 9 =21.53, P<.05) 

d) Prospective Mate. A rating of very important was 

reported by 74.4 per cent of the responding groups when con-

sidering a prospective mate. A greater proportion of females 

than males, regardless of classification, placed emphasis on 
2 this quality. (X ~=30.60, P<.001) 

dependable.--When responses to the personality 

characteristic of 11 is dependable" were examined, differences 

were found within and between the sexes. Disagreement between 

the responding groups was noted in all the categories con-

sidered. 
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a) Popular Men. No statistical differences in re-

sponses among the groups was revealed for this category. A 

greater proportion of each of the responding groups sug-

gested that a popular man on a college campus should be 

dependable. Senior females rated this quality from impor-

tant to very important while the remaining groups agreed 

that dependability was very important for a popular man. 
2 (X s=13.82, N. S.) 

b) Popular Women. Although no statistical difference 

in responses was indicated, some evidence of dissimilarity of 

opinions between the classes in this category was noted. 

Forty-five per cent of freshman respondents and only 37 per 

cent of the senior groups rated this item very important. A 

greater proportion of seniors rated this trait important; 

whereas freshmen supported a rating of very important. 
2 

(X 9 =12.98, N. S.) 

c) Your Date. Freshman females, 65.4 per cent, and 

senior females, 51.7 per cent, placed.more emphasis on de-

pendability in a date than did the male respondents, rating 

it from very important to important. Senior males, 57.8 per 

cent, and freshman males, 56.7 per cent, rated this charac-

teristic from not important to important for a date. 

(X 2 ~=45.43, P<.001) 
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d) Prospective Mate. A greater proportion of the 

responding groups, 74.9 per cent, agreed that dependability 

was a very important quality for a prospective mate to possess. 

This trait was considered important by 22 per cent of the 
2 

remaining groups. (X 9 =22.32, P<.01) 

Thinks Qi things lQ. ~---Examination of the responses 

suggested that males and females, regardless of classifica-

tion, differed in attitudes toward the personality trait 
11 thinks of things to do. 11 The predominant tendency was for 

the female groups to rate this trait from important to very 

important; whereas the male tendency was to rate this quality 

from important to not important. 

a) Popular Men. No statistical difference in responses 

was found in this category. The pattern of responses sug-

gested by the four responding groups revealed it was from 

important to very important for a popular men to think of 
2 th i n g s to d o . CX 9 = 9 . 5 5 , N . S . ) 

b) Popular Women. Although statistical analysis failed 

to support a significant difference in responses, a similar 

pattern in responses was evident in all responding groups. 

Thinking of things to do was rated as being from important to 

not important for a popular woman. 2 (X 9 =11.65, N. S.) 
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c) Your Date. The male subjects did not feel it was 

as important for a date to think of things to do as did the 

female subjects. Of the male groups, 77.4 per cent of the 

freshmen and 84.2 per cent of the seniors rated this quality 

from not important to important. Inversely, 87.7 per cent of 

freshman females and 90.l per cent of senior females revealed 

this quality was important to very important in a date. 
2 

(X 9 = 5 9 . l 2 , P <. 0 0 l ) 

d) Prospective Mate. Further evidence of variation 

between the sexes, regardless of classification, was demon-

strated in this category. Seventy-eight per cent of senior 

males and 68.6 per cent of freshman males rated this charac-

teristic as being from not important to important in a future 

wife. Of the female groups, 87.3 per cent of freshmen and 

83.5 per cent of seniors said that being able to think of 

things to do was from important to very important for a pros-
2 pective marriage partner. (X ~=28.20, P<.001) 

~~well-rounded person.--Responses to the personality 

characteristic of 11 is a well-rounded person 11 revealed that 

freshman females placed more importance on this characteristic 

than did the remaining responding groups. A greater proportion 

of all four groups rated this quality as being important in 

a person. 
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a) Popular Men. A greater proportion of the groups, 

47.8 per cent, reported it was important for a popular man to 

be well-rounded. Freshman females placed more emphasis on 

this trait than did the remaining groups, rating it from 

very important to important. (X 2 s=28.63, P<.001} 

b) Popular Women. A similar pattern of responses for 

each group was found in this category. Although freshman 

females indicated it was from very important to important for 

a popular woman to be a well-rounded person, .49 per cent of 

the remaining groups rated this trait important. 

(X 2 g=33.17, P<.001) 

c) Your Date. In each of the responding groups the 

predominant tendency was to rate 11 being well-rounded 11 as an 

important characteristic for a date. Significant differences 

in the groups were evidenced by the fact that an approximately 

equal number of freshman females rated this trait either very 

important or important. 2 
(X 9 =34.18, P<.001) 

d) Prospective Mate. More of the female groups than 

the male groups indicated it was very important for a pro-

spective marriage partner to be a well-rounded person. Of 

the female groups, 93.4 per cent of the seniors and 96.l per 

cent of the freshmen rated this characteristic from very 

important to important for a prospective mate. Ninety-two 
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per cent of senior males and 92.9 per cent of freshman males 

felt this trait to be very important in a future wife. 
2 (X 9 =17.23, P<.05) 

honest, straight-forward.--Data revealed that for 

these groups, the personality characteristic "is honest, 

straight-forward 11 rated very important in all the categories 

considered. As the relationship considered becomes more 

serious more emphasis was placed on this quality. 

a) Popular Men. Of the responding groups, 48.2 per 

cent, felt it was very important for a popular man to be 

honest, whereas a smaller percentage of the groups, 10.7 per 

cent, rated this trait not important. More freshman females 

than senior females considered honesty very important for 

a popular man. 2 (X 9 =23.63, P<.01) 

b) Popular Women. A slight difference in responses 

was noted when the responding groups considered a popular 

woman. Only 46.9 per cent of the groups indicated it was 

very important for a popular girl to be honest and 11.3 per 

cent reported that integrity was not important. More of the 

senior groups than the freshman groups rated this trait im-

portant; fewer seniors than freshmen supported a rating of 

very important. 2 (X 9 =27.37, P<.01) 
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c) Your Date. A rating of very important took 

precedence when considering honesty and straight-forwardness 

for a date including 55.8 per cent of all the responding 

groups. Approximately the same proportion of both male 

groups and female groups felt this trait was very important. · 

(X 2
9 =16.62, N. S.) 

d) Prospective Mate. When a prospective marriage 

partner was being considered, 78.9 per cent of the respond-

ing groups reported honesty as being very important. However, 
2 

18 per cent rated this trait as important. (X 9=21. 10 

P<.05) 

well-poised.--The consensus of the responding 

groups indicated that being well-poised was an important 

personality characteristic. An overwhelming majority of the 

responding groups rated this trait from important to very 

important in each category. 

a) Popular Men. No statistical differences in re-

sponses among the groups was noted for this category. Over 

one-half of all the groups, 57.3 per cent, indicated being 

well-poised was an important trait for a popular man. 

b) Popular Women. Fifty-one per cent of all the re-

spondents revealed that a popular woman must be well-poised. 
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An approximately equal proportion of senior males and females 

rated this trait either very important or important. The 

freshman groups agreed that being well-poised was important 

for a popular woman. (X 2
9 =21.29, P<.05) 

c) Your Date. According to 63.2 per cent of the re-

sponding groups, a well-poised date was important. An 

approximately equal proportion of senior females rated this 

trait from important to very important as rated it from 

important to not important. This trend was not evident for 

freshman groups, as the predominant responses in these groups 

were from important to very important. (X 2
9 =21.10, P<.05) 

d) Prospective Mate. Approximately 57 per cent of 

all the responding groups felt that it was important for a 

prospective marriage partner to be well-poised. A greater 

proportion of freshman males than any of the remaining 

groups said that being well-poised was more important for a 

prospective mate than for any other category considered. 

(X 2
9 =29.54, P<.001) 

~~intelligent conversationalist.--An approximately 

equal proportion of all the responding groups considered 

being an intelligent conversationalist either from important 

to very important or from important to not important. Fresh-

man females responded in a significantly different manner 



than did freshman males, placing more emphasis on this 

characteristic in each category. The senior male and fe-

male groups tended to respond similarly. 
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a) Popular Men. According to 52.4 per cent of the 

responding groups, it was important for a popular man to be 

an intelligent conversationalist. A greater proportion of 

both female groups rated this trait from important to very 

important, and fewer of the females than males supported a 
2 rating of important to not important. (X 9=19.61, P<.05) 

b) Popular Women. Fifty-one and one-half per cent of 

the responding groups indicated it was important for a popu-

lar woman to be an intelligent conversationalist. An equal 

proportion of senior males and senior females rated this 

trait from important to very important. More freshman fe-

males than freshman males rated this characteristic impor-
2 tant. (X 9=22.86, P<.01) 

c) Your Date. Seniors placed more emphasis on a date 

being an intelligent conversationalist than did freshmen, 

regardless of sex. This difference was noted by the fact 

that an approximately equal proportion of freshmen rated 

this trait either from important to very important or from 

important to not important. 2 (X 9=34.46, P<.001) 
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d) Prospective Mate. A greater proportion, 85.9 per 

cent, of senior males considered being an intelligent con-

versationalist was important to very important for a future 

spouse. In contrast, senior females, 93.5 per cent, rated 

this trait from very important to important. Both freshman 

groups indicated it was from important to very important for 

a future mate to possess this quality. Data for this trait 
2 

are reported in Table V. (X 9 =35.64, P<.OO1) 

12_ emotionally mature.--When responses to the person-

ality characteristic, emotionally mature, were examined, con-

siderable differences were found between the two classes. 

Data revealed that for this group freshmen placed more em-

phasis on emotional maturity than did seniors, regardless of 

sex. 

a) Popular Men. According to 92.6 per cent of both 

freshman groups and 36.5 per cent of both senior groups, 

emotional maturity was very important for a popular man. Of 

the senior groups, 48.8 per cent indicated that this charac-

teristic was important for a popular man. (X 2
9 =35.63, 

P<.OO1) 

b) Popular Women. Over 58 per cent of senior males 

supported a rating of important to not important for this 

trait in a popular woman, whereas senior females rated emo-

tional maturity as being from important to not important for 



TABLE V 

RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES REGARDING THE 

RATING PREFERENCES FOR THE CHARACTERISTIC 11 IS AN INTELLIGENT 

CONVERSATIONALIST 11 FOR THE CATEGORY PROSPECTIVE MATE 

Respondents 
Responses Freshman Senior Freshman Senior 

Males Males Females Females 
Number Per cent Number Per cent Number Per cent Number Per cent 

Very important 69 30.5 43 37.7 88 34.0 45 49.5 

Important 111 49. l 55 48.2 155 60.0 40 44.0 

Not important 40 17.8 l 2 l 0. 6 15 5. 3 6 6.5 

Undesirable 6 2.6 4 3.5 2 0.7 0 0.0 

Total 226 100.0 114 100.0 260 100.0 91 100.0 

X 2 s-= 3 5 . 6 4 , P < . 0 0 1 

........ 
0 
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a popular woman. Freshman males and females placed emphasis 

on this trait in this category, rating it from very important 
2 to important. (X 9 =52.54, P<.001) 

c) Your Date. No statistical difference in responses 

was recorded in this category. The pattern of responses sug-

gested by 60th freshman and senior groups revealed it was very 

important for a date to be emotionally mature. Senior females, 

52.7 per cent, rated emotional maturity very important in a 

date; in contrast, 38.6 per cent of senior males reported this 
2 trait very important. (X 9 =14.91, N. S.) 

d} Prospective Mate. Statistical analysis failed to 

support a significant difference in responses for this cate-

. gory. A majority, 74.8 per cent, of the responding groups re-

ported tfiat emotional maturity was a very important character-
2 istic for a prospective mate. (X 9 =16.38, N. S.) 

Is~ good lfstener.--Responses for this characteristic 

revealed that the degree of importance placed on being a good 

listener varied with the categories considered. A greater 

proportion of females than males, regardless of classification, 

rated this trait from important to very important in each 

instance. 

a) Popular Men. No statistical difference in responses 

was noted for this category. The pattern of responses 
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suggested by 71.5 per cent of the responding groups indicated 

that it was from important to very important for a popular man 
2 to be a good listener. (X g_=l3.40, N. S.) 

b) Popular Women. Responses of 65.4 per cent of the 

four groups pointed out that being a good listener was from 

important to very important for a popular woman. An equal 

proportion of freshman females rated this trait either impor-

tant or very important. A greater proportion of senior 

females and freshman females than the corresponding male 

groups rated being a good listener very important. 

P<.0011 

2 (X 9=31.15, 

c] Your Date. Eighty-seven per cent of all the re-

sponding groups indicated that it was from important to very 

important for a date to be a good listener. A greater propor-

tion of freshman females than freshman males disclosed that 

this trait was very important for a date. The remaining 

responding groups reported this trait was from important to 

very important in a date. 2 (.X 9=29.71, P<.001) 

d) Prospective Mate. A rating of very important to 

important was given 11 being a good listener 11 by the responding 

groups for this category. An inverse relationship between 

the attitudes of the male and female groups, regardless of 

classification, was suggested, as a greater proportion of the 

males rated this trait as being important to very important 



for a prospective wife. The majority of the female groups 

indicated t~is trait was from very important to important 

in a ~us6and. (X 2
9 =45.38, P<.001) 
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Is affectionate.--Data regarding the degree of impor-

tance placed on being affectionate pointed out that for these 

groups, males considered it was more important for females to 

be affectionate than for males. The predominant tendency for 

the male groups, regardless of classification, was to rate 

this trait from important to very important. 

a) Popular Men. An approximately equal proportion of 

each responding group, 24 per cent, indicated that being 

affectionate was either very important or not important for 

a man to be popular on campus. The predominant trend was 

for 50 per cent of all the groups to rate this trait as being 
2 important. (X 9=19.59, P<.05) 

b) Popular Women. When rating this trait, freshman 

males and females agreed that affection was an important to 

very important characteristic for a popular woman. Conversely, 

senior females, 75.8 per cent, indicated that it was from 

important to not important for a popular woman to be affec-

tionate, while senior males, 73.7 per cent, supported a rating 
2 of important to very important for this trait. (X 9 =24.62, 

P<.01) 
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c} Your Date. The same pattern of responses was re-

corded in this category among the senior groups when consider-

ing the characteristic "is affectionate" in a date. A rating 

of important to very important was given by 82.4 per cent of 

the senior males and by 68.l per cent of the senior females. 

Freshman males and females considered this trait as being 

from important to very important. (X 2
9 =36.42, P<.01). 

d) Prospective Mate. No statistical differences in 

responses were found among the groups for this category. The 

responding groups were in agreement as 60.6 per cent revealed 

that affection was very important from a prospective marriage 

partner. 2 (X 9=16.20, N. S.) 

Is willing !Q. hear his date's side Qf. discussion.--

Although a greater proportion of each of the groups advocated 

that it was important for a person to be willing to hear his 

date's side of a discussion, freshman females felt this trait 

to be very important. No consistent pattern of responses 

was revealed between the male and female groups. 

a) Popular Men. Forty-eight per cent of the female 

groups reported it was very important for a popular man to be 

willing to hear his date's side of a discussion. Fifty-two 

per cent of both male groups rated this trait as being very 

important for a popular man. 2 (X 9 =17.22, P<.05) 
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b) Popular Women. Responses in this category indi-

cated that willingness to hear his date's side of a discussion 

claimed importance by 48.8 per cent of all responding groups. 

A different trend was noted for freshman females. More of 

the freshman females rated this trait very important and a 

smaller percentage gave a response of important. 

P<.01 } 

2 (X 9=23.99, 

c) Your Date. Dissimilarity of responses between the 

sexes, regardless of classification, was noted in the rating 

of this trait for a date. A very important rating was indi-

cated by 53.6 per cent of both female groups. Only 41.2 per 

cent of both male groups felt it was very important for a 

date to be willing to hear the other person's side of a dis-

cussion with a greater proportion of males rating this trait 

important. 2 (X 9=25.10, P<.01) 

d) Prospective Mate. Examination of the responses 

disclosed that an approximately equal proportion of male and 

female respondents, regardless of classification, reported it 

was very important for a prospective mate to be willing to 

hear his date's side of a discussion. Sixty per cent of all 

the responding groups rated this trait as being very important. 
2 ex 9 = 2 3 . 1 6 ' p < . 0 1 1 
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Physical Characteristics 

Respondents in the study indicated rating preferences 

for three physical characteristics included in the "Dating 

Preference Survey. 11 Data revealing the summary of response 

ratings for physical characteristics gave evidence that these 

traits were important in all the categories considered. Both 

male and female groups supported similar ratings in revealing 

physical characteristics as being important for a popular 

person. More freshman males than senior males reported these 

traits were very important for campus popularity; conversely, 

more senior females than freshman females supported a very 

important rating for popularity on campus. When considering 

a date or prospective marriage partner, males responded in a 

significantly different manner than did females, regardless 

of classification. The predominant tendency for the male 

groups was to rate these traits as being from important to 

very important, whereas the corresponding female groups tended 

to rate these characteristics from important to not important. 

a) Popular Men. Table VI presents data for this cate-

gory. In each of the responding groups the predominant 

tendency was to rate physical characteristics as being impor-

tant for the popular men category. However, of the senior 

groups, a larger percentage in each case (48.4 per cent and 

44.5 per cent) gave a response of important than did the 



TABLE VI 

SUMMARY OF RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES 

REGARDING THE RATING PREFERENCES FOR THREE PHYSICAL 

CHARACTERISTICS FOR THE POPULAR MEN CATEGORY 

Respondents 
Responses Freshman Senior Freshman 

Males Males Females 
Senior 
Females 

Number Per cent Number Per cent Number Per cent Number Per cent 

Very important 225 33.2 81 23.4 239 30.6 84 30.8 

Important 282 41. 6 154 44.5 341 43.7 132 48.4 

Not important 160 23.6 99 28.6 189 24.2 57 20.8 

Undesirable 1 1 1. 6 1 2 3.5 l 1 1. 5 0 0.0 

Total 678 100.0 346 100.0 780 100.0 273 100.0 
2 X 3=13.5335, P<.01 2 X 3 = 5 . 7 8 9 8 ,. N . s. 

""-J 
""-J 
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.freshman groups (41.6 per cent and 43.7 per cent). The 

differences between the male groups were caused by more 

freshmen as compared to seniors rating these traits as very 

important and fewer freshmen rating physical characteristics 

as not important. Although no statistically significant 

differences in responses were found between the female groups, 

a greater proportion of these groups rated these traits im-

portant. More freshman females than senior females indicated 

that physical characteristics were not important for popular 

men. 

b) Popular Women. 

presented in Table VII. 

Responses for this category are 

Although no statistically signifi-

cant difference in responses was found between the female 

groups, approximately the same proportion of both freshman 

and senior females (42.6 per cent and 41.0 per cent) rated 

physical characteristics as being important for the popular 

women category. The second largest rating for both of these 

groups was the very important response, as could be seen from 

the fact that 37.9 per cent of the freshman females and 40.3 

per cent of the senior females gave this response. A statis-

tically significant chi-square was obtained in the comparison 

of senior males to freshman males; this difference was noted 

in the fact that compared to senior males, a greater propor-

tion of freshman males, 44.5 per cent, rated physical 



TABLE VII 

SUMMARY OF RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES 

REGARDING THE RATING PREFERENCES FOR THREE PHYSICAL 

CHARACTERISTICS FOR THE POPULAR WOMEN CATEGORY 

Respondents 
Responses Freshman Senior Freshman 

Males Males Females 
Senior 
Females 

Number Per cent Number Per cent Number Per cent Number Per cent 

Very important 302 44.5 123 35.5 296 37.9 110 40.3 

Important 289 42.6 150 43.4 325 41. 6 11 2 41. 0 

Not important 80 11. 9 62 18.0 152 l 9. 5 51 18.7 

Undesirable 7 l.0 11 3. l 8 1.0 0 0.0 

Total 678 100.0 346 100.0 781 100.0 273 100.0 

X2 3=16.6852, P<.001 2 X 3=3.1776, ·N. s . 

-....J 
\.0 



characteristics as very important and a smaller percentage 

of the freshmen, ll .9 per cent, rated these traits as not 

important. 

c) Your Date. The summary of response ratings for 

80 

this category are found in Table VIII. When rating physical 

characteristics for a date the same general trend can be seen 

in the comparison of seniors to freshmen, regardless of sex. 

Whereas a predominant proportion of each group rated these 

characteristics as important for a date (from 47.4 per cent 

to 58.5 per cent), the differences between the responding 

groups were caused by' more seniors, as compared to freshmen, 

rating these traits as not important and fewer seniors rating 

physical traits as very important. However, in each of the 

female groups, regardless of classification, a larger per-

cent~ge in each case (28.7 per cent and 37.7 per cent) gave 

a response of not important than did the corresponding male 

groups (11.3 per cent and 17.5 per cent). 

d) Prospective Mate. Data for this category are re-

ported in Table IX. A similar pattern of responses for 

physical characteristics was reflected for the category of 

prospective mate when comparing seniors to freshmen, regard-

less of sex. Although an outstanding proportion of each 

group rated these traits as important (from 43.2 per cent to 

51 .2 per cent), the differences between the responding groups 



TABLE VIII 
r SUMMARY OF RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES 

Responses 

REGARDING THE RATING PREFERENCES FOR THREE PHYSICAL 

CHARACTERISTICS FOR THE CATEGORY OF YOUR DATE 

Respondents 
Freshman Senior Freshman 

Males Males Females 
Number Per cent Number Per cent Number Per cent 

Very important 270 39.8 82 24.0 177 22.7 

Important 327 48.2 200 58.5 370 47.4 

Not important 76 11. 3 60 l 7. 5 224 28.7 

Undesirable 5 0. 7 0 0.0 9 l. 2 

Total 678 100.0 342 100.0 780 100.0 

Senior 
Females 

Number Per cent 

38 l 3. 9 

132 48.4 

103 37.7 

0 0.0 

273 100.0 

1 2 ~=30.5260, P<.001 X2 3=l6.0948, P<.01 

CX) 
....I 



TABLE IX 
' SUMMARY OF RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES REGARDING 

THE RATING PREFERENCES FOR THREE PHYSICAL CHARACTERISTICS 

FOR THE CATEGORY OF PROSPECTIVE MATE 

Respondents 
Responses Freshman Senior Freshman Senior 

Males Males Females Females 
Number Per cent Number Per cent Number Per cent Number Per cent 

Very important 288 42.5 102 29.8 193 24.7 41 15.0 

Important 293 43.2 175 51. 2 337 43.2 122 44.7 

Not important 86 12. 7 65 19.0 239 30.6 110 40.3 

Undesirable 11 l. 6 0 0.0 l l l. 5 0 0.0 

Total 678 100.0 342 100.0 780 l 0.0. 0 273 100.0 
2 X ~=24.3386, P<.001 X2 3=18.2422, P<.001 

co 
N 
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were caused by more seniors, a& compared to freshmen, rating 

these traits not important and fewer seniors rating these 

characteristics as very important. A similar trend was noted 

between the male and female groups. More of each of the 

female groups (30.6 per cent and 40.3 per cent) rated physi-

cal charactefistics as not important in mate selection than 

did the corresponding male groups (12.7 per cent and 19.0 per 

cent). An approximately equal proportion of freshman males 

rated these traits important as did very important. 

appropriately dressed.--Although no statistically 

significant difference was demonstrated between the responses 

for all categories, being appropriately dressed claimed im-

portance by all the groups. The predominant trend for each 

of the responding groups was to rate the characteristic, "is 

appropriately dressed, 11 as being important to very important 

for a popular student on campus. Ninety-one per cent of all 

the responding groups indicated appropriate dress was from 

important to very important for a date and a prospective mar-
2 riage partner. (Popular Men, X 9=12.50, N. S.; Popular Women, 

X2 9=l0.68, N. S.; Your Date X2 9=15.90, N. S.; Prospective 
2 Mate, X 9=12.20, N. S.) 

.!2 ~-looking, attractive.--For the characteristic of 

physical attractiveness, males responded in a significantly 

different manner than did females, regardless of classification. 
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The predominant tendency for the male groups was to rate this 

trait as being important to very important, whereas the fe-

males tendency was to rate this characteristic as being im-

portant to not important. 

a) Popular Men. No statistical difference in re-

sponses was noted in this category. The pattern of responses 

of all the responding groups suggested that it was from im-

portant to not important for a popular man to be good looking. 

(X 2 9=10.73, N. S.) 

b) Popular Women. Responses in this category indi-

cated that physical attractiveness was an important to very 

important characteristic for a popular woman. A proportion-

ately greater number of males than females, regardless of 

classification, rated this trait very important. 

P<.05) 

2 (X 9 =17.33, 

c) Your Date. Responses for both male groups revealed 

that being physically attractive was an important to very 

important characteristic desired in a date. Although both 

female groups rated this trait from important to not important 

in date selection, a greater proportion of freshman females, 

66.6 per cent, than senior females rated physical attractive-

ness as being from important to very important. Data for this 

category are reported in Table X. 2 (X 9=105.06, P<.001) 



TABLE X 

RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES REGARDING THE 
RATING PREFERENCES FOR THE CHARACTERISTIC 11 IS GOOD-LOOKING, 

ATTRACTIVE'' FOR THE CATEGORY OF YOUR DATE 

Respondents 
Responses Freshman Senior Freshman Senior 

Males Males Females Females 
Number Per cent Number Per cent Number Per cent Number Per cent 

Very important 98 43.0 24 21. l 41 15.8 5 5.5 

Important 100 44. l 67 59.0 132 50.8 40 43.9 

Not important 28 12.4 22 19.0 85 32.6 46 50.6 

Undesirable 0 0.0 l 0.9 2 0.8 0 0.0 

Total 226 100.0 114 100.0 260 1 00. 0 91 100.0 

X2 9=l05.06, P<.001 

co 
(J1 
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d) Prospective Mate. When asked to indicate how im-

portant physical attractiveness was when considering a future 

spouse, 60th female groups rated this trait from important to 

not important. A greater proportion of the senior females 

than freshman females indicated that this characteristic was 

from not important to important. Freshman females, 81.9 per 

cent, reported this trait was from important to not important 

in a mate. Seventy-seven per cent of the senior males and 

84.5 pe~ cent of the freshman males rated attractiveness as 

being important to very important for a future wife. 
2 ex 9 = 9 9 . 9 8 , p < . 0 01 ) 

Has~ .9.Q.Q.S!_ physique Q!. figure.--When responses to the 

characteristic, 11 has a good physique or figure" were examined, 

significant differences in the attitudes of the males and 

femal~s were found, regardless of classification. The out-

standing p~ttern for the male groups was to rate this trait 

as being important to very important, whereas the females 

tended to rate this quality as important to not important. 

a) Popular Men. No statistically significant differ-

ences in responses were found among the four groups. The 

predominant trend for the male groups and female groups was 

to rate having a good physique as being from important to 
2 not important for a popular man. (X 9=7.80, N. S.) 
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6) Popular Women. Further evidence of more agreement 

than disagreement between the male and female groups was 

noted. Although a greater proportion of the responding 

groups, 77.5 per cent, indicated it was from important to very 

important for a popular woman to have a good figure, freshman 

females as compared to the remaining groups tended to rate 

this quality from important to not important. 

P<.01 ) 

2 
( X g_ = 2 6 . 7 3 , 

c) Your Date. A rating of important to very important 

took precedence by 84 per cent of both male groups when con-

sidering this characteristic in a date. In contrast, fresh-

man and senior females, 88.9 per cent, advocated it was from 

not important to important for a date to have a good physique. 

(X 2 9=133.64, P<.001) 

d) Prospective Mate. Data in this category revealed 

that males and females responded in a significantly different 

manner, regardless of classification. Of both male groups, 

80.9 per cent rated "has a good figure" as being from impor-

tant to very important in a prospective marriage partner. 

The female groups, 85.8 per cent, placed less emphasis on a 

future spouse having a good physique, rating this trait from 
2 not important to important. (X 9=113.71, P<.001) 
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Sexual Accessibility Characteristics 

Responses to five item characteristics revealed the 

extent to which respondents placed importance on sexual 

accessibility when defining a popular student on campus and 

characterizing a date or prospective mate. The summary of 

response ratings for these traits indicated that, regardless 

of classification, males and females tended to respond in a 

similar manner when rating these characteristics for a popular 

person on campus. A greater proportion of each of the re-

sponding groups indicated it was not important for a popular 

person to possess sexual accessibility characteristics. The 

second largest rating for all the responding groups was a 

response of important. 

A different trend was found when rating these traits 

for a date. When comparing seniors to freshmen, regardless 

of sex, more seniors than freshmen rated sexual accessibility 

characteristics as being not important for a date and fewer 

seniors than freshmen rated these traits as important. More 

of the female groups in comparison to the male groups rated 

these traits undesirable and fewer of the females gave a very 

important response. When considering sexual accessi6ility 

traits for a prospective mate, a shift in emphasis was noted 

primarily for the senior male and female groups. Senior males 

in contrast to freshman males tended to rate these traits as 
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being very important for a mate and fewer seniors than fresh-

men gave a response of not important. Although both female 

groups supported similar responses for the prospective mate 

category, more senior females than freshman females revealed 

these traits as being very important and fewer seniors gave 

a rating of undesirable. 

a} Popular Men. A summary of responses for this cate-

gory are reported in Table XI. The predominant trend for the 

female groups was to rate sexual accessibility characteristics 

as being not important for a popular man (39.2 per cent and 

44.8 per cent}. The second largest rating for both of these 

groups was the important response in that one-fourth of the 

remaining respondents in both female groups gave this response. 

However, of the female groups a larger percentage in each 

case (19.5 per cent and 15.6 per cent) gave the response of 

undesirable than did the corresponding male groups (7.4 per 

cent and 8.6 per cent). Statistically significant differ-

ences in responses were evidenced when comparing senior males 

and freshman males by the fact that, compared to freshman 

males, a greater proportion of senior males, 53.2 per cent, 

rated sexual accessibility traits as being not important for 

male popularity and a smaller proportion of the seniors rated 

these traits as very important, 16.8 per cent. 

b) Popular Women. Data for this category are reported 

in Table XII. Males and females tended to respond in a 



TABLE XI 

SUMMARY OF RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES REGARDING 

Responses 

THE RATING PREFERENCES FOR FIVE SEXUAL ACCESSIBILITY 

CHARACTERISTICS FOR THE POPULAR MEN CATEGORY 

Respondents 
Freshman Senior Freshman 

Males Males Females 
Senior 
Females 

Number Per cent Number Per cent Number Per cent Number Per cent 

Very important 221 20.0 92 16.8 204 l 5. 7 69 l 5. 2 

Important 354 32.0 11 7 21. 4 333 25.6 l l l 24.4 

Not important 449 40.6 291 53.2 509 39.2 204 44.8 

Undesirable 81 7.4 47 8.6 254 19. 5 71 l 5. 6 

Total 1105 100.0 547 100.0 1300 100.0 455 100.0 
2 2 X 3=30.1490, P<.001 X 3=5.7519, N. s . 

lO 
0 



TABLE XII 

SUMMARY OF RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES REGARDING 

THE RATING PREFERENCES FOR FIVE SEXUAL ACCESSIBILITY 

CHARACTERISTICS FOR THE POPULAR WOMEN CATEGORY 

Responses Respondents 
Freshman Senior Freshman Senior 

Males Males Females Females 
Number Per cent Number Per cent Number Per cent Number Per cent 

Ver.v important 215 1 9. 0 90 1 5. 8 208 1 6. 0 74 l 6. 3 

Important 382 33.8 1 71 30.0 344 26.5 1 32 29. 1 

Not important 426 37.7 243 42.6 476 36.7 162 35.7 

Undesirable 107 9. 5 66 11. 6 272 20.8 86 l 8. 9 

Total 1130 100.0 570 100.0 1300 100.0 454 100.0 
2 X 3=7.8979, P<.05 2 X 3=1.5915, N. S. 

....... 
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different manner, regardless of classification. When com-

paring the responses of the freshman males to senior males, 

differences were noted in the degree of importance placed on 

sexual accessibility characteristics for this category. Com-

pared to freshman males, a larger percentage of senior males 

gave a response of not important or undesirable and a smaller 

percentage reported a response of very important. The pre-

dominant tendency for both the freshman and senior females 

was to r..ate sexual accessibility traits for this category as 

being not important (36.7 per cent and 35.7 per cent). A 

greater proportion of senior females, 29.l per cent, than 

freshman females, 26.5 per cent, rated these traits as being 

important. 

c} Your Date. Table XIII presents the summary of re-

sponse ratings for this category. A shift in emphasis was 

found in each of the responding groups when rating sexual 

accessibility characteristics for a date. Males and females 

responded in a significantly different manner, regardless of 

classification. Senior females, 45.3 per cent, and freshman 

females, 36.8 per cent, indicated sexual accessibility traits 

were not important for a date. The differences between the 

female groups were evidenced by a greater percentage of fresh-

man females, 21.8 per cent, than senior females, 15.8 per cent, 

rating these traits important. A different trend was noted 

for the male groups as reflected by the fact that compared to 



TABLE XIII 

SUMMARY OF RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES REGARDING 

THE RATING PREFERENCES FOR FIVE SEXUAL ACCESSIBILITY 

CHARACTERISTICS FOR THE CATEGORY OF YOUR DATE 

Respondents 
Responses Freshman Senior Freshman Senior 

Males Males Females Females 
Number Per cent Number Per cent Number Per cent Number Per cent 

Ver_y important 269 26.6 110 19. 3 214 16.4 76 1 6. 7 

Important 345 34.2 1 69 29.6 283 21. 8 72 15.8 

Not important 316 31 . 3 228 40.0 479 36.8 206 45.3 

Undesirable 80 7.9 63 11. 1 326 25.0 l O l 22.2 

Total 1010 100.0 570 100.0 1 302 100.0 455 100.0 
2 X 3=22.4327, P<.001 2 X 3=13.1916, P<.005 

I..O 
w 



freshman males, a smaller percentage of senior males, 19.3 

per cent, rated sexual accessibility traits as being very 

important and a larger percentage of seniors rated these 

characteristics as undesirable, 11.l per cent. A greater 

proportion of freshman males, 34.2 per cent, than senior 
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males rated these traits important, whereas a greater propor-

tion of senior males, 40.0 per cent, tended to rate these 

traits as being not important. The differences between the 

various ~roups were caused by more females, as compared to 

males, rating sexual accessibility traits as undesirable and 

fewer females rating these traits as very important. 

d) Prospective Mate. Response ratings for this cate-

gory are found in Table XIV. When rating sexual accessibility 

characteristics for a prospective marriage partner, males and 

females responded in a different manner, regardless of classi-

fication. Although statistical analysis failed to support a 

significant difference in responses between the male groups, 

slightly more senior males as compared to freshman males rated 

sexual accessibility traits as being very important for the 

prospective mate category and fewer seniors, 29.7 per cent, 

than freshmen, 33.9 per cent, supported a rating of not impor-

tant. A statistically significant chi-square was obtained in 

the comparison of senior females to freshman females; this 

difference was revealed in the fact that compared to freshman 



TABLE XIV 

SUMMARY OF RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES REGARDING 

THE RATING PREFERENCES FOR FIVE SEXUAL ACCESSIBILITY CHARACTERISTICS 

FOR THE CATEGORY OF PROSPECTIVE MATE 

Respondents 
Responses Freshman Senior Freshman Senior 

Males Males Females Females 
Number Per cent Number Per cent Number Per cent Number Per cent 

Very important 328 28.2 172 30.0 306 23.7 109 24.0 

Important 288 24.7 147 25.7 276 21 . 3 97 21 . 3 

Not important 395 33.9 1 70 29.7 449 34.6 1 81 39.8 

Undesirable 153 l 3. 2 83 14.6 265 20.4 68 l 4. 9 

Total 1164 100.0 572 100.0 1296 100.0 455 100.0 
2 X 3=3.2351, N. S. 2 X 3=7.8457, P<.05 

\.0 
u, 
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females, 20.4 per cent, a smaller percentage of senior 

females, 14.9 per cent, rated sexual accessibility character-

istics as undesirable and a greater percentage of seniors 

rated these traits as not important. 

Doesn't have~ reputation for petting.--An approxi-

mately equal proportion of each responding group was found in 

each response rating for the characteristic "doesn't have a 

reputation for petting. 11 The predominant tendency for the 

responding groups was to rate this trait either from important 

to very important or from important to not important. The 

investigator recognizes that placing the statement of this 

characteristic in the negative could influence the quality 

of the responses. 

a) Popular Men. A greater proportion of each respond-

ing group, 41.2 per cent, indicated that a reputation for 

petting was not important in determining if a man were to be 

popular on campus. A smaller percentage of the four groups, 

20 per cent, reported it was very important for a popular man 
2 not to have a reputation for petting. (X 9=47.48, P<.001) 

b) Popular Women. Of the groups, 57.4 per cent revealed 

that it was from important to very important for a popular 

woman to avoid a reputation for petting. A rating of not 

important was given by 33.l per cent of all the responding 

groups for this category. Approximately the same proportion 
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of both female groups indicated a rating of either very im-

portant or not important for this trait. 2 (X 9=38.95, P<.001) 

c) Your Date. Both male groups, 88.l per cent, empha-

sized that a reputation for petting was not a determining 

factor in date selection. A difference in responses was found 

for the female groups in comparison to the male groups. The 

female groups expressed that it was very important for a 

date not to have a reputation for petting. 

P<.001) 

2 (X 9 =65.89, 

d) Prospective Mate. In agreement were 67.3 per cent 

of all the responding groups placing a very important to im-

portant emphasis on the fact that a prospective marriage 

partner should not have a reputation for petting. A smaller 

percentage, 26 per cent, of the groups rated this trait as 

not important. However, a greater proportion of both female 

groups, than the corresponding male groups, rated this trait 

not important, and fewer females rated it important. 

(X 2 9=24.43, P<.01) 

Doesn't have~ reputation for necking.--Further evidence 

of a similar pattern between the responses of the groups was 

seen in the degree of importance placed on a reputation for 

necking. A greater proportion of females than males, regard-

less of classification, rated this trait very important. The 



investigator reiterates that placing the statement of this 

characteristic in the negative could influence tne quality 

of responses. 
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a) Popular Men. A rating of not important to important 

was indicated by each of the responding groups when consider-

ing this trait. A greater proportion of the male groups 

than female groups gave a rating of not important, and fewer 
2 males rated this trait as being important. (X 9 =60.81, 

P<.001) 

b) Popular Women. The pattern of responses of each 

responding group demonstrated similar attitudes when rating 

a popular woman. In each instance a slightly higher propor-

tion of the female groups than the male groups felt that it 

was very important for a person to avoid a reputation for 

necking if desiring to be a popular woman on campus. 

ex \ = 3 4 . 6 9 , P < . 001 ) 

c) Your Date. Seventy per cent of all the responding 

groups reported it was from not impo~tant to important if a 

date had a reputation for necking. The majority of both male 

groups supported this attitude. 

rate this trait not important. 

The female groups tended to 
2 (X s=50.77, P<.001) 

d) Prospective Mate. No statistical difference in re-

sponses was noted for this category. When considering a 
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prospective marriage partner, each group was approximately 

equally divided in the amount of importance given a reputa-

tion for necking. One-third of all the groups reported con-

siderable importance on avoiding a reputation for necking; 

conversely, one-third said it was not important. (X 2 i=7.54, 

N. S . ) 

Is willing !_Q_ neck Q!!. occasion.--Variation between the 

responses of both male and female groups was evident when 

asked if being willing to neck encouraged acceptance by the 

opposite sex. Males responded in a significantly different 

manner than did females, regardless of classification. The 

predominant tendency for the males was to rate this trait 

from important to not important, whereas the females tendency 

was to rate this characteristic from not important to unde-

sirable. 

a} Popular Men. Although 68.2 per cent of freshman 

males said it was from important to not important that a 

popular man be willing to neck on occasion, an approximately 

equal proportion was to be found rating this trait from im-

portant to very important. Seventy-nine per cent of senior 

males felt this trait was from not important to important 

for campus popularity. An approximately equal proportion of 

senior females and freshman females indicated that engaging 
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in necking was either from important to very important or 

from not important to undesirable in order for a male to be 
2 popular. (X 9 =44.20, P<.001) 

b) Popular Women. Sixty-nine per cent ·of the freshman 

males reported it was from important to not important for a 

popular woman to be willing to neck. Seventy-eight per cent 

of the senior males agreed. In contrast with the male groups 

approximately one-half of the female groups indicated this 

trait as being from not important to undesirable for campus 

po pu 1 a r i ty. 2 (X 9=61.75, P<.001) 

c) Your Date. A shift in attitudes was noted among 

the male groups in considering this characteristic for a date. 

A greater proportion of the freshman males than senior males 

revealed that willingness to neck was an important to very 

important characteristic in date selection. An equal propor-

tion of senior males rated this trait either important to 

very important or from important to not important. 
2 (X 9 =140.76, P<.001) 

d) Prospective Mate. Of the freshman males, 68.6 per 

cent, advocated that it was from very important to important 

that a future spouse be willing to neck on occasion. However, 

more senior males than freshman males rated this trait as 

being important to very important. Sixty per cent of the 

freshman females and 52.7 per cent of senior females reported 
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a rating of not important to undesirable for this trait when 

considering a prospective mate. (X 2
9 =57.24, P<.001) 

Is wil 1 ing !_Q_ fil .Q..!! occasion.--Further evidence of 

dissimilar responses between the male and female groups was 

demonstrated when asked how important petting is in hetero-

sexual relationships. The predominant pattern of responses 

was for males to rate this trait from important to not im-

portant and for females to rate this characteristic from not 

important to undesirable. 

a) Popular Men. The freshman male respondents, 73.5 

per cent, indicated that it was from not important to impor-

tant that a male be willing to pet to be popular on campus. 

Seventy-seven per cent of senior males and 69.2 per cent of 

senior females agreed. Seventy per cent of freshman females 

and 62.6 per cent of senior females reported that petting was 
2 not important to undesirable for a popular man. (X 9=42.51, 

P<.001) 

b) Popular Women. Approximately the same proportion 

of each responding group replied similarly when rating this 

trait for a popular woman as did for a popular man. Fifteen 

per cent of all the groups reported it undesirable for a 

popular woman on campus to be willing to pet on occasion. 
2 ex 9 = 4 6 . 3 7 , P < . 001 ) 
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c) Your Date. When considering this characteristic 

in a date, 79.l per cent of freshman females and 87.9 per 

cent of senior females indicated that it was from not impor-

tant to undesira61e for a date to be willing to pet on occa-

sion. Approximately 70 per cent of both male groups revealed 

that willingness to pet was from not important to important 

in date selection. Data for this category are illustrated 
2 in Table XV. (X 9=128.91, P<.001). 

d) Prospective Mate. Both male groups and senior fe-

males advocated that it was from not important to important 

for a prospective marriage partner to be willing to pet on 

occasion. Conversely, 68.8 per Cftnt of freshman females re-

ported that this trait was from not important to undesirable 

in a future mate. {X 2 9=36.81, P<.001) 

Is willing !Q_ have sex relations.--Data revealed that 

in each of the responding groups, willingness to engage in 

sexual relations was rated as being not important to undesir-

able for a male or a female. As the relationship considered 

becomes more serious, less importance was placed on this 

characteristic. 

a) Popular Men. Although 68.l per cent of the respond-

ing groups revealed that it was not important to undesirable 

for a popular man to be willing to have sex relations, 14 per 



TABLE XV 

RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES REGARDING 
THE RATING PREFERENCES FOR THE CHARACTERISTIC "IS WILLING 

TO PET ON OCCASION" FOR THE CATEGORY OF YOUR DATE 

Respondents 
Responses Freshman Senior Freshman 

Males Males Females 
Senior 
Females 

Number Per cent Number Per cent Number Per cent Number Per cent 

Ver.v important 50 22.2 24 21. 2 l 0 4.0 2 2. 1 

Important 77 34.0 41 35.9 44 1 6. 9 9 10. 0 

Not important 81 35.8 38 33.3 127 48.8 53 58.4 

Undesirable l 8 8.0 11 9.6 79 30.3 27 29.5 

Total 226 100.0 11 4 100.0 260 100.0 91 100.0 
2 X 9=128.91, P<.001 

--' 
0 
w 
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cent rated this trait as being very important. However, a 

greater proportion of freshman males than the remaining 

groups felt this trait was important to very important for a 
2 popular man. (X 9=149.97, P<.001} 

b) Popular Women. Twelve per cent of all the respond-

ing groups reported it was very important for a popular 

woman to be willing to have sex relations, while 35.2 per 

cent of all responding groups indicated it was undesirable. 

A greater proportion of females than males, regardless of 
2 classification, rated this trait undesirable. (X 9 =137.69, 

P<.001) 

c) Your Date. In contrast with previously discussed 

characteristics regarding sexual accessibility was the fact 

that 91.7 per cent of both female groups and 63.2 per cent of 

senior males agreed that being willing to have sex relations 

was rated from not important to undesirable for a date. Of 

significance is the fact that 59 per cent of freshman males 

revealed it was from not important to important for a date 
2 to be willing to have sex relations. (X 9 =251 .23, P<.001) 

d) Prospective Mate. An approximately equal proportion, 

70 per cent, of freshman females and senior females disclosed 

that it was from undesirable to not important for a prospec-

tive marriage partner to be willing to have sex relations. 
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Approximately 60 per cent of both male groups reported the 

same response. Although 44.8 per cent of all the responding 

groups reported this trait undesirable, 22.6 per cent re-

vealed that it was very important for a prospective marriage 

partner to be willing to engage in sex relations. 
2 

(X 9=59.35, P<.001) 

Sociability Characteristics 

Respofidents indicated rating preferences for 11 soci-

ability characteristics which sought to explore the extent 

to which importance was placed on these traits in relation to 

campus popularity, dating, and mate selection. Data for these 

characteristics suggested that sociability traits were impor-

tant for a popular man or popular woman on campus and from 

not important to important in dating and mate selection. 

Freshman and senior males, and freshman females agreed that 

sociability traits were from important to not important for 

a man or a woman to be popular on campus. Senior females 

reported these traits as being important to very important 

for campus popularity. Although a greater proportion of each 

of the responding groups indicated sociability characteristics 

as being from not important to important in date and mate 

selection, more freshmen than seniors, regardless of sex, 

rated these traits important. 



a} Popular Men. Table XVI reports the summary of 

responses for this category. The predominant tendency in 
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each of the responding groups was to rate sociability charac-

teristics as being important for a popular man. A statis-

tically significant difference in responses was revealed in 

the comparison of senior females to freshman females. This 

difference was evidenced by the fact that compared to fresh-

man females a smaller proportion of senior females, 25.7 per 

cent, rated sociability characteristics as being not impor-

tant for a popular man and a greater proportion of the 

seniors, 28.1 per cent, rated these characteristics as very 

important. Approximately 40 per cent of both freshman and 

senior males rated soci.ability characteristics for the popular 

men category as being important. The second largest rating 

for both of these groups was the response of not important, 

as revealed by the fact that approximately one-third of the 

remaining respondents in both male groups gave this res~onse. 

b) Popular Women. Response ratings of the groups for 

this category are summarized in Table XVII. The same general 

trend of responses between the groups can be seen when rating 

sociability characteristics for the popular women category as 

did for the popular men category. The predominant pattern of 

responses in each of the responding groups was to rate soci-

ability characteristics as being important for a popular 



TABLE XVI 

SUMMARY OF RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES 
REGARDING THE RATING PREFERENCES FOR 11 SOCIABILITY 

CHARACTERISTICS FOR THE POPULAR MEN CATEGORY 

Responses 
Respondents 

Freshman Senior Freshman 
Males Males Females 

Senior 
Females 

Number Per cent Number Per cent Number Per cent Number Per cent 

Ver_y important 528 21. 3 259 20.7 700 24.5 281 2 8. l 

Imoortant 974 39. 1 499 39.8 1075 37.6 398 39.8 

Not important 815 32.8 437 34.8 886 31 . 0 257 25.7 

Undesirable 166 6.7 59 4.7 199 6.9 64 6.4 

Total 2483 100.0 1254 100.0 2860 100.0 1000 100.0 
2 2 X 3=6.6627, N. S. X 3=12.3126, P<.01 

__. 
0 

" 



TABLE XVII 

SUMMARY OF RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES 

REGARDING THE RATING PREFERENCES FOR 11 SOCIABILITY 

CHARACTERISTICS FOR THE POPULAR WOME~ CATEGORY 

Respondents 
Responses Freshman Senior Freshman 

Males Males Females 
Senior 
Females 

Number Per cent Number Per cent Number Per cent Number Per cent 

Very important 525 21. l 245 l 9 . 5 650 23.5 292 29.2 

Important 9 79 39.4 51 5 41. l 1016 36.9 399 39.9 
Not important 800 32.2 419 33.4 866 31 . 4 252 25.2 

Undesirable 1 81 7.3 75 6.0 226 8.2 57 5.7 

Total 2485 100.0 1254 100.0 2758 100.0 1000 100.0 
2 2 X 3=4.0512, N. S. X 3=26.6587, P<.001 

0 
CX) 
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woman. No statistical differences were found when comparing 

the responses of freshman males and senior males. The pre-

dominant tendency for both male groups was to rate sociability 

characteristics as being important for this category (39.4 

per cent and 41 .1 per cent). A response of not important 

secured the second largest rating for both male groups with 

about one-third of the remaining male respondents giving this 

rating. The significant differences in responses between the 

female grou~s were caused by more senior females as compared 

to freshman females rating sociability traits as very impor-

tant and fewer seniors rating these characteristics as not 

important. 

c) Your Date. The summary of responses for this cate-

gory are given in Table XVIII. In rating sociability charac-

teristics for a date, seniors tended to respond in a signifi-

cantly different manner than did freshmen, regardless of sex~ 

Whereas a predominant proportion of each group rated these 

characteristics as not important (from 37.0 per cent to 46.4 

per cent), the differences between the various groups were 

caused by more seniors rating these traits not important and 

fewer seniors rating these traits as very important. However, 

an approximately equal proportion of freshman males as com-

pared to senior males were found rating sociability traits 

important, 37.9 per cent, and not important, 37.0 per cent. 



TABLE XVIII 

SUMMARY OF RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES 

REGARDING THE RATING PREFERENCES FOR 11 SOCIABILITY 

CHARACTERISTICS FOR THE CATEGORY OF YOUR DATE 

Responses 
Respondents 

Freshman Senior Freshman 
Males Mal es Females 

Senior 
Females 

Number Per cent Number Per cent Number Per cent Number Per cent 

Very important 434 l 7. 5 153 l 2. 2 465 l 6. 3 l 35 13. 5 

Important 943 37.9 473 37.7 1033 36. l 338 33.8 

Not important 920 37.0 556 44.3 1126 39.4 464 46.4 

Undesirable 189 7.6 72 5.8 236 8.2 63 6. 3 

Total 2486 100.0 1254 100.0 2860 100.0 1000 100.0 
2 2 X 3 =30.1723, P<.001 X 3=17.2800, P<.001 

__. 
__. 
C) 
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d} Prospective Mate. Data for this category are found 

in Table XIX. The same general trend can be seen when rating 

sociability characteristics for the prospective mate category 

in the comparison of seniors to freshmen, regardless of sex. 

Although a predominant proportion of each group rated these 

characteristics as not important (from 36.3 per cent to 45.2 

per cent), the differences are reflected in the fact that 

fewer seniors, as compared to freshmen, rated sociability 

traits as being very important or undesirable. Also, of the 

senior groups a larger percentage in each case gave a response 

of not important than did the corresponding freshman groups. 

Is willing !Q. join .i!l. group.--Examination of the 

responses suggested agreement between the sexes in that it 

was important for a person to be willing to join in a group. 

In each category considered a greater proportion of respondents 

in each group rated this characteristic important. 

a) Popular Men. Thirty per cent of the responding 

groups indicated it was very important for a popular man to 

join in a group, while 40.l per cent revealed this trait was 

important. Differences in this category were caused by the 

fact that of the freshman males, 34.5 per cent revealed that 

this trait was not important, while the remaining groups 
2 tended to rate this characteristic important. (X 9 =23.78, 

P<.01) 



TABLE XIX 

SUMMARY OF RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES REGARDING 

THE RATING PREFERENCES FOR 11 SOCIABILITY CHARACTERISTICS 

FOR THE CATEGORY OF PROSPECTIVE MATE 

Respondents 
Responses Freshman Senior Freshman Senior 

Males Ma 1 es Females Females 
Number Per cent Number Per cent Number Per cent Number Per cent 

Very important 500 20. 1 189 1 5. 2 526 18.4 162 1 6. 2 

Important 841 33.8 450 36.3 938 32.7 31 7 31. 7 

Not important 901 36.3 516 41. 6 1139 39.7 452 45.2 

Undesirable 244 9.8 85 6.9 263 9. 2 69 6.9 

Total 2486 100.0 1240 100.0 2866 100.0 1000 100.0 
2 2 X 3=26.5423, P<.001 X 3=12.0125, P<.01 

__, 
__, 
N 
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b) Popular Women. Seventy-three per cent of all the 

responding groups reported it was from important to very impor-

tant for a popular woman to be willing to join in a group. 

In contrast with the other groups were 34.5 per cent of 

freshman males in indicating that willingness to join in a 

group was not important for a popular woman. 

P<.001) 

2 (X 9=31.54, 

c) Your Date. A greater proportion of the responding 

groups, 79.6 per cent, advocated that willingness to join in 

a group was from important to not important when dating. The 

differences in this category were reflected by the fact that 

in contrast to the other groups an approximately equal pro-

portion of senior females rated this trait either not impor-

tant or very important. (X 2
9 =20.42, P<.05) 

d) Prospective Mate. Of the responding groups, 76.4 

per cent expressed the feeling that it was from important to 

not important for a future spouse to be willing to join in a 

group. However, a rating of very important was given for 

this characteristic by 26.4 per cent of the senior females. 
2 (X 9=20.42, P<.05) 

Gets along well with own sex.--The general feeling within 

each of the groups suggested that getting along with members 

of one's own sex was important. Males responded in a manner 

similar with that of females, regardless of classification. 
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a} Popular Men. Ninety-one per cent of all respond-

ing groups indicated that getting along well with one's own 

sex was important to very important for a popular man. A 

greater proportion of both female groups than male groups 

rated this trait very important. (X\=20.44, P<.05) 

b) Popular Women. Getting along well with one's own 

sex was considered from important to very important by 87.2 

per cent of the groups. More of the female groups than of 

the male groups indicated this characteristic was very impor-

tant. (X 2 9=23.05, P<.01) 

c} Your Date. Responses in this category revealed 

that getting along well with one's own sex was from important 

to very important for 86.6 per cent of the responding groups. 

Of significance is the fact that a greater proportion of the 

senior males rated this characteristic from important to not 

important in a date and fewer senior males rated this trait 
2 

very important. (X 9=56.25, P<.001) 

d) Prospective Mate. An approximately equal proportion 

of each group revealed it was either very important or impor-

tant for a future spouse to get along well with one's own 

sex. This rating encompassed 89.7 per cent of all the groups. 

More of the female groups than of the male groups reported 
2 this trait as being very important. (X 9=49.14, P<.001) 
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Has poll.shed manners.--When responses to the character-

istic "has polished manners" were examined, significant 

differences between the groups were found. The outstanding 

pattern in each of the responding groups was to rate this 

characteristic from important to very important. 

a} Popular Men. According to 75.7 per cent of the 

responding groups, it was from important to very important 

for a popular man to have polished manners. Significant 

differences in responses were caused by the fact that a 

greater proportion of senior males in comparison to the re-

maining groups reported a rating of important to not important 

for this trait. (X 2 9=l7.77, P<.05) 

b) Popular Women. Statistical analysis failed to sup-

port a significant difference in responses among the groups 

for this category. Over one-half of all the groups, 54.5 per 

cent, reported it was important for a popular woman to have 

polished manners. 2 (X 9=15.74, N. S.) 

c) Your Date. No statistically significant difference 

in responses among the groups was noted. The predominant 

trend in each of the responding groups was for 58.6 per cent 

to rate this trait important for a date. (X 2 9=15.89, N. S.) 

d) Prospective Mate. Eighty-one per cent of all the 

responding groups felt it was from important to very 
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important for a prospective mate to have polished manners. 

An approximately equal number of senior females and freshman 

females rated this trait either very important or not impor-
2 tant. (X 9 =17.71, P<.05) 

Is popular with the opposite sex.--Evidence of similarity 

of responses between the groups was demonstrated in the degree 

of importance placed on the characteristic 11 is popular with 

the opposite sex. 11 In each category considered a greater 

proportion of respondents in all groups felt this trait was 

important. 

a} Popular Men. Eighty-two and one-half per cent of 

the responding groups indicated that being popular with the 

opposite sex was from important to very important for a popu-

lar man. Senior females placed more emphasis on this trait 

than any of the remaining respondents. 2 (X 9 =17.98, P<.05) 

b} Popular Women. Being popular with the opposite sex 

was considered from important to very important by 83.2 per 

cent of the responding groups. A greater proportion of both 

female groups than male groups rated this trait very impor-
2 tant than rated it important. (X 9 =21.71, P<.05) 

c} Your Date. Although no statistically significant 

difference in responses was revealed for this category, being 

popular with the opposite sex claimed importance for these 
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groups. The pattern of responses of the groups suggested 

that this trait was from important to not important when 

dating, with a greater percentage of the groups rating this 

trait important. 2 (X 9=12.22, N. S.) 

d) Prospective Mate. Statistical analysis failed to 

support a significant difference in responses among the 

groups. A rating of important to not important was recorded 

by 81 per cent of all four groups. (X 2
9 =14.64, N. S.) 

Knows how to dance well .--Data revealed that in each of 

the responding groups, knowing how to dance well was from not 

important to important. The predominant tendency was for 

more of the respondents to rate this characteristic as being 

not important and fewer respondents important. 

a) Popular Men. No statistical difference in responses 

among the groups was revealed in this category. Seventy-six 

and one-half per cent of responses of all four groups sug-

gested that it was from not important to important for a 

popular man to know how to dance well. (X 2 g=l4.76, N. S.) 

b) Popular Women. Statistical analysis failed to 

support a significant difference in responses for these groups. 

A rating of not important to important was given by 73.9 per 

cent of the responding groups for the trait of knowing how to 

dance well for the popular women category. (X 2
9 =11 .17, N. S.) 



118 

c) Your Date. Responses in this category indicated 

that knowing how to dance well was from not important to 

important for a date as revealed by 80.8 per cent of the 

responding groups. A proportionately greater number of 

freshmen than seniors, regardless of sex, placed importance 

on this trait. 2 (X 9=26.47, P<.01) 

d) Prospective Mate. When revealing how important 

knowing how to dance well was for a future spouse, seniors 

responded in a significantly different manner than did fresh-

men, regardless of sex. Eighty-nine per cent of the seniors 

rated this trait from not important to important, whereas 

77.8 per cent of the freshmen indicated this same rating. 

(X 2
9 =23.44, P<.01) 

Goes to popular places.--The general feeling between 

each of the groups suggested that going to popular places 

was not important. Males responded in a manner similar with 

that of females, regardless of classification. 

a) Popular Men. Although no statistically significant 

difference in responses was found for this category, 62.4 per 

cent of the responding groups revealed it was from important 

to not important for a popular man to go to popular places. 

In contrast, 71 per cent of the senior females reported this 

characteristic was from important to very important. 

(X 2
9 =13.04, N. S.) 
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b) Popular Women. Responses in this category, 76.3 

per cent, indicated that going to popular places was from 

important to not important for a popular woman. Senior 

females, 78. 1 per cent, rated this trait from important to 

very important for a popular woman. (X 2
9=17.38, P<.05) 

c) Your Date. Eighty-three and one-half per cent of 

the responding groups indicated that going to popular places 

was from not important to important for a date. A greater 

proportion of freshmen than seniors rated this trait impor-

tant to very important. 2 (X 9=32.14, P<.001} 

d) Prospective Mate. Further evidence of agreement 

between the groups was recorded in this category. A rating 

of not important for the trait "goes to popular places" was 

reported by 52.4 per cent of the four groups. In contrast, 

freshman males, 40.7 per cent, indicated it was important for 

a future wife to go to popular places. (X 2 9=38.54, P<.001) 

Is willing to drink socially.--Each of the responding 

groups reported that it was not important for a person to be 

willing to drink socially. The predominant tendency for the 

groups was to place less importance on this characteristic as 

the relationship considered becomes more serious. 

a) Popular Men. No statistical differences in re-

sponses among the groups was reported in this category. Of 
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the responding groups, 71 .1 per cent revealed it was from 

not important to important for a popular man to be willing 

to drink socially. (X 2 9=14.52, N. S.) 

b) Popular Women. Although statistical analysis 

failed to support a significant difference in responses among 

the groups, being willing to drink socially was considered 

from not important to important for a popular woman. This 

rating was recorded by 71 per cent of the responding groups. 

(X 2
9 =14.45, N. S.) 

c} Your Date. Sixty-one and one-half per cent of the 

freshman males revealed that willingness to drink socially 

was from not important to important for a date. In contrast 

to freshman males, 50 per cent of senior males said this 

trait was from important to very important for a date. A 

great proportion of both female groups reported this quality 
2 as not important for a date. (X 9=35.57, P<.001) 

d) Prospective Mate. Although 46.7 per cent of the 

responding groups revealed it was not important for a future 

spouse to be willing to drink socially, freshmen responded in 

a significantly different manner, regardless of sex. Fresh-

man males, 58.8 per cent, said this characteristic was from 

not important to important, whereas freshman females, 72.7 

per cent, indicated a rating of not important to undesirable 
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The senior groups agreed that being willing to drink socially 

was not an important characteristic for a prospective mate. 

Data for this category are reported in Table XX. 

P<.001) 

2 (X 9=28.81, 

Is prominent .i!l activities.--Examination of the responses 

demonstrated that it was important for a person on campus to 

be prominent in activities. Less emphasis was placed on this 

characteristic as the categories considered indicated a more 

serious relationship. 

a) Popular Men. No statistical difference in responses 

was revealed among the groups for this category. Forty-five 

per cent of the responding groups indicated it was important 

for a popular man to be prominent in activities, whereas a 

very important rating was given by 27.9 per cent of the re-

maining groups. 2 (X 9 =15.04, N. S.) 

b) Popular Women. Although statistical analysis failed 

to support a significant difference in responses, 46.3 per 

cent of the responding groups revealed it was important for 

a popular woman to be prominent in activities. The pattern 

of responses suggested that males, regardless of classifica-

tion, considered this trait from important to not important; 

whereas, females rated this trait from important to very im-

portant. (X\=11.33, N. S.) 



TABLE XX 

RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES REGARDING 

THE RATING PREFERENCES FOR THE CHARACTERISTIC "IS WILLING 

TO DRINK SOCIALLY" FOR THE CATEGORY OF PROSPECTIVE MATE 

Respondents 
Responses Freshman Senior. Freshman 

Males Males Females 
Senior 
Females 

Number Per cent Number Per cent Number Per cent Number Per cent 

Very important 45 l 9. 9 20 l 7. 5 30 11. 6 l 0 9 . l 
ca.--

Important 49 21 . 6 32 28. l 41 l 5. 8 16 l 8. 6 

Not important 84 37.2 49 43.0 137 52.7 53 59. l 

Undesirable 48 21. 3 l 3 11. 4 52 20.0 l 2 l 3. 2 

Total 226 100.0 l l 4 100.0 260 100.0 91 100.0 
2 X 9=28.81, P<.001 

__, 
N 
N 
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c) Your Date. Being prominent in activities was re-

ported as being not important to important for a date by 87.9 

per cent of the responding groups. In contrast to the remain-

ing respondents, more freshman females, 53.8 per cent, rated 

this trait as being important to very important. 

P<.05) 

2 (X ~=17.08, 

d) Prospective Mate. An approximately equal proportion 

of the responding groups revealed it was either not important 

or important for a prospective marriage partner to be promi-

nent in activities. These two ratings encompassed 85.6 per 

cent of all the groups. Conversely, freshman males, 81.9 per 

cent, pointed out that this quality was from important to not 

important in a future wife. (X 2 9=22.95, P<.01) 

Dates popular students ~---Further evidence of agree-

ment of responses between the groups was disclosed in the 

degree of importance placed on the characteristic "dates 

popular students only." A rating of not important claimed 

prominence by these groups. 

a) Popular Men. No statistical difference in responses 

was indicated among the groups for this category. The pattern 

of responses by 71.7 per cent of all groups revealed that it 

was from not important to undesirable for a popular woman to 

date popular students only. As a group, seniors, 68.6 per 
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cent, in contrast to the freshman groups, rated this charac-

teristic from not important to important. 2 
(X 9=14.44, N. S.) 

b) Popular Women. Seventy-one and one-half per cent 

of the responding groups expressed that it was not important 

to undesirable for a popular woman to date popular students 

only. A larger percentage of the seniors than freshmen rated 

this characteristic from not important to important. 
2 (X 9 =23.70, P<.01) 

c) Your Date. A greater proportion of all the groups, 

63.9 per cent, reported it was not important for a date to 

date popular students only. Males and females tended to 

respond similarly, regardless of classification. 

P<.05) 

2 (X 9 =21.03, 

d) Prospective Mate. Statistical analysis failed to 

support a significant difference in responses among the groups. 

The predominant responses suggested that 61 .8 per cent of all 

responding groups felt it was not important for a future 

spouse to date popular students only. 2 (X 9 =15.50, N. S.) 

Accepts last minute dates.--For the characteristic, 
11 accepts last minute dates," males responded in a signifi-

cantly different manner than did females, regardless of 

classification. The predominant tendency for the males was 

to rate this trait as betng from not important to important, 



125 

whereas the females tendency was to rate this characteristic 

from not important to undesirable. 

a) Popular Men. Freshman males, 78.8 per cent, re-

ported it was from not important to important for a popular 

man to accept last minute dates. The same rating was given 

by 82.4 per cent of the senior males and 74.7 per cent of 

senior females. Responding from not important to undesirable 

for this trait were 78.8 per cent of the freshman females. 
2 

(X 9=31.00, P<.001) 

b) Popular Women. A similar pattern of responses was 

noted in this category in that 77.7 per cent of freshman 

females indicated it from not important to undesirable for a 

popular woman to accept last minute dates. A rating of not 

important to important was given by 75.2 per cent of the 

freshman males, 79.8 per cent of the senior males and 69.2 

per cent,senior females. 2 (X 9=33.87, P<.001) 

c) Your Date. In agreement were 78.4 per cent of the 

freshman females and 89.0 per cent of senior females for a 

rating of not important to undesirable for the trait "accepts 

last minute dates." Seventy-six per cent of the freshman 

males and 86.8 per cent of senior males reported this trait 
2 was from not important to important for a date. (X 9 =65.50, 

P<.001) 
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d) Prospective Mate. Further evidence of dissimilar 

responses between the male and female groups was seen in 

that 70.8 per cent of the freshman males and 80.0 per cent of 

senior males revealed it was from not important to important 

for a prospective mate to accept last minute dates. Eighty-

one per cent of the female groups rated this trait from not 
2 

important to undesirable. (X 9=32.25, P<.001) 

Avoids exploitation Q.1_ the opposite sex.--The general 

feeling of each of the responding groups suggested that avoid-

ing exploitation by the opposite sex was not important. Al-

though statistical analysis supported a greater proportion 

of responses with a rating from not important to important 

for this trait, the investigator points out the fact that 

the word "exploitation" had to be defined to respondents at 

random, thus suggesting that the correct concept of the 

characteristic could have been misinterpreted. 

a) Popular Men. Seventy-eight and one-half per cent 

of the responding groups revealed it -was from not important 

to important for a popular man to avoid exploitation by the 

opposite sex. A greater proportion of freshmen than seniors, 

regardless of sex, rated this trait as being not important. 
2 ex 9 = 1 8 . 8 7 ' p < . 0 5 ) 
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Popular Women. Responses in this category indi-

cated that avoiding exploitation by the opposite sex was 

rated from not important to important for a popular woman. 

This rating was given by 76.4 per cent of the responding 

groups. In contrast to the remaining groups, senior females, 

62.6 per cent, supported a rating of important to very im-
2 portant for this trait . (X 9 =21.97, P<.01) 

c) Your Date. Statistical analysis failed to support 

a significant difference in responses among the groups. A 

greater proportion of all the groups, 72.7 per cent, revealed 

it was from not important to important for a date to avoid 

exploitation by the opposite sex. (X 2
9 =15.99, N. S.) 

d) Prospective Mate. Significant differences between 

the classes, regardless of sex, was found for this category. 

Freshmen, 65.6 per cent, indicated it was from not important 

to important for a future mate to avoid exploitation by the 

opposite sex. Seniors, 70.2 per cent, revealed this trait 

was from very important to important for a prospective mar-
2 riage partner. (X 9 =18.01, P<.05) 

Status Achievement Characteristics 

Seven item characteristics in the ''Dating Preference 

Survey 11 were designed to reveal the extent to which freshman 

and senior, male and female students placed importance on 
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status achievement characteristics as factors influencing a 

person's popularity on campus. Respondents also rated these 

characteristics in terms of importance for dating and mate 

selection. Data reporting the summary of response ratings 

for these seven traits indicated that for this group of col-

lege students, status achievements were not important factors 

in all the categories considered. Senior females and fresh-

man females placed more importance on status achievement 

traits in determining popularity on campus than did the cor-

responding male groups. Freshman males and senior males rated 

status achievement characteristics more important for a male's 

popularity than for a female's popularity. In each of the 

responding groups the predominant tendency was to rate these 

traits as not important when considering a date and a possible 

marriage partner. Senior females and senior males placed less 

importance on status achievement characteristics for the date 

and prospective mate category than did freshman males and 

females. Of the female groups, a larger proportion in each 

case gave a response of important than did the respective 

male groups. 

a) Popular Men. 

marized in Table XXI. 

Responses in this category are sum-

In each of the responding groups the 

predominant tendency was to rate status achievement charac-

teristics as being not important for a popular man. However, 

of the female groups, a smaller percentage in each case 



TABLE XXI 

SUMMARY OF RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES REGARDING 

THE RATING PREFERENCES FOR SEVEN STATUS ACHIEVEMENT 

CHARACTERISTICS FOR THE POPULAR MEN CATEGORY 

Respondents 
Responses Freshman Senior Freshman Senior 

Males Males Females Females 
Number Per cent Number Per cent Number Per cent Number Per cent 

Very important 206 1 3. 0 106 l 3. 3 246 l 3. 5 99 l 6. 7 

Important 348 22.0 202 25.3 476 26.2 l 86 30.2 

Not important 902 5 7. l 449 56.2 1015 55.8 282 47.5 

Undesirable 125 7. 9 42 5.2 79 4.5 27 5.6 

Total 1581 100.0 799 100.0 1816 100.0 594 1 00. 0 
2 X a=7.8578, P<.05 2 X ~=13.2158, P<.01 

__. 
N 
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(55.8 per cent and 47.5 per cent} gave a response of not im-

portant than did the corresponding male groups (57.1 per cent 

and 56.2 per cent). Approximately the same percentage of 

each group gave these characteristics an important rating, 

but more of the senior males and females indicated a response 

of very important than did the respective freshman groups. 

b) Popular Women. The summary of response ratings for 

this category are given in Table XXII. The pattern of re-

sponses in each of the responding groups was to rate status 

achievement characteristics as being not important for the 

popular women category. Of the male groups, a larger per-

centage in each case (62.7 per cent and 65.2 per cent) re-

vealed a response of not important than did the corresponding 

female groups (58.8 per cent and 53.9 per cent). The second 

largest rating for both male groups was the response of im-

portant with approximately 20 per cent of the remaining re-

spondents in both male groups giving this response. A similar 

trend was noted for the female groups as seen by the fact that 

the second largest rating for these groups was also indicated 

as being important (24.0 per cent and 29.8 per cent). 

c) Your Date. Data for this category are found in 

Table XXIII. The same general trend was to be seen in the 

comparison of males and females, regardless of classification. 

Whereas a predominant proportion of each group rated status 



TABLE XXII 

SUMMARY OF RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES REGARDING 

THE RATING PREFERENCES FOR SEVEN STATUS ACHIEVEMENT 

CHARACTERISTICS FOR THE POPULAR WOMEN CATEGORY 

Respondents 
Responses 

Freshman Senior Freshman Senior 
Males Males Females Females 

Number Per cent Number Per cent Number Per cent Number Per cent 

·very important 154 9.8 71 8.9 211 11. 6 76 l l. 8 

Important 304 1 9. 3 162 20.3 437 24.0 l 91 29.8 

Not important 986 62.7 520 65.2 1078 58.8 346 53.9 

Undesirable 127 8.2 45 5.6 94 5.6 28 4.5 

Total l 5 71 100.0 798 100.0 1820 100.0 641 100.0 
2 

X2 3=9. 1139, P<.05 X 3=5.5348, N. s. 

__, 
w __, 



TABLE XXIII 

SUMMARY OF RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES REGARDING 

THE RATING PREFERENCES FOR SEVEN STATUS ACHIEVEMENT 

CHARACTERISTICS FOR THE CATEGORY OF YOUR DATE 

Respondents 
Responses Freshman Senior Freshman Senior 

Males Males Females Females 
Number Per cent Number Per cent Number Per cent Number Per cent 

Very important 64 4. l 25 3.2 l 08 5.9 19 2.9 

Important 214 l 3. 5 104 l 3. 0 380 20.9 102 l 6 . l 

Not important 1135 71. 8 614 76.9 l 232 67.8 486 76.4 

Undesirable 168 l O. 6 55 6.9 99 5.4 30 4.6 

Total l 58 l 100.0 798 100.0 l 81 9 100.0 637 100.0 
2 X 3=11.0898, P<.05 2 X 3=19. 1150, P<.001 

w 
N 
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achievement characteristics as being not important in date 

selection (from 67.8 per cent to 76.9 per cent}, the differ-

ences between the various groups were caused by more females 

as compared to males rating these traits as important and 

fewer females supporting a rating of undesirable. 

d} Prospective Mate. The summary of response ratings 

for this category are found in Table XXIV. The predominant 

tendency in each of the responding groups was to rate status 

achievement characteristics as being not important (from 65.7 

per cent to 74.6 per cent) in the selection of a prospective 

marriage partner. Males and females tended to respond in a 

significantly different manner, regardless of sex. The dif-

ferences between the various groups was reflected in the 

fact that a smaller percentage of males (13.5 per cent and 

11.7 per cent) as compared to females (19.0 per cent and 16.8 

per cent) rated status achievement traits as important and a 

greater proportion of males rated these traits as undesirable. 

Belongs !_Q_ sorority Q.!. fraternity.--When responses to 

the characteristic concerning membership in a sorority or 

fraternity were examined, considerable agreement between each 

of the groups was found. For these groups belonging to a 

sorority or fraternity was rated as being not important in 

the respective categories. 



TABLE XXIV 

SUMMARY OF RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES REGARDING 

THE RATING PREFERENCES FOR SEVEN STATUS ACHIEVEMENT CHARACTERISTICS 

FOR THE CATEGORY OF PROSPECTIVE MATE 

Responses Respondents 
Freshman Senior Freshman Senior 

Males Males Females Females 
Number Per cent Number Per cent Number Per cent Number Per cent 

Very important 80 5.5 47 5.8 l 56 8.6 29 4.6 

Important 200 l 3. 5 94 11. 7 346 19.0 107 l 6. 8 

Not important 1111 69.5 594 74.6 ll 95 65.7 463 72.7 

Undesirable 188 11. 5 63 7.9 123 6.7 38 5.9 

Total 1579 100.0 798 100.0 1820 100.0 637 100.0 
2 X 3=10.3147, P<.05 2 X 3=15.2779, P<.01 

w 
..i:::-
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a) Popular Men. No statistical difference in responses 

among the groups was revealed in this category. Fifty-three 

per cent of the responding groups indicated it was not impor-

tant for a popular man to be a member of a fraternity. A 

very important rating was recorded by 17.l per cent of all 
2 the groups . ( X 9 = l 4. 4 7 , N·. S . ) 

b) Popular Women. Responses in this category pointed 

out that belonging to a sorority was from not important to 

important for a popular woman. A rating of not important was 

revealed by 53.2 per cent of the responding groups, whereas 

21.1 per cent said this trait was important. A greater pro-

portion of seniors than freshmen rated this trait important. 
2 (X 9 =21.22, P<.05) 

c) Your Date. Senior males and females agreed that 

membership in a sorority or fraternity was not important for 

a date. Freshman males, 90.4 per cent, emphasized it was 

from not important to undesirable for a date to belong to a 

sorority. According to 88.5 per cent of freshman females, 

membership in a fraternity was from not important to important 

for a date selection. Data for this category are found in 

Table XXV. 2 
(X 9 =17.28, P<.05) 

d) Prospective Mate. Statistical analysis failed to 

support a significant difference in responses among the 

groups for this category. In agreement were 75.l per cent 



TABLE XXV 

RESPONSES BY FRESHMAN AND SENIOR MALES AND FEMALES REGARDING THE 

RATING PREFERENCES FOR THE CHARACTERISTIC ''BELONGS TO A 

SORORITY OR FRATERNITY" FOR THE CATEGORY OF YOUR DATE 

Respondents 
Responses Freshman Senior Freshman Senior 

Males Males Females Females 
Number Per cent Number Per cent Number Per cent Number Per cent 

Very important 7 3. 9 4 3.5 8 4.0 l l. 2 

Important 1 3 5.7 1 2 l O. 5 31 11 . 9 5 5.4 

Not important 165 73.0 83 72.8 199 76.6 73 80.2 

Undesirable 41 l 7. 4 1 5 l 3. 2 22 8.4 l 2 l 3. 2 

Total 226 100.0 114 100.0 260 100.0 91 100.0 
2 X 3=17.28, P<.05 

__, 
w 
en 
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of the responding groups in revealing it was not important 

for a prospective marriage partner to belong to a sorority 
2 or fraternity. (X 9 =14.39, N. S.) 

Has a car or access to one.--Data revealed that for ------- ----
these groups having a car or access to one was not important. 

This rating was recorded in all of the categories considered 

by both males and females, regardless of classification. 

a) Popular Men. Thirty-one and one-half per cent of 

all the groups reported it was not important for a popular 

man to have a car or access to one. A rating of important 

was given by 34.1 per cent of these groups, whereas 31.7 per 

cent emphasized this quality as being very important. 

(X 2
9 =18.70, P<.05) 

b) Popular Women. Fifty-five per cent of both female 

groups indicated it was not important for a popular woman to 

have a car or access to one. In agreement with the females 

were 61.8 per cent of both male groups. 2 (X 9 =20.02, P<.05) 

c} Your Date. Responses in this category pointed out 

that havinq a car or access to one was not important for a 

date. Of the responding groups, 55.3 per cent reported this 

rating. In contrast to the groups were freshman females, 42.7 

per cent, expressed that this quality was important for a date. 
2 (X 9=126.20, P<.001} 
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d} Prospective Mate. In this category, having a car 

or access to one was reported as being not important by 69.1 

per cent of both male groups. The female groups, 70.9 per 

cent, felt that having a car was from not important to impor-

tant for a future spouse. 2 (X 9 =127.14, P<.001) 

Has plenty of money.--Responses of the four groups to 

the characteristic 11 has plenty of money" gave evidence of 

similarity of attitudes between the groups. This trait was 

considered not important in all the categories by both males 

and females, regardless of classification. 

a) Popular Men. The majority of each of the respond-

ing groups, 53.4 per cent, advocated that having plenty of 

money was not important for a popular man. Twenty-eight per 

cent of the groups reported that this characteristic was im-

portant. (X 2
9 =17.94, P<.05) 

b) Popular Women. Further evidence of agreement between 

the groups was reported in this category. A rating of not 

important was revealed by 65.5 per cent of the responses 

when considering the trait "has plenty of money" for a popular 
2 woman. (X 9 =18.72, P<.05) 

c) Your Date. Although 75.4 per cent of the responding 

groups reported it was not important for a date to have plenty 

of money, significant differences were noted within the male 
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groups. Eighty-four and one-half per cent of freshman males 

rated this trait from not important to undesirable, whereas 

senior males, 94.7 per cent, revealed this trait from not 

important to important for a date. Both female groups 

tended to rate this trait not important. (X 2
9 =59.40, 

P<.001} 

d) Prospective Mate. Seventy per cent of all the 

groups revealed it was not important for a prospective mar-

riage partner to have plenty of money. However, freshman 

males, 82.7 per cent, rated this characteristic from not im-

portant to undesirable; senior males, 88.6 per cent, felt it 

was from not important to important for a future wife to have 

plenty of money. (X 2
9 =65.91, P<.001) 

Has plenty of clothes.--For the characteristic, 11 has 

plenty of clothes," males and females responded in a similar 

manner, regardless of classification. The predominant trend 

was for the groups to rate this trait as being not important 

in all the categories considered. 

a) Popular Men. Responses to this category emphasized 

that having plenty of clothes was not important for a popular 

man. A response of not important was revealed by 55.l per 

cent of the responding groups. (X 2
9 =20.80, P<.05) 
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b) Popular Women. Of the responding groups, 47.6 per 

cent indicated that it was not important for a popular woman 

to have plenty of clothes. A rating of important was sup-

ported by 33.8 per cent of the groups. Conversely, 78 per 

cent of the senior females revealed it was from important to 

not important for a popula~ woman to have plenty of clothes. 
2 (X 9 =18.70, P<.05) 

c) Your Date. In agreement were 69.3 per cent of the 

responding groups in reporting it was not important for a 

date to have plenty of clothes. A smaller proportion of 

these groups, 25.2 per cent, indicated this trait to be im-

portant. (X 2
9 =25.32, P<.01) 

d) Prospective Mate. When considering a prospective 

marriage partner, 68.9 per cent of the responding groups 

expressed that having plenty of clothes was not important. 

This trait was felt to be important by 23.l per cent of the 
2 groups. (X 9 =27.83, P<.01) 

Belongs !.Q_ specific fraternity QI_ sorority.--Statisti-

cal analysis failed to support a significant difference in 

responses for the characteristic "belongs to a specific 

fraternity or sorority." The predominant trend for the groups 

was to rate this trait not important in all the categories 

considered. When rating this trait for a popular man, 57.9 
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per cent of the responding groups reported it was not impor-

tant. Fifty-nine and one-half per cent of the groups felt 

it was not important for a popular woman to belong to a 

sorority. Approximately 72 per cent of all the groups re-

vealed it was not important for a date or prospective mate 

to belong to a specific fraternity or sorority. ("Popular 
2 2 Me n , 11 X 9 = 8 . 3 5 , N . S . ; 11 P o p u 1 a r W o me n , 11 X 9-= 1 5 . 7 2 , N . S . ; 

"Your Date, 11 X2
9 =4.53, N. S.; "Prospective Mate, 11 X2 9=2.44, 

N. S. ) 

Comes from~ middle class family.--Data revealed that 

t h e c ha r a c t e r i s t i c II come s. f r om a mi d d l e c 1 a s s fa m i 1 y11 d i d n o t 

claim importance by any of the responding groups. The pre-

dominant pattern of responses for the groups was to rate this 

trait as being not important in all the categories considered. 

a) Popular Men. Responses in this category advocated 

it was not important for a popular man to come from a middle 

class family. Reporting this rating were 56.7 per cent of all 
2 the responding groups. (X 9 =19.43, P<.01) 

b) Popular Women. An approximately equal proportion 

of the male and female groups, regardless of classification, 

disclosed it was not important for a popular woman to come 

from a middle class family. Of all the groups, 66.4 per cent 
2 felt this trait was not important. (X 9 =22.33, P<.01) 
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c) Your Date. Seventy-two per cent of the responding 

groups indicated it was not important for a date to come from 

a middle class family. Twe~ty-two per cent of the groups 

felt this trait was important. (X 2
9=23.08~ P<.01) 

d) Prospective Mate. Coming from a middle class 

family was not considered an important trait for a future 

spouse by each of the groups. Responding to this rating were 

70.2 per cent of all the responding groups. This character-

istic was revealed as being important by 21.8 per cent of 

the groups. 2 (X 9=32.05, P<.001) 

Comes from an upper class family.--The general feeling 

of each of the responding groups indicated that coming from 

an upper class family was not an important characteristic. 

An overwhelming majority of all the groups reported this trait 

was not important for all the categories considered. 

a) Popular Men. No statistical difference in responses 

among the groups was demonstrated for this category. Of the 

groups, 72.2 per cent reported it was not important for a 
2 popular man to come from an upper class family. (X s=l6.19, 

N. S. ) 

b) Popular Women. Statistical analysis failed to sup-

port a significant difference in responses among the groups. 

The pattern of responses suggested by 73.5 per cent of the 
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responding groups indicated it was not important for a popu-
2 lar woman to come from an upper class family. (X 9 =15.42, 

N. S. ) 

c) Your Date. Data computed for this category re-

vealed no statistically significantly difference in responses 

among the four groups. The predominant tendency by 80.4 per 

cent of all the groups suggested it was not important for a 
2 date to come from an upper class family. (X 9=14.35, N. S.) 

d) Prospective Mate. Significant differences in re-

sponses between classifications were noted in this category, 

regardless of sex. Freshmen, 86.8 per cent, indicated it 

was from not important to undesirable for a prospective mar-

riage partner to come from an upper class family. Seniors, 

94.6 per cent, revealed it was from not important to important 
2 for a future spouse to possess this trait. (X 9=20.87, 

P<.05) 

CORRELATION OF PRESENT RESULTS WITH 

PREVIOUSLY PUBLISHED DATA 

Thirty-six item characteristics on the "Dating Preference 

Survey" were drawn from the questionnaire used by Robert 

Blood (7) with students at the University of Michigan. Data 

from Blood's investigation presented a rank-order of item 

characteristics according to male perceptions. of campus norms 
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for female popularity (Rho=.856, P<.001) and according to 

female perceptions of campus norms for male popularity 

(Rho=.859, P<.001). The Spearman Rank-Order correlation com-

puted in comparing Blood's data and the data from the 

present study supported a highly significant correlation 

between the findings of these studies. The c~aracteristics 

which Blood found as being rated important for campus popu-

larity were the most generally supported characteristics of 

the Northeast Louisiana State College rating complex, how-

ever, there were some notable exceptions. 

Data revealed that the respondents in the present study 

placed more importance primarily on the following character-

istics than did the respondents at the University of Michigan: 

"Gets along well with own sex," "Is emotionally mature," "Is 

popular with the opposite sex," and "Is prominent in activi-

ties." Respondents at Northeast Louisiana State College 

ascribed less importance on the following characteristics: 

"Is a good sport," "Is willing to join in a group, 11 and "Is 

good-looking, attractive." Some variations in responses be-

tween the two samples were evident, however, especially among 

the 11 sociability characteristics. 

Male Perceptions 2-f. Campus Norms for Female Popular1ty 

Responses to 36 characteristics included on the "Dating 

Preference Survey" for the category "Popular Women" revealed 
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the extent to which male respondents placed importance on 

these traits when rating a popular woman on campus. These 

data are presented in Table XXVI. Although considerable 

agreement was found between the responses revealed by Blood's 

study (7) and the present investigation, examination of 

individual characteristics indicated a shift in position of 

some traits. The characteristic "is a good sport" shifted 

from a ranked position of 7. 5 to 23. Less importance was 

p l a c e d by t h i s g r o u p on t h e tr a i t II i s w i l l i n g to j o in i n a 

group. 11 The personality characteristic "is emotionally mature" 

was rated higher by this group, moving from a rank of 15 to 

a rank of 4. "Being attractive 11 and "accepting last minute 

dates" claimed less significance by this group. 11 Is willing 

to neck on occasion" received a lower rating. Respondents for 

this study placed more importance on being prominent in 

activities than did respondents in Blood's study. 

Female Perceptions of Campus Norms for Male Popularity 

Responses to 36 characteristics included on the "Dating 

Preference Survey" for the category 11 Popular Men" indicated 

the extent to which female respondents placed importance on 

these traits when rating a popular man on campus. Data for 

these responses are given in Table XXVII. Although consider-

able agreement was found between the responses of students at 

the University of Michigan and those at Northeast Louisiana 
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TABLE XXVI 

RANK-ORDER OF MALE PERCEPTION OF CAMPUS NORMS FOR 

FEMALE POPULARITY AT THE UNIVERSITY OF MICHIGAN 

AND AT NORTHEAST LOUISIANA STATE COLLEGE 

Northeast 
University Louisiana 

Item Characteristic of Michigan State College 
Per Per 
cent Rank cent Rank 

Is pleasant and cheerful 100.0 l. 5 93.5 2.0 
ls neat in appearance 100.0 l. 5 93.8 1.0 
Is considerate 95.8 3.0 90.6 3.0 
Is appropriately dressed 94.7 5.0 89.4 6. 5 
Is good-looking, attractive 94.7 5.0 81. 5 13. 0 
ls dependable 94.7 5.0 89.4 6. 5 
Be natural 9 3. 7 7.5 89.7 5.0 
ls a good sport 93.7 7. 5 67.8 23.0 
Is a good listener 92.6 9.0 82.9 12.0 
Has a sense of humor 91. 6 1 0. 0 88.8 8.0 
Is honest, straight-forward 89.5 11. 5 85.6 10.0 
Is well-poised 89. 5 11. 5 88.5 9.0 
Is willing to neck on occasion 88.4 1 3. 0 67.9 21. 0 
Is willing to join ; n a group 87.4 14.0 67.6 24.0 
ls emotionally mature 86.3 1 5. 0 90.3 4.0 
Is an intelligent con versa-

tionalist 85.3 1 7. 0 7 7. 1 1 8. 0 
Has good sense, is intelligent 85.3 17.0 74.2 19. 0 
Is a well-rounded person 85-. 3 1 7. 0 79. 1 16.0 
Is affectionate 84.2 19. 0 80.9 14. 0 
Is popular with the opposite 

sex 83.2 20.0 80. 0 1 5. 0 
Gets along we 11 with own sex 78.9 21. 0 84.7 11. 0 
Has polished manners 70.5 22.0 77.4 1 7. 0 
Is willing to pet on occasion 66.4 23.0 53.8 27.0 
Thinks of things to do 65.3 24.0 67.9 21. 0 
Knows how to dance 57.6 25.0 59.4 26.0 
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TABLE XXVI (Continued} 

RANK-ORDER OF MALE PERCEPTION OF CAMPUS NORMS FOR 

FEMALE POPULARITY AT THE UNIVERSITY OF MICHIGAN 

AND AT NORTHEAST LOUISIANA STATE COLLEGE 

Item Characteristic 

Accepts last minute dates 
Doesn't have a reputation for 

petting 
Is willing to drink socially 
Doesn't have a reputation for 

necking 
Goes to popular places 
Belongs to a sorority 
Is prominent in activities 
Has a car or access to one 
Has plenty of clothes 
Dates popular students only 
Has plenty of money 

rho=.856, P<.001 
Z=5.064l, P<.001 

Northeast 
University Louisiana 
of Michigan State College 
Per Per 
cent Rank cent Rank 
54.3 26.0 36.5 32.0 

48.4 27.0 50.6 29.0 
47.4 28.0 50.9 28.0 

40.0 29.0 67.9 21. 0 
35.8 30.0 65.3 25.0 
l 2. 6 31. 5 31. 5 34.0 
l 2. 6 31. 5 68.2 20.0 
11. 6 33.0 32.4 33.0 
6.3 34.0 44.4 30.0 
4.2 35.0 25.0 36.0 
2. l 36.0 26.8 35.0 
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TAB L E _x X V II 

RANK-ORDER OF FEMALE PERCEPTION OF CAMPUS NORMS FOR 

MALE POPULARITY AT THE UNIVERSITY OF MICHIGAN 

AND AT NORTHEAST LOUISIANA STATE COLLEGE 

Northeast 
University Louisiana 

I tern Characteristic of Michigan State College 
Per Per 
cent Rank cent Rank 

Is considerate 99.3 1.0 94.6 3.0 
Is pleasant and cheerful 97.8 3.5 96.9 1.0 
Is neat in appearance 97.8 3.5 95.9 2.0 
Has a sense of humor 97.8 3.5 92.3 5.0 
Is a qood s·port 9 7. 8 3.5 89. 7 9.0 
Is willing to join in a qroup 97.0 6.5 76.6 21. 0 
Has good sense, is intelliqent 97.0 6. 5 82.3 1 7. 5 
Be natural 96.3 8.0 82.3 1 7. 5 
Is appropriately dressed 95.5 9.0 90.9 7.0 
Is dependable 94.8 1 o. a 90.3 8.0 

,·. 

Th i'n ks ·of things to do 94.8 11. 0 83.2 15.0 . . 
Gets alonq well with own sex 94.8 l 2. 0 94.3 4.0 
Is a well-rounded person 94.0 l 3. 0 91. 5 6.0 
Is honest, straight-forward 90.3 1 4. 0 89. 5 l O. 0 
Is well-poised 88.8 15.0 82.9 16.0 
Is an intelligent con versa-

tionalist 86.6 16.0 85.8 l 2. 0 
Is emotionally mature 85.8 l 7. 0 87.5 11. 0 
Is a good listener 84.8 l 8. 0 83.8 1 4. 0 
Is good-lookin_g, attractive 82.7 l 9. 0 69.5 23.0 
Has polished manners 81. 3 20.0 78.9 19. 0 
Is popular with the opposite 

sex 79.9 21. 0 84. l 1 3. 0 
Doesn't have a reputation 

for pettinq 73. 1 22.0 56.4 27.0 
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TABLE XXVII lContinued) 

RANK-ORDER OF FEMALE PERCEPTION OF CAMPUS NORMS FOR 

MALE POPULARITY AT THE UNIVERSITY OF MICHIGAN 

AND AT NORTHEAST LOUISIANA STATE COLLEGE 

Item Characteristic 

Is affectionate 
Knows how to dance well 
Doesn't have a reputation for 

neckinq 
Goes to popular places 
Is willinq to drink sociallv 
Is willina to neck on occasion 
Is Prominent in activities 
Belongs to a fraternity 
Has a car or access to one 
Has plehty 6f monev 
Is Willing to pet on occasion 
Has plenty of clothes 
Dates popular students 

rho=.859, P<.001 
2=4.8089, P<.001 

onlv 

Northeast 
University Louisiana 
of Michigan State Colleqe 
Per Per 
cent Rank cent Rank 
70.9 23.0 7 3. 5 22.0 
7 0. 1 24.0 62. 1 26.0 

64.9 25.0 52.4 28.0 
57.9 26.0 67.8 24.0 
47.4 27.0 50.9 29.0 
45.5 28.0 45.9 30.0 
34.3 29.0 77.2 20.0 
3 2. l 30.5 41. 9 33.0 
32. 1 30.5 67.5 25.0 
14. 9 32.0 44.3 31. 0 
l 3. 4 33.0 31. 9 34.0 
9. 7 34.0 43.3 32.0 
9.0 35.0 29. 9 35.0 
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State College, a shift in position was noted for some charac-

teristics. Respondents in the present study placed less em-

phasis on the characteristic "has good sense, is intelligent," 

and 11 be natural" supporting a rank of 17.5. "Gets along well 

with own sex" and "is well-rounded person" shifted to a rank 

of 4 and 6, respectively. The characteristic "is emotionally 

mature 11 moved from a position of 17 to a rank of 11. "Being 

popular with the opposite sex" and "being prominent in activi-

ties" claimed more importance by the present respondents. The 

trait 11 has a car or access to one" shifted from a rank of 30.5 

to a rank of 25. 

BACKGROUND INFORMATION CONCERNING RESPONDENTS 

The subjects in this study were 91 senior females, 114 

senior males, 260 freshman females, and 226 freshman males. 

Groupings according to ages and classification of partici-

pating respondents were as follows: 

Res~ondents' Freshmen Seniors 
Num- Per Num- Per 
ber cent ber cent 

17-19 years 461 95.3 1 0.5 
20-22 years 21 4.3 183 89.3 
23-25 years l 0.2 18 8.7 
26 ye2rs or over l 0.2 3 ,. 5 
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Of the freshman respondents, 95.3 per cent were between the 

ages of 17 to 19 years. As could be expected, a greater pro-

portion of the seniors, 89.3 per cent, were from 20 to 22 

years of age. 

Dating Status 

The dating status of the respondents is illustrated as 

follows: 

Dating Status Males Females 
Num- Per Num- Per 
ber cent ber cent 

Playing the field 154 45.3 134 38.2 
Steadily dating 48 14. l 50 14. 2 
Going steady 59 17.4 55 1 5. 7 
Dropped 5 1. 5 6 1. 7 
Pinned 7 2. 1 9 2.6 
Engaged 36 10.6 59 1 6. 8 
Not dating anyone 30 8.8 38 10.8 

Although 45.3 per cent of the male respondents were playing 

the field, 31.5 per cent were steadily dating or going steady. 

Of the female group, 38.2 per cent were playing the field and 

29.9 per cent were steadily dating or going steady. The 

"engaged" category encompassed 10.6 per cent of the male group 

and 16.8 per cent of the female group. 
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at First Single Date 

The age at which the respondents had the first single 

date was reported. For the male group, 59.4 per cent had the 

first single date between the ages of 13 to 15 years. Thirty-

five per cent of males had the first single date between the 

ages of 16 to 18 years. Females, 58.l per cent, reported 

having the first single date between 13 to 15 years of age, 

while 41.3 per cent, between 16 to 18 years of age. 

~~First Single Date Males Females 
Num- Per Num- Per 
ber cent ber cent 

10-12 years l 5 4.4 0 0.0 
13-15 years 202 59.4 204 58. 1 
16-18 years 119 35.0 145 41. 3 
19-21 years 4 ,. 2 2 0.6 
22 years and over 0 0.0 0 0.0 

at First Double Date 

Respondents reported the age at which the first double 

date occurred. Of the male respondents, 65.9 per cent had 

the first double date between the ages of 13 to 15 years, and 

26.7 per cent between the ages of 16 to 18 years. The first 

double date occurred for 27.6 per cent of the females between 



the ages of 16 to 18 years, and for 68.l per cent between 

the ages of 13 to 15 years. 

~ . at First Double Date Males Females 
Num- Per Num- Per 
ber cent ber cent 

1 0-1 2 years 1 9 5.6 14 4.0 
l 3-1 5 years 224 65.9 239 68. 1 
16-18 years 91 26.7 97 27.6 
19-21 years 5 1. 5 l 0.3 
22 years and over 1 0.3 0 0.0 

Number Qi Times Dated During Past Month 

153 

The number of times respondents dated during the past 

month varied between the male and female groups. The fre-

quency of dating reported most often was two or three times 

a week with 32.6 per cent of the males and 41 .0 per cent of 

the females reporting this. Approximately twice as high a 

percentage of females as males reported no dates during the 

preceeding month. More males, 23.5 per cent, than females, 

15.4 per cent, dated once a week. 

Frequency of Dating Males Females 
During Past Month Num- Per Num- Per 

ber cent ber cent 
Never 23 6.8 40 11. 4 
Once 19 5.6 l 2 3.4 
Twice 28 8.2 22 6.3 
Three times 54 l 5. 9 39 11. l 
Once a week 80 23.5 54 l 5. 4 
2 or 3 times a week 111 32.6 144 41. 0 
Nearly every night 25 7.4 40 l 1. 4 



154 

Marital Adjustment of Parents 

The extent of marital adjustment of parents was rated 

by the respondents. Approximately one-half of the subjects 

rated parents' marriages either extremely happy or very 

happy. Twenty per cent of the group considered the parents' 

marriage to be just about average. Five per cent indicated 

the parents' marriage was not too happy while only 2.8 per 

cent gave a rating of 11 unhappy. 11 

Marital Adjustment of 
Parents 

Extremely happy 
Very happy 
A little happier than average 
Just about average 
Not too happy 
Unhappy 
Does not apply 

Number 

172 
1 69 

80 
139 

34 
19. 
78 

Per cent 

24.9 
24.4 
11. 6 
20.0 

5.0 
2.8 

11. 3 

Eighty-four per cent of the group revealed that both 

parents were living together, 3.6 per cent were divorced, and 

3.7 per cent were separated. For 8;5 per cent of the sample, 

one of the parents was deceased. 

~~Which Father Married 

Forty-two and one-half per cent of the respondents gave 

evidence of their father's marrying between the ages of 20 to 
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23 years. Less than one-third of the fathers of the sample 

married between the ages of 24 to 27 years. Only 4.8 per 

cent married after 32 years of age. 

Age at Which Father 
Married 

15 years or less 
16-19 years 
20-23 years 
24-27 years 
28-31 years 
32-35 years 
over 35 years 

tl Which Mother Married 

Number 

3 
82 

294 
216 

63 
18 
l 5 

0.5 
1 1. 9 
42.5 
31. 2 

9.2 
2.6 
2.2 

Examination of the responses pointed out that 41.3 per 

cent of the mothers married between the ages of 20 to 23 years, 

37.9 per cent married between the ages of 16 to 19 years and 

2.5 per cent married under age 15. In contrast to the fathers, 

1 .l per cent of the mothers married after 32 years of age. 

Age at Which Mother 
Married 

15 years or less 
16-19 years 
20-23 years 
24-27 years 
28-31 years 
32-35 years 
over 35 years 

Number 

1 5 
262 
286 

92 
27 

3 
4 

Per cent 

2.5 
37.9 
41. 3 
1 3. 3 

3.9 
0.5 
0.6 



156 

Community Size 

The hometown community of 16.1 per cent of the group 

was from 50,000 to 99,999 persons. Over one-third of the 

sample was from a city with a population of 2,500 to 24,999. 

Twenty-three per cent of the respondents were from a community 

with fewer than 2,499 population. 

Community Size Number Per cent ----
up to 2,499 169 22.9 
2,500 to 24,999 248 36.2 
25,000 to 49~999 67 9.7 
50,000 to 99,999 1 1 1 1 6. 1 
100,000 to 499,000 49 8. l 
500,000 or over 48 6.9 

Religious Preferences 

Sixty-five per cent of the sample revealed that the 

present religious preference was Protestant. Twenty-three 

per cent of the respondents were Catholic, while 1 .3 per cent 

were Jewish. No religious preference was revealed by 10.7 

per cent of the group. 

Religious Preferences Number Per cent ----
Catholic 160 23.0 
Jewish 8 1.3 
Protestant 449 65.0 
None 74 l O. 7 
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Sorority and Fraternity Membership 

Approximately 18 per cent of the respondents belonged 

to a sorority or fraternity. A greater proportion of the 

senior males were fraternity members than of · any group in 

the sample. Approximately the same proportion of freshman 

females and senior females were sorority members. 

Sorority and Fraternity Yes No 
Membership Num---Per Num-=- Per 

ber cent ber cent 

Freshman males 25 3.6 291 2 9. 1 
Freshman females 29 4.2 231 33.4 
Senior males 42 6. 1 72 10.4 
Senior females 27 3.9 64 9.3 

Date With Peer Approval 

A greater proportion of the females, 41.9 per cent, 

than males, 32.1 per cent, dated with peer approval most of 

the time. The category "sometimes" was checked by 43.5 per 

cent of the male respondents and 37.3 per cent of the females. 

More females than males tried to date with peer approval. 

Date with Peer 
Approval 

Most of the time 
Sometimes 
Seldom 

Males 
Num- Per 
ber cent 

Females 
Num- Per 
ber cent 

75 
148 
117 

32. l 147 
43.5 131 
34.4 73 

41. 9 
37.3 
20.8 
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Date With Peer Disapproval 

Less than 2.0 per cent of the group pointed out that 

disapproval by peers influenced date selection. Thirty-five 

per cent of the male respondents indicated that peer dis-

approval probably would not interfere with date selection, 

while 56.8 per cent said it would not be influential. Twice 

as high a proportion of females than males reported peer dis-

approval probably would influence date selection. A greater 

proportion, 47.6 per cent, of the females checked the cate-

gory "probably would not" than any other category. According 

to 35.6 per cent of the female respondents peer disapproval 

would not determine date selection. 

Date With Peer Males Females 
Disapproval Num- Per Num- Per 

ber cent b.er cent 

Yes 3 0.9 5 l. 4 
Probably would 26 7.7 54 15.4 
Probably would not 11 8 35.0 167 47.6 
Would not 193 56.8 125 35.6 



CH.APTER V 

S U M M A R Y , C O N C L U S I O N S , A N D 

R E C O M M E N D A T I O N S 

Dating is one of the greatest personal problems of 

college social life. Although a broad literature exists on 

dating practices of college students, much of it is based on 

observations, personal interpretation, and opinion rather 

than objective studies. The author of the present study in-

vestigated the dating and rating preferences of a selected 

group of male and female college students and sought to deter-

mine the extent to which the dating and rating complex exists 

within this group. The specific purposes of this study were 

l} To determine student attitudes concerning the 
dating and rating preferences of men and women 
on a college campus. 

2) To consider the distinction and similarity of 
responses between the male and female sample as 
to what college students think determines an 
i n d iv i dual I s pop u l a r i ty a 's a date . 

3) To examine the responses of the sample concern-
ing what most college students think determines 
an individual's popul,trity as a date in relation 
to the responses which indicate the individual's 
choice of a date and of a possible marriage 
partner. 

4) To compare the findings of this study with the 
findings of a previously investigated sample. 

1 59 
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5) To explore selected personal background factors 
of male and female college students. 

The sample for the study consisted of 691 male and 

female, freshman and senior, undergraduate students enrolled 

in Northeast Louisiana State College, Monroe, Louisiana, for 

the academic year, 1968-1969. The sample included 205 seniors 

and 486 freshmen representing 10 per cent of the total col-

lege undergraduate enrollment. The senior group was composed 

of 91 female students and 114 male students residing in the 

campus dormitories. Two hundred and twenty-six males and 

260 females comprised the freshman groups. 

Data for the study were acquired through the use of a 

"Dating Preference Survey" which obtained opinions about 

current dating and rating attitudes of college students and 

revealed personal and family background information anout 

individual students. Respondents were asked to define a 

popular man and a popular woman on a college campus accord-

ing to a list of 43 characteristics indicated in the survey 

form. The same traits were rated according to how the re-

spondents characterized a date and a possible marriage part-

ner. Each characteristic listed was rated in terms of very 

important, important, not important, and undesirable under 

the four categories: "Popular Men," "Popular Women," "Your 

D a t e , 11 a n d II P r o s p e c ti v e Ma t e . ~• 
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DATING AND RATING PREFERENCES 

The item characteristics included in the questionnaire 

were divided into five major groups as follows: personality 

characteristics, physical characteristics, sexual accessi-

bility characteristics, sociability characteristics, and 

status achievement characteristics. 

Personality Characteristics 

Responses to 17 characteristics on the "Dating Prefer-

ence Survey" disclosed the extent to which male and female 

respondents placed importance on personality characteristics 

as factors influencing a person's popularity on campus and 

influencing date and mate selection. Data reporting the 

responses for these traits indicated personality character-

istics were rated as important factors in all the categories 

considered. For these characteristics, males and females 

tended to respond in a similar manner, regardless of classi-

fication. A greater proportion of the responding groups 

rated personality characteristics as being from important to 

very important determinants when rating a popular man and a 

popular woman on campus. Freshman and senior males reported 

these traits to be important for a date and very important for 

a prospective marriage partner. Similar responses to the male 

groups were recorded by senior females when considering a 
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date and a mate. A different trend was noted for the fresh-

man females in comparison to the other responding groups. 

More of the freshman females rated personality characteris-

tics as being very important in date and mate selection and 

a smaller proportion reported a rating of important. 

Physical Characteristics 

Respondents' rating preferences for three physical 

characteristics included on the questionnaire gave evidence 

that these traits were important in all the categories con-

sidered. Both male and female groups supported similar 

ratings in revealing physical characteristics as being im-

portant for a popular person on campus. When considering a 

date or prospective marriage partner, males responded in a 

significantly different manner than did females, regardless 

of classification. The predominant tendency for the male 

groups was to rate these traits from important to very impor-

tant, whereas, the corresponding female groups tended to rate 

these traits as important to not important. 

Sexual Accessibility Characteristics 

Responses to five item characteristics revealed the 

extent to which respondents placed importance on sexual 

accessibility characteristics when defining a popular student 

on campus and characterizing a date and a possible marriage 
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partner. A greater proportion of each of the responding 

groups indicated it was not important for a popular person 

to possess sexual accessibility characteristics. The second 

largest rating for all the responding groups was the response 

of important. A different trend was found when rating these 

traits for a date. When comparing seniors to freshmen, 

regardless of sex, more seniors as compared to freshmen, 

rated sexual accessibility characteristics not important for 

a date and fewer seniors rated these traits important. More 

of the female groups in comparison to the male groups rated 

these traits undesirable and fewer of the females gave a very 

important response. When considering sexual accessibility 

traits for a prospective mate, senior males, in contrast to 

freshman males, tended to rate these traits as being very 

important for a date, whereas more freshman males gave a 

response of not important. Although both female groups sup-

ported a similar response for the prospective mate category, 

a greater proportion of senior females than freshman females 

revealed these traits as being very important and fewer seniors 

gave a rating of undesirable. 

Sociability Characteristics 

Data for the ratings of 11 sociability characteristics 

revealed by the four groups suggested that sociability traits 

were important for a popular man or popular woman on campus 
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and not important in dating and mate selection. Freshman 

and senior males, and freshman females agreed ttiat sociability 

characteristics were not important for campus popularity. 

Senior females reported these traits were important for a 

man or a woman to be popular on campus. Although a greater 

proportion of each of the responding groups indicated soci-

ability traits as being from not important to important in 

dating and mate selection, more freshmen than seniors rated 

these traits important, regardless of sex. 

Status Achievement Characteristics 

Seven characteristics on the questionnaire revealed the 

respondents ratings for status achievement traits as factors 

influencing popularity on campus and dating and mate selection. 

Data reporting the responses among the groups for these 

characteristics indicated status achievement characteristics 

were not important in all the categories considered. Senior 

females and freshman females placed more importance on status 

achievements in determining popularity on campus than did the 

corresponding male groups. Freshman males and senior males 

rated these traits as being more important for a male's popu-

larity than for a female's popularity. When rating status 

achievement characteristics for a date and a future mate, 

freshmen and seniors responded in a significantly different 

manner, regardless of sex. Seniors placed less importance on 
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these traits when considering a date and a prospective mar-

riage partner tnan did freshmen. 

CORRELATION OF PRESENT RESULTS WITH 

PREVIOUSLY PUBLISHED DATA 

Thirty-six item characteristics on the "Dating Prefer-

ence Survey'' were drawn from the questionnaire used by Robert 

Blood (7) with students at the University of Michigan. The 

characteristics which Blood found as being rated important 

for campus popularity were the most generally supported 

characteristics of the Northeast Louisiana State College 

campus rating complex. Data from the correlation of findings 

of these two investigations revealed that respondents in the 

present study placed more importance on the following charac-

teristics than did respondents at the University of Michigan: 
11 Gets along well with own sex, 11 "Is emotionally mature," "Is 

popular with the opposite sex," and 11 Is prominent in activi-

ties. 11 Respondents at Northeast Louisiana State College 

placed less importance on the following characteristics: "Is 

a good sport," "Is willing to join in a group," and 11 Is good 

looking, attractive." 

BACKGROUND INFORMATION CONCERNING RESPONDENTS 

The "Dating Preference Survey" obtained information con-

cerning the participating subjects and the respective families. 
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Respondents in the study were primarily between the ages of 

17 and 22 years. A greater proportion of respondents reported 

dating status as "playing the field. 11 The first single date 

and double date occurred for both males and females between 

the ages of 13 to 15 years. The frequency of dating reported 

most often by the group was two or three times a week. A 

greater proportion of the sample were not sorority or frater-

nity members. Females tended to date more with peer approval 

than did males. Twice as high a proportion of females as 

males reported peer disapproval probably would influence date 

selection. The majority of the parents of the respondents 

married between the ages of 20 to 23 years. Subjects tended 

to rate parents' marriages either extremely happy or very 

happy. 

CONCLUSIONS AND RECOMMENDATIONS 

It is recognized that the methodology employed in this 

study revealed expressed attitudes rather than manifest be-

haviors, and that the sample was confined to one college cam-

pus in th1:~ southern region of the United States; both facts 

served to limit these conclusions for applications to college 

students in general. The conclusions apply specifically to 
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the 691 college students who participated in this study, out 

may also have consideration for other college students. 

1) Male and female college students, regardless 
of classification, tend to support the same 
characteristics for campus populari~y. 

2) Personality characteristics, physical charac-
teristics and sociability characteristics are 
most important in determining campus popularity. 

3) Males place more importance on status achieve-
ment characteristics for a male's popularity 
than for a female's popularity. 

4} The nature of a dating relationship determines 
the degree of importance placed on the charac-
teristics rated. 

5) As a dating relationship becomes more serious, 
males ascribe more importance on personality 
characteristics and sexual accessibility traits 
than do females. 

6} Females consider physical characteristics as 
being less important for a prospective marriage 
partner than do males. 

7} Freshmen ascribe more importance on sociaoility 
characteristics and status achievement charac-
teristics when selecting a date and a prospective 
mate than do seniors. 

The conclusions from this study served as a basis for 

the following recommendations: 

ll Replication studies conducted in other sections 
of the country are needed to permit generaliza-
tions of research findings to the population in 
general and to call attention to changing trends 
in attitudes of college students. 

2) Continuous research ~oncerned with dating habits 
and attitudes of college students is needed for 
a better understanding of the present values, 
needs and interests of college students. 
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3} Improved methodology for obtaining data re-
lating to dating preferences of college students 
would be of value. 

41 Students in family life courses should be af-
forded the opportunity to discriminate between 
campus dating and rating norms as they see them 
and tneir own personal preferences in casual 
and serious dating to help achieve a better 
understanding of their own feelings about this 
important aspect of their social life. 
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DISTRIBUTION QE STUDENTS BY PARISHES AND STATES 

Location Men Women Total 

Louisiana Parishes 

Acadia l 7 3 20 
Allen l 8 2 20 
Ascension 10 l 11 
Assumption 5 l 6 
Avoyelles 29 8 37 
Beauregard 5 3 8 
Bienville 13 4 l 7 
Bossier 31 23 54 
Caddo 207 163 370 
Calcasieu 33 l 2 45 
Caldwell 48 35 83 
Cameron l l 
Catahoula 46 44 90 
Claiborne 23 9 32 
Concordia 81 65 146 
DeSoto 18 l 0 28 
East Baton Rouge 102 41 143 
East Carroll 52 61 l l 3 
East Feliciana 3 4 7 
Evangeline 19 5 24 
Franklin 102 130 232 
Grant 8 l 3 21 
Iberia l 2 4 16 
Iberville l 7 l 7 
Jackson 24 23 47 
Jefferson 53 19 72 
Jefferson Davis 23 7 30 
Lafayette l 9 2 21 
Lafourche l 7 5 22 
LaSalle 56 37 93 
Lincoln l 6 l 4 30 
Livingston 6 l 7 
Madison 60 42 102 
Morehouse 211 170 381 
Natchitoches 2 l 3 
Orleans 77 35 112 
Ouachita l 3 71 1132 2503 
Plaquemines 6 l 7 
Pointe Coupee 8 4 12 
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DISTRIBUTION OF STUDENTS BY PARISHES AND STATES 

(Continued) 

Location Men Women Tota 1 

Rapides 81 72 153 
Red River 5 2 7 
Richland 165 162 327 
Sabine 4 4 8 
Saint Bernard 1 9 l 0 29 
Saint Charles 7 1 8 
Saint Helena l 2 3 
Saint James 9 9 
Saint John the Baptist 6 1 7 
Saint Landry l 9 3 22 
Saint Martin 7 7 
Saint Mary 19 14 33 
Saint Tammany 13 8 21 
Tangipahoa 1 5 7 22 
Tensas 42 25 67 
Terrebonne 19 4 23 
Union 31 41 72 
Vermilion 1 5 4 19 
Vernon 11 2 1 3 
Washington 4 8 1 2 
Webster 52 38 90 
West Baton Rouge 4 1 5 
West Carroll 109 64 173 
West Felicianna 9 3 1 2 
Winn 25 1 1 36 

Total 3549 2629 6178 

States 

Alabama 4 4 
Arkansas 91 39 130 
California l 3 4 
Colorado 1 1 2 
Connecticut 14 1 15 
Delaware 4 4 
District of Columbia l l 
Florida 44 1 45 
Georgia 3 1 4 
Illinois 16 5 21 
Indiana 1 1 
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DISTRIBUTION OF STUDENTS BY PARISHES AND STATES 

(Continued) 

Location Men Women Total 

Iowa l l 
Kansas l l 
Kentucky l l 
Maine 2 l 3 
Maryl and 5 5 
Massachusetts 34 5 39 
Michigan l l 
Mississippi 24 l 5 39 
Missouri 4 4 
Nebraska l l 
New Hampshire 3 2 5 
New Jersey 59 6 65 
New York 95 7 102 
North Carolina 3 3 
Ohio 4 3 7 
Oklahoma l l 2 
Pennsylvania 29 3 32 
Rhode Island 5 l 6 
South Carolina l 2 3 
Tennessee l 2 3 
Texas 27 5 32 
Vermont 3 3 
Virginia 5 5 l 0 
Washington l l 
West Virginia l l 2 
Wisconsin l 2 3 
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DATING PREFERENCE SURVEY 

A research project is being conducted on this campus concerning the 
dating preferences of college students. This information will be used in a 
doctoral study. 

Would you please participate in this study by answering all the questions 
included in this questionnaire? In order for this study to be accurate and valid, 
it is extremely important 1.hat you answer the questions frankly and tba! you 
give serious thought and consideration before answering them. 

Please do not sign your. name. Your answers .will be kept confidentfa.L 
Your help and cooperation is highly appreciated. 

We are interested in finding out how students on this ca!Y,f'll:'.,' define a 
popular man and a popular woman. This study is also conccrn•:.d with your 
own opinion of a date and of a possible marriage partner. Would you please 
help us in gathering this information by answering ali of the q ue;;rLms? 

1. In your opinion how import~nt do most students of your m.,·n si.:::;.,: 
consider each of the characteristics listed be]ow to be ind etcrmin::ng 
a man's popularity as a da~e on this campus? (CIRCLE YOUR 
ANSWER UNDER THE COLUMN HEADED POPULAR TVrEN as 
indicated below.) 

2. In your opinion how important do most students of your ov,'n. ~ex 
consider e.ach of the characterisi:ics listed below to be in det ,::rmir.ing 
a woman's popularity as a date on this campus? (CIRCLE \'OUR 
ANSWER UNDER TIIE COLUMN HEADED POPULAR vm;·dEN 2"S 
indicated below.) 

3. Ilow important do you, personally, consider each of the cJrnracteiistics 
listccl bclo·...v to be in someone you wonl<i datc--witho:1t any direct 
thought to marri:tgc? (CIRCLE YOUR ANSWER UNDER TPE COLUMN 
HEADED YOUR DATE as indicated bdow.) 

4. How important do you, personally, consider each of the clnr,1ctcdstics 
listed below to be in a date whom you vicr;ed as a prospective 
marriage partner? (CIRCLE YOUR ANSWER UNDER THE COLU:tvlN 
HEADED PROSPECTIVE MATE as indicated bdo'.'v.) 

l 81 



DATING PREFERENCE SURVEY 

A research project is being conducted on this campus concerning the 
dating preferences of college students. This information will be used in a 
doctoral study. 

Would you please participate in this study by answering all the questions 
included in this questionnaire? In order for this study to be accurate and valid, 
it is extremely important that you ans,ver the questions frankly and that you 
give serious thought and consideration before answering them. 

Please do not sign your name. Your answers.will be kept co11fidential. 
Your help and cooperation is highly appreciated. 

* * * * * * * * * * * * * * 

We are interested in finding out how students on this c;1n;p11s ckfinc a 
popular man and a popular woman. This study is also concerr1•~d with your 
own opinion of a date and of a possible marriage partner. Would you please 
help us in gathering this information by answering ali of the q uc :::tieins? 

l. In your opinion how important do most students of your own si.; ;..: 
consider each of the characteristics listed below to be ind etcnrdning 
a man's popularity as a date on this campus? (CIRCLE YOUR 
ANSWER UNDER THE COLUMN HEADED POPULAR I\WN as 
indicated below.) 

2. In your opinion how impo1tant do most students of your o·.,;,'n !:,CX 
consider each of the characteristics listed below to be ind ct;:::-mir.ing 
a woman's popularity as a date on this campus? (CIRCLE YOUR 
ANSWER UNDER THE COLUMN HEADED POPULAR 'NO;dEN 2.s 

indicated below.) 

3. llow important do you, personally, consider each of the clrnracteTistics 
Jist ccl below to be in someone you would datc--witho :i t any d irect 
thought to marri:lgc? (CIRCLE YOUR ANSWER UNDER TEE COLUMN 
HE,,\DED YOUR DATE as jndicatcd below.) 

4 . How iniportant do you, personally, consider each of the ch:Jractcristics 
listed below to be in a date whom you vicv;ed ar; a pro:,;pective 
marriage partner? (CIRCLE YOUR ANSWER UNDER THE COLUtv1N 
HEADED PROSPECTiVE MATE as indicated bdow .) 
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Popular 
Men 

For c:~ch drnwctcristic circl1; 1he appropriate nurnber under each colum.~ as foilmvs: 

Number I = Very irniwrtant 
Number 2 ::: Important 

Popufar 
Women 

Number 3 = Not important 
Number 4 = Undesirable 

I tern Characteristics 
Your 
Date 

Prospl:c!h•c 
Mate 

1 2 3 4 1 2 3 4 Is considerate l 2 3 4 1 2 3 4 
1 2 3 4 1 2 3 4 Is pleasant and cheerful 1 2 3 4 l 2 3 4 
1 2 3 4 1 2 3 4 Is neat in appearance 1 2 3 4 1 2 3 4 
1 2 3 4 1 2 3 4 Has a sense of humor l 2 3 4 1 2 3 4 
1 2 3 4 l 2 3 4 Is a good sport 1 2 3 4 1 2 3 4 
1 2 3 4 l 2 3 4 Is willing to join in a group 1 2 3 4 1 2 3 4 
1 2 3 4 1 2 3 4 Has good sense, is intelligent l 2 3 4 1 2 3 4 · 
I 2 3 4 1 2 3 4 Be natural l 2 3 4 1 2 3 4 
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-----------++--------------··------H------1--------~ 
l 2 3 4 I 2 3 4 Is appropriately dressed 1 2 3 '1 1 2 3 /4 
l 2 3 4 l 2 3 4 ls dependable 1 2 3 4 1 2 3 4 
1 2 3 4 1 2 3 4 Thinks of things to do 1 2 3 4 1 2 3 4 

--------i--------1--·-

l 2 3 4 l 2 3 4 Gets along well with own sex 1 2 3 4 1 2 3 4 
1 2 3 4 1 2 3 4 Is a well-rounded person 1 2 3 4 I 2 3 4 
1 2 3 4 1 2 3 4 Is honest, straight-forward 1 2 3 4 1 2 3 4 

t------1--------H------~--------------H----··-- ••·--
} 2 3 4 1 2 3 4 Is well-poised 1 2 3 '1 1 2 3 4 
1 2 3 4 l 2 3 4 Is an intelligent conversatior,alist I 2 3 4 l 2 3 4 

-----~-------H--·--____;:;__ ____________ H-----···-·--·7--- ----·-- -
1 2 3 4 1 2 3 4 Is emotionally mature ! 2 3 4 l 2 3 4 

- ··------i------·-t+---------------------H- ·--- -- -- ·-+--------t 
1 2 3 4 1 2 3 4 Is a gocd listener 1 2 3 4 1 2 3 4 

1 2 3 4 1 2 • 3 4 ls good-looking, attractive 1 2 3 4 1 2 3 4 
1 2 3 4 1 2 3 4 Has polished manners 1 2 3 ,i l 2 3 4 

- ··-11--------------------+,r-------··--· ,- ----
1 2 3 4 1 3 4 ls popular with the opposite sex J 2 3 t:J 1 2 3 4 --------------11-----------------------t-1------- -· •·- --------i 
1 2 3 4 l 2 3 4 Doesn't have a reputation for petting J 2 3 •1 1 2 3 4 
l 2 3 4 1 2 3 4 Is affectionate 1 2 3 4 1 L 3 ,i 

----•---J-----~1--------------------4·'--------l-------1 
1 2 3 4 1 2 3 4 Knows how to dance well 1 2 3 '~ 1 2 3 4 

----1-1··------ ~-~-- - --------1 
1 2 3 4 1 '2 3 4 Doesn't have a reputation for necking 1 2 3 4 1 2 3 4 

-----------1+----·-- ··· --·- ··· 
1 2 3 4 I 2 3 4 Goes to popular places J 2 3 4 1 2 3 4 

------~-----H------------·---------•H-------- -- -·--·-------··--•·-
1 2 3 4 1 2 3 4 Is willing to drink socially 1 2 3 4 1 2 3 4 

t------~1--------11----------------------l·I-- - ---·-·- - •- ·-·-----

1 2 3 4 1 2 3 4 Is willing to neck on occasion 1 2 3 t.j. 1 2 3 4 
---------1-----·-,~--------------------u-------t-----·-··-·-

1 2 3 4 I 2 J 4 Is prominent in activities 1 3 4 1 2 3 4 ------- - --- - ·- - · 
1 2 3 4 1 2 3 Ll Belongs to a sorority or fraternity 1"34 1234 
1 2 3 4 1 2 3 L1 Has a car or access to one 

·-- - -,--··--··-··•·- -
1 2 3 1 2 3 4 

---·----+--·••···-•·····-- -·- -·- ···--·-·-------------·----------- ··-- - -------~ 
1 2 3 4 1 :> 3 :; , Has plenty of money 
l 2 3 4 ___ L_ ,. 3 :~ I Is willing_t_o __ l_Jc-,t-c_m_oc-.c--a-si_o_n ________ ---

J 2 3 4 l 2 3 4 
------------- -· -·--

l 2 3 4 

,.._~ 2 3 4 l 2_. 3 ___ ,i JI __ Has plc1_1t_y_o_f_c_Io_t_h_c_s ___________ , _____ __ !_L_~ _ ____ , -~:~-~-
1 2 3 4 ! 2 3 4 I, Dates popular students only I 1 2 3 4 l 2 3 4 
I 2 3 4 l 2~3-4 •• 

1

• Accepts last minute dates I 1 2 3.4 . 1 2 3 4 
~ - --··-- .-.. ·-····--·-.. --------·-·-----------------H------+---------

1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 Has a goocl physique or fir,urr. 
------··--·-···-·-·----·H---------------------U--·-----t-------t 

1 2 3 4 __ ___ __ 1 __ 2 ~ _j _______ ls'willing to have sex rclatior~~-------~1--1_2_3_4_.i __ l_2_3_4_...., 
1 2 J < 1 2 3 4 Bdones to a specific fraternity or sorority 1 : 3 4 I 2 3 4 

- --·•·-·--- - - - ------- -·-·----·--·---·----·---- . - -- - ------------1 
_ 1 __ 2 . 3_ 4 _ ___ 1 2 3 _ ~i ___ 1_ Is wi11ing to hear his date's side of a discussion 1 2 3 4 _ 1 2 3 4 
_1 2 3 Ii___ 1 2. 3 ,, ~! Comes from a middle class family i 2 3 4 I 2 3 4 

l 2 3 4 1 2 3 11 I: Avoid ~ exploitation by the opposite sex 1 2 3 4 1 2 3 <'j. 
·--··--··---··- - - - ·-·- ·- --- · - •-·-··- ' j--··-···-" -····· -·--·--•+i----·--------1 

-~2_...:1~--- ___ l __ :! __ ~_ 4 __ J .... upper class f am illy ____ _1l__ l_ 2 __ 3 __ 4 _ _._ __ 1_~_! __ 4 __ 

PLEASB CHECK 'TO >U.l~E SU HE THAT YOU HAVE C!RCLED A TOTAL OF FOUR (4) RESI'ONSES FOR EACH 
CHARACTERlSTIC -··Ot,TI: UNL:;:,R EACH COLUMN. ~ 



PLEASE SUPPLY THE INFORMATlON REQUESTED BELOW: 

J. Age ____ _ 
2. Stx: a. t,,fale b. Female (Circk ,.,nc le Her) 
3. Cla:;sification: a. Freshm:rn b. Senior (Cir.le. ond 
4. Bow large was the community i:i which you lived when yon wr:re in hi;:-;!, o'.:'.hool? 

a. Up to 2,499 c. 25,000 to 49 ,99:1 c. 100,000 to 499,999 
b. 2,500 to 24,999 d. 50 ;000 to 99 ,999 f. 500,000 or over 

5. Your present religious preference: (Circle One) 
a. Cztholic c. I'rotest:-.nt 
b: Jewish d. None 

6. Arc you a sorority or fraternity member? (Circk One) 
a. Yes b. No 

7. Th:o zge at which your father married was: (Circle One) 
a. I 5 or less d. 24-2 7 f. 31-34 
h. 16-19 e. 28~31 g. O\'CT 35 
C. 20-23 

8. The age at which your mother married was: (Circle One) 
a. 15 or less d. 24-27 f. 31-34 
b. l 6-19 e. 28-31 g. over 35 
C. 20-23 

9. At the present tiaie, your p,t1e;nts :ire: (Circle 0;1':!) 

10. 

ll. 

12. 

13. 

14. 

IS. 

~- Both living. together c. s~p,m,ted c. F«:hcr dcc.ea:x d 
h. Divorced d. Mother deceased 
Hn·N would you·de~cribc your pan.·at'::; n,ini.1ge? Wou!d y,,u sa:.· it is: (Ci1,:lc One) 
,, . Extremciy Happy d. Jml :.1bc,-at averngc f. Unhappy 
b. V.:ry happy c. Not too h;1ppy g. Docs not n;,ply 
r- A littk happier than a·;erage 
Approxim ately at what :,,gc did you haYc your first 
Singk date?_______ Double dat;'.? _____ _ 
G~ncrally, do you try to avoid :iitE1i-somrone of a diffe~ent r,:li;icJn? (t'.Si?~.-ffri~f 
~1. Yes b. No 
Dt:ring the r,ast month, you <l;itccl apprnxim2tciy: (Circle One) _ 
a. Never d. Tlm~c :in;es 
b. Once e. One,. a wc(,k 
c. Twice 
At present ,ire y,rn: (Circle On,'.) 
t: . Playing the LclJ 
b. Stc:lclily dating 
c. Going Stt:aJy 

d. Dropped 
e. i'i'l1wd 

f. 2 OT 3 ti1:W !;;; \','(:Ck 

g. Nnrly every 11:gli!. 

f F : l" 'Jf'Cd 
g·. N~t ~latu11:: anyone 

Do you or have you h·~longcd to any campi1e, orp;rn;zatio;;s ~'.xcluding &ororities and fr:it·.Tn:.tic,-? 
If so, how many': (Circle One) Specify 1hP. tync (:;) 

a. on-::. 
b. two 
C. t)1:·el' 
d. forn 
e . fl, c 

a-- g a- - c 
f. six a. Professional and hunorary gro~1ps 
g. none b. Honor so:::i~lil:s 

c. Student t;ovcrnm<' nt 
d. Rcligiou., group:; 
e. Others 

Jc:; J!ov.· \l' o ul:' yc,u r:,k yol!rsc: lf a, to your degree of participa!io1) in campus organizations, sororitb;, 
rr.d fiat(·n:i(:l s? (Circle One) 
a. \'e:·y llhl, c. Moderate c. Very low 
b. Ei:·.h ' d. Low f. Do.cs not :-ipply 

17. (;( n:·;;Jl\: . d o \·:,u try to date pcrs:-ins that arc apr,rovcd by your friends? (Circle One) 
a. },!o.,! :,·f tl/ ti,n c b. Sometimes c. Seldom 

lS. Would vo11 st<,;• cl:•tin~ someone :f your friends dis,;pprovl:d of them? (Circle One) 
a. Y l's· c. l'rob .. bly would not 
b. Proh:sl ,1y w_-,, :!(1 cl. Would not 

Thank you for yom hc.!p. 
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A P P E N D I X C 

ITEM CHARACTERISTICS BY GROUPINGS 



ITEM CHARACTERISTICS BY GROUPINGS 

Personality Characteristics 

Is considerate 
Is pleasant and cheerful 
Is neat in appearance 
Has a sense of humo~ 
Is a good sport 
Has good sense, is intelligent 
Be natural 
Is dependable 
Thinks of things to do 
Is a well-rounded person 
Is honest, straight-forward 
Is well-poised 
Is an intelligent conversationalist 
Is emotional1y mature 
Is a good listener 
Is affectionate 
Is willing to hear his date's side of a discussion 

Physical Characteristics 

Is appropriately dressed 
Is good looking, attractive 
Has a good physique or figure 

Sexual Accessibility Characteristics 

Doesn't have a reputation for petting 
Doesn't have a reputation for necking 
Is willing to neck on occasion 
Is willing to pet on accasion 
ls willing to have sex relations 
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Sociability Characteristics 

Is willing to join in a group 
Gets along well with own sex 
Has polished manners 
Is popular with the opposite sex 
Knows how to dance well 
Goes to popular places 
Is willing to drink socially 
Is prominent in activities 
Dates popular students only 
Accepts last minute dates 
Avoids exploitation by the opposite sex 

Status Achievement Characteristics 

Belongs to a sorority or fraternity 
Has a car or access to one 
Has plenty of money 
Has plenty of clothes 
Belongs to a specific fraternity or sorority 
Comes from a middle class family 
Comes from an upper class family 
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