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CHAPTER I 

I N T R O D U C T I O N 

Changes in men's fashions in the Wcst~rn world hnve 

movC!d slowly durir!g the past century 1 however, recently an 

acceleration of fashion change has dcvelopede 'I'hc recent 

innovations in fashions for rn8n have been i.nfluence.d. by 

incrt::ased and general :vealth, a mobi.1.e and flexible cast 

c1:r1d an ori.cn-

tation toward youthfuln~ss. Stirrn;lating th~~ i.w.w· fashion 

changes are technological advances, mass production~ rapid 

co:ni:mnication and an inercatH;; in travel .. 

clothing sim.1-1.itan'2:!0u.sly with the re.vo]_ntion in f ashic.n ... 

A 0cc.s.de D._gC> me::1 were seldom preocctrpied with t:houghtf; C)t 

is ~vidcnt in the fashionable attire wo:n by many men. 

col.ors, 

ne--;-; styles a1 though strict 

cc,nformity of th,~ da~ck businc!::s su:i.t is still the rule of 

•. , o··-l·t1.· ..... <1• ""-1c11l d C.l. t, l. L \6 v. - • --

l 
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th~ indiv:i.du;'.'.:,;.l.. Ge:~orge Harbnann, (12.) a not~.:d psychologist, 

expre:~st:ecl a.n opinion to a group of colle:ge teachers of 

textiles and clothing that the study of clothing b,~hm.dor 

was 2. neglected part of educat:ton. 

Since World War II the importance of research di-

rc:::cte.d to clothing as a form of human behavi.o:.:" has bc,~!n 

emphasized. More recently, clothing specialists who 

1~ecogni~:e the importa.nc~ of the social science r2.lativc 

to the study of clothing, ~ave directed investigations 

of 

J.11-i.c. 

specific ohj8ctivss of this study were: 

1 ' .,_) 'l"'o d:.~ternd.nc:: tb.~ irrt:E.r-·:::.t.~t: sh<Ywn ir1 
clothing of .s. selcc:tcd p:'cnp of rn.c,:c1 
,.,~,-· <,~,r.t.! (1 -~,..l .r::o,,-~~ (,.:.f.•-,..,:,· •,•--.1· t C,..,'"'1•~)"J.,r~, .. ,·"\r• .. 1

0
.c..'J.t~-:..! •. t . , J .. ),t ,!.. ,.i....t~. J..~.: .. • ... I ·,_.c --' t ~~,~ _._1,.,,, .• ,:,,. 

3) T() dct,.::;rinine th<~. r(~lc:.tiGnsld.ps thut r•1ay 
"."'-,-·1.· ('.' t ·o,,.. -·-~, ,.,, .,, c1 .. , ~- h..; ... ,.-j ·it' -1- ,. . .... ,., r.•. t ,, ··,:: .,_ , .. , <", ~;:_..._ ,;, ,.,;.l..'~~~•.'., J. .. . ~•·'--'""-1..1 .... ,\~::• -- •·•·• •..:.:~. ~~•. (..:.~:\.L L.I.,,._ 

sccio-ec0nomic f2ctors of aie~ incom~ 
1 'v··· 1 11 • C ,, t··· .* , .• ., . • ..... ,~,- -..{-.; ..... ; .,.._ ' ' ·t· -~ r)~ i T' .,,, ·:, .--.-.•· -, ... {_ ·,;:.~ ' C (.. ~·' ,:;1. ..,_ ,• d t ! ,. ___ r: .,_ .! .. \ ., -- ~- · C-! . ., J. ,_ H .. . l L. L • .. - .l . ..... 

,~'"1,- """' ·•-.t~_,,. ;6',.•i,, - -. ,::· ··\ .. , 7:, .- .. -.... 1--,r..:.t,,c'-)i-... c. .... -'•,...) a. l . ..,_ .Jn::-L (-'"'? 1.. .. 1. v .... '-- .. \-! , • ., , ,.1.uu . ,~-::: :'-•-· ; .•... L . .. p ._, J. i .. 

organ1~.:: fl.t 1.0~1s. 
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The United States experienced a period of economic 

and soci.al cha.nge at the end of Wor·ld 'War 11,,. As a resu.l t 

of t hzse socio-economic cha.ngcs, basic living patterns were 

changed during this time as a revolution in masculine attire 

began. llen became interested in more colorful sports 

shirts. A. wide va.riety of sports shirts became available 

as the production in the United States doubled during the 

pe~io<l f~om 1946 to 1951. 

Blanchard (7) wrote in 1953 that the urge towa.rd in-

fc•rrr1B1ity was much <lee:~er rooted than a stD.ge of a tcrnp.:;:.:•ary 

style trend~ A man without a hat was no longer in bad taste. 

The reasons for the trend toward caeual wear were based 

on changed patt<:;rns of 1:i:vi.ng.. The new trend of suburb.-::tn 

life, th2 growth of recreatio;,al activities and shoy·ter 

Gradually inhibitions were de.cre£tsed concerning the 

inspired an intcr(:;St 

iL :ill men's .fnGhione. including formal wcm:·, outer wsar, 

b,:__;:ich and casuul W(~BJ.""'., The. variety of rn2n 1 s fashions 
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Howev·er, the ·changes in men's bt).sine.ss clc-thes hav·e. been 

more subtle .. Presently, there are m(m who still prefer 

strict conformity of traditional business attire and in 

some occupations conformity of this dress is required. 

Presently fashion writers refer to the new and 

colorful men's fashions as the Peacock Revolution. Editors 

of AmS!r.j_£ai:'~ fa~rj£~ (17) stated that color and coordinatj_on 

in a total wardrobe concept ar·e being pro:noted by manu-

facturers. Men no longer need to demonstrate vir:i.lity by 

conspicuous disdain for the aesthetic. According to these 

editors many men 7 even the conformists, are interested in 

new fushions and the. "Revolution.fl is he.re~ to sta.y .. 

Accor.ding to Anspach (:.:\) American clothes ar.e th0 

result of cross-pollination between the business world and 

active sports. The formaJ.1.ty of men's st:i.ff collars has 

v;mished and casual clothes have merged~ 'i'hrou[_;h me.ans 

of casual and young clothes the social role of an indivirlual 

cnn lH~corn.e. modE".rn magic. The individual, throu.gh th~. 

nw•d.pula.tion of clothing can create a change in L:..ge, .::~ex 1 

occ\1pation and status. A man can appear to be a professional 

on(: mint2.te and by a chimge of clothing a.pp-:::.ar to be a gr:rdenn 

er th(; next. 

Al though ther·c is a pre.~;c:tlt tre.nd to;,rnrd comfortable. 

cri·,(l caSPc!.l clothes r Dooley (9), a well known authority in 



5 

the economics of clothing, has stated that thE'.re are two 

gc!ne.ral theories for d<:~siring clothe.s: the dcs:Lr-e for 

clothing w1:d.ch makes the individual appear to a.<lvantage 

and the desire for protection against the elements. The 

first theory is p~ychological in character. The satis-

factions and thr! pleatn.i-cers rc~ceived from clothing are 

psychic income and is a form of wealth, although it can not 

be transferred. It was also asserted that an individual's 

appreciation for wearing apparel and knowledge of how to 

use clothing to best advantage comes as a result of ed-

and inheri te.nr..t"! .. This 

backgrot1n.:1 1.nflue11..::.~s nnd governn an incd .. viduo.l 's clothing 

Appro:,;.:irnately 50 

f • c· • o :,_nterest in a systarnat1.c v:1c:1y c: 

concerned with thE\ measu-ceme.nt of 

Fryer (11), who was devoted to the 

.. • 1 t d • t' • ::rno we grow more 111 ;e.res e • in nat to 
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values not only reveal what he is but indicate what h~ 

will be. 11 

The primary purpose of a study conducted by Sharp 

(24) was to de.ve.lop a valid scale for mc~asuring the interest 

and importance ascribed to clothing, which might be employed 

in further clothing research. A preliminary scale was 

developed and used to determine the cloth:i.ng interest of 

three different groups of college women, at three consecutive 

intervals of time. After each period evaluations were made 

in order to validate the scale. The first draft of the 

instrwnent contained 72 questions and after reviaions, 

the final draft contained only 14 questions~ It was con-

eluded that importance. should be placed on the. validity 

of a clothing interest instrument prior to its ., . . aom1.n1.st:r·a-

tion and that the test .. •retest might be u.sed to f1..1rtl1cr 

de.h?.rrrrLne the. int~rnal consistency of the newly developed 

:i.l·tntrument .. 

Rosencranz (21) developed a test that measured the 

d·:::r,th l">f interest in clothirig of a group of mar:r."'icd and 

money, energy and thought devoted to clothing. 

r_n1·_:. questionnaire was adrninistc.red to six gr.oups of women 

f!.esults rev(;alecl 
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l d • ·-r-· 1 • l • • • 1a s1.gn1...:1cant re_ntions 11.ps to clotln.ng Uiterest. 

Younger participants were. more interested in clothes 

than older participants; respondents who had the lowest 

incomes tended to be the least interested in clothing. 

Also significantly related to clothing interest, but to 

a le.sse.r degree, were edncationt children i.n the family, 

and meu1bcrship in organj.zations,. Cases having e:.rtremely 

high or low interest scores were studied further in an 

attempt to understand the reasons for variation :i.n clothing 

interests 

Katz and Lazarsfeld (15), determined the clothing 

interest from the interview of over 600 women. The re-

sponses to intt".rvie::.w questions served as an index to fashio~1 

interest and it was found that a strong relationship existed 

between age, marital stah1s and the degree of interest :i.n 

fashion. A high correlation was found to exist between 

i.ntcr·est scores and social status as reflected by a propor"• 

incr.r:;ase in both hif!h interest scores and social -.., 

[,t°atu.s scol"'E!S. The authors also cnncluded that fashion 

:int(~r·.:::st waB highly correlated with the life. cycle. Young 

si~gle women had the highest interest scores; interest 

cbcrcased by one-third among mar1--ied womsn under LiS years 

(•f age arn:1 clothing interest fell sharply among married 
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Aiken (1) attempted to mE.~.asure. inter(~st in order to 

de.term .. ine the relationships between intereBt in clothj_ng 

and personality. First, a true-false opinionn,.dre. was 

administered to 300 college women enrolled in psychology 

classes. 'l"he. opinion~tai.re was the.n revised and adminis-

tered to 160 of the original participants along with per-

sonality tests and the Allport-Vernon-Lindsey values test. 

After computing item-intercorrelaticns, almost one-third of 

the opinionnaire ·was found to constitute five dress clusters; 
.. ., • f • f • d name.Ly neccration, com ·ort, intcr·cst, con -or:nity an cco1~.omy. 

The participants in each cluster tended to have similar 

personality traits. 

Barber and Lobel. (L~) obtain(!d data frorn rt content 

analysiE of the copy taken from six American women's 

year period whid1 ranged from 

1.930 to 1950. The magazines were catagorized into social 

clo .:::·s le.ve:.ls for which each had bee.n written. The i ·.n--

vc:~<=igo..tcrc .found that class distinctions were r(!flccte.d 

~b c.rcr::n The top of the American social class system, 

established position for se.veral 

t:-::::i°l': .:c:' nt:i_o1ls, had little need to cotnpete for statm, through 

Th:::! socinl clt1s.s just belm·i the high2t;t social 
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than the other classes investigated. High fashion wcs de-

sired by this group with clothing symbols related to wealth 

and high livj_ng rather than to family connection. The 

middle and lower classes were observed to be conservative:, 

t~ith a distaste for high style. and extreme or do.ring clothes u 

Respectability was the standard for this group, rather than 

breeding or effect. 

Verner (26) investigated the relationship between 

clothing importance., social status, social mobility and 
. 1 . . . socia. participation. Findings revealed that the relation-

ship bebvee.n social status and clothing importance was 

positive except for the highest status group where clrJth.ing 

impo1--t2.nce. decreased.. The 1nediurn high status groups 

placed the greatest importance on clothing. The findings 

of Verner are consistent with Barber and Lobel's conclu.sions,. 

in that as clothing increased in importance, social status 

increased except for the highest social group where clothing 

int~·~rest decreased. 

Kittles (16) attempted to determine the importance 

of a status symbol wh~n the clothing j_mportancc~ 

of 381 white n.nd Negro students fr.om two Soutberi:1 segre.gatcd 

coJleges w~s compared. Results showed that the white stu-

c>-.1, Ls scored significantly highe.r on a clothing impo:ctance 

r:.:.-, 17 c. thnn dic1 the. 1fogro students. White studc11ts pcir .. , 
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t •• .. er • • 1 t' ·t· d f 1 , h ic1.pa1:J.nf::> in more. soc~La . ac iv-1. ··1.es an ·rom ar6 e1.. ome 

towns scored higher on the clothing importance scale than 

did whi.te respondents w:i.th le.ss participation and from :;mall 

home towns. As the income level of the white students in-

cr,~ased, the numbe.r owning high-status items relatively in-

creaseds with the reverse noted for the Negro group. The 

w·hitc women actually owned more of the status symbol items 

than did the Negro women. 

In a study of clothing consumption among college. 

men and worne.n enrolled in a Midwestern state university, 

Baumgartner (5) found that students from higher income. 

farrdlies or higher occupational status had spent a sig-

nificant amount more on clothes in pre.paration fo1· coll~ge 

attendance than students from a lesser social class C, 'J'he. 

students ascribing more importance to clothing also ex-

p;:_•.r:c~ed a significantly greater a.mount of rno:1ey on clothing 

thr~n students who co·:iside,:--ed clothing to be•~ less importci.nt., 

Cr:.•1 lcge students from a higher economic background and with 
• • • • '\ f • • • .b d pc-r,_'tJ.c1.pAtion in a greater· numocr c· nctJ_vitie.s, aser~, c. 

to clothes than did the less active 

stu.dents from c lower economic lev~l. 

Peters (20) studied the social importance of clothing 

to coilege m~n. The affect clothing has on associations 

\<<; t . h othex· people, and tho influ~r:ce of soeio-eccmomic 
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factors on clothing bel:Le.fs were investigated.,. One hundred 

fraternity men anc1 100 non-fraternity men participa.ted in 

the study. N<, significant differences in the. soc:i.al im-

portance of clothing was found to exist between the two 

groups. A majority of the students indicate.cl the imper•• 

tance of mvning clothing £ads and clothing of thf! latest 

accepted styles. Over one-half of the men indicated 

clothing p}_ayed an important role in being accepted and 

that well dressed college men were well known by other 

students. Approximately one-half of the participants 
• -3 .. .. - 1 • • f 1 d • • • • inuicatea c1ot11ng in ~uence, participation in extra-

curricular activities. Men participating in several carnpu.s 

activities needed more clothing than students participating 

in less activitieGv 

Recently, Marshall (18) investigated the relation-

ship of lec.der·s irt men's fashions to certain social and 

sccfo--r-:conm:1ic characteristics in a group of 100 £'ra.te.rnity 

F:~"'·1. 1:i'ash:i.cn innovators were found to part:Lcipat(~ 1.n noi:-~ 

and to 

f.p '~·:nj nwrc~ mon-sy on clothing than did non-fashion inr10vc1:tors .. 

,.1~~.~1~.-~ 1.· mt rt ,.. l • ·, • g r- • • • 1 - ... )o a nee o :c c 01: n:i . .11 as a J: ac·c or 1.n s ocJ.a 

Conclusions 
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revealed clothing to be. a factor in individual emotionc~·1 

securi·ty,. When income, occupational needs, and family 

sizes were held constant, me.n who were members of large 

organized groups, such as unions, typically pnrchasc.d 

fewer clothe.s and e:-::hibited less concern over fashion than 

did men who were members of higher status, but non-mE.:mbers 

of suci1 organized groups. Noted behavioral differences 

were attributed to the relative security of members of 

organized groups. Men of lower status can ·wear the f~1::.,hi.o-n 

of higher status positions because this apparel is economi-

cally available. .. 

In a :cece.nt study, Creekmore (8) re.lated sel1.?.ctcd 

elothing behaviors to specific values a.nd to basic needs 

held by a group of 300 college women. 11hc~ results of a 

test of va.luc;s w-ere c,)mpared with a clothing intex·cst 

E:·.d to b,~long both had a significant ~--~1.ationship to 

b•.~hD.vio:c iterns in which clothing was a stntu.s syF1.bol. 

The need fer sclf-este.cm was 

:_:;c-;c•. of c1othinn- as a tool o u 

Rosencranz (22) 5-nve.stiga1:ed clothing sytubDlism 

}_;, a g1,...oup of 8 2 m.n.rrie.d \·,'OPle.n by employing cl modified 
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the individuals' sex, age. and build constituted the. Cloth .... 

ing trhe.rmatic Appr.(~ciati.on rrest.. Respondt~ntB intcrpreb:!d 

the ambiguous situations by telling a dramatic story about 

each picture and received a score in clothing awareness. 

Informants scoring highest in clothing awareness were of 

the upper social class, belonged to a greater nwnher of 

organ:i.zat:Lons, had a higher income level and educational 

levc~l than participants scoring lower on total clothing 

Alcxand,~r (2) investigated the desire to feel ·we.11 

dressed at various levels in a large group of men and women. 

The two recrnons most frequently mentioned for both men a.nd 

wmnen were to acquire a feeling of self-confidence and well-

b1,:d.ng and to create. a favo:r."'able impression on otherr,;.: Men 

more often than women stated that to be well dressed was 

i1npor-t.:.int because of the. impression made upon other pcopli:! e 

A:1 individual ·was govf':.rn,::.d by society, through laws, rigid 

CT1.<:; 'i:(Y-:i, and subtle social pressl.:.:.ren.. Business an.d prof es~•· 

pilots, doorr.1J2n, 

1\ choice of clothinp.; gcnc·rall.y indicate.:, the 



group or occuvation to which the individual belongs; 

and thus helps facilitate relations between individuals. 

Whr~n an individual is perceived as a member of a certain 

social status or occupational group, soci.ety knows how to 

~eact and what to expect. 

Jasinski (14) stated that the manner in which men 

dress for business and industrial organizations assj_sts 

i.n identifying the individual's rank in the organization. 

In some occupations a clothing style. is a symbol of status 

and achievement, thus is rewarding to the individual. An 

employee seeking to raise his standing by wearing the. 

style of dress of a higher status group may be forced to 

revert to the attire appropriate to the individual's rank 

f • ~· • • r:: • 1 -1.ne. a i v1.s :1.on o~- occuprrt J.ona 

in which me.n dress f o:r work. 

f c,rr:iD.11.y establislv~d and the 

levels indicated by the. manner 

The rules of dress ar.e. seldom 
. exisl,ence of such r1.11~s is 

c).ft c '; -! denied by the administration m1d the. workers alike.. 

In recognizing the existence of unwritten clotbinz 

rules Bierstedt (6) reported that in all social groups 

there: t::. ee:ms to ope.rate. the desire to express one' r; in-

in modes of dress, even in groups where un:i..fot'm 

cL: -c~;(:3 is re.quire<l. People desire. to dress in the satG~ matm(!r 



J.5 

Fashion is a device that enables people to be~ alike and 

unlike other people, to conform to tht::: norms and at the 

same time to express individuality, to be different withou.t 

violating the customs of associRtes. 

Wellan (27) interviewed 35 men in executive positions 

in :m attempt to determine the importance. attached to cloth-

5.ng. 'fhe interview sch,?.dule was designe.d to obtain in-

formation about clothing habits ru1d practices and to 

reve:al re.lated trends with:i'.n the. total grou.p.. i'he impor-

tance of fashionable dress was indicated by patronage of 

fashion stor e.s, inclusion of fashion items in ·v;ardrobcs, 

1 c: ., • .. anc .... am1..,_1.ar1. ty with purchase of fa.shion brand 

names. Of the thrc:!.e factors, fashion, economy, and comfort, 

fashion w~s r~tcd to be the moDt irnportm·,t f:or occupatior1al 

We.Hr and .s ocial engage.:r1.ents ., Econon~ was the factor rated 

l ea r:;t important and comfort wns prefer-red for leisu:ce. wear. 

Findings revea.led that the pcu.---tic:tpants felt dressed 

as \;ell or better than business associates. The executives 

ind:i.c -:-:t e d m: awareness of arrnoci.ates' dre.ss and a. majority 

of the n:c~n e:--::presse.d a desire. to be consic1e.r!:.!d among the 

b c·:~ t r:1r e ;::-;sed 1ne.mbers of a group.. The. mnin sourc~ cf fashion 

L1fc, .. ~;.1rlti.on was through sales persons and advertisements of 

tn (_•·n ~= cl8thing. There wa.s a tendency toward a nuniform-

Li kc il garb for occupational wi::Eir. Fashion, conformity a~1<l 
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dintinction \\-ere. considered influential in the selection 

of clothing for business, social life, and for business 

travel. Executivr:!s indicated the importance attached to 

clothing by personal selection and purchase of all garments. 

Form and Stone (10) interviewed 108 men representing 

a wide range of occupations, including professionals, pro-

prietors, managers, office and sales clerks and skil.le.<l 

and uns1d.1 led workers. Four schedules we.re emr>loyed to 

obtain information relative to wardrobe composition and 

preferences, the importance of clothing in the work situa~ 

tion, the relevance of clothing in local social partici-

pation, and gerH~ral social-psychological problt:::ms related 

to clothes .. 

clothing between white 

co11.nr wor'l-<:e:rs and manual worJ:<:c~r.s 1.vas cmnpa.re<l .. 

intcrvi.cws the. informants ·were. asb:::d how· importa.nt clothes 

WcT·c: on the:. job. The white. collar wor!{.ers C)~p:re.ssed c! high 

cLz~1:·/:'.(', of concern about the. impression clothing he.s on other 

people· including sup~riors, and dress as a symbol capc~ble 

of ~~nipulation in the work situation to favorably impress 

Pi~i1e. The manual workers were less concerned with being 

jGd[ed on the basis of clothing, but recognized that a 

vL J r.i..ion of the accepted pattern of dress would resv.lt :t.i."l 
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'I1he relationship beti;;een dress and succe~~s on the 

job was recognized by the rcspondcmts, and over rrne-half 

agreed that mode of dress affected job opportunities. 

Differences were noted between the occupational groups in 

taste, maintenance of clothes, and quality of garrnent s. 

Office workers identified with the terms conservative, 

subdued and well-tailored, while the manual workers most 

often associated with the t~rms falshy, bold or frilled 1 

and emphasized more frequently the functional utility and 

durability of clothing. 



CHAPTER II 

PLAN OF P R O C E D U R E ----------
The sample consisted of 160 participants engaged 

in four selected occupations in a metropolitan area. In 

an attempt to obtain subjects with a wic1e range of incmnt~, 

educational background and social participation the. follow-• 

ing occupational groups were select~d: attorneys, salesmen, 

public school teachers and factory workers. 

Forty men with 10 men in each of the E-gt:"'= g1--oups 

we;re sclcctc.!d from each occupation at~ shown below: 

--~·----- .,--...,... ... -~-",--

Occu.panon !::Is.ff- Grouo 
20-29 30-39 t.1.0-h9 50-59 ~l'ota1 

Attorneys 10 10 10 1.0 l1-0 
Salesmen 10 10 10 10 40 
Teachc!rS 10 10 10 1 r, _u 40 
Fnctory 10 10 10 10 l~O 

Workers 
Total q.Q L~O 40 40 160 

The 40 attorneys who participated in this study 

WC} c: l~ce.!1.scd attorneys-at-law, actively engaged in th•:! 

pT;·~ct: icr.-: of law, and were assc~ciated with the. local 

c:i.c::r.i ct ai:torm.:~~y, a private law firm or a United Statc~s 

18 
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the directors of the three law (.lffices to administer the 

questionnaires to the individual attorneys. A letter of 

introduction explaining the study was attached to each 

questionnaire along with a self-addressed envelope for the 

return of the completed instrument. 

The salesmen respondents were members of a sales 

executive club. The education committee of the club 

supported and assisted in the collection of data by 

administering the instrument to members during a regular 

meeting. Participants returned the. completf'.:d questionnaire 

in a self-addressed envelope. 

Teachers participating in the study were men pro-

fessionally engaged in teaching at the elementary and 

secondary levels. The 40 men of this occupational group 

were. enrolled in graduate classes in a university in the. 

cu·ca . The director of the department in which the men 

we re enrolled distributed the questionnaire to the gradu-

ate, students for completion and returned the instruments 

1 . . to t1e investigator. 

Factory workers were members of a local labor union, 

c-.n-ip1oycd in the asscrnbly li.ne of an air conditioning factory. 

Th::-. Emthor secured the assistance of the group through local 

l.s.bo:r· union executi.ves. The qucstionnah"'es were explained, 

distri~utcd and completed during a regular meeting. 
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A four-part questionnaire was developed in an 

attempt to determine the degree of interest men have in 

clothing. "Personal Data," Part I of the instrument, ob-

tained information including occupation, age, educational 

background, membership in organizations, income level, and 

participation in recreational activities. The total number 

of organizations to which the participant was a member 

constituted the organizational score. The total number of 

activities in which the respondent participated was desig-

nated as the activity score. 

"Clothing Int~rest," Part II of the questionnaire, 

consisted of 20 questions designated to determine clothing 

interest of each participant. The response to each question 

was given by checking "Always," "Usually," "Occasionally, 11 

"Seldomu or 11Never" with each response assigned a value of 

five, four, three, two and one points respectfully, making 

a possible score ranging from 20 to 100. Scores indicated 

the degree of clothing interest with 100 representing the 

hig110;st score a participa.nt could attain and 20 indicated 

the lowest possible score since never was assigned a value 

of one. The score for each participant for Part II consti-

tuted the Clothing Interest Score. 

,rwardrobe Items," Part III of the instrument, secured 

infonnation which pertained to the present wardrobe of the 
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participant in. an attempt to d~t.crmine any relationship 

between the we.rdrobe and clothing inte:rcst. The 1.6 listed 

wardrobe i.tems were representative of current fashionable 

men 1 s wcci.r and respondents checked only tht~ i terns that they 

owned.. Wardrobe items included .specified typ~;s of shirts, 
'1 l s1.ac ~s, suits, evening and sports clothes. The participants 

received one point for each article checked in the wc1rdrobe 

items list. The total points constituted the Wardrobe 

Score. 

"Men's F'ashions, 11 Part IV of the. questionnnire 1 was 

a semat:i.c differential test which measured the attitude of 

respondents toward men's new fashions. Four pairs of words 

describing each selcctt?!.d fashion were listed with numb~.rs 

ranging from one to seven between each pair of words. The 

lowe.st number indicated the greatest like, or acceptance. of 

the new fashion and the highest number indicated the greatest 

degr,~: -c• of di.slik~ for the fashion. The mi.d<llc. rr:.1mber, four, 

irt<:3i.cr:i~1-:;d a neutral attitude toward th0. fashion. Each 

pArtie:Lprmt was re.quested to circl<~ the number which was 

clos ~st to the way he felt about a new fashion. Every 

oth c:".r pair of words were distractor items, set up so all 

not in one direction. 

The cli r::t'!:"'2ctor i terns we.re not scored c:md we.re therefore not 

incl.:)J,~d in the thcs:i.Ei., There were three selected fashions 



22 

which were represented by Atti.tnde I, Attitude II and 

Attitude III: turtle neck shirts represented Attitude I, 

colored dress shirts and bold designs in suits represented 

Attitude II, and one button suit coats represented Attitude 

III. The attitude score. for each attitude was dctermi.ncd 

by the sum of the numbers circled in the four pairs of 

words. 

The. letter to participants which was attached to 
,... .. ....._, 

(to) the questionnaire and the uclothing Interest Question-



June, 1968 

Dear Sir: 

As a graduate student at Texas Woman's 
University I am conducting research on 
men's interest in clothing. 

23 

As part of th:i.s research will you please 
complete the attached questionnaire and 
re.turn it by mail in the attached, sclf-
a.ddr(-:;ssed stamped envelope. All question-
naires will remain anonymous. 

'11hank. you for your coopc~ration and your 
response. 



, 
Q~_Q_'r H.~.!.. N G I N T · E R E S T Q_U E S T I O N N A I R E 

PART I: PERSONAL DATA --
1. Your occupation: 

Married 2. Marital status, check one: ___ Single ----
3. Check your age in one of the following groups: 

40-49 years --50-59 years --
20n29 years --30-39 years -- 60 years or over --

4. Check the statement that best describes your highest 
educational level: 

Attended high school but did not graduate 
-Itigh ~chool graduate 

Attended college but did not graduate --__ College graduate 
___ Post graduate 

5. Please check your approximate annual income: 

__ $25,000 and over 
__ $15 ,"COO to $21.J., 999 

$12,000 to $14,999 
- .~~8,000 to $11,999 
=--$5,000 to$ 7,999 

6. Check the following recreational activities in which 
you participate at least several times a year: 

Boating 
-Water skiing 
-Bowlin(f 
_...__,____ 0 

Golf -~-~ 

Fishing 
--Baseball or softball 
---Tennis 

Attend football games --_____ Attend baseball games 

List other recreational activities: 
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7. List your membership in social and professional 
organizations: 

SOCIAL PROFESSIONAL ____ ... _....,... .. __ _ 

~-J9!»~------------

!)ART II: CLOTHING INTEREST ---

Please answer each of the following 
questions by checking one response 
to each question. The response key 
is: A-always, U-usuallyf 0-occasion-
a l]:L s .. se.1 d.£IJ'.:..1_~_J ..,._n_L ._e._v_e_1_ ... ___ ....._ ____ __ 

A - Ah•n1ys ______ _ 
U - Usuallv 
0 - Occasionally 
S - Se.l<lom 
N - Never 

Aulosnl _____ .._._, _____ ,.Q,. ..... u_e._s_·t_ .. 1_·._o_n __ -·r·· -----~ -~ ... ~--·--: 
1.. Do you observe illustrations of men's I 

fashions when reading the newspaper 
or a magazine? 

2& Do you discuss your clothing with 
yc,u:r- friends? 

3. In your opinion do well-dressed men 
advance ~ore rapid~y in a la~ge 
co1~p0L·f}t1.on than tnosc ·who give 
little:>. rc:gard to their clothing? 

4. ;~c people more at ease when appro-
priately dressed? 

5, Do you prefer to buy your clothes 
ysurself rather than have someone 
C'.lse: purc~1ase them for you? 

• 1••< -··-· ,----·i 
I I 
! -n---
, 



6. When selecting your clothing, do you 
try on several different combina-
tions? (Example--a sports coat which 
can be ·worn with several slacks.) 

7. Do you feel that you dress as well as 
those with whom you work? 

8. You are going out to dinner when your 
com.pani.un notices your slacks do not 
match yom."' coat. Will you change? 

9. Will you continue to wear a neck tie 
although it has dC:!f:i.nite.ly gone out 
of styl0.'? 

10. Do you observe how your associates 
dress? 

11. Do you pre.fer to wear clothes which 
you consider·the latest fashion 
tr~md? 

12. 

13. 

Do you have your hair styled? 

Do you believe that your asBociates 
notice the way you dress? 

Is it important for you to be con-· 
sickred. among the best dressed men 
in your group? 

In your occupational position are 
your superiors more favorably im-
pressed if you are well dressed? 

169 Do you desire to soend more on cloth-
ir~ than your clothing budget allows? 

17. De, you rcpl.ac~ your clothes because 
thc-, y are out of style.? 

26 
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__ ,. - - - _....,, 

Q +. _ues ~1.on A u 0 s N 

18. When purchasing a suit do you think 
it is worthwhile to spend a little 
more to get extra quality? 

19. Do you read magazines in which men's 
fashicms are featured? 

20. Do you make an attempt to be aware 
of men's fashions? 

PART III: WARDROBE ITEMS ---
Place a check only by the items which are in your wardrobe. 

Short sleeve dress shirt 
----Colored dre.ss shirt 
• • • -Turtle neck 3hirt 

_Tapered slacks 
--~uffless slacks 

One-button suit 
-Double-breasted stiit 

: __ Blazer 

Vest 
-Dress hat 

__ Walking shorts 
_Golf clothes and 

shoes 
_Jump suit 

Tuxedo or dinner 
-- jacket 

Top coat 
--Me.n's black 

umbrella 

PART IV: MEN'S FASHIONS ...........,.._ _,....,._ 

-

Instructions: Please tell how you feel about certain men's 
fashions. To do this vou will rate a number 
of things. At the too·of each section is the 
thing you rate. Belo;,, it are four pairs of 
words with numbers b2.twecn each pair. PLEASE 
CIRCL8 THE NUMBER T!1A1' IS CLOSESrr TO THE WAY 
YOU FEEL. 
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For example: 

(Thing to be rated) FOOTBALL GAME 

Good 1 2 .3 4. 5 6 7 Bad 

Boring 1 2 3 4 5 6 7 Inte1 .... esting 

The ratings of Football Game. indicate that you think it is 
Very good and fairly interesting. 

By circling, the number you tell how you feel .. Some of the 
words used do not apply very well. Please! RATE EVERY WORD, 
even if it does not seem to fit. 

TURTLE NECK SHIRT --------
Refined 1 2 3 Li 5 6 7 Vulgar 

Positive 1 2 3 L~ 5 6 7 Ne~ nJ.-•j \r.-:, (..")c..,-L,._ <,;;., 

Att-cactive 1 2 3 L~ 5 6 7 Repelling: 

Comfortable. 1 2 3 l.J, 5 ;• 7 Uncomfort.sbJ.e 0 

COLORED DRESS SHIRTS - BOI:;_12, DE9.IGNS _!Ji S_UITS 

Rc~.fin ed 1 2 3 4 5 6 7 Vulgar 

Pot~ it: i V C:'. 1 2 3 4 5 6 7 lJ~g,·"-·iv".) \le .,at.. ..... -.; .. 

Attr,:Jct:i.ve 1 2 3 4 5 6 7 Re .... ...,.J1i .. nr~ \. •• l-'~r ... - - • !.C, 

Cc:. ::cLC C.) ·.r · .. t c11) 1. e. 1 2 3 l+ 5 6 7 Uncornf ortc.blc 

Rcfinc:c1 l 2 3 l~ 5 6 7 Vulgar 
}?Cit=; ~;_ t' }~ -;l ,? 1 2 3 4 5 6 7 Negative 

Ai.:. t ,_·· "· ;_::_:. L i . ve 1 2 3 4 5 6 7 Re.pelling 

Co :·,,f c-:i" t t~b l(~. 1 2 3 lJ 5 6 7 Unco:--:,f orta.ble 



CHAP1:PER III 

g __ R _!~ S E N T A 'I' I O N A N D A N A L Y S I S ----~· 
OF DA'fA 

A clothing interest questionnaire was administered 

to 160 men representing four selected occupations. The 

data were. analyzed statistically to determin~ the interest 

in clothing and the relationships to specified s6cio-

cconomic factors. Each participant received a clothing 

interest score, a wardrobe score, an activity participation 

t,core, an oi~ganizD.tional mi"::;n,bzrsh:Lp score and three attitu()2 

scores. P t • . t at· .1.c:L pan s were grouped according to occupation 1 

age, incmne ].t.~vel c1nd educational level.. These groaps wer.e. 

used to determine the significant differences between the 

mc.r.u1 scores of each of the above. groups. Differcnc0s 

e:stGb1.i;;he.d the. .05, .01 and the .001. levels of 

pri_:br:L:5.1ity W(~re considered s:i.gnifica.nt. 

'the. clothing interest scores \ ... ~ere deterrnined for 

'Table I shows the percentage. distri .. ,. 

buti,:,n of the. scor·es for the four groups~ 

l~ctual 

to ~')9 with 65 totc.11 

2.9 
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61 to 80. Only 14.3 per cent of the participants scored 

above. 30 which indicate.d above average inte.rest in clothing 

and 20 .. 6 per cent scored below 61 which suggested a low 

interest in clothing. 

The. largest number of scores of the salesmen and 

attorneys ranged from 61 to 80. Eighty per cent of the 

tea.ch~::.r is scores ranged from 51 to 80. Scores of the 

factory workers were the most widely distributed of the four 

groups, ranging from 42 to 92, which represented the widest 

range of interest4 

A comparison of mean scores for clothing interest 

revealed the. salesmen, attorneys and public sC!hooJ. teachers 

exhibited closely related clothing interest scores as shown 

below. 

A·ttor-ncys 
Salesmen 
'l'eac1ler:::; 
Fa.ctm:-y \ .. .,orkers 

70.5 
70~8 
6'9 e 9 
65.8 

9 .L~ 
10,.,8 
10.4 
11.7 

---·-----.-~ ..... ·""""----•....-..--~----------------·---
The s a le.SFlcn rank~d in scores, the attorneys 

second and teachers The lowest . mc,?.n score. 1.n 

c1.nt:hirig int,~rt;:St. of the fou~c· groups was that of the 

L·.1r:~tory workers which indicated interest in cloth-

inL thcln c.xhibitcd by the other thr~c groups. 
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Significa!lt differences he.tween clothing interest 

mean scores of the occupational groups we.re determined 

by use of the t-test. 

Attorneys -
sale.smen 

Attorney::; -
teach~rs 

Attorneys -
factory workers 

Salr~smen -
teachers 

Salesmen -
fe.ctory workers 

'I1each.c.rs -
fnctory workc.rs 

t-value - ---·-
.12 

• 29 

1.95 

• 38 

1.62 

n.s. 

n.s. 

n.s. 

n.s. 

n.s. 

n.s. 

Calculations revealed no significant differences. The. 

results showed a greater degree of difference between the 

factory workers and each of the other three occupational 

r:roups, than occurred when the otbe.r grot1__ps were compa.re.<l .. 

't,f f • l t· •. • d • • .rr1ean sco:,:·cs or recre.ationa ac J.v1.1:1.es an organ1.zat1or1.-• 

nl mc:1nbcrship of the occupational groups reveale.d that school 

tc~chers had the greatest degree of participation in act-

ivitie~, averaging 5.17 while the salesmen maintained the 

Frcatcst n1.1mber of me.mbc.rships in organizations. 'J.1he 

nt torneys were engaged in more activities than the salesmen 

or t h ~ factory workers but had less memberships in organ-

i zTt:ions thHn the salcsmt"!n or school tea.ch~:r.s, (Table II). 
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The factory workers showed the least participation in 

recreational activities and held the least number of 

memberships in organizations. 

Statistical comparisons as presented in Table III 

revealed significant differences between the mean scores 

of the activities of the. teachers and the attorneys, 

salesmen and the factory workers at the .OS, .01 and .001 

levels, respectively. Significant differences were also 

noted between the organizational membership of factory 

workers and attorneys and between factory workers and 

teachers at the p (.001 level. 

The mcar1 wardrobe scores for the attorneys, salesmen 

and teachers i;,;rere. closely related as shown below. 

Occupational Groun .!Jean Score Standard Deviation 

Attorneys 
S3.lesmen 
Teachers 
Factory ·workers 

8.57 
8.95 
8.07 
s.10 

2.59 
2.51 
2.71 
1.87 

The salesmen possessed the greatest number of specified 

w~rdrobe items which corroborated the high clothing interest 

scores of thl'.:! group. The factory workers owned the least 

rnr·n~_)er of tltt:! specified i terns of men's fashionable wear, 

a possible result of the group's low interest in clothing. 
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The mean wardrobe scores for the occupational 

groups were compared. 

------------·------------------· 

Attorneys -
salesmen 

Attorneys -
teachers 

Attorneys -
factory workers 

Salemnc.n -
teachers 

Salesmen .... 
factory workers 

Teachers ~· 
factory workers 

!_-value 

.64 

.82 

6. 71 

1.46 

7.59 

5.57 

Probabilitv - -----
n.s. 

n.s. 

.001 

.001 

.001 

Highly differences were found between the mean 

wardrobe scores of the factory workers and the other three 

gro~ps at the p (.. 001 level. 

A mean attitude score of 16 indicated a neutral 

Htt::i.tude toward the. new fashion~. /~11 mean attitude. scores 

groups were noted lower than the neutral 

~core which indicated a general acceptance for the new 

The mean scor~s for Attitude I, Attitude II and 

Attitud~ III (Table IV), revealed that school teachers 

scored lowest on Attitude I and Attitude III which implied 

th::i t this gt'c~p more quickly accepted neH fa.shions such as 

' - • ~. t t· ·t 1 ,~ \.:1- 1.-r- t.Le nect: smx-s anc.1 one--ou ·con stn. coats t 1an any or 
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the other groups. The greatest acceptance of Attitude II, 

colored dress shirts and bold designs in suits, was exhib-

ited by the factory workers. 

A comparison between the mean scores of Attitude I 

for attorneys and teachers revealed a highly significant 

difference the p (.01 level (Table V). Significant dif-

ferences also existed between the Attitude III scores of 

salesmen and teachers and between salesmen and factory 

workers. 
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CLOTHING INTERES'l., RELATED TO AGE GROUPS 
-~-----.. ..... ----...--

'!'he relationship of four age. levels of the 160 

participants to interest in clothing was investigated. 

A percentage distribution of the interest scores for the 

age le.vels showed the greatest number scored in the. 71-80 

range as given in 'l'abie VI. A wide degree of clothing 

interest was noted for Age Level IV which included men 
~2' bctw~en the ages of 50 to Sr years. Age Level I, which 

consisted of the youngest participants, tended to exhibit 

the .greatest amount of clothing interest although there 

was not a great deal of difference . 

. An inverse relationship between age and clothing 

interest was observed; as age increased, clothing interest 

tended to decrease. 

I (20-29 years) 
N = ho 

II (30-39 years) 
N = l1.Q 

III (40-49 years) 
N = L:-0 

IV (50-59 years) 
N = 40 

71.7 

69.5 

68.5 

9.9 

11.2 

10.0 

11.6 

Ase Level I scored the highest on clothing interest where-

2s Age Level IV r·egistered the lowest mean clothing interest 



TABLE VI 

PERCENTAGE DISTRIBUTION OF CLOTHING INTEREST SCORES 

FOR FOUR AGE LEVELS 

Scores 
Age Levels 

31-40 41-50 51-60 61-70 71-80 81-90 
¼ 

I (20-29 years) 
N = 40 s.o 7.5 30.0 40.0 17.5 

II ( 30-39 years) 
N = lt-0 s.o 12.5 /4-Q. 0 30.0 10.0 

III (40-49 years) 
s.o I 17.5 N = 40 30.0 35.0 12.5 

IIV (50-59 years) 
N = 40 2.5 2.5 25.0 25.0 30.0 12.S 

91-100 

2.5 

2.5 
t-' 



No significant differences between mean clothing 

scores were noted among the four age levels as designated 

below. 

Age Levels Compared 

I - II 
I - III 
I - IV 
II - III 
II - IV 
III - IV 

.91 
1.41 
1.75 

. 41 

.81 
• 45 

Probability 

n.s. 
n.s. 
n.s . 
n.s. 
n.s . 
n.s. 

Although non-significant, the greatest differences occurred 

between Age Levels I and IV and between Age Levels I and III. 

Calculations of activity participation mean scores 

for age levels as noted in Table VII showed the greatest 

participation for Age Lc.vel I. The number of activities 

participated in de.creased as age i.ncreased for the II, 

III and IV Age Levels. Although Age Level IV participated 

in the least number of activities, the group held the 

greatest number of rnembe:rships in organizations .. A lower 

activity participation was expected for Age Level IV be-

cause of increased age; as people become older life be-

comes less active.. Greater organizational memb~rship for 

the 50 to 59 age group may be attributed to the attainment 

of higher incomes and positions. The Age Level III group 

had the lowest organizational membership. 
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The mean scores of participation in activities and 

organizational memberships of the four age groups were 

compared (Table VIII). A highly significant difference 

in the mean activity scores was found between Age Levels 

I and IV (p (.001). Significant differences were also 

found between the III and IV Age Levels. 

No significant differences in organizational 

memberships were found among the four age levels. How-

ever, when the probabilities between Age Levels I and 

IV and between Ill and IV were determined they were found 

to be only slightly below the .05 level of significance. 

According to data given below it was observed that 

as age increased the mean wardrobe score decreased which 

indicated that the younger participants owned more of 

the specified wardrobe items than older participants owned., 

~e Leve.ls Mean Score Standard Deviation ----
1(20-29 years) 8. 37 2.72 

N = 40 
II (30-39 years) 7.85 3. 32 

N = 40 
III (40-49 years) 7.67 2.4l~ 

N = 40 
IV (50-59 years) 6.80 2.72 

N ::: Ly.Q 

A parallel relationship was found to exist between mean 

clothing interest scores a.nd age levels. As age increased 
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the clothing int(\.rest score and the wardrobe score df!-

creased. 

Significant differences between wardrobe mean scores 

of age levels were calculated by use of the t-test. Re-

sults revealed a significant difference at the p c( .01 leve.l 

between the Age Levels I and IV. 

A_ge Levels Comoared t-value f!:obabilitv 

I - II .75 n.s. 
I - III 1.18 n.,s. 
I - IV 2.52 .01 
lI - III • 26 n.s. 
II - IV 1.51 n.s. 
III - IV 1.L~ 7 n. s. 

Compa1. ... ison of rne&n scores fo!' Attitude I re.vealed 

that Age Level I possessed the greatest acceptance for new 

fashions. As age increased, fashion acceptance decreased, 

as noted in Table IX. 

A significant relationship €~xisted between the mean 

scores of Attitude I for Age Levels I and IV and for II 

and IV as listed in Table X. When Attitude II was compare.d 

for Age Level I and II and for III and IV significant 

differences resulted a.t the p <.OS level. A greater 

~ignificant relatio~ship occurred for Attitude II when the 

t-valucs of Age Levels I and IV were compared. 



TA
B

LE
 
IX

 

M
EA

N 
SC

OR
ES

 
AN

D 
ST

AN
D

AR
D

 D
EV

IA
TI

O
N

S 
OF

'' 
A

T'
l1 IT

U
D

E 
SC

O
R

ES
 

FO
R 

FO
UR

 A
GE

 L
EV

EL
S 

A
tt

it
u

d
e 

I 
I 

A
tt

it
u

d
e 

II
 

A
tt

it
u

d
e 

II
I 

A
ge

 L
ev

el
s 

*M
en

n 
I 

S
ta

n
d

ar
d

 
*M

ea
n 
I S

ta
n

d
ar

d
 

*M
ea

n 
Ii 

S
ta

n
d

a
rd

 
Sc

or
e 
I D

ev
ia

ti
on

 
Sc

ar
~ 

_ 
D

ev
ia

ti
on

 
Sc

or
e 

D
ev

ia
ti

on
 

-
l 

I 
(2

0 
-

29
 y

ea
rs

) 
N

 =
 4

0 
12

.0
5 

6
. 2

0 
10

.9
2 

6
.0

3
 

12
.7

7 
6.

53
 

II
 

(3
0 

-
39

 y
ea

rs
) 

N
 =

 40
 

1
2

. 3
2 

6
.0

5
 

1
3

.4
2

 
5.

16
 

12
.5

0 
5.

76
 

II
I 

(4
0 

-
49

 y
ea

rs
) 

N
 =

 40
 

1
3

.9
7

 
5.

66
 

1
2

.1
7

 
6

.0
0

 
1

1
.5

2
 

5.
12

 

IV
 

(5
0 

-
59

 y
ea

rs
) 

! 1
4.

87
 

N
 =

 4
0 

15
.2

0 
s. 

31
 

s.
ss

 
14

.1
0 

L~ 
• 7

6 
·kA

 
lo

w
er

 n
um

be
.r

 f
o

r 
m

ea
n 

sc
o

re
 i

n
d

ic
at

es
 a

 
h

ig
h

er
 a

cc
ep

ta
n

ce
 o

f 
n~

w
 f

 a
sh

.i
on

. 

.J:"
 

""-
J 



I 

TA
BL

E 
X

 

SI
GN

IF
IC

AN
CE

 C
F 

DI
FF

ER
EN

CE
S 

BE
TW

E:E
N 

ME
AN

 S
CO

RE
S 

OF
 A

TT
IT

UD
E 

FO
R 

FO
UR

 A
GE

 L
EV

EL
S 

A
ge

 L
ev

el
s 

A
tt

it
u

d
e 

I 
l 

A
tt

it
u

d
e 

II
 

A
tt

it
u

d
e 

II
I 

I 
C

om
pa

re
d 

t-
v

al
u

el
P

ro
b

ab
il

it
y

 t
-v

al
ue

. 
P

ro
b

ab
il

it
y

 t
-v

al
u

e 
P

ro
b

ab
il

it
y

 
j 

I 
-

II
 

• 2
0 

n
.s

. 
1

.9
6

 
.0

5 
.1

9 
n

.s
. 

I 
-

II
I 

1
.4

1
 

n.
s .

 
.9

0 
n.

s.
 

.9
5 

n
.s

. 

I 
-

IV
 

2
. 3

8 
• O

S 
2.

97
 

.0
1 

1
.0

3
 

n
.s

 . 

I
I
 -

I
I
I
 

1
.2

3
 

n
.s

. 
.9

9 
n

.s
. 

• 7
8 

n
.s

. 

II
 -

IV
 

2.
20

 
.o

s 
1.

16
 

n
.s

. 
1 

. .
34

 
n.

s.
 

II
I 

-
IV

 
.9

7 
n

.s
. 

2.
04

 
.o

s 
2.

29
 
I 

.o
s 

.t:
" co
 



49 

CLOTHING INTEREST RELAT~ED TO INCOME LEVELS 

As sho~m in Table XI clothing interest scores were 

computed for the five income levels which evolved from the 

responses to the questionnaire. A percentage distribution 

of income levels for the occupational groups indicated 

higher incomes were earned by the attorneys and salesmen 

than were procured by the teachers or factory workers. 

The two highest income groups, attorneys and salesmen, 

scored the highest in clothing interest when compared with 

the other two groups. 

The calculation of the mean clothing interest scores 

for income levels revealed the highest scores for the 

Income Levels II and IV, respectively, with only one-tci1th 

of one point difference. 

............... _ ............. ,~ ...... ' • n • im:11 ... ,...,,_ ... ,...,_ .. -· 
Leve~s lle.~Jl Sc_QE,£ Sta.ndard Deviation 

I ($5,000-
$7,999) N = 56 68.0 11.4 

II ($8,000-
$1ls999) N = 35 71.6 10.3 

III ($12,000-
$ll~, 999) N = 21 69.3 8.9 

IV ($15,000-
$21+, 999) N = 28 71.5 7.9 

V ($25,000 and 
above) N = 20 67.1 13.5 

Clothing interest scores of Income Level V, the highest 

incom•~ b:cacket, were. the:. lO'west of all groups inve.stigated. 
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These findings are i.n accordance. ·with Verner (26) who found 

that the highest social status groups exhibited less clothing 

i.nterest than members of lower status groups. Barber and 

Lobel (4) found that families belonging to the highest 

social level had little need to compete for status through 

conspic.ious and fashionable attire. 

When comparing the different income groups relative 

to clothing interest no significant relationships resulted. 

Income Levels Compared 

I - II 
I - III 
I - IV 
I - V 
II - III 
II .. IV 
II - V 
III - IV 
III - V 
IV - V 

t-value. 

1.45 
. 44 

1 .. 39 
• 28 
• Bli 
. 03 

1.33 
• 89 
. 59 

1. 34 

Probability 

n.s . 
n.s. 
n.s . 
n.s . 
n.s . 
n.s. 
n.s . 
n.s . 
n.s. 
n.s. 

However, the greatest differences computed were bet-ween 

Income Levels I and II and betwe~n I and IV. 

Income Level II participated in the grea.test number 

of activities while Income Levels III, I and IV, respectively, 

ranked second, third and fourth (Table XII). Income Level 

V participated in the least number of activities but held 

mer:tberships in the greatest number of organizations. Partici-

pants in Income Levels I and II belonged to the least number 
.(.' .. .. 

0£ organizations. 
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\.,'hen the degree of a.ctivi ty participation of the 

groups was compared no significant differences resulted. 

However, when the t-value equaled one or above this indi-

cated a reasonable large difference between groups but 

not enough to result in a significant difference. at the 

p <. 05 level, or above (Table. XIII). In comparing the 

difference between Income Level I and III the difference 

was highly significant (p < .001) f .or organizational member-

ship. Comparisons of Income Leve.ls of I and IV and the 

Levels of I and V were also significantly different. 

A rise in the mean wardrobe scores occurred con-
• 1 .h. • • 1 1 sistent wit increase in income .eve_. 

}:nc9p1~ Lev<:_ls Mean Scor<::,_ ~tandard Deviation 

I ($5,000-
$7,999) N = 56 6 .63 2.81 

II C$e,ooo-
$11,999) N = 35 7.59 2.66 

III ($12,000-
·$v+, 999) N = 21 B. lL~ 2.63 

IV ($1.5 ,000-
$24,999) l'"' .L'l = 28 8.63 2.76 

V ($25,000 and 
above ) N ·- 20 9.14 2.55 

---------------------·-------
The trend indicated that participants receiving higher 

incomes owned more of th~ selected wardrobe. items than 

particip2.nts in the lower incorne leve.ls 4 The three highest 

Income Levels, III, IV and V, had more money for clothing 
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budgets which allowed the purchase for more of the specified 

fashionable men's wear. These three groups were also 

soci.ally active which was confirmed by the high number of 

memberships in organizations. 

Significant differences at the p (.OS, .01 and .001 

levels resulted when Income Level I was compared with the 

thr.ee highest Income Levels, namely III, IV and V. The 

56 parti.cipants in Income Level I owned the least number 

of the specified wardr.ob~ items and had the fourth lowest 

clothing interest score of the five income levels. 

Inc.ome Levels QornP,ared 

I - II 
I - III 
I - IV 
I - V 
II - III 
II - IV 
II - V 
III - IV 
III - V 
IV - V 

t-value 

1.55 
2 .. 10 
2.96 
3 .. L~7 
.73 

1.44 
2o06 

.60 
1.21 

• 63 

Probabilitv ------... 
n.s . 
. os 
.01 
.001 
n.s. 
n. s. 
.os 
n.s. 
n.s . 
n. s. ____ ..........,...,,......,. __ 

Income Level V exhibited the greatest acceptance for 

new fashions for Attitudes I and II but showed a less 

degree of acceptance for Attitude III (Table XIV). Income 

Lev~l I indicated a high degree of acceptance of all three 

a~:ti.tudes. Income L~vel IV showed the least acceptance for 

the new men's fashions as evidenced by the mean scores for 

Attitudes I, II and III. 
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When scores for Attitudes I and II were compared 

between Income Levels IV and V, the re.sults were signifi-

cantly different as shown in 'I1able XV. Income Levels I 

and III were significantly different at the p (.OS level 

for Attitude I. The Income Levels I and IV were. signifi-

cantly different at the p ( .05 level for Attitude I and at the 

p <.01 level for Attitude II. 
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CLOTHING IN'l'ERES'T RELATED ·ro EDUCATIONAL LEVELS 

'Xhe two groups completing the highest levels of 

education were the attorneys and school teachers. All of 

th~ attorne.ys and 90 per cent of the teachers had done post 

graduate work (Table XVI). The widest distrihutio11 of 

education was noted for the salesmen who were represented 

in each of the five educational levels. Seventy-five per 

ce.nt of the salesmen we.re college graduates and/or post 

graduates. Forty per cent of the factory workers had 

graduated from high school while 42.5 per cent had less than 

four years of high school education. In this group, 17 .. 5 

per cent had attended college, but did not graduate4 

The highest clothing interest scores WE~re registered 

by participants who attended college. 

I (Attended high school 
but did net graduate 
N = 19 

II (High school graduate) 
N:: 19 

III (Attended colle~c 
but did not graduite) 
N ::: 12 

IV (College graduate.) 
N = 25 

V (Post graduate) 
N = 85 

6Li • 00 

67.26 

73.69 

70.24 

69. 91+ 

Stnn.dard 
... 't-,,.__._......--. --
D~vJ_at1.on 

13.13 

8.35 

8.27 

11.79 

10.05 
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The men who had attended collegc,t but did not graduate 

exhibited the. greatest interest in clothing with a mean 

score of 73.69. The college graduates and post graduates 

ranked second and third, respectively, in clothing interest. 

Educational Leve.ls I and II, had the lowest interest scores 

when compared to the other three educat:i.onal groups. 

Factory workers comprised the major component of Educational 

Levels I and II. 

Significant differences occurred between Educational 

Levels I and III and between I and V, both at the p (. 05 level. 

Although non-significant, the t-value for Educational Levels 

I and IV and for II and III were slightly under tht"! p < .05 

level. The t-values for educational levels were as follows: 

---
EqlLS ~.ti onal Levels t-value. ProI?ilhlli ty -- -~-... -C_ompared 

1 - II .84 n.s. 
I - III 2.19 .os 
I - IV 1.57 n.s. 
I - V 2.13 .os 
II - III 1.94 n.s. 
II ... IV .88 n.s . 
II - V 1 .. 05 n.s .. 
111 - IV .89 n.s. 
III .... V 1.25 n.s . 
IV - V "12 n .. s. 

A comparison of activity participation revealed that 

n close relationship existed between the mean activity scores 
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of the, Educational Levels III, J:V and V as indicated in 

Table. XVII. The highest activi.ty score was calculated for. 

Educational Level III, which was a group composed of men 

who had attended college. but die not graduate. The Ed-

ucational Level III group was also found to have the highest 

clothing interest score. The post graduates and college 

graduates registered the second and third highest scores~ 

respectively. Educational Levels I and II had the lowest 

mean activity participation scores and also belonged to 

h 1 b • • l =! '• t e east num er of organ1.zat1ons wi.:1en comparec.. witn the 

otl1er three groups. College graduates and post graduates 

(Educational Levels IV and V) maintained membership in the 

greatest number of organizations. 

The mean activity score for the. Educatio·nal Level I 

group was found to be significantly different when compo.red 

with Educational Leve.ls III, IV and V (Table XVIII) .. Highly 

significantly differences at the p (.001 level were revealed 

when the organizational membership scores were computed for 

Educational Levels I and IV and for I and V. A comparison 

between the Educational Levels II and IV and between II and 

V were significant at 1:he. p ( .001 level. When the men who 

had attended college, but did not graduate, (Educational 

Level III) were compared with college graduates and post 

graduotes a significant difference at the p {.OS level was 

found to exist. 
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College graduates, Educational Level IV, had the 

highest mean wardrobe score as may be noted below: 

Educational ~evels 

I (Attended high school 
but did not graduate 
N = 19 

II (High school graduate) 
N = 19 

III (Attended college 
but did not graduate) 
N = 12 

IV (College graduate) 
N -· 25 

V (Post graduate) 
N = 85 

Mean 
Score 

L~. 37 

6.05 

7.77 

8.72 

8.4-6 

Standard 
Deviation 

2.06 

l. 37 

2. 32 

2..,68 

2.67 

The high wardrobe score 1 8.72, implies that the group 

possessed more of the selected wardrobe items listed in 

the questionnaire than the other four groups. The post 

graduates indicated a close second score of 8.46. A 

parallel decrease was noted in education and wardrobe scores 

as observed by the scores of levels III, II and I. The 

least nurnb-~r of wardrobe items were possessed by respondents 

who were not high school graduates. 

Highly significant differences for mean wardrobe 

scores were found to exist between Educational Level I 

and th.~ other four groups. Wardrobe scores for Educational 

Level 11 1 participants who were high school graduates, were 
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significantly different when compared with the three 

higher Educational Levels, III, IV and V, respectively. 

______________ ........, _________ , ___________ _ 
Educational Levels 

Qf,.E.!,2ar e:d 

I - II 
I - III 
I - IV 
I - V 
II - III 
II - IV 
II - V 
III - IV 
III - V 
IV - V 

t-value - ___,....,......,..._ 

2"59 
4.08 
5.62 
6.16 
2.24 
3,62 
3.70 
1.03 

.87 

.41 

Probabilit:t 

.01 

.001 

.001 

.001 

.05 

.001 

.001 
n.se 

n. s . 
........ .....,_. ----·---......_ .... ........, _________________ _ 

As shown in Table XIX the partj_cipants w'ho had 

attended high school, but did not graduate, (Educational 

Level I) exhibited the greatest acceptance fer Attitudes 11 

and III but the least acceptance for Attitude I. The high 

school graduates indicated a low acceptm1ct:~ for me.n' new 

fashions as the group rated fourth in acceptance when 

' h h ., t· .. compareo tote ct er eauca iona~ groups. Educational 

Level III showed the greatest acceptance for Attitude I 

and the least acceptance for Attitude II. College graduates 

and post gradtJ.atr=-s rated second and third highest in acceptanc~~ 

of the three attitudes "t-1hen compared with the other groups 

e.:-{cept for Att:i. tucle IIJ. which the college graduates scored 

as the least acceptable nc.w fashion. 
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No significant differences were found when the mean 

scores of Attitudes I, II and III were computed as indicated 

in Table XX. Although non-significant, the highest t-values, 

signifying the greatest differences, were noted between 

Educational Levels I and V for Attitude II and between 

Levels IV and V for Attitude. III. 
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SUMMARY AND CONCLUSIONS 

The. purpose of this investigation was to study tr1e 

clothing interest of four selected groups of men and the 

relationships between clothing inte:rest and spe.cifie.d 

socio-economic factors. 

interest: a questionnaire was admi.niste.r£d to 160 m.~n 

engaged in four S(:"-lE::.cted occupations, narnely ., attornE<Y'S, 

salcE:mcn, public school teacher·s and factory woi:--h~:rs. 

activities and memberships 

men's 

computE:d. and gro~;pe.d relative to occupntJ_on, age-., 1.nc<:-rnr~ 

level and educctionaJ. le:.vel. 

l~ close rc.l:::;_tio~1-ship wa.s found to exist between the~ 

salesmc-.n, nttorn.:.ys and school t~achers wht:.n th.e rn.r~an scorr;.s 

70 
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for clothing interest, wardrobes and memberships in organi-

zations were com.pared. No significant diff<~rences occurri~d 

be.tween the clothing interest mean scores for the. occupa-

tional groups. However, differences were highly significant 

be.twe'"~n the mean wardrobe scores anc1 organizational member-

ships 'tJhc.n the factory workers were compared with the other 

three groups. The attitudes of the men's new fashions re-

flected general acceptance by the occupational groups. 

An inverse relationship existed between the four 

c:1ge lev~.::ls anc1 the mean sc.ores for clothing interest, 

participation in activities, and wardrobe scores: as 

age increased clothing interest, activities and wardrobes 

decre.ascd. A [~tudy of Attitudes I, lI a.nd III for th2. 

age levels revealed a general trend toward higher acceptance 

of fashion arnong the ycmngcr participants. Usually as r.Jg-~ 

• d J.ncrc.ase! . , fashion acceptance decreased although there 

were sorae exceptions. 

The. t'l:•rn incc,rnc 1~:vcls that rcgi.stered the highest 

clothing interest were Levels II and IV. Income Level V, 

the hj_ghest income brc:1.ck~t, had the lowest rncan clothing 

intcrcnt sc.or·c. As the inco~1e level incre.ased, th2 n1J.mbcr 

of wardrobe it~ms also increased. Attitude scores indic3ted 

that the greatest accept a.nee of the me.n's n~w fAshions was 

exhibit~d by Income Levels I and V. Income Level IV showed 

- th - , • th~ le~st acceptance zor esc tasnions. 



Educ2.tiona1. L~ve.ls III, rv and V which includr~d some 

rep:is"t~ere<l the hir~hest interest in clothimr. r.>osse.ssed the .._, i.. .. , •• 

great~est number of wardrobe items and participated in the 

g:ce,~test: nnmber of activit:i.es and held memberships in the 

greatest number of organizations when compared to Educational 

Leve1s I and II. A general trend was noted between Educa-

tional Levels and mean wardrobe scores. As education de-

creased, the wardrobe Bcores decreased. 

The par·ticipants who had con-.pleted less than four 

years of high school exhibited the grE!atcst acceptance 

for Attitud~s II and III~ Colicge graduates and post 

graduates Tate~ second and third highest in acceptance 

of th(; threr~ attitudes ·when compB.re~d 

with onlv on~ exceotion noted. 

Results of this investigation revealed that the 

salc.sinen ctnd scliool tenchc~rs 7 

interest for the age levels indicated that a greater in-

was re~istere<l bv men who were older; 
-.;., ¥ " 

as 

clothing interest decreased. The highest interest in 

cloto.in_.i'_!. , ... ~c':lS nc,tetl for Incc•me Le.vels II ar_ i.d rv. ,'""!-i oth•1·n(""f 
- ¥ ._, J. ' i ~- • ··;,.::, 

ini.::::rcst incrt~e..scd as educatiori .inc.re,;!sc<l up to the. 1-evi:J. 
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of college attendance, then interest declined as more 

education was acquired. 

As a result of this study, the investigator recog-

nizes the. need for further research in the field of cloth-

ing for rnen. lm investigation of the interest of clothing 

to one's occupation for men employed in a wide range of 

occupations, with a broad scope of socio-economic back-

grounds \•muld be beneficial to people associa.tec1 in the 

various areas of the men's clothing industry. 
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