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ABSTRACT
CATHERINE M. SANG

AN EXPLORATION OF WOMEN’S MEANINGS OF THEIR COMPETING IN
BEAUTY PAGEANTS AND WHAT PART THEIR FAMILIES HAVE PLAYED

MAY, 2014

The purpose of this study was to explore women’s meanings of participating in
beauty pageants and what part their families have played in influencing their decision to
participate. The life stories of 14 women that have had experience as a participant in a
beauty pageant at any point in their lifetime were utilized to provide family therapists
with an understanding about this subsystem and their families. The objective of this study
was not to show that pageants are good or bad, but to simply lend an understanding of
this gréup of péople from their perspective, why they participate in pageantry, and how
their families have influenced them.

The researcher conducted in-depth semi-structured interviews with each participant.
Each interview was recorded and transcribed by hand by the researcher. Themes that
emerged from the interviews were as follows: (1) Bonding with Children, (2) Bonding
with Spouse,(3) Bonding with Extended Family, (4) Formation of Friendships, (5)
Support trom Outside the Family System, (6) Thriving, (7) Lack of Support from Family
System, and(8) La;:k of Support from Spouse. Family therapists are challenged to serve
all members of society. Therefore, Family therapists may benefit from the information

regarding family influence, as well as other information gathered from this study, because
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very little is known about pageant systems other than from a historical, feminist, ethnic,

and cultural perspective.
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CHAPTER I
INTRODUCTION

When society thinks of beauty pageant contestants, negative connotations may come
to mind because their concept of beauty pageant contestants is very much governed by
the information available to the community. The information about beauty pageants and
the women who participate in them is filtered through the lenses of historical,
ethnic/cultural, and feminist ideologies. The history of beauty pageantry tells us that this
subculture had its roots based on the idea that beauty in the form of a spectacle could
prove profitable (Russe}ll, 2005). The likes of P.T. Barnum and the creators of such
pageants as the Miss Chinatown U.S.A., Miss India USA, Miss America, and Miss World
are all pageants that linked the promotion of commodities with beautiful women. Where
members of society, such as the participants, its organizers, and their corporate sponsors
may support this idea as a positive one, other members of society may find this subject to
be debated and even protested (Russel, 2005).

Some individuals in society may agree that beauty pageants are merely money
making spectacles at the expense of women who choose to be paraded and judged for
their physical features. However, there are members of society that contend that beauty
pageants are a means to express the acculturation, assimilation, cultural, and ethnic pride
of a people (Wu, 1997). Beauty pageants like Miss Chinatown U.S.A. and Miss India

USA are examples of beauty pageant systems that encourage their participants to have



thorough knowledge and capability of expression of cultural heritage while maintaining
the ability to express their devotion and progress to the United States (Wu, 1997).

Pageant systems exist locally and globally. Large pageant systems, like Miss World,
have the ability to attract major national and ihternatiénal sponsorship because of the
marketing tool that is created by promoting the appeal of the product in conjunction with
the pageant winner’s beauty appeal. Companies that produce beauty-enhancing products,
like cosmetics and items that promote hygiene, are likely sponsors for large pageant
systems. This may be viewed as positive by some members in society, but for others it is
not a negotiéble issue. In such situations, groups who oppose the concept of beautiful
women being used to promote the selling and consumption of goods, especially foreign
goods, take action by forming a protest against the pageant, the pageant organizers, the
contestants, the sponsors, and those who support any of the mentioned afore hand
(Russel, 2005).

Some feminists have argued that beauty contests are ideological regimes that reinforce
dominant constructions of gender and idealized forms of femininity (Lieu, 2000). It is
important to note that the origins of the beauty pageant can be traced back to the public
plays and scenes put on by the early day suffragists. These suffragists would dawn sashes
with political slogans written on them. Through the passage of time, the sashes that were
once emblazoned with political rhetoric were now embroidered with the names of the
pageant participant’s city or state. This major disconnect between women utilizing

pageantry to educate the community as well as promote their ideas and goals on stage is



now replaced with a type of pageantry that put women on stage to be judged not for their
ideas but for their physical beauty (Watson & Martin, 2004).

As the Beauty pageant world evolved, so did feminists and their ideals.
The objective of this study was not to show that pageants are good or bad, but to simply
lend an understanding of this group of people from their perspective, why they participate
in pageantry, and how their families have inﬂuenced them.

Statement of the Problem

There is little information .available regarding women’s personal meaning for
competing in beauty pageants and what part their families have played. Pageant
participants have been studied and written about through a historical, feminist, ethnic and
cultural lens. A voice has not been given to pageant participants to better understand the
reasons they compete in beauty pageants and the influence their families have had on
their decision to compete. Family Therapists can benefit from understanding the
influence the family has on a participant’s aecisjon to compete in pageantry. Family
Thergpists need to be cognizant of the various subcultures that exist in the pageantry
world and the manner in which these subcultures interact with the contestant’s family.

Statement of the Purpose

The purpose of this study will be to explore women’s meanings of participating in
beauty pageants and what part their families have played in influencing their decision to
participate. The life stories of 14 female participants that have had experience as a

participant in a beauty pageant at any point in their lifetime will be utilized to provide



family therapists with an understanding about this subsystem and their families. Family
therapists are challenged to serve all members of society. Therefore, Family therapists
~may benefit from information gathered regarding how the family influences the
participant’s decision to compete, as well as other information gathered, because very
little is known about pageant systems other than from a historical, feminist, ethnic, and
cultural perspective.
Research Questions

To fulfill the purpose of this study, the following research questions will be explored:

1. What meaning does competing in beauty pageants have for women?

2. What part do women believe their families have played in their competing in

beauty pageants?
Interview Questions

The following questions will be posed during interviews with the participants:

1. Tell me the story of how you got interested in competing in pageants.

2. What part has your family played in your competing in pageants?

3. What personal meaning does competing in pageantry have for you?

4. What reaction did your family members have to your winning or losing the

pageant?
Methodological Approach
Phenomenological research assumes that individuals assign different meanings to a

phenomenon, which invites participants to describe their own experiences in a unique



way. Research in this tradition focuses on gaining understanding through recognizing
both the distinct and the shared essences and experiences of a phenomenon (Patton,
1990). Phenomenological researchers help participants expfess their experiences and
what they perceive to Be their inner truth about the phenomenon (Vivilaki & Johnson,
2008). In the spirit of phenomenological research, the participants will share their life
stories of their beauty pageant experiences wifh the researcher by voluntarily consenting
to participate in a semi-structured interview.

Definition of Terms

Miss America Pageant System: Contestants must be a citizen of the United States, between

the ages of 17 and 24. Must be of reasonably good health to meet the job requirements.
Contestants who desire to compete for a National title must compete and win their local

state title.( http://www.missamerica.org/competition-info/become-a-contestant.aspx)

Miss USA Pageant System: Contestants must be at least 18 years of age and under 27.

Contestants may compete more than once in the preliminary (state) competition but may
only compete in Miss Universe and Miss USA lonce. Miss Teen USA may compete

in Miss USA but only after her reign has ended and after she has reclaimed her state title.
Contestants may not be married or pregnant. They must not have ever been married, not
had a marriage annulled'nOr given birth to, or parented, a child. The titleholders are also
required to remain single throughout their reign.

(http://missuniverse.com/missusa/competition/index)



Pageants Used in this Study (Miss United America and Miss American Elegance Pageant

Systems): Contestants may compete at any age beginning at age 14. Mother and Daughter
may compete together and against each other if they so desire. Contestants may seek out
at-large titles. There are no limitations regarding the contestant’s weight or height.
Contestant’s will not be asked to resign if they become pregnant during their reign and
may compete during their pregnancy. Contgstants may be married and compete in the

Ms. or Mrs. category or both if they choose.

(http://www.unitedamericapageant.com/Enter.html)

(http://msamericanelegancepageant.com/main.html)

At-Large Title: Contestant does not have to compete at a preliminary pageant in order to

compete at the National level. The contestant can choose any city or state with which she

has an affinity such as through residency, birth, or family of origin.

Assumptions
The researcher will assume that
1. The participants will respond honestly and willing share their insights and
experiences.
2. The participants are willing to talk about their families with the researcher.
3. The researcher will be able to set aside her own experiences in pageantry and any
preconceived ideas and beliefs about the families and participants who compose

and participate in the pageantry system.



Delimitations
The following delimitations applied to this study:
1. The sample waé limited to 14 women who had competed in Miss. American
Elegance Pageant System, and The Miss United Americé Pageant System.
2. The participants in this study will consist of women who have had previous
pageant experience.
The Researcher as Person
The researcher utilized a qualitative approach when collecting and analyzing the data
for this study. Qualitative researchers stress the socially constructed nature of reality, the
intimate relationship between the researcher and what is studied, and the situational
constraints that shape inquiry. Qualitative researchers emphasize the value-laden nature
of inquiry and seek answers to questions that stress how social experience is created and
given meaning (Denzin & Lincoln, 2003). The researcher will undertake a
phenomenological approach in collecting the participant’s stories. To be successful in
obtaining the participant’s point of view the researcher will bracket her own past
experiences in pageantry and not express her own experiences or inner truth. Interfering
in the process of the research is a way of controlling the freedom to express naturally the
truth that each individual has inside (Vivilaki & Johnson, 2008).
The researcher is a 43-year-old female born and raised in El Paso, Texas. She is a

graduate student enrolled in the Family Therapy program at Texas Woman’s University.

The researcher has a long past of competing and judging various local, state, and national



beauty pageants. Her family of origin had a great impact on her decision to compete in
pageants during her early adulthood. The researcher and her maternal grandmother had a
very special bond because of the researcher’s participati.on in beauty pageants. This being
the case, the researcher also wonders what the relationship beauty pageant contestants
have with their families and how their families have impacted their decisions to compete.
It is the hope of the researchef that family therapists will benefit greatly by learning about
the relationship this subsystem, comprised of beauty pageant contestants, shares with
their families since very little is known about them from this perspective.
Summary

The purpose of this study will be to explore women’s meanings for competing in
beauty pageants and what part their families have played. Society may view beauty
pageant participants in an unfavorable light because they have been studied through the
lens of history, feminist ideology, and as representations of ethnic and cultural identity.
Society has not been given the opportunity to gather a systemic insight into the lives of
pageant participants and their families of origin to truly understand what pageant
participation means to them and their farﬁilies.

The participant’s life stories in pageantry will be captured by following a qﬁalitative
and phenomenological method. Using a phenomenological approach in collecting stories
will allon the participants to tell their experiences in the world of pageantry from their
perspective. The researcher will remain cognizant of her own past experiences as a

pageant contestant and judge and do her best to bracket any preconceived notions about



the participants and their stories. Being cognizant of past pageant experience will be both
a task and a reality to the researcher as she takes on the role of becoming part of the data

collection instrument as participant-observer.



CHAPTER II
LITERATURE REVIEW

The purpose of this study will be to explore women’s meanings of their competing in
beauty pageants and what part their families played. The main task of this study is not to
determine the value of the knowledge already gained, but to challenge the current point
of view. This study will analyze life experiences from the perspective of the women
who had past experiences competing in beauty pageants and the interactions their
families played in an attempt to understand the meaning for their participating and being
a part of this subsystem. Family therapists interact with a myriad of family dynamics
since all family systems are comprised of different people with different personalities and
interests. Pageant participants are people who are a part of our society and deserve for
their voices to be heard to assist family therapists in understanding this subculture. At the
present time, very little is known about beauty pageant systems from a Family Therapy
perspective. The information that is readily available has been presented from a
historical, feminist, and ethnic/cultural perspective as evidenced by the following
literature review.

History of Pageant Development

History and mythology have offered examples of physical beauty contests throughout

time. It was not until the mid-19'" century that the beauty pageant really started to come

into its own as a distinctive and increasingly important form of competition (Russel,
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2005). The early-day pageant organizers saw business potential in promoting beauty as a
spectacle. Although the idea was a good concept to gain income, they had a difficult time
getting female contestants. In 1854, P.T. Barnum, a man famous for founding the
Ringling Brothers and Barnum & Bailey circus, had the idea of gathering women to be
judged by a live panel as a form of entertainment. Due to the social atmosphere of the
time, Mr. Barnum could not attract any respectable women to take part in this type of
contest (Russell, 2005).

Mr. Barnum cleverly thought of a different way to turn his idea into reality. He
decided to promote his contest through the use of daguerreotypes (an old form of
photograph) of the contestants. The use of daguerreotypes allowed the images of the
women to be seen and judged without their physical presence being necessary. Although
society at the time was not ready for women to be judged in person, it became socially
acceptable to judge and promote beauty via photographs. This idea grew in popularity
and by the end of the 1800s every newspaper throughout the United States was holding
some form of photographic beauty contest (Russell, 2005).

The physical presence of women at the beach was a contributing factor to the
evolution and progress of beauty pageants. Members of soéiety were able to accept
women’s decisions to partake of public bathing by associating bathing in public with
hygiene. This' idea was introduced by society’s elite who attendéd famous spas as a form

of good hygiene. The elite’s actions facilitated society’s ability to move away from the
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perspective of relating vice and lack of responsibility to the women who chose to go out
to public beaches in swimsuits (Russell, 2005).

The shift in public sentiment toward the female form being displayed in public opened
the door for women to compete in pageants. This also opened the doors for the likes of
P.T. Barnum and others who would come to recognize the opportunities atforded by
linking beautiful women and commerce. For example, the committee of the Miss United
States pageant saw a link between beauty and making a profit and held the first Miss
United States pageant in Rehoboth Beach, Delaware in 1880, with the intent to attract
publicity and tourism to the resort (Russell, 2005).

Throughout pageant history, promoters followed in the footsteps of their predecessors
and other systems emerged as a result of following the con-cept of combining beauty and
commerce. Some systems were nationally recognized, like the Miss America pageant,
and some were only known to local commuriities, like the Miss Chinatown U.S.A.
system. Both of these pageant systems are able to trace their origins to innovative
business schemes, which would intertwine beautiful pageant women and tourism. The
Miss America pageant was the brainchild of several Atlantic City and New Jersey hotel
owners who, in 1921, were seeking a means to prolong the summer resort season. They
devised the pageant as a promotional event to extend the summer tourist season beyond
the traditional closing date of Labor Day (Watson & Martin, 2000). On September 7,
1921 the first Miss America pageant consisted of only eight participants with Margaret

Gorman, a fifteen-year-old school girl from Washington, D.C., being crowned the very
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first Miss America. This innovative scheme that began with only eight participants
evolved into nationwide phenomena viewed by millions of people (Watson & Martin,
2000).

Following a similar path as those who created the Miss America pageant, the founders
of the Miss Chinatown pageant believed that the concept of promoting the image of
Chinese American women as a unique blend of Eastern Culture meets Western Culture.
The founders believed this would serve as a good method to educate the broader
American public about this unique community system while simultaneously achieving
the goal of attracting tourists to Chinatown (Wu, 1997). While the pageant organization
promoted a positive concept of Chinese American identity to encourage self-pride and
cultural awareness for the contestants and community, they also consciously promoted an
exotic image to fulfill the expectations of white tourists (Wu, 1997). The pageant was
usually attended by Chinese Americans and the proceeds from the event helped fund the
annual Chinese New Year Parade which attracted hundreds of thousands of non-Chinese
people. In addition, pageant contestants served as models for advertisements for the
festival and their presence at various New Year events helped attract tourists. These
tourists helped the Chinatown economy flourish as they spent their dollars whiie
patronizing Chinatown stores and restaurants (Wu, 1997).

Where some pageant systems have thought it savvy to combine beauty pageant
contestants with their business practices, other members qf society have vehemently

opposed the idea. For example, when India hosted the Miss World pageant in 1996
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feminist groups protested the pageant because of the link created between beauty and
capitalism, not because of the moral threat it posed. The General Secretary of the All-
India Democratic Women’s Association was opposed to the pageant taking place because
of the belief that the women participating in the pageant would be sponsored by major
cosmetic companies that would profit by using women to represent an unacceptable face
of global capitalism (Russell, 2005).

Large pageant systems like Miss World have the ability to attract major national and
international sponsorship because of the marketing tool that is created by promoting the
appeal of the product in conjunction with the appeal of the pageant winner’s beauty.
Companies that produce beauty-enhancing products, like cosmetics and items that
promote hygiene, are likely sponsors for large pageant systems. For example, the Miss
World pageant held in 1996 was heavily sponsored by the Godrej Soaps Company. The
National Secretary of the Bharat Aj anta Party responded negatively to the soap
company’s sponsorship believing the winner of the pageant would be promoting
consumerism by promoting foreign goods (Russell, 2005).

Ethnic and Cultural Perspective of Pageantry

Pageant systems, like any other functioning system, take on a life and meaning of their
own. Where some individuals in society may take on the perspective that beauty pageants
are merely money making spectacles at the expense of women who choose to be paraded
and judged for their physical features, others contend that beauty pageants are a means to

express the acculturation, assimilation, cultural and ethnic pride of a people. An example
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of this perspective can be taken from the sentiments expressed by June Gong, the first
young woman to win the Miss Chinatown U.S.A. Beauty Pageant in 1958. Miss Goné
communicated that her experience in the contest felt more like one of ethnic
representation and not one of physical beauty. Having grown up in Miami, Florida, Miss
Gong did not have the opportunity to be exposed to many Chinese families. Through her
participation in the pageant, Miss Gong was able to come in contact with the largest
community of Chinese people outside of the motherland and learn about China’s people
and her own ancestry (Wu, 1997).

Miss Gong was chosen the winner because she fit the ideal image of an acculturated
Chinese American blend that the promoters of the Miss Chinatown U.S.A. pageant
system intended to create. The pageant organization wanted to create the fascinating
image of a beauty queen that would con\;ey the look of cbmbining China’s beauties with
modern American qualities. The promoters of the pageant also argued that the pageant
symbolized a cohesive sense of identity among Chinese Americans that would be
recognized across generations as well as throughout the United States (Wu, 1997). The
pageant organizers thought this possible because the pageant would engender the desire
for the participants to learn more about their culture, thus, opening the means of
communication between the younger and older generations creating a family oriented
environment. Moreover, the pageant organizers wanted to demonstrate that Chinese

Americans were becoming assimilated to American society as demonstrated by their
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participation in a beauty pageant - an event that was gaining momentum énd popularity in
the post-War era (Wu, 1997).

Some members of the Chinese American community agreed and supported the ideas
of the organization, while others thought quite the contrary.' Critics of the Miss
Chinatown U.S.A. pageant argued that the participants in the pageant did not represent
the real women who resided in San Francisco’s Chinatown community (Wu, 1997). The
organization wanted to promote eloquent and well educated women as a means to
promote respect for the community. The critics saw the pageant participants as
representatives of a bourgeois mentality because the majority of the contestants came
frorﬁ wealthy families that had little knowledge of the Chinatown ghetto scene. In reality,
the majority of the women who resided in Chinatown were working-class individuals.
The critics of the pageant identified these women as hard workers with full-time jobs and
families. These women did not have time for leisure or to dedicate time to primping their
physical selves to create an outward beautiful appearance (Wu, 1997).

The pageant organizers answered the critics concerns by arguing that the pageant was
a means to create upward mobility for the participants. There were also people in the
working class community that supported the pageant and the opportunities it provided for
the women who participated in them. They used the life changing experience of Rose
Chung, Miss Chinatown 1981, to show their perspective of how beauty pageants provide
opportunities for its contestants. Rose Chung was raised in a single-parent home where

she took care of her four siblings while her mother worked long hours as a seamstress.
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Besides winning a crown, Miss Chung also won scholarship money and trips throughout
the United States, Canada, and Asia. Because of her personal abilities while serving as
Miss Chinatown U.S.A; she became a well- known and respected celebrity in the
Chinatown community. Later she became the President of the San Francisco General
Hospital Chinese Employee Association (Wu, 1997).

San Jose, California was the host city of the 1999 Miss India USA pageant. San Jose
is considered the center of northern California’s technology industry. It is heavily
populated by South Asian immigrants that form a part of the Silicon Valley’s work and
residentiai community (Mani, 2006). Mimicking the objectives of the Miss Chinatown
U.S.A. pageant, the Miss India USA organization also hoped to accomplish the goal of
generating a sense of community, citizenship, and an understanding of the migration of a
group of people that share the same national and ethnic identity. The Miss India USA
pageant’s roots can be traced to Indian festivals held since 1974 in New York’s Central
Park. These fesﬁvals, which would showcase dance performances and fashion, evolved
into the Miss India New York pageant in 1980. Like the Miss Chinatown U.S. A.
pageant, community owned businesses began to sponsor the organization which allowed
it to grow out of Central Park and into five-star hotel ballrooms (Mani, 2006).

In order to compete in the Miss Chinatown U.S.A. pageant, the contestants had to
abide by the requirements created by the organization. These requirements were
essentially that participants be of Chinese ancestry, able to converse in their native

dialect, and practice the ancient virtues of respecting their father first, their brother
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second and their husband third (Wu, 1997). In similar tone, the Miss India USA pageant
required participants to be racially legible as Indian and maintain what the Indian
community considered to be feminine modesty. The Miss India USA pageant places great
emphasis on the participant’s performance on stage and does not reward the behavior of
showing of too much skin. The Indian community does not approve of the cheap display
of women as evidenced by the exclusion of a swimsuit competition in the pageant (Mani,
2006).

Both pageants shared the concept of keeping virtues and values that were key to their
community’s belief systems as well as sharing the desire to be a part of mainstream
America. These small-town pageants invite the audience to recognize their achievements
as a community as they live vicariously through the pageant participants successes. These
participants represent the community that has educated, shaped, and formed them. As the
participants excel in life, the community of which they are an extension, does as well
(Mani, 2006).

The goal of the organizers and contestants of the Miss Chinatown USA and Miss
India U.S.A. pageant systemé were to demonstrate their abilities to assimilate to
American culture while retaining and making public their ethnic and cultural identities.
These community pageants appeal to a sense of America, the nation. The contestants of
the Miss India USA are an example of this notion as théy embody the secular idea of
India yet are devout patriots of the United States (Mani, 2006). While some pageants as

these focus on a people being a part of a nation, other pageants go a step further and
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strive to be a part of a global system. An example of this is the Miss India pageant being
managed by Femina magazine, one of the most widely circulated women’s magazines in
India (Parameswaran, 2005).

Femina magazine is responsible for managing the Miss India pageant and receives
thousands of applications from various women in India who wish to vie for the title. Of
the thousands of women who apply, three hundred are chosen to be reviewed and of those
three hundred interested parties, a mere twenty are chosen from the nationwide pool
(Mani, 2006). This venue is popular because the three finalists are automatically
appointed as India’s representatives in the Miss World, Miss Universe, and Miss Asia-

. Pacific pageants (Parameswaran, 2005).

The Miss India pageant began in 1965. Since then, the standards of finding a pretty
face have changed to finding a contestant that has a high level of finesse and class, which
is required of a person worthy of international notoriety. For these reasons, the
participants of the Miss India pageant must be competent in indigenous and international
products as the winner will endorse the products supplied by the sponsors of the show
(Mani, 2006). When India as a nation takes the stance of competing globally in the
pageant world, it makes a statement to the world that India is going through a major
phase of transition. It is evolving from a quasi-socialist economy to a nation capable of
producing and selling global commodities (Parameswaran, 2005).

| The Miss World pageant was greeted with mixed sentiments by the people of India

when it was held in their country in 1996.. The majority of the articles posted in the
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media were favorable ones as the people of India wanted the Miss World pageant to be
held in their country as a matter of national prestige and personal enjoyment. It was a cue
that perhaps the middle and upper classes had moved on from their traditional ideals of
modesty to emulate the beliefs and values of a Westernized world (Russell, 1997).

Indian women crowned as global beauty queens could demonstrate their ability to
excel in the modern Western world while maintaining their patriotism to India. She could
cherish her Indian h;:ritage while simultaneously participating in the trendy consumption
of global lifestyle products (Parameswaran, 2005). The media would give winners of
global beauty pageants the same recognition and value that was reserved for their top
. business leaders and bureaucrats. The victories sustained by these beauty queens were
often compared to the victories many of their military father’s had accomplished in their
careers of patriotic service to their country. The newsiaapers and various forms of media
would showcase the ability of the military father and his beauty queen daughter to bring a
good name to the people of India (Parameswaran, 2005).

The readers of the sort of media being produced about global pageant participants lies
within India’s middle-class and the elite. The media spouted all of the positive attributes
and contributions the global winners of pageants had provided for India, however, the
media failed to report the everyday struggles of the Indian population. Millions of India’s
population live below the poverty level and struggle for everyday basic needs such as
running water, food, and shelter (Parameswaran, 2005). Those who criticize the media’s

idolization of global pageant contestants fear the middle-class and elite will become
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numb to the harsh realities the majority of India’s inhabitants have to face on a daily

basis. The critics believe the bourgeois sentiment will push aside the country’s goals to

create positive national development and social justice and thoughts of a global lifestyle

consumption and software production will fill its place (Parameswaran, 2005).
Feminist Perspective of Pageantry

Some feminists have argued that beauty contests are ideological regimes that reinforce
dominant constructions of gender and idealized forms of femininity (Lieu, 2000). As a
society, it may be common place to think of the concept of a beauty pageant when the
words “women” and “pageant” are mentioned in unison. However, this was not always
the case. Prior to 1921, the American people had no idea what a beauty pageant was.
Historical evidence supports the idea that beauty pageants came about as a response to
promoting commercialism. However, it is also important to note that the origins of beauty
pageants are also rooted within the woman’s suffrage movement.

In 1910, women suffragists, much like feminists and feminist supporters of today,
took to the streets to take a stance on women’s rights. Suffragists would dawn sashes
emblazoned with words such as “Votes for Women” and take to city parks and other
public venues to perform skits and scenes depicting iconic women in history in order to
educate society of the various roles that women had undertaken throughout time (Watson
& Martin, 2004). The suffragists’ primary goal of producing a pageant was to place
women at the forefront of society giving them a place in history and civic life. It was this

tactic that helped the Nineteenth Amendment be put into place (Watson & Martin).

21



In 1920 a new type of pageant seemed to catch the public’s eye. The pﬁrticipants of -
this pageant déwned sashes much like the suffragists of 1910. However, unlike their
suffragist counterpart’s sashes which promoted political slogans and values, the new
pageant participant’s sashes were adorned with the name of the city or state thé
participant represented. This pageant was what we now know to be the iconic Miss
America Pageant. Critics of the Miss America Pageant ﬁote that women suffragists wore
sashes and produced venues of entertainment in order to promote their ideas, goals and
political Vélues. The women suffragists promoted solidarity among women as a way of
encouraging feelings of liberation in the female population (Watson & Martin, 2004). In
the critics’ eyes, the Miss America Pageant was promoting values that were contrary to
the women suffragists’ beliefs. The suffragists saw the pageant as pitting woman against
woman in a contest where they would be judged by men and seek male approval based on
their physical self and for their abilities asa person. Critics of the pageant believe that the
sashes stating the city or state of the participant strip the participant of her identity as she
is seen as a symbol of a point of origin and not as a person (Watson & Martin).

On September, 1968, about 200 feminists went to Atlantic City, the host city of the
1968 Miss America Pageant, to hold a protest against the pageant organizers and its
participants. The Women’s Liberation Front marched on the Atlantic City boardwalk
chanting anti-pageant slogans and allegedly conducted such rituals as crowning a live
sheep and throwing various items such as bras, hair curlérs, and cosmetics that

symbolized suppressive practices imposed on women into what they deemed to be a
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freedom trash can. The protesters refused to speak to reporters and although their
presence was physically and audibly made known to the community, the pageant
continued without consequence (Martin, 2001).

The pageant has been targeted as a place for demonstration by radical feminists
because, in their perspective, the pageant represents the epitome of exemplifying
women’s roles as passive decorative objects. The protesters of 1968 wanted society to
recognize women’s need for liberation. Earlier protest efforts to bring attention to serious
issues affecting women such as education, equality in pay, and the workforce, resulted in
failure (Martin, 2001). As the pageant entered the 1970s, conflict between the Miss
America pageant and feminists remained. For example Miss America 1972 was harassed
and even had her life threatened by various feminists as she traveled throughout the
country to promote the pageant. In 1974, the National Organization of Women protested
the pageant by marching up and down the boardwalk chanting and labeling Miss America
a degrading, mindless boob-girlie symbol (Martin, 2001).

It is important to note that it is not fair to make the generalization that all feminists
protest the Miss America Pageant system, as evidenced by an article submitted to Texas
Monthly magazine, where a woman who considers herself to be a feminist openly admits
that she and her friends look forward to, and plan to, watch the Miss America Pageant
together every year. These women created a pageant watching party - a custom, to gather
together every year which only they attend. No men are allowed as it is a time for female

bonding (Dingus, 1998).
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These self-proclaimed feminists give readers of the article tips on how to create a Miss
America watching party. They offer ideas on which types of food to serve and also state
they made it a habit to put out a loaf of white bread as a political symbol of how the
pageant seemed to cater to all white women until 1984 when Vanessa Williams, an
African American woman, won the crown. As a tribute tol Williams, these women served
chicken breasts, rump roast, and tongue to memorialize the scandal that followed the
dethroning (Dingus, 1998).

It may be easy to generalize and presume that all pageants promote the same ideal of
robbing the participants of their identities by disallowing their ability to promote their
own ideas, goals, and political values. The review of the literature thus far has
demonstrated how women’s identities of self are devalued when they are turned into
objects to promote commerce or are pitted against one another and judged for their
aesthetics. However, Native Americans have held pageants in their tribal communities
that do not conform to the expectations and standards promoted in what Native
Americans refer to as “non-Native American competitions” (Roberts, 2002).

Organizers of Native American powwow princess pageants insist that their pageants
provide new metaphors for the ways women negotiate cultural, personal, and sexual
identities. These organizers focus on the idea that the women are agents in making of
meaning and not merely presentational symbols. The organizers list various factors which
they contend distinguish their pageants from other forms of pageantry. Among these

distinguishing factors are: Native contests have little to do with physical beauty. There is
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a ritual aspect in the departure of a reigning contestant and powwow princesses
linguistically represent themselves. They are not muted by masters of ceremonies like
non-Native pageant participants (Roberts, 2002).

Unlike other beauty pageants, Native American pageants do not subscribe to the
Western ideal of physical beauty. Native American pageants tend to focus more on
community, identity, ritual, efficacy, achievement, and representation (Roberts, 2002).
When a contestant decides to compete in a non-Native pageant, the norm is for the
contestant to find a local business in her community to sponsor her. This sponsorship
creates a certain perspective to the participant that her physical appearance is a link to
representing something bigger than herself. Powwow princesses are also led to believe
that they represent something bigger than themselves. However, the promoters of Native
American pageants believe that the manner in which their pageant participants reach this
conclusion differs from contemporary pageants, like those seen on television, because
their participants arrive to this status in an active, not a passive manner. This conclusion
is achieved via the Native American community actively supporting all of the participants
‘equally which allows meaning to be made by each contestant rather than the audience
creating their own meaning beforehand (Roberts).

The Native Americans give ceremonial meaning to the departure of a reigning
contestant. This event is commemorated by a gift giveaway that is a culturally symbolic
of the generosity of a people and a community. This giving of gifts represents a show of

relationships which is greatly valued in this cultural system. This value of community is
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so greatly valued that the family of an honored person, the departing contestant, saves up
goods for the entire year so that the contestant is able to distribute the goods to every
person who attends the departing ceremony (Roberté 2002). 1t is this ceremony the
perspective of the Native Americans serves as the making of meaning for the outgoing
royalty. The pageant allows the family not only save and store items to share themselves
as a family with the community, but also, the ceremony reinforces that the outgoing
queen is a symbol of her tribe, her people (Roberts, 2002).

The Native American pageant contestant winners are referred to as powwow
princesses. The winner of the pageant travels to various powwows around the country
during the year of her reign. The contestants vary from 18 to 25 years of age and must
have knowledge of their tribal traditions. Among one of the most important traditions of
all tribes is that of the powwow. Her commitment to the powwow is viewed as her
extension of her Native American identity. The majority of females, age 18 to 25, attend
powwows for the purpose of pursuing potential romantic partners. They do not have to
partake of the structured and time-organized dancing segment of the powwow. (Roberts,
2002). The powwow princess shows her maturity level and loyalty to her people by
making th:e dancing segment of the powwow a priority and not looking for romance. She
is discreet about her relationships and Believes the powwow is for her people. She is an
extension of these people and the values being conveyed by the act of a community

convening and sharing in this celebration (Roberts, 2002).
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Unlike other pageants thét utilize only the master of ceremonies to present the show,
Native American pageants utilize both the master of ceremony and thé contestant’s own
words and actions. The master of ceremonies in the Native American pageants is a
woman. This is not the norm in contemporary pageants as the master of ceremonies is
customarily a man. The Native American contestants are free to express themselves as
their own person and are not muted by the master of ceremonies, such is the consequence
in other pageants (Roberts, 2002).

Summary

The review of the literature has found that beaufy pageants can trace their roots to
different points of origin depending on the perspective that society wants to take and
believe. On the one hand, the literature states that beauty pageants first came into
existence as lucrative business schemes to attract tourism to resort towns after the
summer season had come to an end (Russell, 2005). This idea then evolved into é
promotional device, as evidenced by the creation of the Miss Chinatown U.S.A. pageant‘
that attracted people to shop and understand the cultural aspects of a people who were
trying to assimilate to the American culture (Wu, 1997).

Some ethnic groups opted to utilize beauty pageants as a way to market their culture to
sell their cultural products. Others, like the Miss India pageant, wanted the American
public to know that they had arrived as a people in the Silicon Valley and were
representative of a changing world of technology (Mani, 2006). This ethnic group also

used beauty pageants to symbolize their moving from a national market in commerce to
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one that was recognized globally, as evidenced by the Miss India pageant contestants
becoming a part of the Miss World pageant system (Mani, 2006).

The ethnic groups who chose to compete in pageantry and commerce globally were
not truly supported by all members of their OWn groups. Many of these pageants were
protested because of the pageant’s choice to attach meaning to global consumerism
through the women of their ethnic group’s promotion of various products (Mani, 2006).
The literature also discovered that pageants were not only protested because of this link
of commerce and the Beauty of women. Other pageants were protested by feminist groups
on the grounds that beauty pageants were demeaning to women because of the manner in
which women were displayed as objects and not given an opportunity to voice their own
goals, ideas, and political values (Watson & Martin, 2004).

It is interesting to find that the review of the literature found a connection between
those who protest pageants and their contribution to the formation of them. The literature
review found that in the early beginnings, women suffragists would wear sashes and |
perform plays in public that addressed the various roles women played in society
(Watson & Martin, 2004). The sashes worn by beauty contestants of today mimic those
of early suffragists, however, the difference lies in the fact that the sashes of the
suffragists were emblazed with political statements. The ones worn by beauty pageant
contestants today are embroidered with the name of the city or state the contestant is

representing. Where pageantry may trace its roots to the actions of the suffragists, the



suffragists would agree that the purpose behind their pageant and the ones promoted

today are very different because of the meanings being constructed (Watson & Martin).
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CHAPTER III
METHODOLOGY
This chapter Will discuss (a) research design, (b) sampling procedure, (¢)
participants, (d) the researcher as a person, (e) interview procedures, (f) data analysis, and
(g) protection of human participants. The researcher has taken a qualitative approach in
collecting and analyzing the data for this study. Qualitative researchers stress the socially
constructed nature of reality, the intimate relationship bétween the reseglrcher and what is
studied, and the situational constraints that shape inquiry. Qualitative researchers
emphasize the value-laden nature of inquiry and seek answers to questions that stress
how soéial experience is created and given meaning (Denzin & Lincoln, 2003).

A phenomenological researcher assumes that individuals assign different
meanings to a phenomenon, which invites participants to describe their own experiences
in a unique way. Research in this tradition focuses on gaining understanding through
recognizing both the distinct and the shared essences and experiences of a phenomenon
(Patton, 1990). Phenomenological researchers help the participants to express their
experiences and what they perceive to be their inner truth about the phenomenon
(Vivilaki & Johnson, 2008). In the spirit of phenomenological reseafch, the participants
have shared their life stories of their beauty pageant experiences with the researcher by
voluntarily consenting and participating in an in-depth semi-structured interview. The

participants were asked openlended questions which allowed them to express themselves
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with greater candor and freedom regarding their perspectives of being involved in the
world of pageantry. In-depth interviews were utilized to give the participants a voice in
describing their own unique life experiences.

A phenomenological research paradigm guided this study’s underlying design and
implementation. A phenomenological tradition assumes that individuals assign different
meanings to a phenomenon, which invites participants to describe their own experiences
in a unique way. Research in this tradition focuses on gaining understanding through
recognizing both the distinct and the shared éssences and experiences of a phenomenon
(Patton, 1990).

The purpose of this study was to explore women.’s meanings of their competing in
beauty pageants and what part their families have played. To fulfill the purpose of this
study, the following research questions were explored:

What meaning does competing in beauty pageants have for women?

What part do women believe their families have played in their competing in

beauty pageants?

| Procedure
The researcher began the process of inquiry by seeking the permission of the Internal
Review Board at Texas Woman’s Univer'sity. Only after approval was received did the
researcher formulate a plan to assist her in deciding which pageant systems she would
contact to inquire of their willingness to participate in this study. The researcher’s ability to

travel to the location where the pageant venue was being held as well as the probability that
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the individuals participating in the pageant would fit the demographic requirements
necessary for this study were taken into consideration before contacting the pageant
directors for their permission to speak to potential participants of the study.

Due to the researcher’s prior experience in pageantry, the researcher had knowledge of
pageants where participants would cémpete to win state and national titles that could
provide her with potential participants for her study. The researcher wanted to attend
pageants where individuals competing for state and national titles would be present in order
to gain the perspectives of women from different parts of the county. These pageants were
located in: Florida, Georgia, Texas and Chicago. The researcher contacted pageant
directors in all four states to explain the phrpose of the study and asked for their permission
to inform the pageant contestants about the research being conducted.

_ It is important to understand that the pageants under review for this study are not the
type of pageant competitions with which the general public has become familiar. Pageants
that are televised annually across the world such as The Miss America Pageant and The
Miss USA Pageant are not the type of pageant systems from which the participants of this
study were chosen. For example, according to the Miss America website, the requirements
to compete are as follows:

o Be a United States citizen.

o Be between the ages of 17 and 24.

e Meet residency requirements for competing in a certain town or state.
e Meet character criteria as set forth by the Miss America Organization.
« Beinreasonably good health to meet the job requirements.

» Be able to meet the time commitment and job responsibilities as set forth by the
local program in which you compete.
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The Miss USA Pageant has similar requirements. According to their website

e 51 contestants participate in their competition each year

e Miss USA contestants must be at least 18 years of age and under 27 years of age
by February 1st in the year they hope to compete in the Miss Universe or Miss
USA competition. Miss Teen USA candidates must be at least 14 and under 19
years of age by February 1st in the year they hope to compete in the Miss Teen
USA competition. .

¢ Contestants may compete more than once in the preliminary (state) competition
but may only compete in Miss Universe and Miss USA once. Miss Teen
USA may compete in Miss USA but only after her reign has ended and after she
has reclaimed her state title. 4

¢ Contestants are not required to have a coach.

e Contestants may not be married or pregnant. They must not have ever been

married, not had a marriage annulled nor given birth to, or parented, a child. The
titleholders are also required to remain single throughout their reign.

Contestants who desire to compete for a National Title such as Miss America or Miss
USA must compete and win their local state title. The pageants used for this study offer
“At-Large” titles that allow the participant to represent her state at a natioﬁal pageant or
represent her city at a state pageant by simply contaéting the page'ént director to make sure
that the state or city title is available. If the title is available, she may have it after paying
her fee. If the state or city title is already taken, then she may represent her state or city by
taking a different title name that is affiliated with her state or city though affiliation of her
work, school or birth. For example, if the state of Texas title is already taken, the
participant may choose to be Miss California if she went to school there or if any other tie
binds her emotionally or otherwise to that state.

Greater opportunity to compete is further created by allowing the participants of these

pageants to compete more than once at all levels. For example, if a participant competes at
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the state level and loses, she may still go on to compete at Nationals under the name of
another title. For example, if the participant competed for the title of Ms. Texas and lost,
she may go to Nationals as another state that she has an affinity with. If all states are taken,
then she may compete under a regional title. For example, if Texas is already taken at a
National competition, the participant may compete as Ms. Gulf Coast. The tiﬂe does not
improve or lessen the chance of winning. From past pageant experience, the researcher has
seen situations where the loser of the state competition goes to Nationals to beat the person
who took the opportunity of a state crown away from her. As part of the researcher’s
knowledge though past pageant competition experience, it is always within the spirit of
- competition of these pageants for the loser, otherwise known as the “runner up” to go to
Nationals to try to beat the person who took the title away from her at the state
competition!

Unlike the pageants shown on television, the pageant systems under review in this study
allow women of all ages, sizes, and marital status to compete. The pageant systems under
review afford the opportunity for mother and daughter to compete in the same pageant
system together as age is not a factor. Mother may be competing under the Ms. or Mrs.
Category and her daughter may be competing under the Miss, Ms., or Teen category. If the
mother and daughter choose, they are allowed to compete against each other in the same
category. Women who are mature in age may compete in such categories such as Lady,

Woman or the Elite category.
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Both the Miss America and Miss USA feature the swimsuit competition as a segment of
the pageant that is chosen to be telecast. As stated by one of the requirements found on the
Miss America website, the participant must be in reasonably good health to meet the job
requirements. The pageants used for this study celebrate women of all sizes. These
pageants do not feature a swimsuit competition. This is replaced by a fashion ware
competition where each participant chooses an outfit of her choice to model before the
judges and audience. The participant is judged in how comfortable she appears in the
outfit and modeling style.

The pageants used for this study also allow women who would like to compete
regardless of their marital status. These participants may choose to compete for themselves
under the Ms. Category or they may choose to compete in the Mrs. Category. The United
America Systém, a system chosen for this study, allows women to compete in both the Ms.
and Mrs. Categories if the contestant so desires. The only condition to be met for this is that
the contestant must pay an extra fee. Unlike the Miss America and Miss USA pageant
systems, the systems chosen for this study will not ask the participant to renounce her title
and crown if she becomes pregnant. If the participant becomes pregnant during her reign,
she is allowed to complete her year and keep her prizes. Both pageant systems chosen for
this study allow women who are pregnant to compete if they so desire as the purpose of
these pageants are to choose winners based on how comfortable the contestanf is with

herself, they seek out what real, everyday people to represent their systems.
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When a queen has completed her reign in the Miss America and Miss USA pageant, she
performs her final walk and crowns her successor. The process is the same in the pageant
systems utilized for this study However, women who compete in the type of pageant
systems used in this study are eligible to win special crowns and titles such as
“Ambassador” or “Life Time Queen”. These crowns and titles are given at the discretion of
the pageant director and the pageant’s board for those participants who exemplify the true
meaning and sprit of that pageant system. These titles and crowns allow the women to
continue to represent their pageant system indefinitely. These women attend the pageant
each year to help with such things as choreography, orientation, and fund raising. The
women may continue to use their “Ambassador” or “Life Time Queen” to continue to
participate in community events such as parades or presentation of her platform to
community agencies. In very rare circumstances, the pageants used for this study may
honor a participant in such a way that parallels the commemoration of athletes in the sports
world. Pageant Systems used for this study may choose to “retire” the name of the
participant’s title and category indefinitely. This type of queen is honored in the sense that
she no longer has to compete and may represent her system indefinitely. It is important to
note that many other pageants such as the ones chosen for this study exist. Due to the
timeliness of this study the first two that agreed to participate were cho'sen.

Of the four directors contacted, the director of the United America Pageant System
from the state of Texas gave her consent for the researcher to present information about the

study to contestants in her pageant system where the contestants would be competing for a
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state crown and title. The United America Pageant System also holds a National
competitibn. The researcher attended the state competition as it was timelier for the
research to be conducted. The researcher also received permission from the director of the
American Elegance Pageant System in Chicago, Illinois. The American Elegance Pageant
System holds both a state and national pageant. The researcher attended the National
Competition where contestants were vying for a national title and crown. The researcher
attended the national competition because it was timeliér for the research to be conducted.
Attending the National Competition also provided the researcher with a more diverse
population of women because the women in attendance represented different regions and
 states of this country.

The researcher financed all aspects of this study on her own. This included airline
tickets, car rentals, food and hotel rooms in Austin, Texas and Chicago, Illinois. The
researcher traveled via airplane to Austin, Texas to interview pageant participants at the
United America Pageant system first. The participants of the United America Pageant
System were not staying at the hotel where the researcher had made her reservation for
accommodations. It is common for the types of pageants used for this study to be held in
the host hotel where the participants are asked to stay. On this particular occasion, The
United America pageant participants all stayed at the same host hotel and the pageant
venue was held at a separate ldcation in Austin which frequently hosts weddings, plays and

other large group celebrations.
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Some of the United America Pageant participants had attended a meet and greet the
night before the pageant was to be held and others simply arrived early at the pageant
venue where the early morning orientation was held. The United America Pageant is held
over the course of two days. The first day consists of a meet and greet for those pageant
contestants who wish to attend. The researcher was not present at this event. On the second
day of the pageant, the contestants must attend orientation, opening number rehearsal and a
personal interview with the judges. During the orientation process, the participants wore
banners emblazoned with the name of the Texas City which they represented. These
banners were distributed during orientation By the Director, who was assisted by former
Queens and Queens which were going to pass on their title to their successor. The Director
.reviewed the rules of the pageant and.provided information about the sponsors and prize
packages that would be awarded to the winners.

After the Director had completed the orientation process, she took it upon herself to
introduce the researcher. The researcher then went up to the¢ podium from where the
Director had been conducting the orientation and provided information to the participants
about this study. After describing the study, the researcher distributed the recruitment
flyers to all pageant participants (Appendix A). Potential participants were informed that
they would receive $20.00 as compensation for their time, and that their participation was
in the study was voluntary. Potential participants were informed that they could ask
questions at any time during the interview and that they could withdraw at any time during

the research process without penalty. The researcher made certain that the potential
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participants understood that they could keep the $20.00 even if they chose to end the
interview early. The potu;ntial participants were told that if they wished to participate in the
study that the researcher would be sitting at a large round table in one of the spare rooms
not being utilized by the contestants for the entire day of the pageant. If they were
interested in being a ﬁart of the study all they would need to do is come by the room.

The setting at the United America Pageant was very fast paced as participants zoomed
in and out of rehearsals to dressing rooms. The potential participants were constantly
participating in some event which contributed to the production of the pageant to»be
presented that same evening. The women who were competing for the state crown were
. very much involved in rehearsals and getting ready for the pageant to take time to be a part
of the interview process. However, women who were former queens that were on hand to
assist with the pageant or to relinquish their crown had time and made themselves available
to be a part of the study.

The women involved at The United America pageant who chose to participate in this
study were former queens in this pageant system. They came to the interview room at their
. convenience throughout the pre-pageant preparations. Before the commencement of any
taping, the participants were shown the consent from for them to review and sign. The
participants were informed that a space at the end of the form was created for them to
provide their address if they would like to have a copy of the summary of the results mailed
to them. The participants képt one copy and the researcher kept the other. The researcher

answered any questions the participants had before signing the consent form (Appendix C).
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The participants were again informed that they could terminate involvement in the
interview at any time without penalty and of their ability to ask any other questions
regarding their involvement in the interview at any time. The participants consented to call
the researcher if they thought of something else they would like to add after being
interviewed and also consented to having the researcher call them if the researcher needed
clarification of something stated during the interview.

The participants and the researcher reviewed the demographic sheet (Appendix D)
together. The re'searcher wrote down the participants’ responses to fill in the information
requested in the demographic sheet (Appendix D). The pérticipants were told that the
interview would begin when the tape recorder was turned on. Upon completion of
gathering demographic information, the researcher began to ask the interview questions.
The participants were interviewed only once with each interview lasting between 20
minutes and 45 minutes. Each participant was interviewed individually. All of the
participants were given a counseling referral sheet (Appendix F) to access services if they
felt a need to process any feelings after the interview was conducted.

The researcher traveled to Chicago, Illinois to seek out potential participants for this
study at the American Elegance Pageant. The participants at this competition traveled from
various states to vie fér a national title and crown. The American Elegance Pageant is three
days in duration. The American Elegance Pageant process begins with a meet and greet for
the contestants on the first day. This is followed by a full day of orientation, and rehearsals.

Interviews with the judges are held on the second day. The pageant culminates with the
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presentation of the pageant production in front of a live audience and the crowning of the
new queens on the third and final day. The researcher did not attend the meet and greet
with the participants. However, the researcher stayed at the host hotel where all of the
contestants, former queens, and director were staying as the hotel also served as the venue
for the competition.

The researcher attended the early morning pageant orientation on the second day of the
pageant. The director and the researcher met before the director was to provide the
contestants with the itinerary of upcoming events. The director told the researcher that she
could take the podium after the orientation process was complete. The researcher then went
up to the podium from where the director had been conducting the orientation and provided
information to the participants about this study just as she did at the United America
Pageant.

After describing the study, the researcher distributed the recruitment flyers to all pageant
participants (Appendix A?). Potential participants were informed that they would receiv‘e
$20.00 as compensation for their time, and that their participation was in tﬁe study was
voluntary. Potential participants were informed that they could ask questions at any time
during the interview and that they could withdraw at any time during the research process
without penalty. The researcher made certain that the potential participants understood that
they could keep the $20.00 even if they chose to end the interview early.

The potential participants were told that if they wished to participate in the study, the

researcher would be in a small meeting room used for business meetings on the first floor
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of the hotel. This room was provided free of charge to guests of the hotel on a first come
basis. The hotel was hosting a wec.ldingisimultaneously with the pageant. The business
meeting room was therefore available as neither the pageant nor the wedding guests were
in need of a business type meeting room. The potential participants were informed that the
researcher would be available the entire time of the pageant and would also be available
before and after rehearsals to accommodate those who would like to participate in the
study.

Due to the variable schedule to be followed by the contestants of a national pageant, the
researcher conducted interviews in the small meeting room, and also in the contestants’
private hotel rooms. Conducting interviews in the contestants’ rooms made things easier for
the participants because they were able to rest and be comfortable after attending a long
day at rehearsal. Some of the interviews were conducted in the morning, others in the
afternoon and evening depending on when the participants had time to get away or be done
with rehearsing for the pageant. Staying at the host hotel with the potential participants for
a longer period of time than that spent at the United America Pageant made the potential
participants more accessible and readily available to participate in the interview process.

Before the commencement of any taping, the participants were shown the consent from
for them to review and sign. The participants were informed that a space at the end of the
form was created for them to provide their address if they would like to have a copy of the
summary of the résults mailed to them. The participants kept one copy and the researcher

kept the other. The researcher answered any questions the participants had before signing
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the consent form (Appendix C). The participants were again informed that they could
terminate involvement in the interview at any time without penalty and of their ability to
ask any other questions regarding their involvement in the interview at any time. The
participants consented to call the researcher if they thought of something else they would
like to add after being interviewed and also consented to having the researcher call them if
the researcher needed clarification of something stated during the interview.

The participants and the researcher reviewed the demographic sheet (Appendix D)
together. The researcher wrote down the participémts’ responses to fill in the information
requested in the demographic sheet (Appendix D). The participants were told that the
interview would begin when the tape recorder was turned on. Upon completion of
gathering demographic information, the researcher began to ask the interview questions.
The participants were interviewed only once with each interview lasting between 20
minutes and 45 minutes. Each participant was interviewed individually. All of the
participants were given a counseling referral sheet (Appendix F) to access services if they
felt a need to process any feelings after the interview was conducted.

Interview Questions
The following questions were asked during interviews with the participants:
Tell me the story of how you got interested in competing in pageants.
What part has your family played in your competing in pageants?

What meaning does competing in pageantry have for you?
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What reaction did your family members have to your winning or losing in

pageantry?
Sampling of participants continued until the researcher recognized that the information
had become redundant. The researcher recognized that data saturation had been attained
when no new themes or recurring patterns héd been derived from the information
provided by the participants. This objective of attaining saturation was fulfilled by
repeatedly comparing data already collected to new data (Cutcliffe & McKenna, 2002).
The researcher conducted In-depth interviews with fourteen women who have had past
experience in pageantry to accomplish the goal of reaching saturation in this study.

Data Analysis
There are many methods of analyzing qualitative data, one of those methods is coding,.

According to Saldana, some individuals think that coding is bad while others swear by its
effectiveness. The researcher’s opinion is that Saldana’s “The Coding Manual fbr
Qualitative Résearchers,” empoweré the reader to follow her own instinct by allowing the
researcher to choose coding as a way of analyzing qualitative data if the researcher
believes that this is the best way to analyze the information for her study. The researcher
of this study followed Saldana’s steps in coding the information provided by the
participants via in-depth semi-structured interviews because the researcher believed that
she possessed a majority of the seven personal attributes that are necessary to process

coding and be a good qualitative researcher. According to Saldana, the seven attributes
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are as follows: organization, perseverance, ability to deal with ambiguity, flexibility,
creativity, rigorously ethical, and extensive vocabulary. (Saldana, 2013)

Saldana refers to organization as a set of organized skills (Saldana, 2013). The
researcher interprets this as having a concrete plan to attain a certain goal. The researcher
always remained coghizant that she would have to travel to locations outside of her
hometown to condﬁct the interviews in person. The fact that the researcher had to fly to
these locations was also key in her preparation because she had to take into account the
confidentiality of the participants as well as measures to prevent the loss of anything
necessary to conduct the interviews such as her laptop, tape recorder, flyers, twenty dollar
. bills, and data sheets.

In order to attain the goal of protecting participant conﬁdentia}ity and loss of
important research tools, the researcher placed all items necessary to successfully conduct
interviews into a suitcase with rollers that complied with measurements necessary.to
carry on and be stored on board all aircrafts. This enabled the researcher to carry her
research tools with her and be in possession of them at all times. Carrying research tools
in a mobile suitcase also facilitated travelling from room to room to conduct interviews at
the American Elegance Pageant.

When planning the actual process of conducting the interview and storing the results,
the researcher decided to use numbers to identify each participant in order to provide
confidentiality as well as create a system that would connect the participant to the

information provided by them during the interview. The researcher would begin the
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recording of each individual interview by stating her name followed by the number
prescribed to the.participant. The numbers assigned were in numerical order from 1-6 and
9-16.

The atmosphere at The American Elegance Pageant was also a bit hectic. Pageant
Contestants would zoom in and out of their roofns to rehearsals and lunch and so on. For
this reason, Numbers 7 and 8 were not utilized to identify participants because the
researcher briefly lost count on which participant number was next in sequence during
the interview process as things were so hectic. In order to ‘avoid confusion, the researcher
assigned a number, the number 9. The researcher knew she could not have possibly
- assigned the number 9 in the sequence because she knew she could not possibly have
reached such a high number in the sequence she was following.

After each interview, the number given to each participant was placed on the right
hand corner of both the consent form (Appendix C) and the demographic inform<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>