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CH....L\PTER 1 

INTRODUCTION 

Credit has become an integral component of the American economy 

as a means by which consumers are able to obtain goods and services. 

Credit, onc e th ough t to be a privilege, is being recognized by federal 

l egislation as a right to all tvho are able to as sume the responsi·~ 

bi1ities associated with this method of purchas i·ng. The establishment 

of an individual. credit identity is an import ant asset to the a chieve

ment of f inancia l independence in society. The individual credi t 

identity c an de t ermine the availability of funds to me e t needs for 

goods and servi c e.s v.~h en ti1ey arise. 

Establishin g an individu~l credit identity is p ar ticularly 

impor tant tc women because rJR. ny chan r;e s are oc:-::::ur:r-ing in society v.Jnic:h 

dic.tate a need for women to prepare the-;n.se lves f er fin2.n c i~l indcpe r~ d 

en ce. According to th e United States Census Bu re au , approximate l y 

85 pe r cent of all v.romen vlho are married now will be single a t some 

po int i~ tl e ~r liv es ( Cerra, 1979). Fa c tors whi ch h ave incr e as ed 

t he i mp o · t 8 n ~e o~ f "nancial inde pend ~nce fo r women a r e mount i ng r a t e s 

of in fla ion , i nc r e asin g lj fe expEct3ncy o f ~omen, ris in g r &te s of 

divorc e > a nd ~ro-v1i n g c · , ~noers of -v1omen t e a ds of hou~; eholds (Ur ban 

Institute , 1979 ). 

Wo men a re show · ~g a n inc r eas e in thei r . eerl and ob t - i nRc~ t of 

f .:.a2a ci2. 1 r 'So urces . ':.,.ne i'rtaj o ~:- ity o f wo ten who work in the l abo:r 
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force do so out of economic need and 60 perc.e-at of all women of work

ing age are employed (U.S. Departmsnt of Labor, 1980). Participa~ion 

in gainful employment can enable women to obtain credit and build 

credit iden tities. One method of establishing an individual credit 

identity is through the use of credit cards. The establishment and 

evaluation of an individual credit identity are important to women's 

achievement of financial independence. 

Statement of the Prablem 

2 

Despite the federal gove rnment' s ef forts to guarantee all citizens 

th e r ight of equal access to credit, f ew women are taki.ng advantage of 

the oppor tunity to prac tice their credi t ri gl1. ts (Durk in, 1975; Jacob, 

1975; Sa~ue ls, 1976) and establish their own credit identities (Samuels , 

1976; Wri ght, 1977; Board of Governors, .Note 1). In a 1980 nation\ .. d .de 

study conducted by the Roper Organization (Note 2), 64 percen t of a ll. 

woPen were fouP..d to be c r edit card h olders , but only 27 percent had 

credit cards in t heir own name . Wr ight (19/7) fo und that 42 percen t of 

married coupl e s with young chJldren used credit ca. rd s in the husb c.r.~. d' s 

n ame cnly . Sa rr.ue ls (1976) rc~nd that wives showed li.ttle :!.n t e rest in 

th e ir cred i t r at in g ; many had not inquired about thei r crtdi t ratin g at 

a c redi ~ureau . Women who have noc e 3 t ab lis hed cr8dit in their O~l 

nam~ s m<1y find fin 2 n.:.:ial ind pe n:' n ee di :ff:i ctlt i r1 t he f utvr e. . A too l 

for as s e ssin g c r ed :.:. t card k~ \v l edgs and credi t card practic~s i.s n e. f? c.ed 

t o e va- a te wome ' s cred 't i den t i t y . 



Purpose of the Study 

The purpose o f this study was to collect and analyze data related 

to women's credit c ard status as determined by assessing credit card 

knowledge and credit card pr actices. 

Objectives 

Specific objectives of this study were: (a) to develop and imple

men t a measurement tool based upon credit card knowledge and credit 

card practices \.Jh ich could b e us e d as a standard for determining -.. -

women 's cr ed it card s t atus, and (b) to identify significant relation

ships between selected demographic characte ristics and women's credit 

card status score . 

Hypotheses 

The hypotheses tested \ve re b ased upon the perceived r e lation-
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ship be tween t he inde pendent va r iables o f : (a ) age range, (b) education 

completed , (c) formal consumer education, (d) mari tal status, 

( e) number in household , ( f ) yearly h ouseho ld income , ( g ) occupation, 

(h ) years paid employment, (i) numbe r of credit cards used, (j) number 

o f credit cards in mm name, (k) husband ' s years paid employment, and 

(1 ) husband ' s occupation to the dependent variable of wo men ' s credit 

card status score . 

The following null hypotheses were investigated : 

1 . There is no significant relationship between women' s credit 

card s ·atus score and age ran ge . 



2. There is no significant relationship between women's credit 

c.ard status score and education completed. 

3. There is no significant relationship bet,veen women's credit 

card status score and formal consumer education. 

4. There is no significant relationship between women's credit 

card status score and Qarital status. 

5. There is no significant relationship between women's c:reclit 

card status score and number in household. 

6. There is no significant relationship bet'\veen women's credit 

card status score and yearly household income. 

7. There is no significant relationship between women's crediL 

card status score and occupation. 

8. There is no significant relationship between women's CLcdit 

card status score and years paid employment. 

9. There is no significant relat ionship betwee n t,.;~ornen 's credi t 

card status score and number of credit cards used. 

10. Th ere is no significant relationship bE:tv.;een women 's credit 

card sta t us score and '!'.1umber of credit card s in m..rn uarne. 

11. Ther e is n o significant rel a tion ~~ hip b e tween wor:ten' s credit 

c a rd st2 t us sco r e an d hushand ' s years pa id employment:. 

12. The!:' e is no signi fica1.t r elat ionship betwee n T..rornen's creJ.it 

ca-rd st a tus score an ~usba.nd ' s occupat ion. 
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CHAPTER II 

REVIEW OF THE LITERATURE 

The purpose of this chapter is to id8ntify concepts and data 

related to the use of credit in the United States. Such concepts and 

data provided a basis for the design of this research study. 

Description of Credit 

Credit, as a method of buying, brings with it certain rights and 

privileges primarily because the elements of "time" and "risk" are 

involved. Because of these elements, the creditor has the right to 

decide to whom credit will be extended. Consumers must, therefore, 

convince creditors of their ability to meet credit obligations (Cole, 

1976, p. 10). Pr i or to passage of consumer protection legislation in 

the 1960's, lenders viewed credit only as a privilege. The federal 

government increased its role in regulating credit to insure equal 

avHil abil i ty of c r e dit to every consumer who has the ability and 

willingn es s to rep a y (lJ .S. De partment of Corrrrnerce , 1976). 

kv'ailabili t y of _Cr~it 

Credit ava i l ability h as be en de termi ned by fncto~s related to 

a pe r son ' s : (a ) willin gness to re pay a debt: (b) ability to r e p3y 

t he debt , and ( c) possession of assets to sec ur the debt (Fede ral 

Res crve Bo rei 1 80 J • ost c r ed i t l 2nde r s use credi t sco r i ng s yst~r~ 

base d u . on poin v.ql.uE:3 for infor mation r-elated o t he ah.~ vt"~ faL:to r s 

co de~2rmin~ ~onsume~s ' c r ecii two~Lhines s evin (' Ch :J ·chltill , 1979; 



Newman & Kramer, 1979). Apilado, Warner, and Dauten (1974) identified 

the following variables as significant predictors of credit risk for 

creditors: (a) home status, (b) checking account, (c) loan purpose, 

(d) loan terms, (e) loan amount, (f) borrower age, (g) employment 

length, (h) gross man thly income, (i) security available, and 

6 

(j) marital status. Persons unable to obtain full access to credit 

were described as either unskilled, retired, poor, young, old, student, 

or homemaker (U.S. Department of Agriculture, Note 3). 

Credit Use in the United States 

Credit has become an important and wide ly accepted method of 

purchasin g in the United States. In 1977 consumer credit totaled 

$260 billion s howin g a growth of over ten times the amount outstanding 

in 1950 (Durkin & Ell iehausen, 1978). Total consume r installment 

credit rose f rom $2 16 billion in 1977 to $313.4 billion in 1980 

( Na tional Consume r Finance Association, 1981). In spite of the 

current reduct i on in funds available by lenders, high interest rates on 

c r edit , and decline in de-;n£:nd of some consumer goods, revc1lving cha rge 

credit increased by $2.9 billion from 1979 to 19RO (Nat ional Consumer 

Finance Associa tion, 1981). I n 1978, Antericans allocated 17!-z percent 

of th e ir pe r sonal i ncomes f or credit as opposed t o 13 percent in the 

early 1970 ' s (Manufac tu r e r s Hanove r Trust , 1979). The pur chase of 

ret · il goods on credi t.: ros from 29 pe rc e nt of household i ncome in 

1 9 7 5 t o 3 8 per c c n t in 19 7 8 C·b n u f ac ture r s H a :1 ov e 1~ T r us t , 19 7 9 ) . 

')urk i nd El l i ehause ( J 91 8) fo uttd that !1al f cf 1 P1e ri can f c:n:lilies 



had credit debts outstanding and that the amount of that debt had 

increased greater than the consumer price index since 1970. This 

increase in credit use and growing attitude that credit is good 

(Durkin & Elliehausen, 1978) indicate a rapid acceptance of credit 

as a method of purchasing by American consumers. ~ 

7 

Since 196S, credi t cards have increased in number over 300 percent 

(Penner , 1975) and are used by a majority of ~~erican families (Durk in 

& Elliehausen, 1978; Samuels, 1976; Wright, 1977). A\.,rh &nd Haters 

(1974), Mandell (1972), and Luge (1974) found that if a per son used 

credit cards they usually used more than one. Wright (1977) and Poole 

(1977) f ound that most families kept records of the i r credit card 

purc}lases . A substantial percentage o f fami lies tended to pay credit 

card bills in total each month (Durkin & Elliehausen, 1978; Wright~ 

1977) . Husbands and wives were reported to decide jointly what 

purchases were made with credit cards (Samuels, 1976; Wright, 197 7) . 

~st credit card use was made in either the husband's name only or 

husband ' s and vli fe 's n ame , but seldo m in the wife's name only 

(Samuels, 1976 ; \"ri ght , 1977). 

Research studies have ide ntified numerous vari a bles affecting 

the use of con s umer credit by families and individu ls . Such V C!X 

io.ble s include : ( a 1 incomz (Awh & Waters , 1974; Durk·n & Ell iehausen , 

19"7 8 ; Pa rker & Sha.y, 1 974; \-.7ri ght , 1977), (b) age (A rh & Wate r s , !974; 

D Jn <. i n Ellieh uscn, 1978; Turpin , 1973 ; W'nite 1 1975), (c ) stHge of 

fcmily life ycle ( Du rk in E. l.eha usen, 1978 ; AcAf e e 1973; T~rp · n , 



1973), (d) education (Awh & Haters, 1974; Hirschman, 1979; White, 

1975), (e) number in household (Durkin & Elliehausen, 1978), 
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(f) husband's oc~upational status (Awh & Waters, 1974; Hirschman, 1979; 

U.S. Department of Agriculture, Ncte 3), and (g) length of emplo~nent 

(Apilado, Warner~ & Dauten, 1974; Lugo, 1974). 

Federal Regulation_ of Credit 

Since the 1960's the federal government has increased its role 

in the regulat i on of consumer credit. Legislation was enacted to 

protect and imform credit users. Guidelines were establi s hed in the 

gra:1ting an d management of credit lenders . 

Federal Credit Legislation 

The 1S68 Consumer Credit Protection Act's Title I, knm.;n as 

Truth-in Lending , r eq uired the fuJ.l disclosure of annual percentage 

rates, finance charges, credit tenr_s , and cre.di t card policies. The 

Fair Credit Re porting Act of 1971 provided guidelines for the fair 

and equi t able reporting of credit information about consuraers including 

a procedure for correcting mis takes on credit history. Bi lling errors 

must be promptly corrected accord ing to procedures established in the 

19 74 Fair Credit Billing Act. The Equa l Credit Opportunity Act o f 

1974 and its Am2ndments of 1976 prohibit creditors f rom dls~rirainat:ing 

against. c onsu P.le rs in the grantin g o f credit based upon sex , marital 

sta us , rae , color , religion , ~ational origin , and age . RcguJation 

B of the Equal Cr dit Oppo rtunity Act in s ured the ri ght of women to 

e s .ahl l s 1 he ir m n ~:redi ' i sto r y ~nd i dentity . These lm.;s r e pr senl 



major federal credit regulations (Federal Reserve Board, 1980). 

Consumers' Awareness of Credit Legislation 

Findings from studies of consumer credit indicated that although 

consume rs show an increase in knowledge of annual percentage rates 

since consumer legislation was passed, consumers have a limited knowl~ 

edge of the provisions of that legislation (Day & Bra ndt, 1974; 

Durkin & Elliehausen, 1978; Durkin, 1975; Jose, 1972; Parker & Shay, 

1974; Turpin, 1973). Awareness of annual percentage rates app ea red to 

increase with education (Awh & \-laters, 1974; Day & Brandt , 1.974 ; 

Durkin & Elliehausen s 1978; Parker & Shay, 1974), and marital status 

(Durkin & Elliehausen, 1978); awareness ~ppeared to decrease wit!, age 

(Durkin & Elliehausen, 1978). 

Durkjn and Elliehausen (1978) found that consume rs had only a 

slight awareness of the provisions of FedAral credit legislation. 

Based on a survey o f eigh t large creditors, the Board of Governors of 

the Federal Reserve System (No te 1) conclude d that public. awareness 

of credit laws tended to develop slowly. 

Con~ume rs ' Practice of Credit Rights 

Consume r s iden t i fied p~rceived violation of right s most often in 

the gran tin g of credit , but took action most oft e n in settling billing 

errors (Durkin & Ellieha sen, 1978). Billing errors were usually 

sett es by compla inin e to the creditor, although over 73 pe rcent of 

cre di t card h ol e r s we re un~~a rc of prov"si on s in the Fair Cr edit 

Eill "ng /1c t (Durkin & ElJ.JehRus en , 19/8) . Du r<in a!1d Elliehausen 
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(1978) and Samuels (1976) found that few consumers shop for credit. 

Credit use by families was more likely to be extended in the husband's 

name than the wife's name (Samuels, 1976; _ Hright, 1977). The 1978 

Annual Congressional Report of the Equal Credit Opportunity Act 

(Note 1) disclosed that only 11 percent of customers requested the 

establishment of separate credit histories for spouses. Research 

findin gR tended to identify credit use rather than practice of credi t 

rights . 

Little was known about the affect consume r education had on credit 

card knowledge and credi t card practices. Jacoby, Chestnut, and 

Silb e rman (1977) concluded tha t cons umer education was necessary for 

consumers to effective ly use in f ormation available to them in purchas

ing , while Cros by and Taylo r (1981) found that consumers h ad difficulty 

applyin g what t hey had learned through consumer education. 

Women ' s Us e of Credit 

Several studies attempted to identify fact ors relate d to wo men 's 

knowled gP- and use of credit. Many studies indicated that wome n's 

knowledge of annual percentage rates and credit legislation was 

substantially low (Durkin, 1975; Jacob, 1975; Parke r & ~hay , 1974; 

Samuels, 1976; Turpi.n , 1973). Fami l y income and l eve l o f education 

~ere identified as the best predict0rs of credit k nowled g (Dickins on, 

19 74 ; Hull , 1978 ; Pa r ker & S~ay , 1974; Samue ls , 1976). 

Studies con -i rmed that mos t women did not us ~ cred it in the ir owr. 

names (Samue ls, 197 ~; Wright , 1977). In a 1980 na tio nwide study 
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conducted by the Roper Organiza tion (Note 2), 64 percent of women were 

found to b e cred:L t cardholde rs, but only 27 percent i:had credit cards 

in their own names. Credit decisions tended to be made by husbands or 

husbands and wive s joi nt ly (Poole , 1977; Samuels, 1976; Wright, 1977). 

A ma jority of women indicated that they do not shop for credit (Poole, 

1977; Samuels , 976 ). Samue l s (1976) found that wives shmved little 

interest in their c r edi t r a t ing and most had no t inquired about their 

credit hi s tory at th e credit bureau. 

Summar)~ 

The r eview of literature has investigated credit as a method of 

purchasin g , availability of credi t, use of credi t, federal r egula tion 

of credit, and women ' s usc of credit as related to credit cards. 

Credit has be come an imiortant and widely used method o f purchasing 

in th e country . Availabili ty of credi-c may determine the purchase of 

goods and ser ices wh c.. :1 needed . The federal governrnen t has passed 

legislation to eliminate discriminato ry prac t ices in the granting of 

cr dit , ho ever , women do not appear t o know or practice the ~e rig1tts. 

Cc·ntinui ng gr0 vth of the rate of inflation , rising r ates of d i·.;orce , 

;--t nd increas ir'g numb ers of vlomcn heads of households e1nphas i 2e the nc.d 

for woman to seek fin ncial inde pendenc e . One critiral factor in 

f j tlncial indep c:1 den .::e is th'?. E-stabli s hment of an individuc.1l credi t 

Hithou t a s e pa rate crc.dit j_cJenl:ity , crediu..rc rthir. e. s ~ -:anr:ot 

b n..s ur d . E · · s i ng lit ~r a tu re provid s a limite d Cl ,ou~t of e ~TtpiricCI .. ~ . 

data on \ J en ' s cred; t knowlc ge and prac t~ ces and rev .ala an even 



grea t er nee d t o e xamin e these concepts in relation to establishment 

o f an individ ua l credit iden t ity. 
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CHAPTER III 

RESE~RCH PROCEDURE 

This chapter presents the plan followed in conducting the 

research and a definition of terms used in the study. Sections 

include sample popula tion, ins trume nt development, scoring procedure 

and data analysis, and definition of terms. 

Sample ~ouulation 

Wo men 18 years and older residing in the city of Denton, Texas 

\.J e re the populatio:.1 gr oup for the study. The 1980-81 Texas AlmaDBc 

estimated a po pulation of 42,693 residents of which 75 percent were at 

least 18 years o f a ge or old er (U.S. Department of Cow~erce, 1977). 

Fifty- f our percen t o f the popula tion was es timated to he female(U.S. 

Depart ent of Co nme rce , 1977). Th e a ppro xiuate population for this 

study was es tima t ed to be 23,140 wom2n age 18 or older. 

As determine d by resources available to the researcher, 208 

res id~n t s we re select ed to participate in this study. A total list 

of householJs from t he 19 80-81 Denton City Dir e ctory was used to 

sE. lec t r es · c:E.n ts . i? rospecti,_re sub j e cts v.'\?.r c chos e n in intervals of 

equal am0unts af ·e r r 2.nd om y choos in e ch e £ i. rs t r e sident unt i l the 

whole sample as ch0sen (C ;:qJ · (">n & H~ll , 19 72 , p . 196). Subjects 

h ::1 d to me. e t t he r - f1 u ire men t s of : ( a ) f e ma 1 c , ( b ) 18 years of a a e or 

older, and ( c ) r si.d ent or D nton c:·_ty . :-> e~~ id2nts \vho me-_ t1e 

rcquire~ents · nd c os e to parti" "p a t e i1 h~ SLudy b r returnin g a 

13 
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completed questionnaire were identified as the subjects for this 

study. A total of 51 women met the requirements and returned completed 

questionnaires to the researcher. 

Instrument Development 

A mailed, self-administe red questionnaire was used to collect 

data b ecause of the large sample size. Since a review of the litera

tur e a nd a search of sources of instruments did not reveal any e xisting 

instrument for measuring women's credit card status, an original instru

ment was d e ve loped. 

I nstrument Des i gn 

The ques tionnaire was designed to de t ermine th e signi f icance of 

se l ected ind e pendent variable s upon the depe ndent variable of women's 

c r edit card status score . The questionna ire was divided into three 

sec tions : ( a ) demographic data, (b) credit card knowledge, and 

( c ) credit car d practices . Each o f thes e three sections represent e d a 

cat egory f:rom th e conceptua l framework . App e ndix A con tains a diagr c~m 

o f t he conceptual f r amewo rk for thi s research st udy. 

Des c ription of the _Va riables 

The a rf ab l.es s•lec ted for this study -were base d u pon info r ma tion 

.:18 identifi2d fr om the l i t era t ure . r:he ind e penden t vari able s wer2 

c.Jn t ~_dned \vit h ··n th e demographic d a ta. Th e i.n'C ervcnin g variables rc::re 

i dent .i. f2.ed wi. hin c r edit card know1 e d ge and credit ca r d p ract-:ic 2 s . 

The de: .. :Hi 1 t va ri a b ~c was \·omen ' s crcdi t ca1·d s t at us score . Ea c h of 

C 2SC }"\ r · ('-:: types of varia l e s i c.' describ e d . 



Independent variables. The independent variables for this study 

were identified in questionnaire items related to the demographic 

characteristics of the subjects. The variables investigated were: 

A. Personal Characteristics 

1. Age range 

2. Education comple t ed 

3. Participation in consumer education 

B. Family characteristics 

1. Marital status 

2. Number in household 

C. Financial characterists 

1. Yearly hous ehold income 

2. Occup a tion 

3. Ye a rs paid emp l oyment 

!l. Numb er of credit cards us e d 

5 . umber o f cr edit c a rds in own name 

6. Husband's y ears p ' id e mployment 

7. Husband's o cc upa t i on 

I ntervening variables . The in tervening vari ab l es for this study 

were contained in q uest· on~1aire l t erns related to t h e c r e di t car d 

kno':·JJ edge and credit card pr ac t ices of t ie suujects. Th e v a ri a b les 

_· nvcs iga ted -v,ere : 

Credit card kuo~ ... Jl£dg 

1. Cred ' t erminolo y 

15 
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a. Definition of credit 

b. Definition of finance charge 

c. Definition of credit rating 

d. Definition of creditworthness 

2. Credit cost 

a. Determining cost of credit 

b. Comparing cost of credit 

c. Reducing cost of credit 

d. Liability with credit 

3. Credit legislation 

a. Consume r Credit Protection Act 

b. Equa l Credit Opportunity Act 

B. Cr dit card practic es 

1. Credit s election 

a. Shoppin g for credit 

b. Reason f or using credit 

c. Credit d e cis i onmakin g 

2. Bill paying 

a. Promptness o f payment 

b. Record keeping 

c . H ndling billing er ror 

3. Establishment of cred "t i denti ty 

a . Cr d~t c· rds in own name 

b . R .v irw of credi t fi l 
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c. List of credit cards 

d. Denial of credit 

Refer to Appendix B for a chart of t~e questionnaire item develop

ment which identifies questionnaire items measuring the variables for 

each category of the conceptual framework. App e ndix C contains a copy 

of th e items asked on the questionnaire. 

Dependent variable. The dependent variable in this study '"as 

women's credit card status score . Each questionnaire response for 

items measuring the two intervening variable s of credit card knowledge 

and cr dit card pra cti ces was given a point value creatin g an ordina l 

measure . The v.romen 's credit card stat us score vJas deterrrtined by 

totaling the point values o f th e questionnaire responses and multi-

plying that to t a l by 3. 3 . The highest possible score which could be 

obtained was 100 . 

Reliability and Validity of the Instrumen t 

A pilot t est of t he instrument was conducted among students at 

Texas oman ' s University , De nton, Texas , and women faculty members at 

Kenn edale Hi gh Scho ol, Kennedale , Texas , to det e rmine reliability. 

~ ever al items on the questionna ir e were r evis ed ac cording to results 

o f the p ilot t est , t herefo re, s t a tistical analysis of r eliabi.lity was 

not per fo rme d at this ti m2 . 

The revis ed ques tionnai re ,.,ras pre-tested among 33 \vo me n at the 

James A. Ar hur El e me n to ry School , Kennedal . , Texas , a r.d the Fi rst. 

Ba p 5 s Chu ~ 1 o ~ Fore s l BiJ ls Fcrt ~ -orth , Texas , to te s t· th 



18 

reliability of the revised questionnaire. Reliability of the instru

ment was increased by designing an inflexible scoring key of responses 

to m3ke scoring objective. 

Validity of the instrument was determined by a panel of judges 

and factor analysis of pre-t es t data. A panel of five professionals 

in the consumer field judged the representativeness of each item as a 

measure of credit c a rd knowledge and credit card practices to de termine 

content valid i ty. Factor analysis was performed on the pre-test data 

to de termine construct validity o f the instrument. Minor modifica tions 

of item structure were made before the questionnaire was ma iled t o 

subj ec ts. 

Administerin g the Instrument 

The initial ma iling containing the cover letter, questionnaire , 

postage-paid post ~ar ci , postage-paid envelope , and incentive flyer 

was mailed to the 208 Denton residents chosen to participate in the 

study on Jur e 15 , 19 8 1. The cover l e tt e r, indicating a. return date of 

July 1, 1981 explained th e-~ purpose of the r esearch study and enclosed 

co rr s pondenc e . The questionnair e was the tool on which the data ~ere 

obtained . A posta ge-paid post card provided a means for sub j ects to 

r eceive a scoring key of th e questionnaire responses . Subjects were 

advised to keep a reco d of the ir responses a nd to calculate the ir 

credi car s at u s scores af ter they r eceived the key . A flyer listing 

free consumer cr .di t publicat ions from t.1 e Fedet·al Trade Cornmic. s ion 

1as included t:o e tcourage iu t e r e ··t in pe1rticipa ion and t o provide 
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additional info rmation to participants. A postage-paid envelop \vas 

provided for the return of the completed questionnaire to the research

er . Appendi x E con tains copies o f correspondence used in this study. 

Follow-up telephone calls were made to a random sample of 100 

residents who had not returned the post card one week after the initial 

1~iling. Re sidents who indicated they no longer had a questionnaire 

and would par ticipate in the study were mailed a second questionnaire 

with all correspondence enclosed . A total of 51 complet e d question~ 

naires were returned to the researcher. 

Questionnaire Scoring Formula 

The questionnaire was scored according to the follmving procedure. : 

1. Questions 1 throu gh 12 related to the demographic data which 

contained the independent v a riables . No scoring was done with informa

tion obtaine d from these questions. The information obtained by these 

questions was used to 'categorize and describe characteristics of the 

subjects . These vari ables were analyzed to determine the significance 

of th ei r rela tionship to the women's credit card status score. 

2 . Questions 13 throu gh 22 related to the intervening variable 

of credit card knowled ge . Each quos tion had one correct response . 

Each correct r es ponse was given a point va lue of 1 and each incorre c t 

re sr-onse was gi ven a point value of 0 . The total possib l e point s which 

could be ~ co red on this section of the q ues tionnai r ·· vJas J 0. 

3 . Qu stions 23 throu gh 32 r elated to the i n tervenj.ng vari able 

o · c r edit card p act "ces . Each ques tion h d six pos sible ~ns!ers 
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which \vere each given point values based upon the degree of accept

ability to credit use. A most acceptable response was given a point 

value of 2, an acceptable response a point value of 1, and an unaccept

able r e sponse a value of 0. The total possible points which could be 

scored on thi s section of the questionnaire was 20. 

The women's credit card status score was calculated by totaling 

r esponse score s from sections two and three of the questionnaire 

(cred it card knowled ge a nd cre dit card practices) · and multiplying that 

total b y 3.3. Th e to tal score which could be obtained from these 20 

q ues tions was 100. Refer to Appen dix D for questionnaire scorin g k e y . 

Scor i n g Procedur e and Da ta Analysis 

This sect ion descr i b e s the procedure used in processing and 

a n alyzing the da t a obt a ined in this study. Since r e sponses to the 

q ues t ionnair e we r e pr ec e ded, subjec t responses were processed for 

Lab ula t ion by th e c omp u ter. 

Sco r ing Procedure 

The demographic data in sec tion one o f the ques tionna i~c was 

scored using r espondent coun t i n g t o obta i n the numb e r of r es pond e nt s 

who give a particular r esponse for each i n depend ent v a r i ab le . Data 

obtaine d from the second and t hi rd sec t ions of the q ues tionnai r e we r e 

scored objec tively based upon des i gnated poin t val~ec f or ea ch 

r e sponse . The subject ' s credi car d s t atus scor '-vas d e t ermined b y 

l o t ling Lh e number of points obtained fro:n respon s e~ and multiply-

i 1g tha t to a l by 3 . 3 . 
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Data Analysis 

Descriptive statistical analysis was performed on women's credit 

card stat us score, as we] 1 as the tlvo component · par ts .-of credit.· card 

knowledge and credit card practices. Means, medians, modes, fre

quency distributions, and standard deviations were calculated for each 

of the twelve independent variables in relation to the dependent and 

intervening variables . 

The hypothe ses were tested using the Spearman correlation coe f

fic ient and Kru s kel-Wallis non-parame tric one-way ana lysis of variance 

at the . 05 l eve l of si gnificance . Hypotheses 1, 2, 3, 5, 6, 8, 9, 10, 

and 11 -.;.;rere t est e d using the Spearman correlation coefficient to 

i denti f y s i gni f i cant r ela tionships b etween the dependen t var i able and 

ord i nal independent variables . Hypotheses 4, 7, and 12 were t es ted 

using t he Krus k 1- \{a lli s non-p a rametric one-way analysis o f variance 

to i de n tify si gn i f icant relationships between the dependent variable 

and nom · na l inde pendent variables . Although no t necessary for testing 

t he hypotheses , the st a tistical tests were also performed on each o f 

t h coMr on~nt pa rts o f the women ' s credit card status scale : credi t 

card know l edge and cre d i t ca rd practices to identify any sign i ficant 

relationships bet eea the int r vening va ri able s and independ ent 

a riabl e.:; . 

Defin i tion of Ter ms 

Th e foJ. 1m.;r ' ng defini ions of t e r ms r e l a t ed to c r edit cards and 

op r tion( 1 d ... finitinns of concep ts i dc n _i f'. c1 for p r pos ·s of t h is 



study. Terms and concepts to be used in this study are: 

1. Annual p e rcenta ge rate --the percentage cos t of credit on a 

yearly b asis. 
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2. Ch a r ge acr.ount--line o f credit tha t may be us e d repeatedly up 

to a certain spe c ified limi t ( Fu j arski, 1979). 

3. Credit--an arr angement to receive cash, goods, or s e~vices 

n ow an d pay for them in the future ( Fujarski, 1979). 

4. Credit bu reau--a reporting a gency which assembles cr .., dit and 

o the r i nforma tion on cons umers to supply such information to others 

concerning a consume r' s credit'\vorthiness (Fuj arski, 1979). 

5. Credit card-- a plas tic c ard i ssued by a creditor, represent ing 

a t ype of charge account wh ich allows individuals to obtai n c ash , 

goo~s or services , acco rding to anestablished credit arrangement 

(Fujarski, 1979) . 

6 . Credit c a rd knowledge--in this study, cr e dit card knowledge 

consisted of a coniliined assessment of cre dit terminology, credit cost, 

and credit l egisla tion as related to credi t card u se . 

7. Creditor- a person or a busines s who , in the o rdinary cour se 

of busi1css , re gularly e x t e nds or arranges for the extension o f 

con. u r cr 'dj ( Fuja r sk ·, 1979) . 

8 . Credit card ~~ac ices--in th ' s study, credit card practices 

cor s isted of a c0moin-· . assessmen t of CLedit se l e ction, bill p~ying , 

c:n cs tabljsltme nt o f c r edi t iden tity aR r e J ated to cr clit card use . 



9. Credit rating--evaluation of a person's previous credit 

experience (Fujarski, 1979). 

10. Creditworthiness--ability to repay debts (Fujarski, 1979). 

11. Debt--the total amount owed to a creditor for the use of 

credit. 

12. Finance charge--the total of all charges to be paid to get 

credit. 

13. Formal consumer education--any organized educational program 

based upon consumer concepts. 

14. Revolvin g charge account--an account in which the store 

states a maximum amount of money owed the store at any one time. The 

consumer agrees to pay at least a minimum amount on the balance 

every month and to pay interest on the unpaid balance owed (Porter, 

1979). 

15. Women ' s credit card status score--a composite measuremen t of 

a subject ' s credit card knowledge and credit card practices as 

d e termined by th e women ' s credit card status scale. 
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CHAPTER IV 

RESULTS 

This chapter contains a description of the subjects, a descrip tion 

of the data collected, and the results of the statistical analysis of 

the dat a . The Spe arman correlation coefficient and Kruskal-\<7allis 

non-parametric one -way analasis of variance were used to determine 

significant relationships between the independent, dependent, and 

in t ervening variables . 

Description of th e Sub~ts 

Table 1 contains a de tailed description of the 51 women who 

parti c ipa t ed in this study . The data was obtained fro m items 1 

throu ~l 12 on the Women's Credit Card Status Score Questionnaire . 

Personal Ch a rac teristics 

A majority (70%) of the subjects ranged in age from 25 to 54 

years . Most subjects (75%) had either t aken highe r educaticn cours~s 

or completed a college degree . A majority (57 %) o f the subj ec ts had 

t aken consumer educa tio n class es in w:tich 28 percent \o.T e. re at the 

college level . 

Farr.ilv Ch r Rc t e r ist.ics 

Ove r 80 p rc ent o f the sub j ec ts were mr rr i ed while 14 perc en t 

Jc r 2 single . Almos t 40 percen t o f the women had thr ee to fo~r person s 

...:.n the lwu~ chold , v.rh i le 3] pe r cent had t vJn per '"'"'ons , and 18 pe r cent 

had f 've to s 'x pe r sons . 

24 
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Financial Characteristi~s 

Over half of all subjects . (57%) had family incomes above $25,000, 

26 percent ranged from $25,000 to $29,999, and 24 percent fell in the 

$35,000 and above category. Almost half of the subjects (47%) had 

professional, technical, or managerial occupations; ten (20%) were 

not employed. All subjects indicated that they had acquired some 

years of paid employment; 16 percent had one to four years, 31 perecnt 

had five to nine years, 28 percent had ten to twenty years, and 26 

percent had more than twenty years. All but five subjects used credit 

cards for purchasing; 11 (22%) used one to two credit cards, 22 (43%) 

used three to six credit cards, 8 (16%) used six to nine credit cards, 

and 5 (10%) used ten or more credit cards. Subjects had fewer numbers 

of credit cards in their own name than the number of credit cards they 

used. One subject had ten or more credit cards in her own name, 4 

subjects had six to nine credit cards in own name, 19 subjects had 

three to six credit cards in own name, 14 had one to two credit cards 

in own name, and 12 had no credit cards in own name. All married 

subjec t s indicated that their husbands had at least five years of paid 

employillent ; 5 (10%) ha d five to nine years, 12 (24%) had ten to twe nty 

years, and 24 (47 %) had more than twenty years. Over half of the 

subj eL ts (57%) indicated that they had husbands who worked in profes

sional , t echnical , or managerial occupations. Other occupations of 

clerical/sales , machine trades , and other employment had two husbands 

in each category. 



Table 1 

Characteristics of the Subjects 

Variable/Classification 

Age range 
18-24 
25-34 
35-44 
45-54 
55-64 
65 or old er 

Education completed 
none 
elementary s chool 
some high school 
high s chool gradua te 
s ome co llege , bus ine ss, vocational, 

tr ade school 
college gr aduat e 
gr adua t e degree 

Consumer education 
none 
high school 
trade school , community 
college 
graduate school 

Marital status 
single 
ma r ried 
separated 
divorced 
widmo1ed 

umb er in hous ehold 
1 
2 
3--4 
5-6 
7 or more 

Number 

4 
12 
12 
12 

8 
3 

0 
0 
1 
5 

18 
20 

7 

22 
8 
5 

14 
2 

7 
41 

1 
2 
0 

6 
16 
20 

9 
0 

Percent 

7.8 
23.5 
23.5 
23.5 
15.7 
5.9 

0 
0 
2.0 
9.8 

35.3 
39.2 
13.7 

43.1 
15.7 
9.8 

27.5 
3.9 

13.7 
80.4 
2.0 
3.9 
0 

11.8 
31.4 
39.2 
17.6 
0 
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Continuation of Table 1 
Variable/Classification 

Yearly household income 
under $5,000 
$5,000-$9,999 
$10,000-$14,999 
$15,000-$19,999 
$20,000-$24,999 
$25,000-$29,999 
$30,000-$34,999 
$35,000 or above 
missing cases 

Occupation 
professional, technical, managerial 
clerical, sales 
service 
farming, fisheries, f orestry 
processing 
machine trades 
bench work 
structural work 
other employment 
not employed 

Years paid employment 
less than one year 
1-4 years 
5-9 years 
10-20 years 
more than 20 years 

Number of credit cards used 
none 
1-2 
3-6 
6-9 
10 or mor e 

Numbe r of credit cards in own na~e 
none 
1-2 
3-6 
6-9 
10 or more 
missing cases 

Number 

3 
3 
4 
4 
7 

13 
4 

12 
1 

24 
6 
1 
0 
0 
1 
0 
0 
9 

10 

0 
8 

16 
14 
13 

5 
11 
22 

8 
5 

12 
14 
19 

4 
1 
1 

Percent 

5.9 
5.9 
7.8 
7.8 

13.7 
25.5 
7.8 

23.5 
2.0 

47.1 
11.8 
2.0 
0 
0 
2.0 
0 
0 

17.6 
19.6 

0 
15.7 
31..4 
27.5 
25.5 

9.8 
21.6 
43.1 
15.7 
9.8 

23.5 
27.5 
37.3 
7.8 
2.0 
2.0 
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Continuation of Table 1 
Variable/Classification 

Husband's years paid employment 
less than one year 
1-4 years 
5-9 years 
10-20 years 
more than 20 years 
not applicable 
missing cases 

Husband's occupation 
professional, technical, managerial 
clerical, sales 
service 
farming, fisheries , forestry 
processing 
machine trades 
bench work 
structural work 
other employment 
not employed 
not applicable 
missing cases 

Description of Data 

Number 

0 
0 
5 

12 
24 

9 
1 

29 
2 
0 
0 
0 
2 
0 
0 
2 
5 
9 
2 

Percent 

0 
0 
9.8 

23.5 
47.1 
17.6 
2.0 

56.9 
3.9 
0 
0 
0 
3.9 
0 
0 
3.9 
9.8 

17.6 
3.9 

The dat a obtained from the women's credit card status scale and 

each of its two majo r components--credit card knowledge and credit 
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card practices--are described . Table 2 contains a list of the correct 

and acceptable responses to all items used for women's credit card 

status seal . The credit card knowledge scale ~vas composed of items 

13 throu gh 22 . The credit card practices s cale was composed of items 

23 through 32 . 

Card Status Score Scale ---
The wo men' s credi t card status score scale was composed of items 

3 t hro gh 32 on tl c questio tn· ~r e . The co rrect and accep table 



responses to these items are listed in Table 2. Based upon a scale 

of 100 points, the scores ranged from 13 to 83 with a mean of 61.794, 

mode of 69.300, median of 63.938, and standard deviation of 14.536. 

Data depicted a slightly negatively skewed distribution. Further 

description of the data obtained and descriptive statistics are 

presented in the discussion of the two component parts of the women's 

credit card status score scale. 

Credit card knowledge scale. Most subjects responded correctly 

to questions measuring definition of credit rating (94%), definition 
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of creditworthiness (77%), determining the cost of credit (75 %), and 

reducing the cost of credit (94%). Two-thirds of respondents were able 

to recognize how to compare the cost of credit. More than half (55%) 

of the subjects knew their liability for stolen credit cards. Less 

t han hal f (47 %) of the subjects responded correctly to the definition 

of credit. Only one-third of the subjects answered correctly to the 

definition of finance charge. A majority of the subjects did not 

r es pond correctly to items dealing with the Consumer Credit Protection 

Act (69 %) and the Equal Credit Opportunity Act (82%). 

The credit card knowledge scale , which included items 13 through 

22 , contained 33.3 possible points. Scores r ange d from 7 to 30 points 

with a mean of 19.476, mode of 19.800, median of 19.580, and standard 

d eviat ion of 5 . 532 . Data depicted a slightly negatively skewed distri

bution . 



Credit card practices scale. A majority of subjects indicated 

that they always or frequently did the following: (a) decided when 

to use credit cards for purchases (78%), (b) made credit card payments 

when due (92%), (c) compared credit card statements with charge 

receipts for billing errors (71%), (d) complained to . the . cf~dit : c~rd 

issuer when bill has errors (78%), (e) have not had applications for 

credit denied (90%), and (f) kept a list of credit card numbers and 

addresses (53%). Over one-third (37%) of subjects indicated that 

30 

eithe r all or most of the credit cards they use are in their O\ffi name, 

while about the same (33%) did not use credit cards in their own name. 

Almost half (4 5% ) of the subjects indicated that they did not ·use credit 

cards to sp r ead the cos t of purchases over time . Only 22 percent of 

sub j ec ts always or f r equently checked more than one credit source before 

usin g credit cards , while 49 percent never did. Most 5ubjects (88%) 

indicated that they did not review their credit file at the credit 

bureau . 

The credit card pr ac tices scale , which included items 23 through 

32, con t a ined 66 ~7 possible po i nts. Scores ranged from 7 to 63 with 

a mean of 42.31 8 , mode of 49.500, median of 44 .825, and standard 

deviation of 12 . 639 . Data depicted a sightly negatively skewed di s tri-

bution . 
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Table 2 

Item Analysis of Correct Responses 
on the Women's Credit Card Status Scale 

Item Number Item Number Percent 

Credit Card Knmvledge: 

13 Definition of credit 24 47.1 
14 Definition of finance charge 17 33.3 
15 Definition of credit rating 48 94.1 
16 Definition of creditworthiness 39 76.5 
17 Determining cost of credit 38 74.5 
18 Comparing cost of creidt . 34 66.7 
19 Reducing cost of credit l~8 94.1 
20 Liability with credit cards 28 54.9 
21 Consumer Credit Protection 

Act 16 31.4 
22 Equal Credit Opportunity 

Act 9 17.6 

Credit Card Practices: 

23 Shoppin g for credit 
most acceptable response 11 21.6 
acceptable response 15 29.4 

24 Reason for usin g credit 
most acceptable response 23 45.1 
acceptable response 20 39.2 

25 Credit decisionmaking 
most acceptable response 40 78.4 
acceptable response 5 9.8 

26 Promp tness of payment 
most acceptable response 47 92.2 
acceptable r esponse 1 2.0 

27 Rec::>rd keeping 
most acceptable response 36 70.6 
acceptable response 7 13.7 

28 Handlin g billing errors 
most acceptable response 40 78.4 
acceptable re sp onse 1 2.0 

29 Credit cards in o~;.,rn name 
most accep t able response 19 37.3 
acceptable r esponse 15 29.4 
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Item Number Item Number - Per c ent 

30 Review of credit file 
acceptable response 6 11.8 

31 List of credit cards 
acceptable response 27 52.9 

32 Denial of credit 
acceptable response 46 90.2 

Exanrination of Hypotheses 

Data from the women's credit card status score questionnai re 

were statistically analyze d to determine significant relationships 

between t he dependent v ariable of women's credit card status and the 

independent demo g raphic v a riables. The Spearman correlation 

coefficient was u sed to identify the significant relationships b e t \·l een 

women ' s credit card ststus and the foll owing ord inal variables: 

( a ) age r ange , (b) ed ucation, (c) consume r e ducation, (d) numb e r in 

hous eho ld, ( e ) income , (f) paid employment, ( g ) number of credit c a rds 

used , (h) number o f c redi t cards in own n ame , and ( i ) husband ' s years 

paid employment . The Kruskal-\.Jallis one-way analysis of v a riance -was 

used to id entify significant relationships b e tween women ' s credit card 

status and the nominal variables of marital s t a tus, occ u pation , a nd 

husband ' s occupation . The hypotheses stated in the nul l form and 

statis tical analyses are presented . Tables 3 and 4 contain r s ults of 

the data analysis for each of the hypotheses . 
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Hypothesis 1 

Hypothesis 1 stated: there is no significant relationship between 

woments credit card status score and age range. Based on the data in 

Table 3, Hypothesis 1 was accepted. The obtained Spearman correlation 

coefficient of -0.08S6 was not significant at the .OS level of signi

ficance which indicates that a woman 's credit card status is not 

dependent upon her age. 

Although not necessary for testing Hypothesis 1, further analysis 

of the credit card knowledge scale identified a significant correlation 

between credit card knowledge and age. Using the Spearman correlation 

coefficient, a correlation o f -0.2987 was significant at the .OS level 

which indicates that high credit card knowledge scores are significant

ly related to young age. Increase in age tended to lower credit card 

knm..;ledge score . 

Hypoth e sis 2 

Hypothes i s 2 stated : the re is no significant relationship betv-1een 

wo men ' s credit card status score and education completed. Based upon 

data in Tab l e 3, Hypothesis 2 was accepted. The obtained Spearman 

correlat ion coefficient of 0 .002 7 was not significant at the .OS level 

which indicates no si gnificant rel a tionship between a woman's cr edit 

card status and her highest level of education completed. 

Hypo t hesis 3 

Hypothes i s 3 sta te : there is no significant r ela tionship b e tween 

warne ' s c r e~i t card status score and fo r mal cons umer education . 



Table 3 

Spearman Correlation Coefficients 
for Variables 1,2,3,5,6,8,9,10, and 11 
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Hypothesis Variable Obta l ned correlation 

1 -Age r ange 
2 Education 
3 Consumer education 
5 Number in household 
6 Yearly household income 
8 Years paid employment 
9 Number o f credit cards used 

10 Number of credit cards in own name 
11 Husband's years paid employment 

*p ' .05 
**p < .01 

-0.0856 
0.0027 

-0.0493 
0.2927* 
0.1337 
0.0875 
0.5282** 
0.5052** 
0.0814 

Based on the data in Table 3, Hypothesis 3 was accepted. The 

obtained Spearman correlation coefficient of -0.0493 was not signi-

ficant at the .0 5 level whi ch indicates no significant relationship 

b etween a woman ' s credit card status and consumer education classe s 

in which she has participated. 

Hypothesis 4 

Hypothesis 4 stated : there is no signicicant relationship between 

women 's credit card status score and mari tal status . Based on the data 

i n Table 4 Hypothesis 4 was accepted . The obtained chi-square value 

of 2 . 402 was not signif ican t at the . 05 l eve l which indicates no signi-

ficant relationship between a woman ' s credit card status and her 

mari tal status . 



Table 4 

Kruskal-Wallis Analysis of Variance 
for Variables 4,7, and 12 

Hypothesis Variable 

4 Marital status 
7 Occupation 

12 Husband's occupation 

*p < .05 

Hypothesis 5 

Obtained chi-square 

2.402 
6.324 
4.936 
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Hypothesis 5 stated: there is no significant relationship between 

women 's credit card status score and number in household. Based on the 

data in Table 3, Hypothesis 5 was rejected. The obtained Spearman 

correlation coefficient of 0.2927 was significant at the .05 level 

\vhich indicates a significant relationship between a woman's credit 

card status and the number of persons in her household. As the number 

of persons in the household increased, the woman's credit card status 

score increased. 

A~though not necessary in testing Hypothesis 5, further analysis 

of the credit card practices s cale identified a signi f icant correlation 

b e t ween c r e dit card practices and number in household. Using the 

Spea r man c o rr e l a tio n c oef ficient, a correlation of 0.2606 was signi-

ficant at the . 05 level which indicates that as the size of the house-

ho ld in c r e a s es s o does the woman's credit card practices score . 

Hypo t hesis 6 

Hy pothesis 6 stat d: th e r e is no si gnificant r e lationship betwee n 
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women's credit card status score and yearly household income. Based 

on the data in Table 3, Hypothesis 6 was accepted. The obtained 

Spearman correlation coefficient of 0 . . 1337 was not significant at the 

.05 level which indicates no significant relationship between a woman's 

credit card status and her yearly household income. 

Hypothesis 7 

Hypothes is 7 stated: there is no significant relationship between 

women's credi t card status score and occupation. Based on the data 

in Table 4, Hyp o thes is 7 was accepted. The obtained chi-square value 

of 6.324 was not significant at the .05 l evel which indicates no 

significant relationship between a woman's credit card status and her 

occupation. 

Hypothesis 8 

Hypothes is 8 stated: there is no significant relationship between 

women ' s credit card status score and years paid employment. Based on 

the data in Table 3, Hypothesis 8 was acce pted. The obtained Spearman 

correlation coefficient of 0.0875 was not significant at the .05 level 

which indicates no significant relationship between a woman's credit 

c a rd status and the number of years she has been in paid employment . 

Hypothesis 9 

Hypothesis 9 stated : there is no significant relationship between 

~omen ' s c r edit card status score and numb e r o f c r edit cards used . 

Based on the data in Table 3 , Hypothesis 9 was rejected . The obtaine d 

Spearffian correlation coef f icient of 0 .5 282 ~vas significant at the .01 



level which indicates there is a significant relationship between a 

woman's credit card status and the number of credit cards she uses. 

The greater the number of credit cards used, ·· the ·_-higher the -woman's 

credit card status score. 

In addition to rejecting Hypothesis 9, the Spearman correlation 

coefficient test produced a significant finding when the women's 

credit card practices scale was correlated with the number of credit 

cards used. A positive correlation of 0.5981 at the .01 level of 

significance indicates that the greater the number of credit cards 

used, the hi ghe r the credit card practices s cor e . 

Hypothesis 10 

37 

Hypothesis 10 stated: there is no significant relationship between 

women's credit card status score and the number of cre dit cards in own 

name. Based on the data in Table 3, Hypothesis 10 was rej e cted. The 

obtained Spearman correlation coefficient o f 0.5052 was significant 

at the .01 level which indicates a significant relationship b e twe en 

a woman ' s credit card status and the number of credit cards she has in 

her own name . Large numbers of credit cards in own name are signi

ficantly correlated with high women ' s credit card status scores . 

The Spea rman correlation coefficient test also produced a signi

ficant finding when the wome n ' s credit card practices scale was cor

related with the numb e r of credit cards in own name. A positive cor

relation of 0 . 4775 at the . 01 leve l of significance indicates the 

grea t er he numb r of credit ca rds i n own name , the hi gher the credit 
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card practices score. 

Hypothesis 11 

Hypothesis 11 stated: there is no significant relationship between 

women's credit card status score and husband's years paid employment. 

Based on the data in Table 3, Hypothesis 11 was accepted. The obtained 

Spearman correlation coeffi cient of -0.0814 was not significant at the 

.05 level which indicates no significant relationship between a woman's 

credit card status and the number of years her husband was in paid 

employment. 

Hypo the sis 12 

Hypothes is 12 stated : there is no significant relationship between 

woments credit card status score and husband's occupation. Ba sed on 

th e data in Table 4, Hypothesis 12 was accepted. The obtained chi

square value o f 4.936 was not significant at the .05 level which in

d icates no significant relationship between a woman's credit card 

status and her husband ' s occupation. 



CHAPTER V 

SillfriARY MTD RECOMMENDATIONS 

This cha pter contains a summary of th-e resea r ch procedure, the 

results of the hypothe ses t esting, and di s cussion of the implications 

of the r e s earch fi n d i ngs. Recommendations and limitations suggest e d 

as a result o f the study are also described. 

Summary 

The pur pose of this study wa s to identify significa nt rela tion

ship s b e t ween s e l e ct e d d emographic vari ab l es and women's credit card 

s t a tus . The women' s cred it c a rd sta tus was determined by a scale 

composed of a c redit ca r d knowled ge sca l e a nd a cr edit card practice s 

sca l e . Data were col l ected us ing a se l f - a dmini s t ered ques tionna i r e 

developed by t he research er. The ins tr ument was maile d t o 208 

r esidents in the ci t y o f De nton , Texas . Follow-up t e l e phone calls 

and second rr~ilings r es u lted i n a re turn of 51 comp le t e d que stionna ires . 

Twelve hypoth eses were tested using the Spearman corre l a tion coe f fi

cient and Kruskel-~allis non-pa r ametric one- way analysi s o f v a r iance. 

Findin gs 

Findings from th analysis of the data v..rere a s f ol lows : 

1 . The~~e ·.vas no ~ignifican t reJ ationship between women ' s credi t 

car status sco r e a na age ran ge as indicated by the Spearman correla-

ti on coefficjcnt of -0 . 0856 . 

2 . There was no si ificant relationship between women ' s credi t 

39 



card status score and highest level of education completed as 

indicated by the Spearman correlation coefficient of 0,0027. 

3. The r e was no significant relationship between women'"s credit 

card status score and formal consumer education as indicated by the 

Spearman corre l ation coefficient of -0.0493. 

4. There was no significant relationship between women's credit 

c ard status score and marital status as indicated by the chi-square 

v al ue of 2 . 402 . 

5. The re was a significant relationship between women's cre dit 

c0rd s tatus score and the number of persons in the household as 

indicated by the Spearman correlation coef fi cient of 0.2927. 

6 . There' as no significant r ela tionship between women's credit 

card status s core and yearly household income as indicated by the 

Spearman correlation coefficient o f 0.1337. 

7. Th e re was no significant relationship between women's credit 

card status score a nd occupation as indicated by a chi-square v a lue 

of 6 . 324 . 

8 . There was no significant relationship between women's credit 

card status score and years paid employmen t as indicated by the 

S c arm n cor r elation coefficient of 0 .0 875 . 

9 . TI1ere was a significant relationship between women ' s credit 

card status score and number of credit cards used as indicated by the 

Sp e arman cor r elation coefficient of 0 . 5282 . 
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10. There was a significant relationship between women's credit 

card status score and number of credit cards in own name as indicated 

by the Spearman correlation coefficient of 0.5052. 
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11. There was no si~1ificant relationship between woments credit 

card status score and husbandts years paid employment as indicated 

by the Spearman correlation coeffi cient of -0.0814. 

12. There was no significant relationship b e tween women 's credit 

c ard status sco re and husband's occupation as indicated by the chi

squa re value of 4 .936. 

Discussion 

Analysis of the data revealed no significant relationship between 

the d emogr aph ic variables of age, education, consumer education , 

income , paid employment , marital status , occupation, husband's paid 

employmen t, and husband ' s occupa tion with women 's credit card status 

score . The variables i den ti fied as s i gnif icant predictors o f credit 

card status were nunilier in household, number of credit cards used, and 

numb er of credit cards in own n ame . The same three variables were also 

significant predictors of credit card practices, howe v e r, not signi

ficant predictors o f c r edit card knowled ge . Age range was the only 

significant predictor of credit card knowledge . 

Th e conceptualization of credit card sta tus may need refinement 

to be representative of a person 's ability to most advantageously use 

credit cards . Since the credit card practices score was highly 

correlated with the women ' s c r edit card sta tu score while the credit 



card knowledge score was not, a refinement of the instrument may be 

necessary to more accurately measure women's credit card status. 

The significant variables of number in household, number of 
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credit cards used, and number of credit cards in O\vn name are directly 

related to the amount of experience a person has in using credit cards. 

An increase in the number of members of a household would tend to 

increase th e amount of expenditures for that family. As the family 

is requi red to increase its amount of expenditures, greater opportunity 

for credit card use could facilitate the family in meeting its finan

cial needs. As families use more credit cards, family members would 

be expected to gain increased experie n ce and ski ll in usin g cred it 

cards . As women gain experience in their use of credit cards there 

appears to be an increased awareness of advantageous credit card use. 

Women who use more credit cards gain increased experience which could 

be one explanation for th e rise in credit card status scores . Women 

who are using credit cards in their mvn name have significa ntly hi gher 

credit card status scores than women who are not . The percen t age of 

women who use credit cards in their own name was higher in this study 

th an found by pr e vious research. Wome n may be becoming more aware of 

their n eed t o establish credit in t heir O\ffi name and to b gin credit 

id ntities . The high p e r centage of professionally mployed s ubjects 

(4 7. 1%) may account for some of the increas e in the number of 
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credit cards in own name, as these women have the financial resources 

to obtain credit in their own name. Women who obtain credit cards in 

their O\ffi name may be showin g initiative in accepting p ersonal respon

sibility for their credit c a rd use. These women ma y also be more mvare 

of t he need to establish an individual credit identity f or financial 

independence. Women who are concerned about building i ndividual 

credit histories would tend to be conscient ious in their use of credit 

cards . Such conscientious use of credit cards would raise credit card 

practices scores wl1ich would in turn increase the wome n's credit card 

status scor e . 

The remainin g v ariables , which were no t :found ·to .- pe- significant 

predictors of woman ' s credit card status score , described the woman 's 

personal, family , and financial char ac t e ris tics \vhich could have an 

effect upon household expenditures , but not dire ctly related to credit 

card use . Regardless of factors , except number in hous ehold, which 

could affect the ability of women to meet financial obli ga tions, the 

predictors of credit card sta tus score appear to be related to actual 

use of credit cards . As women gain experience in their use of credit 

cards , especially in their mvn name , th ey may become more aware of 

a dvantageous c r edit c a rd prac tices which would increase their credit 

ca rd status scor es . 

Today ' s economic situation is forcin g wome n to seriously consider 

t he value of working tmvard financial inde pe ndenc e . The establishment 

o[ an individual credit identity throu gh the use of credit card s in 



one's own name will give women exposure and experience in credit card 

practices which will lead to increased credit card status. The 

evaluation of onets credit card status would b e most valuable in an 

educational setting which would provide women with skills in using 

credit most advantageously . Based upon results of this research, 

educational pro g r ams should provid e lea rning experiences which 

e mphasize s kills in credit c a rd use. Expe rientia l credit card use 

activities should increase women ' s credit card status scores regard

less o f pe rsonal, fami ly, or fin ancia l cha racteristics. An increase 

in credit c a rd stat us is r e pr esen t a tive of an increase in the use 

o f s kills l eadin g to f inancial ind e pendence thr ough the use of credit 

cards. 

Re commendations 
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Based on the f i n dings o f t his study t he following r e commendations 

ar e made : 

1. The i nstrument , \~omen ' s Credit Card Sta tus Score Questionnaire, 

i s still in its d eve lop ment a l stage and should b e further refine d. 

Credit c a rd knowled ge scores appeared t o have lit tl e infl uenc e on the 

tot a l credit ·ard status sco r es , wh ereas , credit c a rd prac tices scores 

g r atly influenced the tot a l score . 

2. Bus iness a nd ducational pro gr am planners could b enef it from 

a survey to assess the educational n e ds of women in b ecoming financial

ly inde penden t by usin g tl te \ omen ' s Credit Card Statu s Score instrument . 



3. Educators can use the Women;s Credit Card Status Score 

Questionnaire within an instructional unit to aid participants in 

evaluating their credit card status. 

4. Financial counselors may us e the Women ' s Credit Card Status 

Score Quest ionnair e to aid clients in identifying proble ms in credit 

card use. 
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5. Further resear ch should investi ga te rela tionships b etween 

variables which in fluen c e women to prepar e for financi al independence. 

Limitations 

Limitations of this research include : 

1. The influence of the independent variables upon ~·Jomen' s credit 

card status score should be rese a rch e d with a l a r ger samp l e size . The 

sample size of 51 was too small to inves ti ga t e the r elationships of a ll 

sub- groups of the i ndependen t v ariables with the depe nd ent variable. 

2. In the design of th e instrument , sub-groups in questionnaire 

it ems number 9 and 10 are not mutually exclusive and n ee d to b e re

structured . 
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Cate gory 

Demographic 
data 

Credit card 
knowledge 

Credit card 
practices 

QUESTIONNAIRE ITEMS WITH VARIABLES 

Variables 

A. Personal chara cteristics 
l. Age r an ge 
2. Education 
3. Cons umer education 

B. Family charac t er istics 
1. Mari ta l status 
2. Number in household 

C. Financi al character i st i cs 
1. Ye ar l y household income 
2. Occupa t i on 
3. Year s pa id employmen t 
4. Numbe r of c redi t cards us ed 
5. Number o f c redi t cards i n own name 
6. Hus band ' s years paid employment 
7. Husband 's occupat ion 

A. Credit terminology 
1. Definit i on of c r edit 
2. Definition of f inance cha r ge 
3. Definition of c r edit ra t ing 
4. Definit i on of cr editworthiness 

B. Credit cost 
1. Determining cost of credit 
2. Comp a ring cost of credi t 
3. Reducing cos t of credit 
4. Liability with credit 

C. Credit l egislation 
1. Cons ume r Cr edit Protection Ac t 
2 . Equal Credit Opportunity Act 

A. Credit selection 
1 . Shopping for credit 
2 . Reason for usin g credit 
3 . Credit deci s ion-maki ng 

B. Bill paying 
1. Prompt ness of payment 
2 . Record keepi n g 
3 . Handl i ng billing erro r s 

C. Credit i dentity 
1 . Credit cards in own name 
2 . Revi w of c r dit file 
3. List of credi t cards 
4 . De nial of credit 
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Item Number 

1 
2 
3 

4 
5 

6 
7 
8 
9 

10 
11 
12 

13 
14 
15 
16 

17 
18 
19 
20 

21 
22 

23 
24 
25 

26 
27 
28 

29 
30 
31 
32 



Appendix C 

Women ' s Credit Card Status Survey 



WOMEN'S CREDIT CARD STATUS SURVEY 

I. Please circle the letter of the one best answer as it applies to you.* 

1. AGE RANGE 
a. 18-24 
b. 25-34 
c. 35-44 
d. 45-54 
e . 55-64 
f. 65 or older 

2. HIGHEST LEVEL OF 
EDUCATIOt COMPLETED 
a. none 
b. elementary school 
c. some high school 
d. high school graduat e 
e . some college , business, 

vocational, trade school 
f . coll ege graduate 
g . graduate de gree 

3. HIGHEST LEVEL OF FOR}~L 
CO SilliER EDUCATION CLASSES 
a . none 
b. high school 
c . trade school, community 
d. college 
e . graduate school 

4 . HARITAL STATUS 
a . s ingle 
b. married 
c. separated 
d. divorc ed 
e . widowed 

5 . TOTAL U}ffiER IN HOUSEHOLD 
a . 1 
b. 2 
c. 3-4 
d. 5-6 
e . 7 or more 

6. APPROXIMATE YEARLY 
HOUSEHOLD INCOME 
a. under $5,000 
b. ~5,000 - $9,999 
c. $10,000 - $14,999 
d. $15,000 - $19,999 
e. $20,000 - $24,999 
f. $25,000- $29,999 
g. $30,000 - $34,999 
h. $35,000 or above 

7. YOUR OCCUPATION 
a. professional, technical, 

managerial 
b. clerical, sales 
c. service 
d. farming, fisheries , 

forestry 
e. processing 
f. machine trades 
g. bench work 
h. structural work 
i. other employment 
j. not employed 

8. YEARS PAID E1PLOYHENT 
a. less than one year 
b. 1-4 ye a rs 
c. 5-9 years 
d. 10-20 years 
e. more than 20 years 

9. NUMBER OF CREDIT CARDS YOU USE 
a . none 
b. 1-2 
c . 3-6 
d. 6-9 
e. 10 or more 

*Although you would not have to answer some of these questions to apply 
for cred "t, we are asking them in order to give you an accurate pi ctur e 
of your credi t card status . 
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10. NUMBER OF CREDIT CARDS 12. HUSBANDtS OCCUPATION 
IN OWN NAME a. professional, technical, 
a. none managerial 
b. 1-2 b. clerical, sales 
c. 3-6 c. service 
d. 6-9 d. farmin g , fisheries, 
e. 10 or more forestry 

e. processing 
11. HUSBAND 'S YEARS PAID 

EMPLOYMENT 
f. machine trades 
g. bench work 

a. l ess than one year h. structural work 
b. 1-4 years i. other emp loyment 
c. 5-9 years j. not employed 
d. 10-20 years k. not applicable 
e. more than 20 years 
f. not appl icab l e 

II. Please circle t he one letter before the phrase which best completes 
th e statement . 

13. Credit is 
a . pay ment for the us e of borrmved money . 
b. the extension of sp ec ia l cus tomer servic es by a store. 
c. char ging now and paying late r . 
d. your right to return merchandise to the seller . 
e . I don 't knm.,r . 

14. A finance char ge is 
a. the cost of maintaining a charge account. 
b. the total cost of using cr dit . 
c. th e minimum payment on a credit card bill ing statement. 
d . payment for opening a char ge account . 
e . I don ' t knmv . 

15. A credit r ating is 

16. 

a . the tot a l amo unt o f credit you owe . 
b. a his tory of your cr di t usc . 
c. the amo unt of interes t cha r ged wh en using credit . 
d . the max i mum amo unt o f credit available to you by a 

credit l e nder . 
e . I don ' t kno v. 

Creditworthiness i s 
a . th e r ep ut a tion of the credi t l ender to grant credit . 
b. the use of credit cards to buy go od s . 
c . th reliab "lity of a verbal agreement to pay for goods . 
d . the ability to rep ay debts . 
e . I don 't know . 
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17. The cost of credit is determined by 
a. your credit rating. 
b. your total income. 
c. the method credit card issuers use to compute interest, 
d. how frequently you make payments on the account. 
e. I don' t know. 

18. To compare the cost of credit 

19. 

20. 

a. know how the balance due is determined by each credit 

b. 
c. 
d. 
e. 

To 
a. 
b. 
c. 
d. 
e. 

lender. 
check the credit bureau in your area. 
charge with as many credit lenders as you can. 
compare minimum monthly payments on billing statemen t . 
I don't know . 

save money on credit card charges 
pay total amo unt due on billing statement. 
make all charges on th e same day of th e month. 
pay the minimum monthly payment. 
lengthen the rep ayment period . 
I don't knmv . 

Credit card holders a re liable for 
a. all purchas es made on stolen credit cards. 
b. $50 per credit card stolen . 
c. $500 per credit card stolen . 
d. n~ purchases made on stolen credit cards. 
e. I don' t knmv. 

21. A federal law requires credi t lende rs to 
a. use a standard method to figure interest rates. 
b. use the monthly percentage rat e when quoting the 

interest rate . 
c. use the annual percentage rat e when quoting the 

interest rate . 
d. charge minimum monthly interest rate . 
e . I don't know . 

22 . TI1ere is a f de r al law on credi t r atings which allows me to 
a . r equest a copy of all information in my credit file . 
b. have inform tion about my payment r ecord erased if it 

hurts my credit rating . 
c . know my credit rating as determined by the credit bureau. 
d. add to my file my side of a dispute when I d o not agree 

with a creditor's report of my payment record. 
e . I don' t know . 
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III. Please circle the appropriate letter to the right of each item 
as it describes your use of credit cards. 

23. Be f ore using credit cards I check 
more than one credit source. 

24. I use credit cards so I can spread 
the cost of my purchases over time 
to prevent paying for them at one 
time . 

~ 25. I decide when to use credit cards 
for purchases . 

26. I make credit card payments 
when due. 

27. I compare my credit card 
stat ements with charge receipts 
for billing errors . 

28. \.Jhen I receive a bill with errors, 
I complain to the credit card 
is suer . 

29. The credit cards I use are in my 
own name (' 1Mary Brown" or 1 'Mrs . 
Mary Brown '' not as " 1rs . Tom 
Brmvn 11 or "Mrs . T. Brown 1

'). 

a 

a 

a 

a 

a 

a 

a 

b c d e 

b c d e 

b c d e 

b c d e 

b c d e 

b c d e 

b c d e 

IV . Please circle the le tter of th e answer as it applies to you . 

30. I revi ew my cr dit f ile at the cr dit bureau. 
a . n o 
b. yes 

31 . I keep a list of my c r edit card numbers and a ddr sses . 
a. no 
b. yes 

f 

f 

f 

f 

f 

f 

32. My application has been turned down by a credit c a rd issuer 
with'n the past five years . 
a . no 
b. yes Thank you 
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QUESTIONNAIRE SCORING FORHULA 

I. Demo graphic data 
This section include s ques t i ons 1 through 12 and will be scored by 
counting the number of respondents wh o gi ve a pa rticular respons e 
to each indivi dual item. No numerical score -will be assigned to 
responses in this section. 

II. Cred i t card knowledge 
Each mult i ple cho i c e quest ion has one corre ct an swer which is gi ven 
a point value o f 1. All incorrec t answers are given a va lue of 0. 

Key (correct res ponses): 
13. c 18. a 
14. b 19. a 
15. b 20. b 
16. d 21. c 
17. c 22. d 
Tot a l possible points : lQ 

III . Credit card pr actices 
Each statement has one of six possible responses . Each r esponse 
i s given a point value determined by the r esea r cher for whi ch the 
most favorabl use of credit is assigned 2 points , acceptab l e us e 
o f credit 1 point , and th e unacceptable use of credit a value o f 0. 

Key : 
23 . a=2 b=2 c=1 d=O e=O f=O 
24 . a=O b=O c=1 d=2 e=2 f=O 
25 . a=2 b=2 c=1 d=O e=O f=O 
26 . a=2 b=2 c= 1 d=O e=O f=O 
27. a=2 b=2 c=l d=O =0 f=O 
28 . a=2 b=2 c=l d=O e=O f=O 
29 . a=2 b=2 c=l d=O e=O f=O 
30 . a=O b=2 
31 . a=O b=2 
32 . a=2 b=O 
Total possible points : 20 -

IV . Wome n ' s credi t card s t atus score is determined by adding the total 
number of points received and multip lyin that total by 3 . 3 . Th e 
tot al number o f points possible is 100 . 
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C oLLEGE oF NLrrHITION . TEXTILE • . 

AND Il t:MAN D E VELOP \11': T 

PHONE (817 ) 382-8821 

June 1981 

Dear Denton Resident, 

COVER LETTER 

TEXAS WOMAN'S UNIVERSITY 

DI::NTON, TEXAS 76204 

DI::PAHn1E:'>.'T <W H <l~1E E r·(I .'W ~-li C':> E ot CATICJN 

A.'\J J C<J:\ Sli ~1 E f Sc1r::--:n:. 
Box 23975 , T WU STA'J 1 u~ 

PlW:'\1:: (!117 ! 3B7-6915 

To he l p women bett e r us e credit to the ir fi nanc i a l advan tage , 
we are conducting a study of wome n' s us e of credit card s . We a re 
asking any on e woman in you r hou sehold 18 yea r s or olde r to comp let e 
the enc l osed postage - paid quest ionnai re by July 1. 

YOUR RETURN OF THIS QUESTIONNAIRE CO NS TITUT ES INFO RME D CONSENT 
TO ACT AS A SUBJECT ~HIS RESEARC H. The Univer s it y require s t hat 
~bjec ts-be in fo rmed~har-no me d i ca l serv ice o r compen~at i on i s 
prov ided by t he Un iversity as a res ult of injury fr om pa rti c i pa ti on 
in research s tudi es . Your participation i s voluntary and you ma y 
withdraw at any ti me . In thi s study your response \'l ill rema in 
anonymous . 

I f you wo uld li ke to kn ov1 your own cr ed it ca rd status sco re , 
keep a co py of your an swe r s , return the e nclosed pos t card, and 
we wi 11 send you the correct an swe r s . 

Thank you for your ti me and help in thi s proj ect. We hope t hat 
the info rma ti on you share Qbout you r cr ed i t card us e wi 11 he l p you 
and other wome n in making bette r use of credi t. 

rition , 
Textil es , and Huma n 
De v lopment 
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Be t sy E. Greine r , 
Gra duate Stude nt 



QUESTIONNAIRE ENCLOSURES 

Incentive Flyer 

Did you know the Federal Trade Commission has many free pamphlets 
to send you? Here are two which may interest you: 

(1) "Equal Credit Opportunity Act" 

(2) "\..Jomen and Credit Histories" 

Write to: Federal Trade Commiss ion, Legal and Public Records 
Room 130, Washington , D.C. 20580 

Post Card to Obtain Scoring Key 

Dear Denton Res ident, 
In ord e r to s core your responses, you must keep a 

record o f the an s v;~ers you marked on your question naire. 
Mail thi s complet e d post card afte r you have ma iled 
back the questionnaire . Write your address below if 
you wou l d 1 ike a s coring key of questionnaire responses . 
This \Ji 11 ass ure that your quest ionn a ire will remain 
anonymous . 

My ad dress i s : 

(street ) 

(city) 

(state, zip) 
Th ank you, _ , 
!3~, t. kU!.A..-;U./~/ 
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Ques tionnai r e Scoring Key Post Card 

Dear Dent on Resident, 
Quest ionna ire responses and corresponding point 

values are 1 isted below. Your credit card status 
score can be determined by mu l tip lying your total 
number of points by 3.3 . Responses not 1 isted below 
have a po int value of Oo 

Quest ion--point va lue Question--point value 
13 0 c=l 24. c=1, d=2, e=2 
14 0 b= l 25. a=2, b=2, c=l 
15. b= l 260 a=2 , b=2, c=l 
16 0 d=l 27. a=2, b=2, c=l 
1 7 0 c=1 28. a=2, b=2, c=l 
18. a=l 29. a=2, b=2, c=l 
19. a=l 30° b=2 
20 .. b=l 31 0 b=2 
21. c=l 32. a=2 
22 0 d= l 
23 . a=2, b=2, c=l Your score 
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