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CHAPTER I 

I N T R 0 D U C T I 0 N 

Clothing is an important factor in one ' s appearance 

and has constituted an intricate part of all human activities 

from the beginning of time . The standards and concepts have 

changed, but the desire to appear as beautif ul as poss ible 

through an appropriate and well-coordinated wardrobe has 

t~emained constant in each generation . Ornamentation , skir t 

lengths and hair styles also change and ea rlier styles look 

passe to l~ter generations , but each in its ti me serves the 

same ~urpose . Whateve r the era , wardrobes must be functiona l 

and purposefu l as well as stylish and reflect an intellec 

tual interpretation of suitability , comfort , creativeness 

and economic satisfactio n. 

To day college ward r obes include a greater va ri ety of 

ite ms than ever befo re . i he 11 hippy 11 mo ve1nen t and u;~i - sex 

fashions have brought a new character of dress into the ward 

robes of college girls throughout the na tion. Coats , dresses , 

skirts , pcnts , jackets and shoes are a heteroger~ous mixture 

because of prevailing trends. New fa~ hion terminology , such 

as g=ucho pants , poncho skirts, longuettes, dog co llars , 

blousor.s and platform 5andals, i5 being used increcsingly in 
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everyday conversations . Such an innovation may be due i n 

pat·t to the enthusiasm of today'5 fashion desi9ners and f ree 

dress codes on university and college campuses . There is 

also great emphasis in apparel as related to heritage and 

eth nic background . Jones (8) , the president of the Un ited 

States Chamber of Cumm~rcP. , made the follo~'ling stateme nt: 

T h e y o u n g e t· g e n e r a t i c n h a s a 1 1· e a d y 1 e f t i t s 
m a r k o n o u r c o n t em p o r a t y c u 1 t u r e : a n e \'I k i n d of 
music , daring i ~n ovations in clothing styles , far 
reaching experiM~ntation in fil m - ~a king and a n 
outspoken rebelliousnes~ that has infiltrated 
eve ry aspect of n! ·; d d I e - c 1 ~ s s A me r i can 1 i f e . 

The textile ana dyeing industries have als o pl ayed an 

i 'llportant role in present day ward:--obes . The single an d 

~ouble knits of varied designs , ~olors and textures are be -

coming dominant wardrobe fa brics . The woven patchwork is 

another new direction rcminisce~t of the 1930 ' s. Techn o-

logica l advancements in tne textile and dyeing industries 

have pr cduceu ~ew textu~es , CP.3igns, and colors in fabr i cs ; 

and the current conte mporary cu lture has produced daring in -

novations in clot hing styles . These factors a~d other en -

vironmental f orces have gr~~tly influenc ed prescnt - d3y ward -

robes. According to i~ichola~ (15) , not.- .... ove r. fdbrics , \'lh ich 

are s t il~ in their infancy , hav~ 9reat promise for the 

future . Prognosticators for~see fib~rs capable of rapi d 

dyeing by si mple proces;es w1th even si mple r systems for con -

su ~ ~rs to use at hom~ . At pr~sent , thP anc ient a rt of 
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tie - dye i ng is becor.ling a national phenor'l enon . Al l o f th e 

br i ghte r colo r s , functional finishes , and hand-crafted e f -

fects lend themselves to the personal projection of today 's 

yo ut hs . 

A review of past research indicates t hat mos t stud i es 

have emphasi zed appa r e l selectio n , c l othing symbo l ism , fashio n 

awa r eness or minim um ward r obe requ irements . Li t tl e has be en 

directed towa r d wa r dr obe comparisons of col l ege yo uths be -

t\:een ethn i c groups . \lh il e you t h is a co mmon den0111 inato r , 

many persons believe that ethnic and socio-economic bac k-

gr ound may i nfluence appa r e l choice . A comparison of th r ee 

large ethno l ogica l groups in Texas should give worthwh ile 

i r. iplications for teaching . In like manner , the study cou l d 

benefit manufacture r s , wholesalers , and retailers of college 

gi rl s ' clothing need s . The groups would include Afro-Ame r i -

can , Ang l o- Amer i can an d Latin - American women fro m th r ee 

s~ l ecte d Texas co ll ege s and uni versi ti es. 

The ma j or purpose of this study was to compare wardrobe s 

of col l ege girls fr om three ethnic groups relative to cos t 

and con t ent . Th e specifi c objectives we re: 

1) Ana l yze and comp a r e background information of 
each eth ni c gro up . 

2) De t ermi ne the s ocio - econo mic status o f par t i c i 
pants and relate t hese classifications to ~a rd 
robe cost and cont ent . 
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3) Identify the med ia which mos t influences war d
robe conten t. 

4) De termine the relationship of "brand name " t o 
choice of purchase . 

5) Examine the type stores college girls of the 
present study utilize d. 

6 ) Study late wardrobe acq uis iti ons and sources 
of procuremen t in orde r to examine specific 
price ranges , quantities of items and manne r 
of obtainme nt. 

7) Ascertain the aw aren es s to current fashio n 
trends and the extent to which these trends are 
incorporated in personal wardrobes . 

REVIEW OF LITERATURE 

Throughout recorded history , clothing has been on e of 

the primary needs of ma nkind . In t he twentieth century , 

apparel is a mat ter of course , and little thought is give n 

to its origin in the re mo te past . Nonetheless , the impulse 

toward adornmen t was just as ma r ked and vital to primitive 

ma n as the ntidi - skirt and longuett e silhouette are to moder n 

you t h . Evidence is unm i stakable that costume , as we know it 

today , emerged after a long and t edious process of ev olutio n. 

Many scientists , philosop hers , psychologists , anthropo logists 

and writers express various fu nc t ions of dress and mot ive s 

fo r wea r ing clothes . Flugel (5) suggested that the function 

of clothing was to satisfy motives of modesty, protection 

and decorat i on. 
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Chambers (3) pro jected clothing as being an instr~ment 

when she ass erted : 

Clothing is a tool and should be no mo re 
than a tool , an aid in expressing wha t and who 
you are . It is a r eflection of one ' s taste , 
one ' s life and one 's va lues . 

Schwartz (19) fe lt that clothes, as avenues of sta tus , 

have another function whe n he sta te d : 

Dress is a co mm unication medium . Cloth ing 
can function as a communication medium in var1ous 
ways for different groups and individuals . Cloth
ing can hide bodily defects , suggest and stimu
late persona l gratification , and exaggerate 
physique . 

The 1dea of cress as a symbol f or status is not new . 

From ea rl iest centuries , the upper class has been instrument a l 

in establishing "Sumptuary laws" tv prevent social inferiors 

fro m copying clot~ing or modes of li ving of the elite group s . 

These laws were used prima r ily to preserve class distinct i on . 

According to Evans (4) during the fifteent h century , th e 

imitation of the long-toed shoes ~nown as poulaines led to a 

regulation insofa r as the nu 1~ber of incnes that shoes we re 

penni t ted to e >. t e n d beyond the toe ; 2 4 i n c he s or mo re fo r 

noblcn~n ; 13 inches for gentleme n and six inches for com -

monet· s . 

McFarland (13) cited that literature can give many 

unusually interesti ng statemen ts pertaining to the languag e 



of dress . Shakesp~a re Has quoted ;JS sayin g , "The appare l 

o f t p r e c 1 a i n1 s t h e m a n . .. L o r d C h e s t ~ r f i e 1 d .,., a s s a i d to h a v e 

wr itten in a letter to his so n: 

I confess t hat I cannot help forming some 
opinion of man ' s s~nse an d charac t e r fro m his dress , 
a 11 d I be 1 i eve m o s t p eo p 1 e do s o • a 5 \·/ e 1i as my s c 1 f . 
Take care that yo~r cloth es ar~ well ma de an d fit 
you, for othervri ~e :hey \!i 11 give you an a\·1kv1ard 
a i r . . S o m u c h f o r d r e s s , ,., h i c h 1 t a k e t o b e a 
t h i n g o f c o 11 s e q u e n c e . i n a p o 1 i t e VJ o r 1 d . 
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Whatever influence prevails , there are ma ny reasons for 

wearing clothes . Hor n ~~) bel i eved tnat an integ rated theory 

is required when she expressed : 

Dress is a prod~ct of~ comp lex s~t of moti ves , 
all of which a re interaepend e nt &nd a rise ou t of 
va ried physical, psycho ~ og i ca l and social condi ti ons . 
The fa c to r of e do r n 1:1 ~ n t i t s e 1 f i 3 no t v a 1 i d w i t h i n 
its own sphere becaJse the striving to beautify 
oneself ma y be · nci te~ by sexual attractions and 
status-s ee ~ing mo tiv~s . in which attraction and 
stat~s ~re the ca~~ative factors an d adorn~ent the 
manifestation . 

The clothes that one we ar~ serve as a symbo l of soc ial , 
( I ) 

cultural and economic back s ro~nd . Rosenc r anz {17) , in a 

study of "Clothing SyrnbclisA" considere-d two f acto rs : 1) the 

d e ~ r e e t o v: h i c '1 c 1 o t h 1 11 g ~ s t: s e d a s a g u i d e i n i d e n t i f y i n g 

the role and status of •1rkrown pe:·sons and 2) the variety of 

rr. eanings attached to clo 7. tting i:-~ pa rticular socia l situa -

tions . The results of this resea~:h revealed that social 

class and all of its rel~ttd i~dices -- occupa t ion , inco~e , 



educatio n, organizational membership--were found to ha ve a 

significant rel at ionship to clothi~g awarenes s. 

There appears to be several basic attitudes toward 

clothing which cut across differences in ethnic back~round , 

ed uc a tion a l background , economic status , technical fashion 

knowledge and professional int eres t in fashion. Tate and 

Gl isson (20) listed comfort , conformity, economy , artist i c 

satisfaction , pres tige and social partic ipati on as typica l 

7 

in this r espec t. These authors believed, however , that these 

attitudes would vary fro m fa mily to family , among individuals 

within a family and from one phase of the family cycle to 

anothe r. 

Schwart z (19) , in a study of clothing consumption , in 

dicated that a t all income le ve ls over Sl , 000 , clothing ex 

penditures were significantly higher for Negroes tha n fo r 

Whites . In comparing consu mp tion patterns , Negroes ranked 

clothing second, whereas Whites r anked c l oth in g fourth . I n 

add i t i on , I~ e g roe s em ph a s i zed s o c. i a 1 i r.1 p or t a n c e of s t y 1 e and 

appearance , minim izing physical aspe cts of comfort and f it. 

Roach and Eicher (16) hy~othesized that beca use of the 

:~egrc's i nab ility to compete for "Restricted - consumptio n , " 

social status is compensated through the p~rcha se of eithe r 

higher p~ice d gar~ents or quantities of clothing in excess 
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of that consu med by Whites of compa rable class or income. 

This hypo thes i s may be made for ot her mino r ity groups as wel l . 

In a study ir1vo l ving Negro and white women of l ow 

soc i o-economi c status , Ros enc ranz and Braguglia (1 9 ) reported 

that llegro women placed more i mp ortance on clothing , owne d 

more garments and appeared to pay slightly more for the ir 

clothing t han did white women . There were a l so indications 

that Negro women received more hand - me - down clothing and pu r 

chased more used clothing than did white women. In contras t, 

the white women were mor e informed concernir1g fi be r conten t 

an d di fferent styles in c l othing. War m co l or s we r e preferred 

by Negro wo men; the wh ite women preferred cool colo r s. 

As a means of justifying the results of studies co n

cerning clothing of Ne groes, My rdal (14) indicated tha t 

Negroes do not have sufficien t money to be ostentatious an d 

that they general l y i mitate common American dress. This 

dress may look bi zarre because of skin coloring or the f act 

that cas t off c l othing may no t al ways h~rmonize in the ap 

prove d way. 

Accordin g to Al l en ( 1 ) , there is a trend to break dow n 

c l as s l i nes in clothes . The fact that a wom an's cloth i ng 

bud get is $5,000 or only a fractio n of this amount is no t as 

v i s i ble on the s t reet as is the difference between t he wonr an 

wh o has good t aste and the wornan who lacks discri mination. 
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Good taste in dress may be proJected through curre nt fashion 

trends . In a very elementary sense , apparel does reflec t 

human behavior and an individual •s adjust me nt to a socia l 

envi r onmen t . Kettunen (10) found that pe ople try to be as 

fine or better than their pee rs . The r e is also an effort to 

mainta in this level in choosing appa rel. 

Fl ugel (5) believed that the essential cause of fashio n 

l ies in competition . There is a socia l and sexual characte r 

of rivalry in wh ic h social elements are more obvious an d 

ma nifest . The sexual ele~ents are more indirect , concealed 

and unavowed , hidins the mselves , as it were, behind the 

social factors . 

Langne r (11) reported tha t fashion , in the mo dern world , 

is an accompani men t to the higher status of wome n which is 

emerging eve rywhe re . His prediction was stated as fo ll ows : 

Fashio n, the product of individua l taste , 
exercised without compulsion , wi ll continue to 
exist as it has in the past -- a constr~ctive forc e 
in the worl d of the futu re . 

Yo~ng (2 1) defined f ashion as e Jol uti on wit ho ut distinc -

tion . This autho r del i neated a patte r n in dress silhouette s 

which is termed 11 fashio n cycles . .. Th e se three cycles are 

baci<7ullness , tubular and bell . The theory suggested that a 

definite cyclical pattern existed for fashion; therefore , to 
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some exten: , fashion could be predit:ted . As an explanation 

of \I h y fa~ h i on s chang c , Young ex p 1 a i ned : 

The features of chang! i n fashion satisfy 
bro ad s piritu6 1 needs which are experience , recog 
nition and ,~esponse . These are comparab1e to the 
phys1cal necess~ties of food , c·lothing and shelte r . 

I f fashio n i s to cont~nue , there must be no resistance 

to change . Horn ( 7 ) l ist~d the facto r s that tend to wor k 

against change ps rigid class distinction , sumptua r y l aws , 

customs , isolation from the fashion world , fear of the new 

governm~nt regulations and tota l itar i anism . 

According to Brousson {2) , Anatole Franc~ understood 

the i mpo rtant ro l e of fashion . In choosing what he would 

wish to se~ . were it possible to view tne wcrld 100 years 

afte r his death , he suggested: 

I t i s n o t a n o " e 1 ' . .; r. i c h I v/ c u 1 d p i c k i n t h i s 
library of the future , not a wod. on history . .. 
1 would ta~e s~mply a f~shion magazine in orde r to 
see h 0'.·1 w om e n w i 1 1 d r r: s ~ the 1:1 s e 1 v e s a c e n t u r y a f t e r 
my death . And th~ir fantasies would tell me more 
abo ut future humanity t~an all th~ philosophe r s , 
the r.cvelists , the preachers , or the scientists . 



CHAPTER II 

P L A N 0 F P R 0 C E D U R E 

The present study ~as undertaken to analyze and com 

pare wardrobes of col le ge girls from three ethnic groups . 

Included in the research was an investigation of awarenes s 

to current fashion trends and the extent to which these 

trends were incorporated in persona l wardrobes , general pu r

chasing practices and sources of obtaining fashion informa 

tio n. 

Data for this study ~ere obtJined through the use cf a 

quest i onnaire . A letter was ma 1led to the dean or ~epart~ent 

chairman of the des~gnated institutions requesting assistance 

of students for t he study . A b~ief explanation was give n 

concerning the thesis , t~e ty~e 0f cooperation desired , as 

well as the ti ;.Je and return of the qu{;)stionnai r es . 

Upon approval , 300 ins~rumPnts were aistributed to 

students atte~ding Texas Woma~'s Unive;s ity, Denton , Texas ; 

Prair ie Vie~ Ag r icultur~l and Mecha~ic~l College , Prai rie 

View , Telas; and Texas Agricultural and Industrial University , 

Kingsvi l le , Texas. 

1 ., 
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The original plan 'vJas to have equal samp l e s of the 

thre~ ethnic groups from each of the inst i tutions. Since the 

university at Kingsville is near the Mexican border , the be 

l ie f was that there would be a large number of Latin- Amer ica n 

girls i ~ atte~dance . This was not true and inasmuch as the 

study was a comparison o~ ethnic groups , rather than of aca 

demi c i nstitutions , addit~ond 1 questionnaires were distr i -

b u t ~ d t o L a t i n ·· A me r i c a n g i r 1 s a t t. e n d ~ n g T e x a s ~J o m a ii ' s U n i v e r -

sity in order to have an equa l r ep resentation from eac h 

e t h n i c g roup . The part i c i p a ;1 t ~ fo r t hi s s t u d y i n c 1 u de d 

students of ail levels u7 und~rgraduate college study and a 

'Jar ~ ety of academic srecidli7.atio ns . 

The instru me nt , devised by the ~uthor, consisted of 

t h n: e: p a r t s . P a r t I , " B a c k g r o •J n d I n f o r fTl a t i o n " d e a 1 t w i t h 

family history , occupation , dnd education of fathers as a 

mean s of establishing the ~ociu-economic status of each i n

dividual pa r t i cipan t. 

Part II ent~tle.d "Hadrobe Invento ry " p~ovided dat a 

relative tu \.,oarcrobe size dnd vc:riety . A list of brand names 

and recent fashion items were included in orde r to d~rermin e 

s t u d e n t a ~~a r e n e s s o f c ..; r r ~ '• t f C\ s h i 0 n t r t: n d s a n d t h e e x t e n t 

to which these trends ~~re included in wa rdrobe s . 

pa r t I I I "\i arc! robe ? u r c h a~ e s '' \·t as cons t r u c ted i n o :--de r 

~o obtain infon1ation relative tv so u•·ce and rre tho d of 



acquisition as we ll as price ranges of selected war drobe 

items . Sto r es of various categories were included as a 

mean s of determining the type of retail establishmen ts 

patronized mos t by college gir ls. 

1 3 

For pu rpos e s of this i~vestiaation , comparisons were 

made between the three ethnic groups i n relation to socio 

econo mi c d1fferentiations , apparel inventories and pr oce 

du r es fo r clothing acq uisitions. The Hollingshead Inde x of 

Soc i al Positions (6) was utilized to rank fathers of parti 

cipants . This index ranked professions into different group s 

and ranked businesses by their size and value . The occupa 

tional positions were : 1) executives , proprietors of large 

ccncerns and major professional personnel . 2) managers a~ d 

proprietors of medium - sized businesses and less e~tensive ly 

trai ned professionals , 3) administrative personnel of large 

concerns , owners of small independent businesses and sem i 

professiona ls, 4) owners of small businesses, clerical and 

sa l es workers and technicians , 5) skilled workers , 6) sem i 

skilled workers , and 7) uns killed ~orkers . This scale i s a 

modifi cation of the Alba Edwards Syst~ 11 of classifyirg occ u

pations into socio - economic groups used by the United States 

B~reau of the Census . 

The author divided the above occ~pational posit ions 

into three clas£es f or purposes of comparison . Position s 
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~nd 2 vJe re r ank ed "upper cla ss" ; pos iti ons 3 , 4 , a nd 5 were 

ran ked "middle class" and positions 6 and 7 I·JE:re r ank ed 

" 1 o 1:1 e r c 1 a s s " . T h i s s c a 1 e i s p r e m i s e d u p o n t h e a s s u m p t i o n 

that occupations have differen t va lu es attached to them by 

members of a n e xisting society and t hat the ranking of occu 

pati ona l functions implies that some men exercise contro l 

over the occupat i ona l pursuits of othe r s . A copy of the 

introducto r y l etter and questionnaire fol l ow. 
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2925 Prince Hal l Lane 
Apartmen t 132 
Dal las , Texas 
December 8 , 1969 

As a grad uate student at Texas Woman ' s University , I am 
hoping to do a comparative study of appare l expenditu res 
f or three ethnic groups , Latin-American , Ang l o- Amer ican 
and Afro-Ame ri can . My hope is to obtain samplings from 
Texas Agricultural and Mechanical University , Kingsvi lle , 
Texas ; Tex as Woman's University, Denton , Texas ; and 
Prairie View Agric ultural and Mechanical College , Pra irie 
Vie \'~ , Tex as . 

The test will take about 20 minutes and may be done at 
the student's discretion . There will be approxi mate ly 
100 tests , which will need to be distributed . Direction s 
wi ll be enclosed . Please have the girls r eturn the ques 
tionnaires to you and mail them back to me . This wil l 
be mos t he lpful, and perhaps the girls will be interested 
in t he participation . No nanes or personal references 
will be use d . 

I am organizing t he questionnaire and prospectus and 
would like to report to my graduate committee the schoo ls 
that will be willing to cooperate . Enclosed is a stampe d, 
self-addressed envelope f or your rep ly . 

Thank yo u so very mu ch . 

Respectfu lly , 

Eleanor Lister Roge rs 



S U R V E Y 0 F C 0 L L E G E 

G I R L I s \·1 A R D R 0 B E 

PART I : BACKGRO~ND INFORMATION 

Ag e _ ___ Ethnic grcup 
Afro -Am e t' i c a n 
1\ng 1 i>-Arner i ca n-------
La t i n - ll.:n e r i ca n 

Cl ass i fica tion 

Fa t her 1 s occupatio n Ti t le 

tio t her ' s occupa t io n Tit le 

Please circ l e the number indicat1ng the highest grade com 
pleted by you r fath er. 

Less than 6 t h grade 7 , 8 , 9 , 10 , 11, 12 
Col l ege 1 , 2 , 3 , 4 
Post graduate O~ctcra t e 

Please circle the numbe r indicatins the highest grade com 
pleted by your moth~ r. 

Les s than 6th gr a de 7 , 8: 9 , iO , 11, 12 
CollE·ge 1 . 2 , 3 , 4 
Pos t gr aduat e _______ Doctora te 
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Place an X bes i de th ~ figure i~dicating the population of the 
t o\.•n fror.1 1·1hich you c orr. e. 

UnJe r 10 , 00 0 
10,000 - 25,0 00 
25 , 000 - 50 , 00 0 

SO , OOO -iOO , OOO 
.l'.bov~ 100 , 000 

C t1 e c k the f r e que n c y of the M a i r. sou :" c ~ o f you r fa m i 1 y i nco me : 

Da i 1 y 
i.' ~ e k 1 y 
Se·ni -!'lon t hly __ _ 

:1onth l y 
S0 1'1i -ye2r ly __ _ 
Y~u rly ---

C~ec~ lhe main source cf )OU :" f6M i ly income: 

:~age s 
Sala ry 
Bu~iness ~ r efit s 
Inherit<?d funds 

Fr.e s 
Pension or retireme nt 
Publ i c fu nds ---
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Directions : Check the source to whic h you r efe r for fashion 
i nfor mat i on. 

I 

I 

I 
I 

Sou r ce I Freguen c~ of Use 
Al\>~a~ s I Sometimes ! Seldom Neve r 

Seventee n 

Glamour 

t1ade moisel l e 

Vogu e 

Har per ' s Bazaar 

Elegance 

Ebony 

Fashion shows 

Store dis~la~ v.rindows 

\.Jome n's ~Je a r Dail_y 

Amer ican Fabrics . 

Te l evis i on 

Mo vies 

Direc t ions : Check the means by which you have access to th e 
following sou rces for fashion trend s. 

Me ans of Acces s 
So ur ce Annua l I Occa- Do 

Subscr i p- Regular sional Library No t 
tion Purchase IPut·cha se Use Use 

Local newspap er I 
Homen ' s We ar 
Dai l y__ 
\tieek ly Fashion 
Diges t 
Mon thly Fash i on 
t·1aga z ine 
Quarte rl y 

' r~a g a z i ne 
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~ ~ J . . Checi< your 0 ltp lo •,me nt status· 

Uner:1p loyed ---Er. ployed part -t i rn e du ring the scit ool year 
?.egu lar er.1 p 1 oymen t --summer 
Pelr t-ti me occasional \'I or k. 

PAR T I 1 : 1:.4RDROB E I NVENTOR Y 

Dir ections : fhis i s an in ven t ory of ~he clothing and ac ces --------sory items in your present college wa r drobe. Place a check 
i n the column \</hi c;, a p or c x i 111 a t e s t~e qua nti ty i n each cate -
gory . 

-- ~- ~ Categories of Numbe r of Items 
Cam us :·!a rd robes ---,-::---

p ll_ _ _l-3_~ 4-6_, 7 : _l_Q_j 11 :l,S I_Ab~ve 15 

co~~~oo l !q_T I I ~ 
[ su;~:d•L t·-~~---~ l 
I Fan ts .L I I 
[_ Cas·u~l spo t~ts I --,---.----,- r 
I _D~ss ola ke r -l I , . I I 

r DR<SSES ~ I Sunday 

~ 6~~ ~0, --·----- - - -~- I 
-

S !~ EAT ERS 
Casua l ca rdi ga n 
Pullove r I I-t 

I' 

II 
SK I RTS =+f+-~ I JU:1PER S 

I ----! 
SHO ES 

I +~=E+=F- I I 
t--__?u nd Jy 

Schoc l 
1 E ven_i~g7r o r;;"J a1 
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Directions : The fo ll owing is a li s t of sam~ presen t f ash i on 
i tems. Check the colum n \thich indicates the position of each 
item in your ward robe. 

~ms Position in \·!ardrobe 
Have in Hope to No pl an to Unfa mil ia r 
\·ta rd r obe pu rc hase purchase item 

~ea ther boots --
Ga ucho pant s 

Poncho skirt 

_Pant s suit 

Long s carfs I 
I Shoulde rst r ap 

I 
hand ba_g 

l 1·1 a x i c o a t 

~Opaoue hosiery 

1 
Batt l e jacket 

' Long cha in or 
bead neck l ace s 

rJ_~ s h i r t d r e s s 
P1atfo r r.t 
sandals 

Blous on 

Shav~ l 

I Reptile print I ensemble 

Oo q col lar 
I 

!i i d i coa t I 

Gi bso n bl ouse 
Espad n 11 e 
shoes 
flopf) y 
b\· i m:': ed hat 
Loungu ette 

j ens emble ...___ 
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D i r e c t i o n s : P 1 a c e a c h e c k i n t h e c o 1t.. :il n v1 h i c h c o r r e s p o n d s 
to the type store you usually patronize for each of the items 
l isted be l ow . 

It em s Type of Store 
Spe - Depa rt - I I Factory Dis-

cialty men t Cha in Ou tlet coun_t__ 

I I I 
-

Schoo l coat 
,_pres sy coat 

A 11 - \•! eat her coa t 
Schoo l dress 
Sunday dress 
Schoo l blouse 
S k i r t ( "' o o 1 ) 
School shoes 
Sunday sho es 
Cardigan sweaters 
Pant sui t 

Directions: Check the manner of ob t a ining the last acqu ired 
~tern in each of the categories listed be low. 

I 
r:anne r of Obta in ne nt 

Categories i·ia de by I :·iade by Some -
Purchases G i f t You one Else 

t; 

Schoo l coa t 
Dressy coa t 
Al l- 11eathe r coa t 
Sc hool dress I 

I Sunda~ dress I 
t 5chou1 blous e I I 

Sk irt (wo o l ) I 
School shoes 
~u nday shoe s 
~ardigan s wea ters 

Pant suit .____ 
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PART I I I: WARoqo~E PURCHA SE S 

Dir ect i ons : Be1o··: i s a list of shopping prac tices . Che ck 
th e procedures you usually follow for each i t em . 

I Procedures It em s 
~ Ah/~S I SometiMes I Seldom r~e vc r 

F==~==~c==-=============~r=~~~~-

DO you have a c l oth i ng I 
~~~~ ? -----------r-------T-----------+-------------·-00 you buy c l othe s 

se:ar.onalJ..Y. ? 
Do you p l a~n--y-o- -u--r . __ a_n_n_u-a'l--r-------+--------·-----
\'1' a r d r o b e n e e d s ? 
Do you sh-opfor 
cl eara nce items? 
Do yo-u--pur:ctlase by 
ma i 1 orde r? 

~---------------~------~-----------~------------~ 

Directions: Be l o~ is a list of apoa r e l items . Cbeck the co lll m n a p p r o p r i a t e f o r t he an o u n t y o u t·J o u 1 d u s u a 1 1 y pay fo r 
eacn it em . 

I Cost Ra nge I 
I t e :.1 s : L c s s tha n 1 1 I Ab o v ~ 

I Slo . oo Sll - 15 Sl6 - 25 S2.5 - 50 sso . oo 
~=c===,=====r=~ ,- 1 -~~ ===9 

Schoo~l~c~o~a~t~-----~----------r-------r-------+-------~----~ 
I 

Dressy coa t --·---+----------,_-------r-------r------_,1 _____ ~ 
A 11- \.,r ea the r coa t 

School dre s s 
-----r----------r-------i-------;--------r----~ 

Sunday d r e s~s~--~-----------r------_,·------~------~------~ 

Schoo l bl ous e 
-~~--~-----------r-------+------~-------1------~ 

Sk·i r t (\>IOO l) 

Schoo l shoes 

I Sund ay shoe s 
~Ca rdiga n 

s \·lea te rs 

Pan t suit 

Dn:ss'ia!<e r su it 
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Direct i ons : The fo ll ow i ng list contains brand na me s fo r ap -
pa r e l and accessory i t erns fro m ~even teen , l'tademoi sel l e , Vogue 
a nd Gl amour .magazines . Check the category under which yo u 
~~ o u 1 cr-r:incl t h e b r a n d n am e s u s e d . 

C<3tego ries 
It em s I j J Dresses an d I 

Jewelry ' _Shoes __ ~~_arates ·=_a l ou~ - -1 : -
Shj_p ' N ~hare 

~t 1-, Gay Gib s on 
j I I I 

I 
: Ailee n 

I Vicky Vaugh n I I I --
I Qua l iCra ft 

Lady 1•1 a n h a t t a n 

I J a ne Co l b~ 

Riche l ie u I . 
De Liso De b I -

! Ver a I 
!Gar l and 

t-C a r 1 et t e 

I ' Bobb ie Br0oks 

! ~·o1·1a rd !~o 1 f e I 
I conn ie 
r-
I 

~J a c q u e 1 i n e 

~Y- Arrow 
I 
I Tr if a ri 

I J0!1ath::!1 Lo~ 
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Di r ec t ions : Pl ace a c heck in t he co l Jnn which co rr espond s 
to your method of pay~en t f or the l ast acq u1red ga r nc nt i n 
ea ch of t he l isted i te ms . 

I 
-

It em s t4e t hod s of Paymen t 
Ca sh I Cha r ge ' l a~ - A - \~aL._TChe ck 

··-

Schoo l coa t T -----
Dr es sy c oa t 

Al l - weathe r coa t 

School dr es s - -
I Sunday d r ess 

Schoo l bl ous e 

Ski rt ( wo 0 1 ) 

Sc hoo l shoe s I 
I c· r d i ga n Sl·lea ter s I 

Pan t s ui t 



CHAPTER .I I I 

0 I S C U S S I 0 N 0 F F N D I N G S H J T H 

P R E S E N T A T I 0 N 0 F D A T A 

Data for this study were obtained fro m 210 girls attend 

ing Pr ai rie View Ag ricul tural and Mechanica l Col l ege , Prairie 

View , Texa s ; Texas Agricu l tura l and Industria l Univers ity , 

Ki ngs ville , Texas ; and Texas ~oman 's Un iversity , Dento n , 

Texas . Seventy participants were se l ected fro m each eth nic 

gr oup . These ethn ic gr oup s were Afro-Americans , Anglo-Amer i

cans and Latin- Amer i cans . A questionnaire , devised by the 

au t ho r, included the following : Part I , Fa mily Backgro und 

Info r mati on ; Part II , Hardrobe Inven tory and Part III , \:a rd

robe Purc hase s . Table I illustrates the dist ri butio n of 

pa rticip ants ~i thin the selected institutions . 

BA CKGROUND lriFORMAT ION 

Part I of the survey i nc luded que sticns pertinent t o 

persona l and family background , occu pa tion and education al 

achievements of fathers . The purpose of t hi s informati on 

was to a i d in establishing the socio-economic statu s of th e 

partic ipants' fat he rs according to the Hollingshead I nde x of 

Soc ial Posit ion (6) . 

24 



TABLE I 

RACIAL DISTRIBUTION OF PART ICIPANTS WITHIN THE SELECTED INSTITUTIONS 

I I 
Ethnic Gr oups i Tot a l I 

I I 
' 

Institutions Afro - 1\nglo - Latin - Total !Participants 1 

Ame r ican I Amen can American I 
Per cent I Pe r ce nt Pe \' cent ~!umber I Pe r cent 

. 
Pr ai r ie View Ag ri-

cultural and 
Mechanical 
College 85 .7 0 . 0 0 . 0 60 28 . 6 I 

I 
I 

Te xas Agricultural I 
and Industrial 
Uni versity 0 . 0 42 . 8 50 . 0 I 65 31.0 

I I 
Tex as Woman ' s 

University 14 . 3 I 57 . 2 50 . 0 
I 85 40 . 4 

I 
Total 100 . 0 100 . 0 100 . 0 210 I 100 . 0 

I I I 

N 
VI 
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Educ at ion a l Ach ie ve 111ent s of Fathe rs 

The educationa l ach i evements of the part icipants ' 

fathers were based upon the attainment level of for ma l ed u

cation . The largest pe rc entage of fathe rs had obtaine d a 

formal aca demic education no higher than a high schoo l 

d i p 1 o m a . A b r e a k d o \'t n by e t h n i c g r o u p s i n d i c a t e d t h e f o 1 1 o H -

ing : 31. 4 pe r cent of the fathers were Af ro- Amer i cans ; 27 . 2 

pe r cent \/e re Angl o- Arr:eri cans a11d 24 .3 pe r cent i·Jere Lati n

Ame ricans . Of the fathers possessing a collegiate bache lor's 

degree , 8 . 6 pe r cent iJere Aft·o - Amer icans •o~hi l e 22 . 8 pe r cen t 

were ~nglo - Americans and 10 . 0 per cent were Latin - AmErican s. 

Education beyond th e bache l or ' s degree , for the fathers , in 

clu de d only two ethn ic gr oups . Reports showed that 2 . 8 pe r 

c e n t \': e r e A f r o - Am e t" i c a n s a n d 8 . 6 p e r c e n t '' e r e An g 1 o - Am e r i -

cans. 

The majo rity of all participants ' fathers were on ly 

high schoo l graduate s wh ile a ll participant s we re co ll eg e 

s tude n t s . Perhap s t hi s f act i n d i cal e d a g r O'.l i n g ail are '1 e s s 

of th e nee d for higher educational ac h ieve ment s . Tab le I I 

illustrates the categorie s of educatio r al achieve ments fo r 

the fathers of participants in this study . 

Socio-economic Status of Fathe rs 

Social status f or the f a thers was determined by the 

Ho llin gs hea d I ndex of Social Position (6) . Quest ions 
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TABi..E l I 

EDUCAT IONAL AC HIEV EME NTS OF PART ICIPANTS ' FATHERS 

f\chievement 
Level 

Grade schoci 

! Junior higr 

!-ii~h schocl 
d1ploma 

I Some co11ege 
! 

Colleg<: degrP.e 

Above Bac:helor's 
degree 

Total 

Ethnic Groups J I Total j 
Afr? - \ Anglo - II Lat~n - I Total !Pa r ticipa nts 1

1 Ame r 1can , Amer1can Amcr1can - -~~~~~----~~------~------~ 
Per r.cnt Per cent Per cent : Number 1 Pe r cent I 

= 
8 .6 I ' 7 . 2 I 34 . 3 35 16 . 7 

31.4 1 21.4 21.4 52 24 . 8 

I I I 
31.~ I 27 . 2 I 24 . 3 ! 58 I 27 . 6 I 
17 . 2 12 . 8 IO . C I 28 I 13 . 3 i 

8 . 6 22 . 8 10 . 0 1 29 1 13 . 8 

I ' 
2 . 8 B. 6 I 0 . 0 I 8 I 3 . 8 

, I 
I 100 . 0 iOO . O 100 . 0 21 0 100 . 0 

N 
'I 

-
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pertinent to fat he rs' occupation , source of inco me , frequen cy 

of i nco me and e ducat i on \'Je r e used to <i e t e r r11 i n e pro b a b l e 

soc i al status . For purposes of data an alysis , th ree soc ial 

class es were used as noted in fable III . 

The greatest percentage of al l fathers was concen trated 

in the middle social cl as s ; however , 20 . 0 per cent of the 

Afro-A r,l e1~icans , 8 . 5 per cent of the Ang l o-Amet· i cans an d 40 . 0 

pe r cent of the Latin- Ame rica ns were in the l owe r so cia l 

c l ass . A breakd own of the upper social class by ethnic gro ups 

indicated these percentages : 11. 5 were Afro-Americans , 33 .0 

per cen t we re Ang lo - Am~ricans and 10.0 per cent were Latin -

A r.1 e r i c a n s • 

~ARDROBE EXPE~DITURE S 

The amo unt of money participants spent for clothi ng 

varied fro m city to city , between i ncome l eve ls , and f ro m 

ethnic group to e th nic group . These dif ferences we r e att ri 

buted to a vari e ty of r eason s and expre ssed in a va rie t y of 

~ays. Schwartz (20) be lieved an empirica l difference ex isted 

; n p r o p o r t i o n a t e e x p e n d i t u r e s f o r c 1 o t h i ·1 g b e t \'I e e n ll e g r o e s 

and \lh ites. At all i ncorre le vels of over $1 , 000 ann ually , 

t he prcportion of total i ncome spent for clothi~g by ~h ite s 

; as r e 1 a -c. i v e 1 y cons t a n t ·,·/ h i 1 e the r a t e for i! e g roes v: a s a 1 \1 a y s 

hig he r . For inco me s over $4 , 000 the pe r centage spent by 



TA BLE III 

INDEX OF SOCIAL STATUS FOR PARTI CIPANTS' FATHERS 

Ethnic Groups 
Social Classes Afro - Anglo - Latin-

American Ame ri can American 
Per cent Per cent Pe r cent Nu mb er 

Upper 11.5 I 
I 33 . 0 10.0 

I 
38 

Mi ddle 68 . 5 58.5 50.0 124 

. 
LO\'/er 20.0 8.5 40. 0 48 

Total 100.0 100.0 100.0 210 

Total 

I Per cent 

18 . 2 

I 
59.0 

I 

l 22.8 

100.0 

I 
I 
I 

I 

I 
I 

N 
1.0 
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Wh ites was 11. 4 per cent ; for ~egroes 14 . 3 pe r cent . Resu lts 

of Rosencranz and Br aguglia ' s study (19) also ind i cated that 

Negro wo me n app ea r ed to pay s li ght ly more fo r their clothing 

than did wh i te women . It was fe lt t hat this difference was 

due to the degree of i mp ortance and status Negroes attache d 

to appare l. The prices pa r tic ip ants pa id for a schoo l coat 

r anged fro m $10 . 00 t o more tha n $50 . 00 , and chi-sq ua re ana ly-

sis indica ted a highly significant difference bet1:ce n ethnic 

groups re l ative to prices paid for a school coat . Tab l e IV 

illustrates these fin din gs . The l argest percentage of a ll . 
participants , r ega rdl es s of ethnic group , spent from $16.00 

to $25 . 00 fo r a school coat , between Sll. OO and $15 . 00 for an 

al l- wea ther coat and between $26 . 00 and $50 . 00 for a Sunday 

co a t . P r i c e s g e n e r a 1 1 y p a i d f o r s c h o o 1 d r e s s e s \"I e r e b e t 11 e e n 

~11 . 00 and $15. 00 , while those f or a Sund3y dress here be -

t we en S16 . 00 an d $25 . 00 . Further invest i ga tion of the $16 . 00 

to $25 . 00 pri ce range for a school coat indicated ethno logi 

cal differe nces . Over 55 per cent of the Afro-Amer i cans pur

chased withi n this range , 41. 4 per cent of the Anglo - America ns 

sought schoo l coats at this l evel and 64 . 2 per cent of the 

Latin - Am2 ricans i ndicated thi s price ~roup preference . Fig ure 

1 illustrates the se fi ndings . 

Shopp ing Practices of Partici pa nt s 

Sa les of a ll ty pe s generall y attrac t l arge numbers of 

shoppe rs. Al~hough there are various sJ l es , the .. cl ea rance" 
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Afro 

Ang lo 

Latin 

' '\ 
' ' ' \ .. 

·~-- ~------------~----------~------------~·~· --~ 
SlO - SlS 516 - 525 <:26 - SSO Above $50 

Pri.:e Rartge 

Fi gure 1 

Compa risons of Price Range s for 

a Sc ho ol Coa t 



Price Range 

$10 - 15 

$16 - 25 ~ 

$26 - 50 

Above ~50 

Total 

TAB LE IV 

PRICES PARTICIPANTS PAID FOR A SCHOOL COAT 

Participants ! 
Afro - Anglo -

Total 
Latin -

Amer i can American American I 

I I I 

I I I I 

7 8 9 24 

I 
. 

39 29 45 11 3 

I 23 I 23 I 1 5 I 61 

! 1 I 10 I 1 ! 12 

I 70 I 70 I 70 I 210 

,. 
X2 = 19 . 331 d/ f = 6 Significant at . 01 

I 
I 
J 

·j 

w 
N 
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usually provides the best buys . A question on the inq uiry 

sheet was co ncerned ~ith the frequency with which co ll eg e 

gir ls s hopped for clearance sales . Statistica l ~na ly s is in 

di ca ted no significant di fferences between tne tnree eth nic 

groups as t o their utilization of such sa l es . Ove r 70 pe r 

cent of each ethnic group took advantage of this type sa l e . 

Furt her inv est i gation indicated that the midd le class soc ia l 

status participants we r e the greates t advocates fo r using 

clearance sa les . Perhaps tha lower c l ass participants found 

i t n e c e s s a r y t o b u y \ 1 h e n m o n e y \I a s a v a i 1 a b 1 e . S i n c e c 1 e a r -

ance sales a re he ld at the end of the season , ready cash 

could have a lready been expended . Many uppe r class pa rtici

pants perhaps felt it unnecessary to use sa l es of last sea 

son ' s gar men ts because of a gfeater interest in the fashion s 

fo r t he se aso n ahead . Tab l e V depicts the distrioution of 

pa rti c ipants by social class in relation to their hdbi tua l 

use of cle a rance sa l e s for obtaining appa rel. Statist ica l 

ana l yses were non - significant when the three ethnic group s 

\Je re ex amined . 

~of St.:>re s Pat r onized Q.y_ Par:ici_pants_ 

Store s throughout the state enco~passed a wide range 

of sett in gs fro m the most modes t to t he " ost e l aborate . In 

one que sti on stor es ~e re li sted for the participants to in 

dicate th e t ype of me rcantil e establishment used for obtaining 



Social Class 

Upper 

Middl e 

L O'l'le r 

Tota 1 

T/\BLE V 

PART ICIPA NT S' UTI LIZATION OF CLEARANC E SALES 

Numoe r of Persons Using Clearance Sales 

Afro-Ame ricans Anglo - Ame rir;ans Latin - Americans 
I 
I 

I 

I 4 1 4 7 

I 37 38 34 
I 

9 3 1 9 

50 55 60 

X2 = 4 . 24 d/f = 2 Non - significant 

I 

I 
l 

w 
~ 
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spec if ied i tems of appare l . A rank order a~alysis indicated 

the departmen t s tor e as the most widely patronized type , 

vt h i 1 e t h e fa c t o r y o u t 1 e t \J a s t h e l f: a s t p o p u 1 a r . 

Thera was a gene ral trend for al l participants to ob -

t a i n s i mila r i tem s from the sa me type store with the exce p

tion t hat b l ouses \tere purchased from various stores . The 

Ang l o- America n gi rls tended to uti li ze the spec i a lty sho p , 

whereas the Afro-American and Latin - American gi rl s cho5e the 

depa rtment stores . Perhaps geographic locale or proxinity 

t o a l arge m~ tropolitan area \/Ou ld influence such a choice . 

A desire for uniqueness in design might a lso ha ve bee n in -

fluent ia l. 

Rank Order of 
Participants 

1 
2 
3 
4 
5 

Procu r ement o f Wa r dro~e Items 

Ty pe of Sto r es 
Preferre d 

Departme nt 
Specia lty 
Cha in 
Discou nt 
Factory ou tlet 

The mean s by wh ich college girls obtained thei r war d

r obes varie d grea t l y . The questionnaire containe d a list of 

selec : ed ~ardrobe items i n wh i ch the participants indicate d 

the nann~ r in wh ic h each ha d been obtained . Th e categor ie s 
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we re 1) a s a purchase , 2) as a gift , 3) constructed by part i

cipants , and 4) constructed by someone else . ilost items Here 

purchased as r eady-to-\•tear garments , \li th gift items ranking 

second . The i terns nr o s t often r e c e i v e d a s a g i f t v. e r e s \·J e a t e r s . 

The skirt rank~d l ast . Itc ns most often ma de by participant s 

we re school dresses and Sunday dress es, respectively ; the 

g a r me n t s m o s t o f t e n m a de by s o r.1 e o n e e 1 s e i·t e r e s \'I e a t e r s a n d 

pantsuits , respectively . 

Rank Order 

1 
2 
3 
4 
5 
6 .5 
6 .5 
8 
9 

10 
1 1 

Items Most Often Rece ived 
As A Gif t 

S\·Je ate r 
Dressy coa t 
Pantsuit 
Schoo l coat 
Sch~o l shoes 
Sunday dress 
Sunday shoes 
School dress 
S c il o o 1 b 1 o use 
Al l- weat11e r coa t 
Skirt (\/oo l) 

Bethod ~ Paxr.,ent for ~School Coat 

Although the term "Charge it" is becomi ng corr monplace , 

this i ~ vestigation included a chec klist of selected metho ds 

for paym~nt in order to determine the procedures most fre 

quent ly used by co lle ge girls . The suggested methods of pay 

me nt were cash , charge , check and lay-a way . The larges t 
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percentage of al l particip a~ts utiliz ed the cash metho d for 

a ma j or i ty of their purchases . A chi -s quare analysis ind i 

cated a hi gh ly sign i ficant diFference between ethnic group s 

involving the ir second choice method of pay~e nt preferences . 

Find i ng s are i llustrate d in Table VI . The Af1o - America n 

students ' second preferred choice of paymen t wa s the l ay

away . The use of ch eck s were the second prefe r ence me tho d 

of pay me nt by the Anglo - AMericans and the Latin-Ame ricans 

indicated charge accounts as their second choice . Reason s 

f o r the us e o f v a~~ i o us rn e t h o d s \·: e r e not pur s u e d f u r the r . 

Witho ut doubt , there could be socia l and economic im 

plicd tions fo r using different nethod s of pay~ent . Since a 

schoo l coat could involve a l arge inv estmen t of money , the 

me thods of pu l~c h as i ng He re ascertained an d illustrated in 

Figure 2 . 

hcc es s ~Fashion i~agaz ines 

There are va ri ed ne ans by which o1e may obtain acces s 

to f ashi'Jn nagazines as a source of fashion infon1at i on. 

This study contained a checklist of se l ected means of access 

use d fo r read i ng f ashion magazines . Resu l ts i nd icated a 

tren d to\/ard ne \'ts stand purchases as the ro~o st \·:ide ly use d 

mea ns of access . Fur the r i ~vest i gations of ethnic group s 

indicated th at \th ile 31. 4 per cent of t he Afro-Amer ic an gi r l s 

and 18 .5 pe r cen t of the la tin - Ame rican gi rls ob tained acces s 
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PARTICIPANTS ' PREFERRED METHOD OF PAYMENT IN OBTAINING A SCHOOL COAT 

t'tethod 
Participants I 

~ I . ~ '·A" ~ I Total 

Afro - Ame rican 1 Ang1 o - Ameri can I Lati n-A mc ri can 
I I 1 ' 

Cash 42 30 35 11 5 I 
Charge ··' ' " 7 1 4 18 39 

Lay-a ~t1 a y A 19 1 1 5 35 

I 2 1 7 
~ i '>1 

I C he c !<., .. I 
I I 

\ 

I i I 
I Total 70 \ 70 \ 70 j 210 I I I I I I 

X2 = 42 . 08 d/f = 6 Significant at . 01 .~ 

w 
(X) 
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throu gh occasional purchases , over 24 per cent of the Anglo 

Americ an gi r ls obtained access through annual subscriptions . 

Perhaps the availability of money and habit had a bearing on 

these results . Ove r 33 per cent of all Anglo-Amer ican part i

cipants were in the uppe r social class , and this too may hav e 

influenced the res ults . Table VII delineates these da ta . 

'.!A R DR 0 BE I r~ V E 1H 0 R Y 

Fashion trends , campus dress codes , climatic conditions, 

storage space and personal finances play i~portant roles in 

wa rdr obe size . Th is survey included a quest ion concerning 

t h e q u a 1 i t y o f s e 1 e c ted ·,·1 a f d r o b e i t e 1 1 s f or ;:> u r p o s e s o f 

furt he r com~a risons between the three ethnic groups . Rosen 

ct·anz and 6ragug lia (19) , in a conparison of clothing 0\lne r

ship attitudes , reported that l,egro \Jomen had significant ly 

more dre ss es of all types in their wardrobe s than did whit e 

\oJ o m e n o f t h e s a m e i n c om e 1 e v e 1 . I t \·1 a s a 1 s o r e p o r t e d t h a t 

~eg ro women r ece iv ed hand-me-down clothing fr om e~ployers 

wh il e whit e wo me n did not , ana mo~e Negro women purchased 

used clothing t han did white wome n . 

This study indicated :hat over 80 per cent of a ll 

part ic i pa nts possessed between one and ttree schoo l coa ts . 

Ethnologically , 90 per cent were ~ fr o - Ame ricans, 84 pe r cent 

\,ere Ang lo- me rica ns and 90 per cent were Latin-Americans . 

An equa l 3 . 0 per cent of Afro and Anglo-Anerican partici;:>ants 



TABLE VI I 

PARTICIPANTS ' MEANS OF OBTAINING MOIJTHL Y FASHION MAGAZ I NES 

I 
I 
L 
r 

Method 
1 

E t i1 n i c G r o u p s ! ---;o t a 1 ~- -~] 

I Afro - I ··'Anglo - I Latin - j I 
American Americ an I Ame:--i c an 

I P e r c en t 1 P e r cent_ P e r r. en t I Numb e r ! P e r c En t : 

1 I 
s•.Jb~cripti c n I 0 . 6 ! 24 . 3 I i5 .7 I 34 : 16 . 4 

I. 
1 Ann •J t. 1 

Rerv1a r purchnse 

I Oc.casi'>na1 purchase 

Library use 

L1o not use 

17.2 lG . O I 5 . 7 23 10 . 9 

i 31 . ~ I 22 . 8 I 18 . 5 I 
I 5 . 7 I 12 . 9 I 17 . 2 I 25 I 

I I I 

51 2ft . 2 

11.9 

: 37 . 1 30 . 0 42 . 9 I 77 I 36 . 6 

1 
To ta 1~----~ -~ _ l_ l: ·~ 

1 

100.0 I _:o. o 
1 

21 o I 100.0 l 
[ X2 = 17 . 60 d/f = 5 \ignif~ca~-l--a-t-. 05 J 

~ 
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were ~ithGut a schoo l coat whi1e all Latin ~merican partic i 

pa n ts possessed at least one . Further anulyscs of those 

partici pants possessing between four and six coats indicated 

the following : 7 . 1 per cent were Afro-Americans ; l2 . 9 pe r 

c e n t 1·1 e r e A n g 1 o - Am E: r i c a n s a n d 1 0 . 0 p e r c e n t IJ e r e L a t i n -

Am eri cans . l1o participant possessed more than six schoo l 

c o a t s . 0 t h e r a p p a r e 1 i t e 111 s c h e c I~ e d i n d i c a t e d t h a t t h e 

ma j or ity of ~articipants possessed between one and three 

Sunday coats and formal dresses , be t ween four and six Sunda y 

d r e s s e s a n d d a t e d r e s s e s , a n d b e t \J e e n s e v e n a n ci 1 0 s c h o o 1 

dresse s. 

So ur ces of Fashion Infornat ion 

!1ass media plays an ir1portant t·ole in educating con 

sumers relative to clothing selection . Prevailing tr end s 

are learned frcm store display windows , fashion maga zines . 

newsp aper advertisements , mov ies and television . This sur vey 

incl ude d a ch eck li st of sources to which participan ts re 

ferr ed f or mos t fasl1ion information . Choices of all part i

ci pan ts were ranked according to preference s . 

Fa shion display windows in stores had tremendou s in 

fl uence, ranking first for all participant s . Televis i on 

ran ~ed second . The ~os t pr~ferred magazines were Seventee n 

and GlaMour . respectively , with Vogue as a source of hau te 



43 

coutu re fashion ranking higher than Harp~r·~ Bazaa~ . A com 

par i so n of rank order preferences in this study and in that 

of Ju ma ' s research (9) indicated that perhaps the most un i

ve r sa l so ur ce of fashion for college-age feMales is the store 

vlindo\·/ dis plays. Vogue and Hal~per's ~~· ho\·Jever , ranked 

fo urth in Juma ' s study as compared to sixth and e l event h , 

respectively , i n this study . Participants in Juma 's inves ti

gat i on were confined to one campus which had a large gro up 

of students in volved in a fashion center , while the othe r 

institut ions in this research would not be as oriented to 

c r eativ e fash i ons . 

Rank Orde r 

1 

2 
3 
4 
5 
6 
7 
8 
9 

1 0 
11 
1 2 
1 3 

Sources of Fash ion 
Info• ma tion 

Store window dis-
play 

Television 
Seventee n 
G 1 amour
Movies 
.Y_og u!_ 
l·l c. d en o i s e 1 1 e 
F a s -fd o r1$fi0\j' s 
\1~~-~ \·lear Da i 1 y 
Ebony 
liar e•~'s Bazaa r 
E 1 egA_n ce 
A~erican Fabri cs --

----------------------------------------
Furt he r comparisons we re nade between Vosue an d 

Harper's Ba zaar in order to deternine the soc ial class in 
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w h i c h t !1 e m a g .1 z i n e s \'( e r c 111 o s t u t i 1 i z e d . R e $ u 1 t s r e v e a 1 e d 

that ov e r 70 pe r cent of the participants use d these Ma ga 

zin es fr eq uen tl y , and t he greatest percentage of these users 

were mi dd l e c l ass Ame ric ans , regardless of ethnic bac~gro und . 

Tabl e VIII il l ustrates spe cific dif f erence s . 

Awareness to Brand !lame s 

The eve r- incre asing variety of i~ems in col l ege ward 

ro be s inc r eases the number of brand names to be f oun d on 

ap parel . An awareness of brand nanas in clothins was invest i-

gat ed to dete r mi ne the mos t an d l east f am iliar choices . 

Seve nt ee n, Mademoiselle , Glamour , Vooue and Haroer's Ba zaa r --- -- -- -
we r e t he sources utilized in composing the ch€cllist of bra nd 

na me s f or t his study . Of the selected brand names , Ship ' n 

Sh ore was the most familiar to the par ti cipa nts while 

Richeli eu was the l ea st f am iliar . Tab le I X illustrates the 

t' a n k o ,. d e r . 

0 v e r 9 4 p e r c e n t o f a 1 1 o a r t i c i p a '' t s \v e r e a 1·: a r e o f t h e 

Sh ip ' n Shore brand . An exa""lination relative to eth nic groups 

p r e s e n t e d t h e f o 1 l 01·1i n g : 3 0 . 5 r c r c e n t of t he A f r o - Am e r i c a n s 

knew t he na me ; 32 . 4 per cent of the inglo - Americans were in 

fo rme d , and 31. 9 pe r cent of the Latin-.A:nericans 11ere av1are 

of U.e name . Figures 3 and 4 illustrate the responses of a ll 

pa r ticipants and ethnic groups in regard to their know ledge 

of the Ship ' n Shore brand name . 



Magaz ines 

TABLE VIII 

SOCIAL CLASS OF PARTIC IP ANTS USUALL Y READING VO GUE 

AND HARPER ' S BAZAAR MAGA ZI NES 

Ethnic Grouos 
Social Classes 

I Afro - 'I An glo - I Latin -
Amer i can Ame t·i can I Ameri Cdr1 

To tal 

Upper I 1 j 10 I 2 ! 13 

. Vogue I rtiddle j 34 I 17 1 16 6 7 

I I Lower I 10 I 5 i 13 28 1 

I I I I I 

I To tal j 1 40 I 32 31 ! 108 I 
I . 
I Up;:>er 2 3 6 

I 

Lower I 2 I 0 ! 3 I 5 
I I I 

Harper ' s Bazaar i·~ i d d 1 e 1 3 7 9 29 

I I I ' ... - - 1 
I Total : 17 I 10 I 13 I 40 I 

.::. 
(J\ 

J 
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TA~ LE IX 

Rl\iiK ORDER FOR PAiH I CI PA1HS ' FA:·ii LI AR IT Y 

0 F BR A i! 0 N A i·l E S 

[ Branc Names I R~k 0 1·d e r 
- ~~-F 

- -

ELn Sho r e 1 -----

1 

Bobbie Brook s 2 

~1i Cr aft I 3 --- ·-
I Connie 

4 ·-r--- -
I 

; J o h n a t h £_Q_.h..Q.9 a n 
5 

I 6 I Ail ee n ·---
I 

, Lady Arrow 
7 - I 

·-

! Gay Gibso n 
8 

~e L i so De b 
I 9 

I t•lon e t 
10 

Vic ky Vaugh n I 1 1 
- ~--

Jacgue 1i ne 
. 12 - I 

~-

~~c:.(d ~lo 1 fe 
1 3 

I 
Lady Hanhatta n 

1 4 

l 
~.ne Co 1b.¥ 

15 

I 
Tr ifa ri 

16 

~che l i e u I 1 7 

- -
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1970 I££ Fashion I t2m s 

Fashi on is defined as the current trend of dress . Th e 

1970 ' s are pr oj ecting fashion as the "lengthless decade " . 

I n prio r pe riods , one d r ess length prevailed while the 1970 ' s 

pr esen t wo me n ' s appare l i n three lengths : mini , mid i , an d 

m a x i . T h e b i g q u e s t i o n i s \-J h e t h e r a 1 1 \·li 1 1 s u r v i v e o r 

\v h e t h e r o n e 1 e n g t h \'I i 1 1 r e i g n s u p r e lll e . I I a n y f a s h i o n d e -

sig ners , re t a i l e rs and wholesalers have expressed the ir pe r 

sona l po i nts of view regarding skirt lengths . Stanley Marcu s 

( 12 ), pres ide nt of Neiman Ma r cus of Dallas , predicted tha t 

t h e m i d i "' i 1 1 b e come t h e m o s t f a s h i o n a b 1 e 1 e n g t h . He s t a te d : 

Ski rts have to come down because there is no 
where e l se for them to go . The short s~irt de 
st roye d i tself . Fashion carried it to extre11e s 
cont a ini ng the seeds of its own destruction . 

Ti f fea u ( 22) prefer r ed t he longuette with a short sk ir t 

u n de r n e a t h . He f e 1 t t h a t the s p or t i v e a p p 1· o a c h \-J a s n e vt e r 

loo ki ng . Pucci ( 16) , who be l ieved that the consumer sho uld 

be the one t o dec i de what is fashionable , hopes to see an 

e nd t o des i g ner dictators hi p . 

The a ut ho r of this study used a c~ecklist of cu r re nt 

fas hi on i tems t o determine the extent of their incorporat i on 

in pre s e n t- day co l lege wa r drobes . Eight items from th e 

original list , be caus e of their pro~inence in fashion , wer e 
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ranked a c c. or d 1 n g to quanti t y i n ~resent '. I a r d robes -l n d p 1 an s 

for f u t u 1· e pu rch ase (Tab 1 e X) . Not a b 1 y , pants u i t s ranke d 

firs t . 
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TABLE X 

RAI~K ORDER OF 1970 FASHION ITEI·lS IHC ORPORA TED 

IN PARTICIPANTS ' WMRDROBE S 

Rank Orde r lmo T _g_p F a s J.1 i_Q_n _I t e m s 

~---

1 Pantsuits -
-~--

2 Longue.te ensemb l es --
l 3 Leather boot s 

4 I Dog collar u~·leJ....!:y ) 

5 I Poncho sk irts 

6 
I liidi coat s ----

7 I Gaucho oant s 

]~ t;, e-_j~ck~ts 8 

51 
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CHAPTER IV 

? U M M .n. R Y A N D L.Q_l~ C_L __ 'd_ S I O_N ___?_ 

This study was und e rt aken in order to and lyze and com 

pare wardrobes of college girls from three ethnic gro ups fo r 

cost a nd conte nt . The sp ecific objectives for th i s stud y 

\'Je re to : 

1) Analyze and co~pare background infor~ation of 
each ethnic group . 

2) Determine t he socio-economic status of par ti 
cip an ts and relate these classifications to 
•.1a rd( obe cost and conten t . 

3) Id en tify t he media which most influ ences wa rd 
robe conten t . 

4) Determine t he r elationship of "brand nar.1e " to 
choice of pu rchase . 

5) Exc: mine the type stores co ll ege girls had 
uti li ze d . 

6) Study l ate wa rdr obe acquisitions and source s 
of procurement in order to examine spec ific 
price r anges , quant i ties o f items and manne r 
of obtainnen t . 

7) Ascertain the awareness to current fashion 
t r e n d s a n d t h e e x t e n t . t o • ... h i c h t h e s e ~ t· e n d s 
are i nco r p or a ted i n person a 1 .: a r d robe s . 

Data \I ere co 11 e c ted f t· om 2 1 0 co 1 1 e 9 e g i r 1 s \-I i t hi n d i f -

fere nt major fields of study , attending Prairie View Agr i 

cultural and Mecnan ical College , Prairie View , Tex as ; Texas 

52 
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; .Fic u1tural t~nJ. Ind~strial Unive.-sity , Ki:1gsville , Texas ; 

an d Texe s Woman ' s University , Denton , Tex~s . The selec ted 

ethnic groups were Afro-Americans, A11glo-Americans and Latin 

Americ?ns . A questionnaire , devised by the author , was ad 

ministered during th~ spring term of 1970 . The questionnaire 

was used as a means of obtaining information relative to 

family bac kg round , cost of selected wardrobe items and war d

robe content fo r use in comparing the three ethnic groups . 

Fam il y background information indicated that the 

largest percentage of the pa rtici p&nts ' fathers , 27 . 6 per cent , 

obtained a h i gh school diploma . Ethnologically , 31 . 4 per cent 

o f t he fat hers \.ere Afro-Ane1·icans , 27 . 2 per cent Her~e nglo 

~mericans and 24 . 3 pe r cent were Latin-Americans . Of those 

f a t h e r s p o s s e s s i n g a c o 11 e g e J e g r e e , 111 o r e \1 e r e ,", n 9 1 o - Am e r i -

cans than La tin- J..me ricans or Af ro-hmericans . Accord ing t o 

Ho lli ngshead 's In dex of Social Position (6} , the majori ty of 

fathers were co ncentrated within the middle class . 

The f i nancial outlay for a schoo l coat ranged from 

$10 . 00 to abo ve $50 . 00 ; ho\1eve1· , the largest percentage of 

al l pa rtici pants spen t between $16 . 00 a~d 525 . 00 for a coat . 

In add ition , t he majority of participants paid fron 51 1. 00 

to $15.00 for an all-weather coat and from 526 . 00 to $50 . 00 

for a Sunday coat . The trend in dresses was si~ilar . Schoo l 

dresses were ~ithin the $16 . 00 ~o $25 . 00 price range . 
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Over 75 per cent of all participants utilized cl~aranc e 

sales fr equently . Thc-se sar11~ participants , ethnolog i ca lly 

consist e d of 23. 8 pe t· c:cnt Af!·o - P.mf!ricans , 26 . 2 per cen t 

Anglo - Ameri c an s ard 28 . 6 per cent Latin-;'\j,.~t·icans . l·iost of 

thE s e s t u d 2 n t s , res a ,. d 1 e s s o f ~ t h n ~ c g r o u p , \I e •. e m i d d 1 e c 1 as s . 

!·iany f acto1·s were i11flt.ential in determining the s ize 

of part i cipants' \/ardrobe:L J\mong the factot·s Here carnp us 

dress codes , c li mat ic conditions, jHOximity to a met ropol1tan 

city and personal fin a nc e . ~~est participants had beh~ee n 

o n e a n a t h ~~ e e s c h o o 1 c 'J a t s , S u :1 d a y c o a t s , a n d f o r r- J 1 d •· e s s e s ; 

betl<: e en fo;,.rr and six Sunday dress12s and <1ate dresses ; an d 

betw ee n seve n and 10 schoo l d r esses . 

Th e m o s t f ,- e q u e n t l y u s c d n e t :1 o d of r a y ·:1 e n t u t i 1 i z e ci by 

a l 1 p a r t i c i p a :-~ t s •·1 a 5 c a s h ; h o v1 e v c r , c h i - s q 11 a r c a n a 1 y s i s r e -

v e a 1 e d h ·i g h 1 y s ; g n i f i c a r : t e1 i f i e r e n c e s b e t .,, e e n s e c ·=> n d c h o i c e 

p a y m ..: n t p r e f e r ~ n c: e s o f t ;, e t 1 t c e ~ t h n i c g r o u p s . A f 1· o -

Amer i ca~ s utiliz ed 1ay-a~ay~; Anglo-Americans prefer red che ck -

in g accou ~ ts; &nd Latin-~~~rican~ inJic!ted a use of cha r ge 

a cc ounts . 

Stcre window disp~ays Jn~ television ran~eJ fi r st an d 

sec c n d , !' e s p e c t; 'I e 1 y , a<; ,n a j c r sod r c E! s of fa s h i on i n f orr: a t i on . 

Mag a zines referr ed t o mo ~t oft2~ wer~ Seve~teen and Gla~ou r, 

Hhile Amer i can £_abri£ .,a s tre least pref~ t-red . The use of 

~f haute couture fashio n 

' 
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1·1 a s i 11 v e s t i g a t e d to d e t e r m i n e: a n y r e l a L i o n s !l i p s to s o c i a 1 

class. The results indicated th:1t these t1:o r.:agaz ines \';e re 

prefe r red by partici pants withi~ the middle class socia l 

status , regardl ess of ethnic group . 

S i 9 n i f i c a n t d i f f e r e n c e s 1'/ e r e no t e d i n 111 e a n s o f a c c e s s 

to fashion magazines between the three ethnic groups . Fas hion 

magaz i nes were obtained at regular newsstands by the ma jority 

of all pa rtici pants ; however , ove r 30 pe r cen t of the Ang l o

Ame rican participants indicated having annual subscript ions . 

Depa rtment stores were t he ~os t utilized retail esta b

lishments by all coll ege students in this study . Th is wa s 

true fo r all wardrobe i tems except a school blouse . in this 

instanc e , the /\nglo - :\ne t·ic an particirants pl'eferred a "spe -

cialty s hcp " . I t e ,n s r e c e i v e d as g i f t s r a r. ked second as a 

sour: e of o bt bin~en t , and sweaters rank!d first as the item 

li.O st ofte n rec e ived. 

An awareness of br an d na me s indica:ed Ship ' n Shore as 

the no s t f a i11 i 1 i a r 1-1 h i 1 e R i c h e 1 i e u \ a s .. h e 1 ~ a s t f am i 1 i a r . 

Ther e was no signif ican t d i fference in ~~arene ss to bra nd 

na nes bet~e e n ethnic groups . 

Current fashion t rends i~dic3ted the pantsuit as the 

rncst popula r wa rdr obe iten while the b2ttle jacket wa s in 

corporated in wardrobes to a ve ry s ra ll degre e . The 



~----~--------------------' 

56 

l onguette dnd mid i fash i ons are pt·nmising silnouettcs fo r th e 

yout hs of the 1970 ' s . 

Since coll ege students tcme from a varie:ty of economic 

bac kg r ounds , ethnic groups , and social classes , resu l t s of 

t h i s s t u d y m a y b e u s e f u 1 t o t e a c h e t" s , \"i h o 1 e s a 1 e ,. s , m a n u f a c -

turers an d r eta il ers a s we ll . Teachers and othe r academ i -

c a 1 1 y o r i e n t a te d per s o n s 1.1 a y f i n d n e l'l a v e n u ~? s of a p p roac h i n 

pre sen ti ng a nd e va lu a ti ng ~resent curricula procedure s ; 

\>1 h o 1 e s a 1 e r s a n d r e t a i 1 e r :; m a y b e p ,. o v i d c d \-li t h J r e a t e r e f f i -

ci e ncy in 1:1er ch and is ing practir.es through an added a\larenes s 

of fa s hion pr e f eren ce s , price preferences and pl aces f or 

purc hase of spe c i f ~ c v1 ~ 1· d r .:>be i t e '·• s . These r" a •.: tors d 1 o "e 

a id i n mee ti ng , mo r e c l ose1y . th~ ne~ds of college gir l s to 

day . Th e at titu de s o f yo • ... th today . \tith;;. \.,.i l lingness t o 

a c c e p t i 11 n o v a t i o n s i n f il s It i o ., a .1 d t c i n c 1 u d e t h e s e c h a r. g e s 

in per:;o na l w3r dr obes , sho uld r r ove use fu l. 

Furth e r s tu dy c onc~r n i n g the methods of payment wi t hin 

diff e r en t ethnic gr oup s :a uld be enlightcn~ng. 1 ccess to 

f ash i on media migl1 t a l so r~Jeal in~d ~quac ics w~thin edJca 

ti onal i nstituti on ~ . Si ne£ the f ede •·al govc,·nmen t is f!los t 

i n t e r e s t ed i n 11 e 1 p i n ~ t. h t:: c. ·'1 n s u "' e r t c o b t a i n h e r m c r e y • s 

wo r th . this r es ea r ch c0Jld i ndi~ate ~ fu r the r prog r am of 

el uci dation co nce rni ng l abe) s , guarantees , t~ademar ~ s . fib e r 

i d e n t ; f i c a t i o n a n d c u r r e: n t i y a ., a i l <' b 1 e 1 1 e r c h o n d i s e a s a 
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result of the study of co:nparative inventc.-ics and costs of 

v1ardt·obes for college girls ft~om three ethnic group s . 
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