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CHAPTER T

INTRODUCTTION

Changes in men's fashions in the Western world have
moved slowly during the past century, however, recently an
acceleration of fashion change has developed. The recent
inmovations in fashiouns for men have been influenced by
increased and general wealth; a mobile and f£flemxible cast
system, increased lelgcure, broader education and an orien-
tation toward vouthfulness., Stimelating the wnew fashion
changes are technclogical advances, mass production, rapid

comranication and an increase in travel.

Attitudes are changirg toward the Amevican male's

clothing sinuitanecusly with the revoiluibion in fashion.
A decade ago men were seldom preoccupied with thoughts of

frshion, whereas today a new interest has develeped which
ir evident in the fashionable attive worn by many men.
Sone men have accepted and enjoy wearing brighter colors,
polder cdasigns and e vecliety of mnew styles although strict

conformity of the dark businass sult is still fthe rule of

MonT Mmeli.
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the individuzl., George Haritwann, (12) a notzd psychologi

expressed an opinion to a group of college teachers of

textiles and clothing that the study of clothing behavior

was a neglected part of education.

Since World War IT the importance of rescarch di-

A

rected to clothing as form of human behavior has besn

More recently, clothing specialists who

&

erphasized,

recognize the importance of the social science relative

to the study of clothing, have directed investigations

encompassing the social and psychological aspects of

The purpose of this juvestigation was to studv the
genaral interest mzn have in clothing and the influence of
gpecificd socio-ccounomic Factors on clothing interest, The

this studv were:

.
1) To determine the interset shown in
O f n . dey T praey g £ e
clothing of a selcoted group of wmewn
engaged Tin four differout cecupations,
(V. N - .~ . P . 2V ey T Ny
2) To deternina the relationships thal way
. . :
exist betwacn sclectod items in the
wardrobe awd clothing intercst.
~ 3 LA, U - SRR -4 ~-
37 Yo deterinine the relation
. S ey
exist between clothing in
s i - S e~ = o -y £
scclre-economic factors of afje, <
-G L P
leval, education, verticlpaltlon Mn roeoio-
ational activiities, and memberships in
organizations,

clothin

.t’

)
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REVIEW OF LITEEATURE

The United States expericnced a pericd of economic
and social change at the end of VWorld War I1. As a result
of thase socio~economic changes, basic living patterns were
changed during this time as a revolution in masculine attire
begran, Men became interested in more colorful sports
shirts. A wide wvariety of sports shirts became available
as the production in the Unjited States doubled during the

period from 1946 to 1951,

Blanchard (7) wrote in 1953 that the urge toward in=-
formality was much deever rooted than a stage of a temporary
stvle trend. A man withecut a hat was no longer in bad
The reasons for the trend toward casual wear werc based
on changed patterns of 1liwing. The new trend of suburban
life, the growth of recreational activities and showter

vortking hours all plaved a great part in what pzople wore.

!;f)
Crodually inhibitions were decreased concerning the
of brighter colors, bolder patterns and novel de-

shons.  According to the editors of Gentlemen's Quartaerly

d -----

lwd

(1%}, the reveclution in sporis wear inspirved an interesi
it 2ll men's fashions including formal wear, outer wzar,
heseh and casual wear. The variety of men'ts fashious

*

evailable to the wmale consumer increasad traemandously,



However, the changes in men's bysiness clethes have been
more subtle, Presently, there are men who still prefer
strict conformity of traditional business attire and in

some occupations conformity of this dress is required.

Presently fashion writers refer to the new and
colorful men's fashions as the Peacock Revolution, Editors

of American Fabrics (17) stated that color and coordination

in a total wardrobe concept are being promoted by manu-
facturers. Men no longer need to demonstrate virility by
congpicuous disdain for the aesthetic. According to these
editors many men, even the conformists, are interestad in

new fashions and the "Revolution' is here te stay.

According to Auspach (3) American clothes are the

r.él

result of cross-pollination baztween the business world and

.

active sports. ‘The formality of men's stiff collars has
vanished and casual clothes have merged. Through means
of casual and young clothes the social reole of an individusl
can become modern magic., The individual, through the

ranipulation of clothing can create a change in age, sex,

KR et

cooupa and status. A mapn can appear to be a professional
cre minute and by a change of clothing appaar to bz a gerden-

er the nexri.

Alttough there is a present trend toward ccmfortable

known authority in

-

and casuzal clothes, Dooley (2, a well

5



the economics of clothing, has stated that there are two
general theories for desiring clothes: the desire for
clothing which makes the individual appear to advantage

and the desire for protection against the elements. The

=)

first theory is psychological in character. The satis-
factions and the pleasuvers received from clething are
pevehic income and ig a form of wealth, although it can not
be transferred. It was alsc asserted that an individual's
appreciation for wearing apparel and knowledge of how to
usze clothing to best advantage comes as a result of ed-

ucation, training, envirenment and inheritance. This

background influences and governs an individual's clothing

Apnroximately 50 years agoe psychologists began
neasuring various kinds of interest in a systamatic way.
This study is directly concerned with the measucement of
interects in clothing, Fryer (112, who was devoted to the
mencurement of intevests in relation to human adjustment,
ststed that "Interest is like appetite....We attend to that
whict dnterests us and we grow nore interested in that t
which we attend." Tiffin, Knight and Asher, (25), indicated
b need for studying interest by stating, "Iudividuals

diifer greatly in the range and intensity of their in-

terrots. ., Obviously these differences are important in

—d

veCscstanding behavier:; for a person's interests and



valuze not ounly reveal what he is but indicate what he

will be.,®

The primary purpose of a study conducted by Sharp
(24) was to develop a valid scale for measuring the interest
and iwmportance ascribed to clothing, which might be employed
in further clothing research. A preliminary scale was
developed and used to determine the clothing interest of
three different groups of college women, at three consecutive
intervals of time. After cach period evaluations were made
in order to validate the scale. The first draft of the
instrument contained 72 questions and after revisions,
the final draft contained only 14 questions, It was con-

cluded that importance should bhe placed on the validity

)

of a clething interest instrument prior to its adwministra-
tion and that the test-retest might be used to furt

-

consistency of the newly developed

H

detormine the interna

motrament.

Rosencranz (21) developed a test that measured the
dappth of interest in clothing of a group of maerricd and
unnarried young women, Questions were constructed to
indicate tiwme, money, energy and thought devoted te clething.
The gquesticmnaire was administered to six groups 0L women
vovreseuting variocus socie-economic levels, Results revealed

thar age, rural or urbaan background, occupation and incone



had significant relationships to clothing irterest.
Younger participants were more interested in clothes
than older participants; respondents who had the lowest
incomes tended to be the least interested in clothing.
Also significantly related to clothing interest, but to
a lesser degree, were education, children in the family,
and mewbership in organizations. Cases having extremely
high or low interest scores were studied further in an

attempt to understand the reasons for variation in clothing

interest.

Katz and Lazarsfeld (15), determined the clothing
interest from the interview of over 600 women. The re-
sponses to interview questions served as an index to fashion
interest and it was found that a strong relationship existed
between age, marital status and the degree of interezt in
fashion. A high correlation was found tc exist between
interest scores and social status as reflected by a propor-
tiouzl increase in both high interest scores and social
status scores. The authors also concluded that fashion
interesat was highly correlated with the life cycle. Young

e¢ingle women had the highest interest scores; interest

o
iv

creased by one~third amonz married women under &5 years
¢f age and clothing interest fell sharply among married

-

wonen over 45 years old,



Aiken (1) attempted to measure interest in order to
determine the relationships between interest in clothing
and personality. First, a true-false opinionnaire was
administered to 300 college women enrolled in psychology
classes. The opinionnaire was then revised and adminis-
tered to 160 of the original participants along with per-
sonality tests and the Allport-Vernon-Lindsey values test.
After computing item-intercorrelaticns, almost one-third of
the opinionnaire was found to constitute five dress clusters;
namely decoration, comfort, interest, conformity and economy.

The participants in each cluster tended te have similar

Barber and Lobel (4) obtainzad data from a cenient

analysic of the copy taken frowm six Amzrican women's

~

fashien magazines for a 20 year pericd which ranged from

19350 to 1950. The magazines were catagorized into socleal

O

- 0]

claes levels for which each had been written. The in-

o

vectigatere found that class distinctions were reflected

in dress,.  The top of the American social class system,

Hy

“ne lineage fawilies of established position for saveral
coutrations, had little need te compete for status through

coaenicious, fashionable attire.

I'he social class jusi below the highzat social

status level attached & greater importance to clething



than the other classes investigated. High fashion was de-
sired by this group with clothing symbols related to wealth
and high living rather than to family connection. The
middle and lower classes were observed to be couservative,
with a distaste for high style and extreme or daring clothes
Respectability was the standard for this group, rather than

o

breeding or effect.

Verner (26) investigated the relationship between

<
clothing importance, social status, socizl mobility and
social participation. Findings revealed that the relation-
ship between social status and clothing importaunce was
poeitive except for the highest status group where clothing

importance decreased. The medium high status groups

-0

Y

placed the greatest importance on clothing. The findings
of Verner are consistent with Barber and Lecbel's conclusions

it that as clothing increased in importance, social status

Jte

increased except for the highest social group where clothing

Iunlerest decreased.

Kittles (16) attempted to determine the importancsa

cf eclething as a status symbol when the clothing importance

r

of 351 white and Negro students from two Southern segregated

colleges was compared. Results showed that the white gtu-

¢emiiy scored significantly higher on a clothing importan

oot than did the Negro students. White students par-
& 8
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ticipating in more social activities and from larger home
towns scored higher on the clothing importance scale than
did white respondents with less participation and from small
home towns. As the income level of the white students in-
creased, the number owning high-status items relatively in-
creased, with the reverse noted for the Negro group. The
white women actuvally owned more of the status symbol items

than did the Negro women.

In a study of clothing comnsumption among college
men and women enrclled in a Midwestern state university,
Baumgartner (5) found that students from higher income
families or higher occupational status had spent a sig-
nificant amcunt more on clothes in preparation for college
attendance than students from a lesser social class. The
students ascribing more importance to clothing also ex~

nended

)
]

significantly greater amount of money on clothing
than students who considered clothing to be less important.
Crllege students from a higher economic background and with
pavticipation in a greater number of activities, ascribad

freater lmportance to clothes than did the less activ

o]

students from & lower economic level,

0
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Peters (20) studied the s
to coillege men. The affect c has on associations

1
Wit otheyr people, and the influence of socio-eccnomic
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factors on clothing beliefs were investigated. One hundred
fraternity men and 100 non-fraternity men participated in
the study. UNo significant differences in the social im-
portance of clothing was found to exist between the two
groups. A majority of the students indicated the impor-
tance of owning clothing fads and clothing of the latest
accepted styles. Over one-half of the men indicated
clothing played an important role in being accepted and

that well dressed college men were well known by other

students. Approximately one-half of the participants
indicated clothing influenced participation in extra-

curricular activities. Men particirating in several campus
activities needed more clothing than students pariticipating

in less activities.

Recently, Marshall (18) investigated the relation-
ship of leaders in men's fashions to certain social and
scoiowceonomic characteristics in a group of 100 fraternity
met. Fashion innovators were found fo participate in nove
compus organizations, hold more offices on campus, and to
epend more money on clething than did non-fashion innovators
T vt

Fazilon leaders were older and spent more monsy on clothing

thon non-fashion leaders,

The importance of clothing as a factor in social

"

vestigated by Hoult (13). Conclusions

N

)

rathnos ofl men was ir
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revealed clothing to be a factor in individual emotional
security. When income, occupational needs, and family
sizes were held constant, men who were members of large

organized groups, such as unions, typically purchased

fewer

did nmen who were members
of such organized groups

were attributed to the relative

organized
of higher

cally

In

clothing behaviors to

.
Ls ~
aval

clothes and exhibited

]

less concern over fashion than

of higher status, but non-mnembers
Moted behavioral differences

security of mewrbers of

groups. Men of lower status can wear the fashion

status positions because this apparel is economi-

lable.

a ent study, Oreskmore (8) related selected

specific values and to basic needs

held by a group of 300 college women. The results of a
test of walues were compared with a clething intercst
inventory and a test of neceds. The needs for self-estecn
and o belong both had a significant relatienship to

. -
BESARTEACN IS Xy

Tteed

vae of ol
Ro

items in which clo

Ffor

1 y o~
othing ss
sencranz

1 a group of 82 married women by employing a modifie

self~-esteem was

g -
thiy 328

was a status symbol.

significantly related to the

investigated clothing symbolism

d

ciation Te Seven drawings depicting
batween the cleothing cof two individuals ard
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the individuals' sex, age and build constituted the Clothe
ing Thermatic Appreciation Test., Respondents interpreted
the ambiguous situations by telling a dramatic story about
each picture and received a score in clothing awareness.
Informants scoring highest in clothing awareness were of
the upper social class, belonged to a greater number of
organizations, had a higher income level and educational
level than participants scoring lower on total clothing

awvarencsg

Alexander (2) investigated the desire to feel well
dressed at variocus levels in a large group of men and women.
The two rcasons most frequently mentioned for both men and
women were to acquire a feeling of self-confidence and well«
being and to create a favorable impression on others. Men
more often than women stated that to be well dressed was

lapertant because of the impression made upon other people.
Rvan (23) believed that the choices of clothing of

& individual was governed by society, through laws, rigid

“

custon, and subtle socizgl pressures. Business and profes-

Srons regulate the elething of lavge groups of individuals
sreh as surgeons, policemen, guards, pilots, deoormen,

wobters, ushers, and military mern. Occupa tional groups

can ha differentiated by choice of and attitudes toward

4. & choice of clothing generally

o

indicates the
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group cor occupation to which the individual belonzs;

and thus helps facilitate relations between individuals
When an individual is perceived as a membher of a certain
socilal status or occupational group, society knows how to

react and what to expect.

Jasingki (ik) stated that the manner in which men
dress for business and industrial organizations assists
in identifying the individual's rank in the organization.
In some occupations a clothing style is a symbol of status
and achievement, thus is rewarding to the individual. An

in,

{1.

0 by weering the

I‘.}

employee seeking to raise his st

I
style of dress of a higher status group may be forced to
revert to the attire appropriate to the individualls rank
in the organization. Within an organization there is a

~

fine division of occupaticnal levelg indicated by the manner
in which wen dress for work. The rules of dress are seldom

forwally established and the existence of such rules is

f
—
o
D)
s
L.\ .
\'O
(a3
GF‘

v the administration and the workers alike.

In recognizing the existence of unwritten clothing
rulces Rierstedt (6) reported that in all social groups
there seems to operate the desire to express ona's in~
divicduality in modes of dress, even in groups where unifore

dicoe 1s requived. People desire to dress in the sane manner

an friends and associates although they wish to be different.
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Fashion is a device that enables peoplzs to be alike and
unlike other people, to conform to thz norms and at the
same time to express individuslity, to be different without

violating the customs of associates.

Wellan (27) interviewed 35 men in executive positions
in an attempt to determine the importance attached to cloth-
ing, The interview schedule was designed to obtain in-
formation about clothing habits and practices and to
reveal related trends within the total group. The impor-
tance of fashionable dress was indicated by patronage of
fashion stovres, inclusion of fasghion iteme in wardrobes,
and familiarity with and the purchase of fashion brand
namnes. Of the three factors, fashion, economy, and comfort,
fashion was rated to be the most importaut for occupational
ements. Econony was the factor rated

wear and social enga

e
~o

least important and comfort was preferred for leisure wear.

Findings vevealed that the peciicipants felt dressed
as well or better than business associates. The executives
indicated an awarcness of associates! drecs and a majority
of ihe moen expressed a desire to be considerszd among the
boeat dressed members of a group, The main source of fashicn

nfermation was through sales persons and advertisements of

mente clothing., There was a tendency toward a "uniform

<

Iike' garb for occupational wear. Fashion, conformity and
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distinetion were considered influential in the selection
of clothing for business, social life, and for business
travel. Executives indicated the importance attached tc

clothing by personal selecticn and purchase of all garments.

Form and Stone (10) interviewed 108 men representing
a wide range of occupations, including professionals, pro-
prictors, managers, office and sales clerks and skilled
and unskilled workers. Four schedules were employed to
obtain information relative to wardrobe composition and
preferences, the importance of clothing in the work situa-
tion, the relevance of clothing in local social partici-
pation, and general social-psychological problems related

to clothes.

The social significance of clothing between white
collar workers and manual workers was compared. In personal
interviews the informante were asked how important clothes
were on the job., The white collar workers cupressed a high

degves of concern about the impression clothing has on other

o~

2

seople including superiers, and dress as a symbol capable
of manipulation in the work situation to favorably iwmprass
Lroyle. ‘he manual workers were less concerned with being

.
£
181S OX

clothing, but recognized that a

o
[N
o
"
=
v
¥
-
]
O
j$h]

viclaition of the accepted pattern of drecss would result in

.2 Zrom pecr workers.,



The relationship between dress and success on the
job was recognized by the respondents, and over one~half
agreed thal mode of dress affected job opportunities.
Differences were noted between the occupational groups in
taste, maintenance of clothes, and quality of garments.
Office workers identified with the terms conservative,
subdued and well~-tailored, while the manual workers most
often associated with the terms falshy, bold or frilled,
and emphasized more frequently the functional utility and

durability of clothing.



CHAPTER 11

PLAN OF PROCEDURE

The sample consisted of 160 participants engaged
in four selected occupations in a metropolitan area. In
an attempt to obtain subjects with a wide range of incoune,
educational background and social participation the follow-
ing occupational groups were selected: attorneys, salesnmen,

public school teachers and factory workers.

Forty men with 17 men In each of the age groups

were sclected from each occupation as shown below:

uccuuatlon Age GrOJE
20-2% 30- “9 Lo-9 50-59 Total

Attornav' 10 1.0 1.0 10 Lo

Salesme 10 10 10 10 40

f@acneru 10 10 1.0 16 Lo

Pactory 10 ic 1.0 10 LQ
Workers

Teoial Lo L0 40 40 160

The 40 attorneys who participated in this study
wes e licensed attorneys-at-law, actively engaged in the
practics of law, and were asscciated with the local
Cicirict attorney, a private law firm or a United States

ctorneyts office.  The author obtainad permission from

18
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the directors of the three law offices to administer the
questionnaires to the individual attorneys. A letter of
introduction explaining the study was attached to ecach
questionnaire along with a self-addressed envelope for the

return of the completed instrument.

The salesnen respondents were members of a sales
executive club, The education committee of the club
supported and assisted in the collection of data by
administering the instrument to members during a regular
mecting. Participants returned the completed questionnaire

in a self-addressed envelope.

Teachers participating in the study were men pro-
fessionally engaged in teaching at the elementary and
secondary levels. The 40 men of this occupational group
were enrolled in graduate classes in a university in the
arca, The director of the department in which the men
were enrolled distributed the questionnaire to the gradu-
ate students for completion and returned the instruments

te tha investigator.

Factory workers were members of a local labor union,
cployed in the assembly line of an air conditioning factory.
The author secured the assistance of the group thirough local
labor union executives. The questionnaires were explained,

distributed and completed during a regular mecting.
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A four-part questionnaire was developed in an
attempt to determine the degree of interest men have in
clothing. '"Perscnal Data," Part I of the instrument, ob-
tained information including occupation, age, educational
background, membership in organizations, income level, and
participation in recreational activities. The total number
of organizations to which the participant was a member
constituted the organizational score. The total number of
activities in which the respondent participated was desig-

nated as the activity score.

"Clcthing Interest," Part II of the questionnaire,
consisted of 20 questions designated to determine clothing
interest of each participant. The response to each question
was given by checking '"Always,! ‘'Usually," "Occasionally,"
"Seldom" or "Never' with each response assigned a value of
five, four, three, two and one points respectfully, making
a possible score ranging from 20 to 100. Scores iundicated
the degree of clothing interest with 100 representing the
highest score a participant could attain and 20 indicated
the lowest possible score since never was assigned a value
of one. The score for each participant for Part II consti-

tuted the Clothing Interest Score.

"WJardrobe Items,'" Part III of the instrument, secured

information which pertained to the present wardrobe of the
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participant in an attempt to determine any relationship
between the weardrobe and clothing intersst. The 16 listed
wardrobe iteme were representative of current fashionable
men’s wear and respondents checked only the items that they
owned. Wardrobe items included specified types of shirts,
slacks, suits, evening and sports clothes. The participants
received one point for each article checked in the wardrobe
items list. The total points constituted the Wardrobe

core.

"Men's fFashions,’” Part IV of the questionnaire, was
a sematic differential test which measured the attitude of
regspondents ftoward men's new fashions. Four paire of words
describing each selected fashion were listed with numbers
ranging from ona to seven between each pair of words. The
lowest number indicated the greatest like, or acceptance of
the new fashion and the highest number indicated the greatest
degroo of dislike for the fashion. The middle number, four,
incicated a neutral attitude toward the fashion. Each
perticipant was requested to circle the number which was
clozcst to the way he felt about a new fashion. LEvery
othar pair of words were distractor items, set up so all

positive and uegative responses were not in one direction.
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which were represented by Attitude I, Attitude II and
Attitude IXJ: turtle neck shirts represented Attitude I,
colored dress shirts and bold designs in suits represented
Attitude II, and one button suit coats represented Attitude
III. The attitude score for each attitude was determined

by the sum of the numbers circled in the four pairs of

words.

The letter to participants which was attached to
(to' the questionnaire and the *'Clothing Interest Question-

naire®” follow:
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June, 1968

Dear Sir:

As a graduate student at Texas Woman's
University I am conducting research on
men's interest in clothing.

As part of this research will you please
complete the attached questionnaire and
return it by mail in the attached, self-
addressed stamped envelope. All question-
naires will remain anenymous.

Thank you for your ccoperation and your
response.

~erely,

e
VAL @f i@~

¥irs ., ) Janet Snow
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CLOTHING INTEREST QUESTIONNATRE

PART I: PERSONAL DATA

1. Your occupation:

2. Marital status, check one: Single Married
3. Check your age in one of the following groups:

20-29 years L0-L9 years
30~39 years 50-59 yeears
60 years or over

Lk, Check the statement that best describes your highest
educational level:

Attended high school but did not graduate
High school graduate
Attended college but did neot graduate
—___Cellege graduate
- Post graduate

5. Please check your approximate annual inceme:
$25,000 and over $12,000 to $14,999
315,000 to $24,999 ___ $8,000 to $11,999
___$5,000 to $ 7,999

6. Check the following recreational activities in which
you participate at least several times a year:

Boating Fishing

Water skiing ______Baseball or softball
. _Bowling Tennis
—___Golf

Attend football games
______Attend baseball games

List other recreational activities:




[92]

7. List your me mbership in social and professiona
organizations:
SOCIAL PROFESSIONAL

PART II: CLOTHING INTEREST

Please answer each of the following A - Always
questions by checking onz response U ~ Usually
to each question. The response key 0 - Occasionally
is: A~always, U-usually, O-occasion- S - Seldom
ally, S-seldom, N-never. N = Neve
- Question A lU 018 |H
. g |
1. Do you observe illustrations of men's
fashions when reading the newspaper
or & magazina?
i
. . . !
2. Do you discuss your clething with \
your Triends? !
3. In your opinion do well-dressed mor
advance more rapidly in a large
corporation than those who give
little regard to their clothing?
L. Sre people more at ease when appro-
priately dressed?
5. Do you prefer to buy your clothes
yourself rather than have somzons
clss purchase them for you? -




Quecstion

N

N

15,

When selecting your clothing, do you
try on several different combina-
tions? (Example-=-a sports coat which
can be worn with several slacks.)

Do you feel that you dress as well as
those with whom you work?

You are going out to dinner when your
companicn notices your slacks do not
match your ceat. Will you change?

Will you comntinue to wear a neck tie
although it has definitely gone out
of style?

Do you observe how your assoclates
dress?

Do you prefer to wear clothes which
you consider the latest fashion
trend?

Do vou have veur halr styled?

De you believe that vour ascoeciates
notice the way you drese?

b
red among the best dressed men
ur group?

Tz it important for you to be con-

occupational pcsition are
periors more favorably im-
if vou are well dressed?

Do you desire to spend more on cloth-
ing than your clothing budget allows?

Do yvou replace your clecthes because
they are out of style?
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18. When purchasing a suit do you think
it is worthwhile to spend a little
more to get extra quality?

19, Do you read magazines in which men's
fashions are featured?

20, Do you make an attempt to be aware
of men's fashions?

PART TII: WARDROBE ITEMS

Place a check only by the items which are in your wardrobe.

e

_Short sleeve dress shirt Vest
_Colored dress shirt - Dress hat
Turtle neck shirt

_Walking shorts

Tapered slacks Golf clothes and
— Cuffless slacks shoes

Jump suit

One-button suit

—___Double~breasted suit ____Tuxedo or diuner
—___Blazer Jjacket
Top coat
Man's black
umbrella

Instructions:

PART IV: MEl'S FASHIONS

Please tell how you feel about certain men's
fashions. To do this vou will rate a number
of things. At the top of each scction is the
thing you rate. Below it are four pairs of
words with numbers between each pair, PLEASE
CIRCLE THE NUMBER THAT IS CLOSEST TO THE WAY
YOU FEEL.,




28

For example:
(Thing to be rated) FOOTBALL GAME

Good 1 2 3 4 5 6 7 Bad

Boring 1 2 3 L 5 6 7 Interesting

The ratings of Football Game indicate that you think it is

very good and fairly interesting.

By circling the number you tell how you feel. Some of the
words used do not apply very well. Please RATE EVERY WORD,
even if it does mnot seem to fit.

TURTLE NECK SHIRT

Refinead 1 2 3 &4 S 6 7 Vulgar
Positive 1 2 3 L 5 6 7 Negative
Attractive 1 2 3 L 5 6 7 Repelling
Comfortable 1 2 3 L 5 6 7 Uncomfortablie

COLORED DRESS SHIRTS - BOLD DESIGNS IN SUITS

Refined 1 2 3 L 5 6 7 Vulgar
Positive 1 2 3 L 5 6 7 Negative
Attractive 1 2 3 L 5 6 7 Repalling
Comfortable 1 2 3 L 5 6 7 Uncomfortable
ONE BUTTON COATS {SUIT)
Refinad L 2 3 L 5 6 7 Vulgar
Yoaivive 1 2 3 4 5 6 7 Negative
Litvactive 1 2 3 L 5 6 7 Repelling
Conforinble 1 2 3 4 5 5 7 Uncomfortable



CHAPTER TII1

PRESENTATION AND ANALYS IS8

OF DATA

A clothing interest questionnaire was administered

‘;r\

to 160 men representing four selectad occupations. The
data were analyzed statistically to determine the interest
in clothing and the relationships to specified socio-
cconomic factors., FBach participant received a clothing

» .

interest score, a wardrobe score, an activity participation

H

score, an organizational membzrship score and three attitude
scores, Participants were grouped according to occupation,

age, income level sand educational level. These groups were
sed to determine the significant differences between the

nean scores of each of the above groups. Differences

,
o
o)
14}
=

the .05, .01 and the .00l levels of

Lility were considered significant.

CLOTHING INTEREST RELATED TO OCCUPATICNAL GROUPS

ime clothing interest scores were determined for
cach pocticipant., Table I shows the percentage distrie

bution of the scores for the four groups.

Lctual geores for the participants ran

to 9% with 65 par cent of the total scores rang
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61 to 80. Only 14.3 per cent of the participants scored
above 30 which indicated above average interest in clothing
and 20,6 per cent scored below 61 which suggested a low

interest in clothing.

The largest number of scores of the salesmen and
attorneys ranged from 61 to 80. Eighty per cent of the
teacher’s scores ranged from 51 to 80. Scores of the
factory workers were the most widely distributed of the four
groups, ranging from L2 to 92, which represented the widest

range of interest.

A couwparigson of mean scores for clothing interest
revealed the salesmen, attorneys and public school teachers
exhibitad closely related clothing interest scores as shown

below.

Ceceupationazl Groups Mean Score Standard Deviation

Attorneys 70.5 9.4
Salesmen 70.8 10.8
Teachers 69.9 10.4
Factory workers 5.8 11.7

The sa2lesmen ranked highest in scores, the attorneye
s=oond and teachers third. The lowest mean score in

(]

clothing interest of the four groups was that of the
faoctory workers which indicated less interast in cloth-

ing than exhibited by the other three groups.

- b4
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Significant differences between clothing interest
mean scores of the occupaticnal groups were determined

by use of the t-test.

Compared Groups t-value Probability
Attorneys =

calasmen .12 n,.s.
Attorneys -

teachers .29 n. s.
Attorneys ~

factory workers 1.95 n.s.
Salesmen -

tzachers . 38 n.s.

Saleasmen ~

factory workers 1.94 n.s.,
Teachers =

factory workers 1.62 n.s.

r

Calculations revealed no significant differences. The
esulits showed a greater degree of difference between the
b

factory workers and each of the other three occcupational

groups, than occurred when the othzar groups were compared.

Mean scores for recreaticnal activities and organizatioun~
al. nembership of the occupational groups revealed that school

teachers had the greatest degree of participation in act-

a

ivities, averaging 5.17 while the salesmen maintained the

CC:

groatest number of membershi in organizatione, The
pe &

attorneys were engaged in more activities than the salesmen
or the factory workers but had less memberships in organ-~

zations than the salesmen or school teachers, (Table 1I).
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The factory workers showed the least participation in
recreational activities and held the least number of

- *

memberships in organizations.

Statistical comparisons as presented in Table III
revealed significant differences between the mean scores
of the activities of the teachers and the attorneys,
salesmen and the factory workers at the .05, .01 and .001
levels, respectively. Significant differences were also
noted between the organizational membership of factory
workers and attorneys and between factory workers and

teachers at the p {.001 level.

The mean wardrobe scores for the attorneys, salesmzn

and teachers were closely related as shown below.

Occupational Group Mean Score Standard Deviation

Attorneys 8.57 2.59
Salesmen 8.95 2.51
Teachers 8.07 2.71
Factory workers 5.10 1.87

The salesmen possessed the greatest number of specified
wardrobe items which corroborated the high clothing interest
scores of the group. The factory workers owned the least
number of the specified items of men's fashionable wear,

& nossible result of the group's low interest in clothing.
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The mean wardrobz scores

]

r the occupational

groups were compared.

Compared Groups t-~value Probability

Attorneys =~

salesmen .64 NS
Attorneys -

teachers .82 N.5.
Attorneys -

factory workers 6.71 .00L
Salesmen -

teachers 1.46 n.s.
Salesmen -~

factory workers 7.59 .001
Teachers -

factory workers 5.57 001

Highly significant differences were found betwecen the mear

~

wardrobe ccores of the factory workers and the other three

groups at the p {.001 level.

A mean attitude score of 16 indicated a neutral

~

attitude toward the new fashion. All mean attitude scores

nd

of the occupatienal groups were noted lower than the neutral
score which indicated a general acceptance for the new

fashions,

Ths mean scores for Attitude I, Attitude II and
Attitude 11T (Table IV), revealed that school teachers

scored lowest on Attitude I and Attitude II1 which implied
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the other groups. The greatest acceptance of Attitude II,
colored dress shirts and bold designs in suits, was exhib-

ited by the factory workers.

A comparison between the mean scores of Attitude I
for attorneys and teachers revealed a highly significant
difference the p ¢.01 level (Table V). Significant dif-
ferences also existed between the Attitude III scores of
salesmen and teachers and between salesmen and factory

workers.
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CLOTHING INTEREST RELATED TO AGE GROUPS

The relationship of four ags levels of the 16O
participants to interest in clothing was investigated.
A percentage distribution of the interest scores for the
age levels showed the greatest number scored in the 71-80
range as given in Table VI, A wide degree of clothing
interest was noted for Age Level IV which included men
between the ages of 50 to %;}years. Age Level I, which
consisted of the youngest participants, tended to exhibit
the greatest amount of clothing interest although there

was not a gresat deal of difference.

An inverse relationship between age and clothing
interest was observed; as age increased, clothing interest

tended +to decrecase.

Age Levels Mean Score Standard Deviation

I (20-29 years)

N = 40 71.7 9.9
II (230-39 years)

N = 40 69.5 11.2
IIT (40-49 years)

N = L0 68.5 10.0
Iv (50-59 years)

N = 40 67.4L 11.6

Ave Level I scored the highest on clothing interest where-
as Age Level IV regictered the lowest mean clothing interest

-~

soore,



TABLE VI

PERCENTAGE DISTRIBUTION OF CLOTHING INTEREST SCCRES

FOR FOUR AGL LEVELS

\

Scores
Age Levels
3L-40 |41-50 |{51-60 {61-70 {71-80 (81-9C }91-100
I (20-29 years)
N = L0 5.0 7.5 30.0 { 40.0 | 17.5
II (30-39 years)
N = 40 5.C 12.5 40.0 30.0 10.0 2.5
III (LO-b49 years)
N =40 5.0 17.5 30.0 35.0 12.5
IV (50-59 years)
N = 40 2.5 2.5 | 25.0 | 25.0 0.0 I 12,5 2.5

T
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No significant differences between mean clothing

scores were noted among the four age levels as designated

below.
Age Levels Compared t-value Probability
I had II cgl n.S-
I - III 1.41 n.s.
I bl IV 1075 n.S.
II haad III .L"l n.S-
II - IV g81 Tl.S.
111 - IV U5 n.s.

Although non-significant, the greatest differences occurred

between Age Levels I and IV and between Age Levels I and III.

Calculations of activity participation mean scores
for age levels as noted in Table VII showed the greatest
participation for Age Level I. The number of activities
participated in decrecased as age increased for the II,

I¥T and IV Age levels. Although Age Level IV participated
in the least number of activities, the group held the
greatest number of memberships in organizations. A lower
activity participation was expected for Age Level IV be-
cause of increased age; as people become older life be-
comes less active. Greater organizational wembership for
the 50 to 59 age group may be attributed to the attainment
of higher incomes and positions. The Age Level III group

had the lowest organizational membership.
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The mean scores of participation in activities and
organizational memberships of the four age groups were
compared (Table VIII). A highly significant difference
in the mean activity scores was found between Age Levels
I and IV (p <.001l). Significant differences were also

found betweean the III and IV Age Levels,

No significant differences in organizational
memberships were found among the four age levels. How-
ever, when the probabilities between Age Levels I and
IV and between III and IV were determined they were found

to be only elightly below the .05 level of significance.

According to data given below 1t was observed that
as age increased the mean wardrobe score decreased which
indicated that the younger participants owned more of

the specified wardrobe items than older participants owned.

Age Levels Mean Score Standard Deviation
1(20-29 years) 8.37 2.72
N = L0
II (30-39 years) 7.85 3. 32
N = 40
11T (40-49 years) 7.67 2,44
N = 40
IV (50-59 years) 6.80 2.72
N =40

A parallel relationship was found to exist between mean

clothing interest scores and age levels. As age increased
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the clothing interest score and the wardrobe score de-

creased.

Significant differences between wardrobe mean scores
of age levels were calculated by use of the t-test. Re-
sults revealed a significant difference at the p < .01 level

between the Age Levels I and IV.

Age Iecvels Compared t-value Probability
I - II -75 N.S.
I - IIX 1.18 n.s.
I-3v 2.52 .01
II - JII .26 n.s.
IT - 1V 1.51 n.s.
I1I - IV 1.47 n.s.

Comparison of mean scores for Attitude I revealed
that Age Level I possessed the greatest acceptance for new
fashions. As age increased, fashion acceptance decreased,

as noted in Table IX,

A significant relationship existed between the mean
scores cof Attitude I for Age Levels I and IV and for 11
and JV as listed in Table X. When Attitude II was compared
for Age Level I and II and for III and IV significant
differences resulted at the p {.05 level. A greater
significant relatiorship occurred for Attitude IT when the

t-valuecs of Age Levels I and IV were compared.
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CLOTHING INTEREST RELATED TO INCOME LEVELS

As shown in Table XI clothing interest scores were
computed for the five income levels which evolved from the
responses to the questionnaire. A percentage distribution
of income levels for the occupational groups indicated
higher incomes were earned by the attorneys and zalesmen
than were procured by the teachers or factory workers.

The two highest incoms groups, attorneys and salesmen,
scored the highest in clothing interest when compared with

the other two groups.

The calculation of the mean clothing interest scores
for incomz levels revealed the highest scores for the
Income Levels II and IV, respectively, with only one-tenth

of one point diffesrence.

Income Levels Mean Score Standard Deviation

I ($5,000-

$7,998) N = 56 68.0 11.4
11 ($8,000-

$11,999) N = 35 71.6 10.3
11T ($12,000-

$14,999) N = 21 69.3 8.9
IV ($15,000-

$24,999) N = 28 71.5 7.9
V ($25,000 and

above) N = 20 67.1 13.5

Clothing interest scores of Income Level V, the highest

incom= bracket, were the lowest of all groups investigated.
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These findings are in accordance with Verner (26) who found
that the highest social status groups exhibited less clothing
interest than members of lower status groups. Barber and
Lobel (4) found that families belonging to the highest

social level had little need to compete for status through

conspicious and fashionable attire.

When comparing the different income groups relative

to clothing interest no significant relationships resulted.

Income Levels Compared t-value Probability
I - II 1.45 n.s.
I - III Sl Ti.S.
I - IV 1.39 n.s.
I - V .28 nosv
II - II1 .84 n.s.
II ~ IV .03 Nn.S.
i1 -V 1.33 n.s.
IIT - IV .89 n.s.
111 -V .59 n.s.
IV - V 1034 n.S.

However, the greatest differences computed were between

Income Levels I and II and betwean I and IV.

Income Level II participated in the greatest number
of activities while Income Levels III, I and IV, respectively,
ranked second, third and fourth (Table XII). Income Level
V participated in the least number of activities but held
nemberships in the greatest number of organizations. Partici-
pants in Income Levels I and II belonged to the least number

of organizatiomns,
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When the degree of activity participation of the
groups was compared no significant differences resulted.
However, when the t-value equaled one or above this indi-
cated a reasonable large difference between groups but
not enough to result in a significant difference at the
p .05 level, or above (Table XIII), In comparing the
difference between Income Level I and III the difference
was highly significant (p <.001l) for organizational member-
ship., Comparisons of Income Levels of I and IV and the

Levels of I and V were also significantly different,

A rise in the mean wardrobe scores occurved con-

sistently with increase in income level,

Income Levels Mean Score Standard Deviation
I (55,000~

$7,999) N = 56 6.63 2,31
1T ($8,000-

$11,999) N = 35 7.59 2.66
111 ($12,000-

$14,999) N = 21 8.1L4 2.63
IV ($15,000-

$24,999) N = 28 8.63 2.76
V ($25,000 and

above ) N = 20 9.14 2.55

The trend indicated that participants receiving higher
incomes owned more of the selected wardrobe items than
participants in the lower income levels. The three highest

Income Levels, III, IV and V, bhad more money for clothing
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budgets which allowed the purchase for more of the specified
fashionable wen's wear. These three groups were also
socially active which was confirmed by the high number of

memberships in organizations.

Significant differences at the p {.05, .0l and .001
levels resulted when Income Level I was compared with the
three highest Income Levels, namely III, IV and V. The
56 participants in Income Level I owned the least number
of the specified wardrobe items and had the fourth lowest

clothing interest score of the five income levels,

Income Levels Compared t-value Probability
I~ 1II 1.55 n.,s.
I ~ I1I 2.10 .05
I -1V 2.96 0L
I -V 3.47 .001
I1 - III .73 n.S.
1 - 1V 144 n.s.
11 -V 2.06 05
Ii3 - IV .60 .S
Il -V 1.21 n.s.
v -V .63 n.s.

Income Level V exhibited the greatest acceptance for
new fashions for Attitudes I and II but showed a less
degree of acceptance for Attitude ILI (Table XIV)., Incowe
Level I indicated a high degree of acceptance of all thraee
attitudes., Income Lavel IV showed the least acceptance for
the new men's fashions as evidenced by the mean scores for

ttitudes I, TII and TII.
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When scores for Attitudes I and I1 were compared
between Income Levels IV and V, the results were signifi-
cantly different as shown in Table XV, Income Levels I
and IIT1 were significantly different at the p (.05 level
for Attitude I, The Income Levels I and IV were signifi-
cantly different at the p ¢ .05 level for Attitude I and at the

p (.01 level for Attitude II.
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CLOTHING INTEREST RELATED TO EDUCATIONAL LEVELS
The two groups completing the highest levels of

education were the attorneys and school teachers. All of
the attorneys and 90 per cent of the teachers had done post
graduate work (Table XVI). The widest distribution of
education was noted for the saleswen who were represented
in each of the five educational levels. Seventy-five per
cent of the salesmen were college graduates and/or post
graduates. Forty per cent of the factory workers had
gradvated from high school while 42.5 per ceut had less than
four years of high school education. In this group, 17.5
pzr cent had attended college, but did not graduate.

)

The highest clothing interest scores ware registered
o &

by participants who attended college.

Educational Levels Mean Standard
Score Dzviation

T (Attended high school
but did neot graduate

! 19 64,00 13.12
II1 (digh school graduate)
N o= 19 67.26 8.35

117 {Attended college

but did net graduate)

Moo= 12 73.69 8.27
v (Cullch sraduate)

: 25 70.24L 11.79

N oo 85 69.94 10.05
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The men who had attended college, but did not graduate

-~ ®

exhibited the greatest interest in clothing with a mean
score of 73.69. The college graduates and post graduates
ranked second and third, respectively, in clothing interest.
Educational Levels I and I1, had the lowest interest scores
when compared to the other three educational groups.

Factory workers comprised the major component of Educational

Levels I and II.

[ ]

ignificant differences occurred between Educational
Levels 1 and IITI and between I and V, both at the p (.05 level.

Although non-gignificant, the t-value for Educational Levels

:
(64

I and IV and for II and III were slightly under the p ¢ .0’

"

level, The t-values for educational levels were as follows:

FEducational Levels t-value Probability
Compared
I - 11 .84 T.S.
I - 111 2.19 .05
I - 1IV 1.57 Nn.s.
I -V 2,13 .05
I1 - III 1.9%4 n.s.
11 - 1V .88 n.s.
11 -V 1.05 TieSa
I1L - IV .39 n.s.
JI1i -~ V 1,25 N.S.
v -V 12 n.s.

A comparison of activity participation revealed that

a cleenr relationship existed between the mean activity scores
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of the Educational Levelgs III, IV and V as indicated in
Table XVII. The highest activity score was calculated for
Educational Level III, which was a group composed of men
who had attended college but did not graduate. The Ed-
ucational Level III group was also found to have the highest
clothing interest score. The post graduates and college
graduates registered the second and third highest scores,
respectively. Educational Levels I and II had the lowest
mean activity participation scores and also belonged to
the least number of organizations when compared with thsa
other three groups. College graduates and post graduates
(Educational Levels IV and V) maintained membership in the

greatest number of organizations.

The mean activity score for the Educational Level T
group was found to be significantly different when compared
with Educational Levels III, IV and V (Table XVIII), Highly
significantly differences at the p {.001 level were revealed
when the organizational membership scores were computed for
Educational Levels I and IV and for I and V. A comparison
between the Educational Levels II and IV and between II and
V were significant at the p (.00l level. When the men who
had attended college, but did not graduate, (Educational
Level III) were comparcd with college graduates and post
graduates a significant difference at the p (.05 level was

found to exist,
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College graduates, Educational Level IV, had the

highest mean wardrobe score as may be noted below:

Educational Levels Mean Standard
Score Devigtion

I (Attended high school
but did not graduate

N =19 L, 37 2.06
IT (High school graduate)
N =19 6.05 1,37

III (Attended college
but did not graduate)

N =12 7.77 2,32
IV (College graduate)

N = 25 8.72 2.68
V (Post graduate)

N = 85 8.6 2,67

The hich wardrobe score, 8.72, implies that the group
possessed more of the selected wardrobe items listed in

the questionnaire than the other four groups. The post
graduates indicated a close second score of 8.46., A
parallel decrease was noted in education and wardrobe scoreas
as observed by the scores of levels III, II and I. The
least number of wardrobe items were possessed by respondents

who were not high school graduates.

Highly significant differences for mean wardrobe
scorcs were found to exist between Educational Level I
and the other four groups. Wardrobe sceores for REducational

Level 1L, participants who were high school graduates, were
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significantly different when cowpared with the three

higher Educational lLevels, III, IV and V, respectively.

Educational Levels t-value Probability
Compared
I~ 1II 2.59 .01
I - 1II 4,08 001
I -1V 5.62 .001
I -V 6.16 001
I - III 2.24 .05
I1 - IV 3,62 .O01
i1 -V 3.70 .001
I1T - IV 1.03 N.S.
IIT -V .87 n.s.
iv - V A1 1.s.

As shown in Table XIX the participants who had
attended high school, but did not graduate, (Educational
Level I) exhibited the greatest acceptance for Attitudes IX
and II1 but the least acceptance for Attitude I. The higu
school. graduates indicated a low acceptance for men's new
fashions as the group rated fourth in acceptance when
corpared to the other educational groups. Educatiounal

vzl III showed the greatest acceptance for Attitude I
and the least acceptance for Attitude IX. College graduates
and post graduates rated second and third highest in acceptance
of the three attitudes when compared with the other groups
except for Attitude IIT which the college graduates scored

as the least acceptable new fashion.
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No significant differences were found when the mean
scores of Attitudes I, II and I1I were computed as indicated
in Table XX. Although non-significant, the highest t-values,
signifying the greatest differences, were notad between
Educational Levels I and V for Attitude I1 and between

Levels IV and V for Attitude II1I.
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CHAPTER IV

~

SUMMARY AND CONCLUSTIONS

The purpose of this investigation was to study the
clothing interest of four selected groups of men and the
relationships between clothing interest and specified
socio~econcenic factors. In order to determine clothing

was adninisterad to 180 men

(*.

intercst a questionnair
engaged in four sz2lected occupations, namely, atioraeve,
saleemen, public school teachers and factory workers.

Perssnal data obtained included cccupation, age, incoms,

educaticonal background, participation in recreational
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activities and mewmberships in organizatic
of the participants toward men's new fashicne were z2lzo

obtained in the guecticunaires.

fach participant received a clothing intevest score
I o ?

»
P

a wardrobe scere, an activity varticipation score, an
organizational membership score and thr attituds sceores,

PThe differznces bhetween the mean scores of the above ware

occupation, age, income
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salesmnen, attorneys and school teachers when the wmean scores
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for cleothing interest, wardrobes and memberships in organi-

g

zations were compared. No significant differences occurrad
between the clothing interest mean sceres for the occupa

tional groups. However, differences were highly significant
between the mean wardrobe scoeres and organizational member-
ships when the factory workers were compared with the other

three groups. The attitudes of the men's new fashions re-

flected general acceptance by the occupational groups.

An inverse relationship existed between the four
age levels and the mean scores for clothing interest,
participation in activities, and wardrobe scores: as
age increased clothing interest, activities and wardrobes
decreased. A study of Attitudes I, LI and III for the
age levels revealed a general trend roward higher acceptance
of fashion awong the younger participants. Usually as age

-

inereased, fashion acceptance decreased although there

The two income lzvels that registered the highest

clothing interest were Levels II and IV. Income Level V,

the highest income brackat, had the lowest mean clothing
interest score. As the income level increased, the number

of wardrobz items also increased. Attitude scores indicated
that the greatest acceptance of the men's new fashions was
exhibited by Income Levels I and V, Income Level IV showed

itha least acceptance for these fashions.
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Educational Lewels I1I, IV and V which included some

ieipants who had attended college, bul did not graduate,

rrj
o
4
I
s

registered the highest interest in clothing, possessed the
greatest number of wardrobe items and participated in the
greatest munber of activities and held memberships in the
greatest number of organizations when compared to Educational
Levels I and IT. A general trend was neted between Educa-

tional Levels and mean wardrobe scores. As education de-

creased, the wardrebe scores decreased.

participants who had completed less than four
vears of high school exhibited the greatest acceptance
for Attitudes II and 113, College graduates and post

gradugtes vated second and third highest in acceptance

of the three attitudes when compared with the other groups

Results of thic investigation revealed that the

ighest clothing interest existed amcng the atiorneys,

salesmen and school teachers, A& study of the clothing

interest for the age levels indicated that z greater in-
teresi in clothing was exhibited by the younger wen than
was registered by men who were older; as age incrcased
clothing dinterest decreased. The highest intercst in

clothing was noted for Incowme Levels II and IV, Tlothing

interesy increased as aducation inereazsed up to the level



of college attendance, then interest declined as mere

education was acquired,

As a result cf this study, the investigator recog-
nizes the need for further research in the field of cloth~
ing for men. An investigation of the interest of clothing
to one's occupation for men employed in a wide range of

1

occupations, with a broad scope of socio-cconomic back-
grounds would be beneficial to people associated in the

variocus areas of the men's clothing industry.
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